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Contact your local jabber or write: 
LUMITE DIVISION, Chicopee Mills, Inc., 47 Worth Street, N. Y. 13, N. Y. 
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There’s more profit in this complete line of 
tools and accessories. The outdoor Chef 


insists on Androck. 


BASKET 
BROILERS 





No. 900 
STORE 
DISPLAY 


| We Wear 
ANDROCK 


QUALITY PRODUCTS SINCE | 880 











| Made by 


THE WASHBURN COMPANY 


WORCESTER, MASS. © ROCKFORD, ILL. 





now you can make a major department of 


laa al outdoor products with these new... 
Hy Duncan Hines. 


12 MODELS 
TO CHOOSE 
FROM 


S 
i 


* An Accepted “Selling’’ Name e Beautiful, New and Different Designs 
* Many “Stand-Out” Selling Features e Wide Choice in Design and Popular Price Range 


LITTLE BROWN LITTLE BROWN 
SUES. CHESTS 


enero, 
| Get y MANY = 
’ _ SIZES AND 
fz \ MODELS TO 


- 


CHOOSE FROM 


ay ® Little Brown Jug with a New “Sculptured” Design. 


® Truly Premium Products of America’s Foremost Maker of Jugs and Chests. 
® Jugs and Chests with Double Thick Insulation that Holds Hot or Cold Longer 
® Both Have New Sparkling Beauty — New Features Galore * Brand New Streamlined Two-Tone Color Styling 


HEMP AND COMPANY INCORPORATED 
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File Sales Grow from File Knowledge. There’s a “gold mine” of , | 
potential oad sales at the very feet of practically every Hardware z- 





it has a good outcropping of “pay dirt’ (visible 


consumer demand) But “working the claim” deeply is what counts. 
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NICHOLSON FILES 


<><, for every purpose 


7% 





it begins with knowing files. And 
here’s a book that enables your 
salespeople to picture modern 
file uses and file types many cus- 
tomers have never thought of. 


Copies of the new “File Filos- 
ophy” are available to you for 
use in training your own soles 
people. A copy for each of your 
staff members will be glaclly sent 
on request. It's FREE—50 pages 
of sales-stimulating facts and 
illustrations abovt kinds, uses 


and care of files. 


a 


' 


NICHOLSON FILE CO.. 25 Acorn St.. Providence 1, R. | 


Send } ee DY of ew ection of Niche sor ; _ 6 
Filos 


HARDWARE AGE, MARCH 17, 1955 








HARDWARE AGE, MARCH 17, 


Leonard V. Rowlands, Publisher 


EDITORIAL STAFF 


William A. Phair, editor 
Kenneth A. Heale, feofure editor 
Rudolph S. Wild, merchandising editor 
E. L. Barringer, morketing editor 
Frederick E. Colwill, production editor 
Joseph Agovino, associate editor 
Walter R. Fehrie, associate editor 
George H. Baker, Woshingfon editor 
Ray M. Stroupe, Washington editor 
Neil R. Regeimba!l, Washington editor 


Aibert J. Mangin 
“Who Mokes /t"* Directory editor 


Paul Wooton 
Washington member editorial board 


J. S. Torrey 
Manager, Reoder Service 


BUSINESS STAFF 
C. C. Read, advertising maneger 


Regional Offices 
Boston 10, Mass. 
John G. Wilcox, 10 High St. 
Telephone: Liberty 2-4460 


New York !7, N. Y. 

E. R. Sandiford—John Nichols 
100 East 42nd St. 

Telephone: Oxford 7-3400 


Cleveland 15, Ohio 
Will J. Feddery, 1836 Euclid Ave. 
Telephone: Main 1-6374 


Chicago |, Ill. 

Wm. C. Scholefield—Ma!l M. Whitfield 
230 N. Michigon Ave. 

Telephone: Franklin 2-0202 


Son Francisco 4, Cal 

R. J. Birch—Frank McKenzie 
300 Montgomery St 
Telephone: Douglas 2-4393 


Los Angeles 5, Cal. 
L. H. Jackson, 3156 Wilshire Bivd. 
Telephone: Dunkirk 7-2119 


Address all mail to: 
100 E. 42nd St.. New York 17, N. Y. 


Charter Member 





; SUBSCRIPTION PRICES: United States and 
its possessions $1.00 per year. Canada: $3.00 
per yeor. Al! other countries $5.00 per yeor. 
Sing'e copies 25 cents. 


HARDWARE AGE was established 1855, suc- 
ceeding and embodying “Hardware,” New 
York; “Stoves and Hardwore Reporter,” St. 
Louis; ‘Western Hardware Journal,"" Omaha: 
“Iron Age Hordware,”” New York: “Hard- 
wore Reporter,’’ St. Louis: "Hardware Sales- 
man,’ Chicago; “Herdware Dealers Mago- 
tine,’ New York: “Good Hordwore.” New 
York, and “Your Business,"’ Philadelphia. 


HARDWARE AGE, published every other 
Thursday by Chilton Co. (Inc.), Chestaut and 
Séth Sts.. Philadelphia 39. Pa. Entered as 
second class motter March 24, 1933, at the 
Post Office at Philadelphia under the Ac? of 
Morch 5, 1879. (Printed in U. S. A.) $1.00 
per yeor. Single copies, 2¢ each. Voi. 
175. No. 6 


1955 


THE HARDWARE DEALERS MAGAZINE 


PUBLISHED EVERY OTHER THURSDAY 




















Established 1855 Vol. 175, No. 6, March 17, 


In This Issue 


Just Among Ourselves 
Playing the Percentages 
Variety Is the Spice 


Store Management 
Mother's Day, a Promotion Opportunity 


How to Conduct a Do-It-Yourself Show 
You Can't Bank a Shirt 


Hardware Dealers’ Advertising Manual—Part 5 
98¢ or $1—Which is Better Pricing Strategy? 
Counterfeit Money . . . Watch for Itl 

Mobile Sports Display Saves Dealers’ Time 


Merchandising Ideas 
$118,000 in Packaged Kitchens 
We Wrap and Deliver Gifts 
Non-Hardware Lines Add to Store's Volume 
Sport Goods Increase Sales 20°/, 
Three Turnovers in Power Tools 
Mobile Islands Permit Quick Changes 


Display and Modernization 
Neat Displays Sell Giftware 
Feminine Touch Promotes Traffic 
Basement Garden Shop Attracts Heavy Traffic 
Expanded Displays Make Housewares Profits. 
Modernization Aids Appliance, Gift Sales 
Better Paint Volume 


News of the Trade 
Washington News and Views 
How's the Hardware Business? 
Letters to the Editor 
Convention Calendar 
News of the Trade 
Hardware Age Fifty-Year Club 
New Wholesalers’ Aids for Dealer Use 
Manufacturers’ New Merchandising Plans 


What's New in Hardware Merchandise 
Classified Advertising 252 Advertising Index 


Net Paid Circulation This Issue 36,196 


ONE OF THE PUBLICATIONS 


OWNED, PUBLISHED, AND COPYRIGHTED (1955) BY THE CHILTON CO., INC. 


Executive Office Editorial and Advertising Offices 
Chestnut and Séth Sts 100 &. 42nd S$ 
Philadelphia 39, Po.. U.S. A ® New York 17, U. S. A 
Phone: GRanite 4-5600 Phone: OXford 7-3400 


OFFICERS AND DIRECTORS 
JOSEPH S$. HILDRETH, President 


P M. FAHRENDORF. G. C. BUZBY. HARRY VY. DUFFY, Vice Presidents: WILLIAM H. 
Treasurer; JOHN BLAIR MOFFETT, Secretary; GEORGE T. HOOK. MAURICE E. COX, TOM C 
CAMPBELL. FRANK P. TIGHE. LEONARD V. ROWLANDS. ROBERT E. McKENNA, 


HAND, EVERIT 8. TERHUNE, Jr. 


87 
90 
95 


101 
110 
132 
134 


92 
96 
98 
105 
128 
152 


116 
120 
122 
140 
144 
154 


10 

14 
160 
166 
212 
232 
244 
248 


12 
254 


VALLAR 


IRVING 


E 

























































































io) 





HID from 4 Basic Patterns 


products 





AMERICAN MAKES 400 CHAINS 


—more than any other manufacturer! 


A brief explanation for Young Men in Hardware Stores 


When you get right down to fundamentals, all 
of the more-than-400 chains made by AMERICAN 
are of one or the other of only two basic types— 
welded or weldless, depending upon how the 
links are formed. But...there are four basic 





uses—and AMERICAN makes them all, in a wide 
range of sizes, metals and designs to “cover 
the waterfront” of chain requirements. The four 
basic patterns are described and illustrated below 
... You will find it helpful to familiarize your- 


patterns: straight link welded, twist link weld- 
ed, weldless wire and weldless flat metal chain. 
Each has its own special advantages for certain 


self with the full line of AMERICAN Chains— 
made by the nation’s foremost manufacturer of 
quality chains and chain products. 








STRAIGHT LINK WELDED CHAIN is the 
most widely used welded chain. Made of steel, 
iron or other metal in several types, many sizes 
and varying link dimensions. The material is 
welded after links are formed, making each link 
a continuous piece of material. Links up to %%4” 
are electrically welded on machines; larger sizes 
are forge welded. Welded chain can be heat 
treated for specialized applications. 





TWIST LINK WELDED CHAIN is made 
like straight link welded, except that each link 
is twisted to a uniform angle. Because the twist- 
ing is itself considered an adequate test, this 
chain is not proof tested. Though not as widely 
used as straight link chain, twist link welded 
chain is employed where the chain must lie as 
flat as possible, as in drives for certain machines 
and as a friction chain. It is usually quite flexible. 





WELDLESS WIRE CHAIN does not have 
welded links; each individual link is formed by 
knotting or tying the material. 











Usually it is 
made of carbon steel, but it can be furnished in 
other materials for special purposes. The ‘Tenso 
pattern (right) for years has held first place as a 
general utility chain. Its loops are large and in 
opposite planes; attachments are put on easily. 














WELDLESS FLAT METAL CHAIN is particu- 
larly suitable where the chain must lie as flat as 
possible, like a strap, such as for operating over 
pulleys. Links are formed by blanking from strip 
stock. While ordinarily made from carbon steel, 
it is available in certain corrosion-resistant metals. 
It comes in a range of thicknesses of material, 
and in numerous shapes and sizes of links. 














SEND FOR THIS HELPFUL BOOK 


Write to American Chain | 
Diwision, York, Pa.. 

for informative booklet, 
““FINGERTIP FACTs.”’ 

It will help you in your selling. 


American Chain Division 


AMERICAN CHAIN & CABLE 





York, Pa., Boston, Chicago, Denver, Detroit, Houston, 
Los Angeles, New York, Philadelphia, Pittsburgh, 
Portland, Ore., San Francisco, Bridgeport, Conn. 
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Just Among Ourselves 


Informal Editorial Comments 








By W. A. Phair 


Playing the percentages . . . 


Changes in our way of doing business are often so gradual and so subtle that 
we fail to notice them as they occur. It’s the old story of being so close to the 
forest that we fail to see the trees. It’s a rather difficult job to carry on all the 
regular routine of a business and at the same time keep up with every little new 
trend that develops. This is especially true of a hardware store, where the owner 
has to be a jack-of-all-trades. 


Yet, it is important that we know about these changes, for they can have much 
influence on the success or failure of our store operation. If we ignore them 
completely, we may get in trouble without knowing why. 

The hardware trade has been undergoing many little changes in recent years 
and if seems to me that some dealers are overlooking the significance of some of 
these developments. 


For example, over the years, hardware dealers generally place a great deal of 
emphasis on gross margins when they appraise their store results. When a group 
of store owners discuss business problems, you'll usually find special emphasis 


on the gross margin percentage. 


This attitude toward gross margins is frequently reflected in appraisals of the 
value of individual lines in the store. Items with high margins are favored: 
lines carrying margins lower than average are shunted to one side. The reasons 


for doing this are understandable. 
But, under today’s conditions, this may not always be the wisest thing to do 


The value of maintaining a good gross margin percentage cannot be over 
stressed. But gross margin is not necessarily the full measure of the success of 
a store. A high gross margin percentage, but a low volume, doesn’t put much 
money in the bank. A store with a lower yross margin figure, but with a higher 


volume, may well end the year with more money in the bank. 


The gross margin percentage must be given full recognition in appraising your 
store operations. But, still more important is the number of profit dollars that 
you have left in the bank at the end of the year. 


P : It is very questionable if the average store could long stay in business if it 
limited its stock to high margin items. There are today too many items that 
are vitally important to the hardware trade that carry less than the historic 
margins. No store can safely ignore these lines, simply because they carry a 
lower-than-average margin. 


Most of these lower margin goods carry big price tickets. Typical of these 
are lawn mowers, power tools and appliances, to name a few. 


If a dealer thinks of these items strictly in terms of percentages of margin, 
they do not look as attractive as some other lines. But very often these items 
will put more dollars in the bank than will the higher margin merchandise 
Figure it out for yourself: How many sales of a low price but high margin item 
does it take to equal the dollars of profit realized from the sale of one big ticket 
but low margin item? In the final analysis, the pay-off is in the number of dol- 
lars that end up in the profit column. 


This situation is further highlighted by the high sales expense that store: 
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Just Among Ourselves 


must struggle with these days. Since most high margin merchandise is in the 
small, service-type of goods, it involves considerable personal selling in making 
the sale. This selling cost will often nullify the extra margin. 


In the long run, a dealer will find himself better off if he thinks in terms of 
dollars instead of percentages. A dealer who insists on playing for percentages 
can very easily wind up getting nowhere, despite a high gross margin. 


One of the great assets of a hardware store and a factor that contributes sub- 
stantially to its stability, is the variety of lines that the store carries. With this 
variety, including those lines that are also sold through other outlets, there is 
bound to be a spread of margins in various lines. 





The well run store will give equal promotion to both the high and low margin 
items, because each serves a particular role in the store’s success. While we 
must continue to fight for margins that are adequate to the selling and stocking 
job a store must do, we must also keep our eyes on the dollars that end up in the 
bank and not be confused by playing the percentages too much. 


Variety is the spice re 


Since variety of merchandise plays such a significant role in the stability of a 
hardware store, it is desirable to exploit this variety. To put it another way, 
a store should emphasize seasonal goods as much as possible. 


On paper, this is a simple statement. It is quite another matter to do it In a 
store. Yet, to obtain maximum customer traffic, a store must push seasonal! 
goods. Your regular, staple lines produce your basic traffic. The seasonal mer- 
chandise brings in the extra volume of traffic that is so important in ending up 
the year with a profit. Seasonal items also present excellent opportunities for 
extra impulse sales. 


Taking advantage of seasonal interest demands a great deal of extra work on 
the part of store personnel. But it can’t be avoided. Changing displays is an 
example. Putting up a few posters and standing a couple of lawn mowers and 
several coils of hose on the sidewalk in front of the store is not enough. The 
whole store must reflect the new seasonal emphasis. 


The windows should carry a message of the new seasonal interest. There must 
be, at the very least, a prominent, major display of seasonal goods. This should 
best be at the front of the store. In fact, it is good practice to use one of the 
front islands as a place for featuring seasonal goods. This island should be 
changed as the seasons bring new types of interest on the part of your customers. 
It should be a permanent seasonal display. 


In addition to the store displays, your advertising should also reflect the sea- 
sonal change in the interests of your customers. Use of seasonal broadsides and 
consumer mailing pieces are very helpful if they are backed up by proper store 
displays. 


If you were to make a survey of your customers on what items they thought 
you carried in your store, you would probably learn to your surprise that you 
regularly carry many items your customers were not aware of. These will be 
largely seasonal lines. 


A program of continually stressing seasonal interest as the year moves along 
puts in front of your customers a wider variety of the items you carry and, in a 
sense, serves as sort of a catalog to tell them they can buy those lines from you. 
You'll pick up a lot of impulse sales this way, as well as much of the business 
you lose each year because customers “didn’t know you had those items.” 
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NOW... Installation Cost Can’t Kill the Sale! 


nrcl NIGHT LATCH 
= Promotion 
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| For want of a suitable bit and brace, 
Do-it-yourself special! A night latch sale can fall flat on its face. 
Cost of the tools . . . or the installer’s price . . . 

Can make a hot prospect turn colder than ice. 
This has caused us concern, in fact made us quite blue, 

But here’s a solution we’ve worked out for you. 
Your prospect deposits two bucks with a smile 

For the loan of a tool for that hole in his stile. 


No matter how you say it... 


ONLY ILCO HAS 
THE KEY TO 
INCREASED SALES, 
BIGGER PROFITS 
ON NIGHT LATCHES 








EXTRA SECURITY 
FOR THE FAMILY 
at Low cost 





camplate instrvetions ne = This unique ILCO promotion gets you over that in- 
negra easel stallation bugaboo that has killed many a night latch 
sale. You “loan” the tool and a $2 deposit covers 
your cost. 

The package consists of 2 boring tools, a special 
night latch assortment 6 each of the 3 models on 
the sample mount, a beautiful counter display unit 


DO-IT-YOURSELF PROMOTION = which combines the sample mount with an eye- 
FEATURES 3 ILCO NIGHT LATCH LEADERS catching, handsome metal sign lithographed in six 


colors. 


D-220 — a rugged latch in a standard design case with a beautiful Th ’ 
| e complete display unit is free you pay only 
(top) “Rose Gold” finish P ploy , pay 


; | for the latches (including the three on the sample 
263GY — handsome, modern design Streamlatch with special Hold-O- 


(middle) Matic feature mount) and the 2 boring tools. 
219C — ever-popular conventional style with gold bronze finish, Here’s a promotion that’s made to order for your 
brass pin-tumbler cylinder Spring selling. Call your distributor or write us to- 
: day for full details. 
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ashington 
NEWS and VIEWS 


By Washington Bureau of 
HARDWARE AGE 


Prospects Poor As Capital 
Fair Trade Fight Resumes 


Proponents of fair trade have fired the opening gun 
in the brewing congressional battle by introducing 
bills in both the House and Senate to establish resale 
price maintenance for the District of Columbia. 

but the Justice Department has made it clear it is 
not going to remain passive in the fight and will soon 
make known its specific opposition and recommenda- 
tions—probably for repeal of Federal enabling acts. 

Also, the recent court decisions tossing out fair 
trade in Georgia, Florida, Michigan, Nebraska, Ar- 
kansas, Utah, Colorado, and Virginia are having a 
damaging effect on the fair trade fight. 

Sponsors of the District of Columbia fair trade bills 
are Sen. J. Glenn Beall (R., Md.) and Rep. John L. 
McMillan (D., S. C. The measures are similar to 
those in effect in other states in that they would 
exempt fair trade contracts from the anti-trust laws 
and legalize the non-signer clause. 

Fair trade backers are anxious to get a “model 
law” in Washington and to close the Capital as a mail 
order headquarters. 


OUTLOOK — Chances of passage for the 
D. C. law are dim. Fair trade supporters ad- 
y mit privately that when the Justice Depart- 


ment and the FTC open fire, they'll be lucky 
to hold existing laws on the statute hooks. 


Discounters, Franchise Dealers 
Due for Washington Probing 


Problems facing small business, including the retail 
trades, will get a pretty thorough going over in Con- 
gress in the weeks ahead. But observers don’t expect 
much in the way of constructive legislation to result. 

Both the Senate and the House small business com- 
mittees are warming up for what they hope will be 
sensational hearings into discount houses, manufac- 
turers’ franchise practices, and other problems of 
distribution. 

Sen. Hubert Humphrey (D., Minn.) heads the 
Senate probers, and Rep. James Roosevelt (D., Calif. 


10 





is chairman of the House unit looking into distribu- 
tion. 

Both groups will examine the phase of the forth- 
coming Justice Department anti-trust report affecting 
distribution. In addition, the probers will ostensibly 
try to determine if the franchise system of distrib- 
uting electric equipment and appliances works a hard- 
ship on small business. 

They will also peer into the Government loan and 
surplus property disposal programs, and take a peek 
at military and Government retail operations. 

OUTLOOK 
has been particularly friendly to husiness in 
3 any form in the past. Prospects are that the 


hearings will focus on alle ged abuses wm dis- 


Neither of the two chairmen 


tribution which the probers will try to show 


work a hardship on consurniers. 


Steel and Nickel Situation 
Indicates Possible Shortages 


Shortages of various types of hardware and appli- 
ances—and resulting price increases—could be in the 
offing. Developments in Washington point to this 
from trends in two basic metals. 

(1) Steel—the booming rate of the auto industry 
will probably not taper off much this summer and fall, 
officials predict. And the beginnings of a $650 million 
government-sponsored shipbuilding program will make 
itself felt in the steel market in the next few months. 

(2) Nickel—another basic metal—has been one of 
the world’s most critical supply materials since the 
Korean War. It is used as both an alloy for high qual- 
ity steel, and to produce trim on many appliances. 
Supply is now almost 30 million pounds a year short 
of meeting all civilian uses, and is getting tighter, 
the U. S. Commerce Department reports. 

OUTLOOK—If the high demand continues 
as expected, some Wash ington economists are 
fearful that steel and nickel prices will rise. 

® It is also possible that a shortage of steel 
items such as nuts, bolts, and appliances could 
de velop. 


(Continued on page 162) 
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NOTED BUILDER 
AND ARCHITECT 
SELECT KWIKSET 
“600” LINE LOCKSETS 

FOR NEW MEDICAL BUILDING 










In selecting locksets for the Westlake 
Medical-Dental Building in the heart of Northern 
California’s largest planned residential 
community, both the builder and architect agreed 
on KWIKSET “600” line locksets. 


They wanted locks with proven performance to 

stand up under heavy use... locks with eye-appealing 
stvle, which were easy to install and available 

in. a wide variety of functions. They wanted locks 


that would enhance the value of the building 





for years of trouble-free service 


They found all these features in KWIKSET’S 





“600” line of unconditional guaranteed locksets 


LOCKSETS " 600 





A FINER LOCK FOR FINER BUILDINGS 


Kwikset Sales and Service Company Anaheim, California 














LATEST INFORMATION ON NEW PRODUCTS AND SERVICES 


Aluminum Screen Kits 

Free merchandising aids are 
available with initial orders of new 
Homeshield aluminum screen kits. 
They include floor-type self-mer- 
chandisers which come in two 
sizes. Each kit contains all the ma- 
terials needed to assemble and hang 
a full-frame screen. Five kit sizes 
fill every size requirement. The cor- 





rugated merchandiser holds 28 full 
and sliding half screen kits. Per- 
manent wire rack merchandiser (il- 
lustrated) holds 48 full and sliding 
half screen kits, and each has a 
free sample screen attached. Amer- 
ican Screen Products Co. 

For more data circle No. 1 on postcard, p. 175 


Miniature Padlocks 


Miniature laminated steel pad- 
locks come in two models: No. 9 
Cub at 35¢ is 34 in. and weighs % 
oz.; No. 10 Cub at 50¢ is 1 in., 
weighing 1%, oz. Both are actual 
operating devices and can be used 
to padlock brief cases, mail boxes, 
animal collars, power tools, appli- 
ances, etc. Introductory display 
deal offers a free sample of the two 
padlocks and a counter display card 


12 


ew =>» NEW! 
\ Mako’ oP 
a Laminates 
eee, “STEEL 
a 
Cub ne Kadlocks 


¢ 


em = 





with purchase of 12 of each of the 
models. Display is 8x10% in. and 
features a lion cub peering over a 
fence on which actual models of the 
padlocks are displayed. Master 
Lock Co. 


For more data circle No. 2 on posteard, p. 175 


Power Mower Muffler 
Racket Robber is a power mower 
muffler designed like a miniature 
automotive muffler and using the 
same principles to reduce engine 
noises. Fits all four-cycle engines 
from \% to 2% hp. with ™% in. ex- 
haust openings. Packaged six ina 
self-serve, two-color counter dis- 
play, mufflers retail for approx- 
imately $2.49. Donaldson Co., Ine. 
Fer more data circle No. 3 on postcard, p. 175 
Cron power epee there mens 
Ratner one 


. \ 
- 








Chain Door Fastener 


Made of solid cast brass, chain 
door fastener No. 38 retails at 98¢. 
Each fastener is individually boxed, 
six to a display packer measuring 
9x10% in. Both boxes and display 
are done in black, yellow and white. 
In addition to standard machine 





finish, fastener is available in full 
olish and chrome finishes at 
slightly higher prices. Slaymaker 
Lock Co. 


For more data circle No. 4 on postcard, p. 175 


Steel Vise Handles 

Tubular steel handles are now 
available at no extra cost as optional 
equipment on eight woodworkers’ 
vise models. The new handles are 
made of % in. diameter stock, are 
11 in. long and fitted with smooth 
end knobs. Models available with 
steel handles are: 1R, 9R, IRD, 
ORD, 5C, 3C, 5CD, and 3CD. Colum- 
bian Vise & Mfg. Co. 


For more data circle No. 5 on postcard, p. 175 


New Handsaw Line 


Four models in new line of hand- 
saws are Townsman, Countryside, 
Rancher and Metropolitan Cillus- 
trated). Suggested retail prices are 

2. $2.95, $3.95, and $4.95, respec- 
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Want more information on the 
oroducts? Then use free po 
card on page 1/3 


in hardware merchandise... 
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FOR THE HARDWARE DEALER 


TO HELP YOU 


, 


for the 8-in. Dado with seven ec 





retall at $1.49 for the 6-in.;: $1.69 
} 


pers and two cutters retails for 


$7.95. Merchandiser is free with NEW DISPLAYS 
purchase of assortment costing AND OTHER DEALER 
dealer $22.90: retail value, $39.37 


Roeco Products. Ine. | | S A a E Ss H —b L P Ss 


For more data circle No. 7 on postcard, p. 175 Air Rifle Display 
Step Stool Free offer includes new four-gun 











Reach-Hi stool No. 160 is 10™% in display rack, with the No. 707 BB 
high and capable of supporting Loader, two No. 700 Daisy Red 
more than 500 Ib. Made of heavy Ryder BB Refill Packs, and display 
gage steel plate with four legs of card. Rack 1s set up quickly using 

new gun carrying case cartons 

tively, in the 26-in. length. Saws provide rigid support. New line of 
come packed in decimal units to harmless Daisy Super Plav Rifles 
simplify ordering. Henry Disston & eonsists of No. 960 Automatic 
Sons, Ine. Smoker, No. 1060 Automatic Super- 
ee OY i Smoker and No. 1069 Cork Bullet 
Disposable Saw Blade aT Tn 

Roc-Edge Sabre Combination saw * \fiew's airuns | 


blade is a disposable blade made bo > Vy oo i 
) mm GO EL 
with hardened nickel-chromed steel | bases _ 


which resists wear and reduces fric- 


i oust 
—— 5 > 4 
' oh: oe oe | Bs ch ~ 
tion. The RE-65 merchandiser dis- wt, 
tee, 


plays eight 8-in. and eight 6-in. 





blades plus a full 6-in. dado set. : Id bul ) finished 
. . . | | '¢ : ‘ ' ST me nmnisn ; 
peven different arbor hole combin- , i ded cuDural “s , ¥ 

ark ‘ . , PIImMmie ( ) 
ations in each blade size fit 24 dif- in black enamel, stool occupies 9x12 


i ‘ 








ferent models of power saws. Blade in. of floor space. Top is finished in 
i ; ¥ < , . Pi« ~*~ 


red or yellow enamel and has a 


_ _ black rubber tread. Legs have non- 
Vv bce 
skid, rubber tips. Fair trade price 
is $2.95. Cal-Dak Co. Carbine. No. 707 BB Loader Wallet 


For more data circle No. 8 on posteard, p. 175 is made of genuine leather, holds 


Artificial | about 450 BBs, loads any Daisy 

rrincia: ice quickly, and retails for 49¢. Daisy 
Portable Ice Man, new gelatin- Mfa. Co. 

type chemical compound, stores cold For more data circle No. 9 on postcard, p. 175 

or heat for long periods of time. 
) in pint-si : Fishing Reels Package 

Comes in pint-sized metal container. 9g Gg 





After being frozen ina refrigerator Three-piece point of purchase 

freezing compartment, it is then package contains a window or store 

placed in picnic basket, lunch pail, merchandising display on Spin 

or insulated thermo bag. Used Wondereels; an assortment of spin 
: , ; (Continued on page 172) (Continued on page 206) 
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1955 
HARDWARE 
STORE 
SALES 
Jan. (Seasonally 
1953 unadjusted) 
Jan. 
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Gross National Product 
2°% Under All-Time High 
the 
tion’s output of goods and services 
totaled $357 billion in 1954, re- 
the Commerce Dept. This is 
only 2 pet below the all-time high of 
1953 
gross national product 


Gross national product na- 


ports 


$565 billion set in 
However, 
ran at an annual rate of $362 bil- 
lion in the final quarter of 1954. 
The Office of Business Economics 
that Americans last 
year spent $234 billion for items of 
personal consumption, 


also announces 


topping all 
previous figures. 

income reached a high 
billion in the last 1954 
quarter, with income after taxes at 
$256 billion. For the entire 
personal income was slightly lower, 
averaging $286.5 billion, with post- 
Lax 


Personal 
of $289 


year, 


income at $253.5 billion. 


Business Failures Drop 

Business failures in the week 
ended Feb. 24 dropped to 178, the 
lowest figure for any week in 1955, 
says Dun & Bradstreet, Inc. There 
were only four business days dur- 
ing the week. 

Retail business failures fell to 
86 from the previous week’s 104. 
Failures the preceding week totaled 
205. 
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» Manufacturing Rate Tops 1954 Figure 


>» Business Growth Predicted for 1955 


> Record Mortgage Debt No Problem 








January Hardware 


Retail Sales Up 


January retail hardware 


the U. 


were 
the 
1953. 


estimates 


Years 


January 
February 


March 
April 
May 
June 


July 
August 


higher 


same 


{ millions 


Dept. of 
the 


than 
month j 


seasonal 


for the 


1955 
170 


September 


( letober 
November 
December 


Total 


170 


sales 


if $170 million as estimated by 


Commerce, 


1954 
unad} 


past 


of dollars) 


sales in 
and 


; 
ysted 


three 


1954 1953 
165 166 
172 167 
196 200 
221 219 
229 234 
232 232 
233 236 
216 228 
230 231 
243 256 
246 239 
319 297 
3014 2628 








index 
week ended Feb. 
It stood 


was 


22. 


at 110.3 based 


1947-49 figure of 100. 


on 


Price Index Unchanged 


The government’s wholesale price 
meena during the 


the 






HARDWARE AGE. 


Department Store Sales 
Increase 5 Per Cent 


Department store sales in the 
United States for the week ended 
Feb. 19 ran 5 pet ahead of the like 
1954 week. reports the Federal Re- 
serve Board. 

In the latest weekly report, 9 of 
the 12 dist ts 8s! owed higher sales 
volume. 


A detailed breakdown follows 





Four 

Weeks Jan.! 

Fed. Kes. Week Ended Ended to 
District Feb.19 Feb.12 Feb.19 Feb. 19 
Boston — 3 + § ‘ 3 + 6 
New York 0 — 3 — 3 + 1 
Philadelphia +10 + 1 — | + 4 
Cleveland + 7 + | 0 + § 
Richmond + 4 — § — § + 6 
Atlanta " +14 + & +11 
Chicago + 5 — § 0 + 5 
St. Louis + 3 — @ 0 + § 
Minneapolis 4+ 5§ — § 0 + 4 
Kansas City + § 4+ 2 4+ 3 + 9 
Dallas + > - @ + 4 +11 
San Francisco i 4 + 9 + § +10 
LU. S. Tetal + 5 i 3 + 2 + 6 


*Revised. 


1955 Upswing to Come 
In First Half of Year 
economist predicts that the 
bulk of the 1955 upswing in busi- 
ness will occur during the first six 
months, levelling off in the final 
half of the year. 

Louis F. Licht, Jr.. economist for 
the Calvin Bullock investment firm, 

(Continued on page 234) 
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Check these four money-making 





reasons to stock and sell RB&W 





SAVE TIME AND PRODUCT LOSS in your store with these new 
stronger RB&W packages. No spillage or breakage. Made of 
rigid kraft-board with the larger sizes corrugated, their 
upside-down design (another RB&w first) makes handling 
easy, fumbling next to impossible. Oversized labels speed 
product identification. 





FIRST CHOICE OF COUNTERMEN is this easy-to-use RB&W 
catalog. Double-tabbed for instant reference, it’s jammed 
with facts on RB&W fasteners — the complete quality line. 
Leather-like cover protects contents, adds years to its life. 


Includes illustrations, applications, dimensions, physical 


properties, sizes and prices on all RB&W products. 








BOOST UNIT SALES with RB&wW’s pace-setting Handy-Man 
Bolt and Nut Kit. Here’s an easy way to save customers 
time. It’s a natural for the booming Do-It-Yourself market. 
It's this kind of profit-building merchandising that keeps 
RB&W the best-known brand of fasteners, according to all 


Surveys. 


“eRe 
INSURE CUSTOMER SATISFACTION with industry's broadest 
line of high-quality fasteners. With RB&W carriage bolts, 
machine bolts, lag bolts and stove bolts, you can fill all 
orders promptly. Stock up on RB&wW fasteners today. Russell, 
Burdsall & Ward Bolt and Nut Company, Port Chester, 
New York. 


4.15 


~~ Baw RUSSELL, BURDSALL & WARD 


109 YEARS MAKING STRONG THE THINGS THAT MAKE AMERICA STRONG 


Plants at: PORT CHESTER, N.Y.; CORAOPOLIS, PA.; ROCK FALLS, ILL; 


LOS ANGELES, CALIF. Additional sales offices aft: ARDMORE (PHILA.), PA.,; 


PITTSBURGH; DETROIT; CHICAGO; DALLAS; SAN FRANCISCO. Soles ogents at: NEW ORLEANS, DENVER, SEATTLE. Distributors from coast to coast. 


HARDWARE AGE, MARCH 17, 1955 















——— 


Westinghouse Motors 
UUM LAM) 
| | 7 
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Around the Home .. .Farm... —Talele 
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motor display stand 


with the new Westinghouse 


“Motors On View” 


promotion package 


Here’s a completely new and highly profitable 
promotion package developed to help you sell 
more electric motors. With this package offer, you 
receive absolutely free a motor display stand— 
valued at $20. It will put profitable Westing- 
house Handy-Craft motors on view in your store 
where they can be seen and sold. 

The “Motors On View” Package includes six 


Westinghouse Handy-Craft motors in popular, 


easy-to-sell ratings (one Y%4-hp, two 3-hp, 
and three 12-hp motors—retail value $144.10), 
two traffic-building banners, a decal for win- 
dow or door, a handy “Tell-All-Tag’”’ on 
each motor, and newspaper advertising mats, 
in addition to the display stand with its color- 
ful sign. 

Westinghouse Electric Corporation, Small 


Motor Division, Lima, Ohio. 1.03017 


ASK YOUR LOCAL DISTRIBUTOR ABOUT THIS PACKAGE 


“Motors On View” means more sales for you 


you can 6E SURE... i75 


Westinghouse 
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behind th 


Sell your share! Tulips, daffodils and hyacinths 
turn over quick...earn real profits! 


Now 


selling! 


, ’ 
ler umported Dutch bulbs 
17 


rT ; rye ; . o 
( onsumers aii oy Ci 


is the time to or: 
America Will Duy and tr] nt 


a record number of Spring-flowering bulbs next Fall. 


BEHIND THE DECAL of the Associated Bulb Growers of 
Holland is a complete advertising-publicity-merchandising 
Dutch bulbs. In 
on radio and TV, too—bulbs 


news! All you have to do is display this 


campaign to sell the publi 


more national! 
magazines, local newspapers, 
make beautiful 
decal... display plenty of bulbs...and take your profits! 


MORE CASH PRIZES FOR DISPLAYS THIS FALL! 
Join the Dealers who won prizes and sales with bulb 
displays for 1954! 


is decal... 








$1,000.00 in prizes wil! be awarded for the best 


Dutch Bulb displays. Write for easy contest details. 


Reineman Hardware Co., Burlington, Wisconsin, says: “By 
good display and promotion we increased our sales of 
Dutch bulbs 360° over the season before and did that in 
three weeks while it tock six weeks the previous season t 

sell the smaller quantity.” 


“With a little 


bulbs are real 


Sharlach’s Hardware, Bedford, N. Y.., says: 
merchandising and a gocd display, Dutch 
money makers.” 


To help you make more sales —decals, 


. | , > e > ; ~ = ’ ‘ 2 
play material, counter cards, booklets, newspaper mat sheet, 


i-color dis- 


= = : i — = . - 1 » 
other valuable sales aids are available. For further information 


b Growers of Holland, Inc. Room 1305, 
29 Broadway, New York 6, N. Y 


write Associated Bu! 
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D ‘of quality Lawn 
fe. Plesigned and priced for 


‘ ved leadership in the most 
competitive market. 


> Stock ‘em - Display ‘em - Sell ‘om! 


Die Kip 
GRASS SHEAR 


Model DK-101 
Retail Price $3.25 











Doo-Kkip 
DISPLAY 
Model 


Doo Alip DK-1111 
WEEDER : Retail Price $51.30 
Model Doo-kip 


DK-606 
Retail Price $3.75 PRUNER 


























| Doo-Klip’s colorful Silent Sales- 
Model ; man display adds to your sales 
DK-404 staff without adding to your 
Retail Price $3.25 overhead. Let it help you chalk 
up extra profits! 






DOO-KLIP’s ADVERTISING “eee - 
HAS BEEN EXPANDED 10 Ye. 
ALL MAJOR GARDEN MAGAL 


qu ij , a . 3 1 
AY Model --AND 77 NEWSPAPERS 
HEDGE SHEAR hy weaes FOR DETAILS... TURN THE | 


Retail Price $4.50 















act 









Also Maker of the Snip-itt Economy Priced Line of Lawn Tools 











YOUR CUSTOMERS WILL SEE 


GET ON THE PROFIT TRAIN A 
ORDER YOUR DOO-KLIPS TODAY 


INSIST ON 





pply stores. 
LEME ENGINEERING 
and MANUFACTURING CO. 


veer, @ ue). © 
_- ia the Laun Joel . Suda ry 





(Consumer Magazine Ads) 


INSIST ON 


_ supply stores. : 
— CEM ENGINEERING 
and MANUFACTURING CO. 


- 


a ; ; - ~ 
a. nn’ nee a 





uth ack 


—MAGAZINE SCHEDULE— 


PUBLICATION 
Sunset 

Flower Grower 
House Becutiful 
Woman's Day 
American Home 
Better 
House and 
Household 
Living 


Homes and Gardens 
Garden 


AD TITLE 
DK-101-303 
DK-101-303 
DK-202-303 
DK-202-303 
DK-101-303 
DK-101-303 
DK-202-303 
DK-101-303 
DK-202-303 


—NEWSPAPER SCHEDULE— 


ALL SUNDAY EDITIONS 


STATE 
\LABAMA 
RIZONA 


ARKANSAS 


CALIFORNIA 


} pie \ 
LHO 
ING 
IANA 
VA 

K rSA 

KENTUCK\ 
' ,* 


MIC HICA 
.rSO) 
\N ‘ 
I bh 
re \ 
NI MEX 
\ ( ii A 
i 
KLAh 1 
t ‘N\ 
i Vs) 
i SLANT) 
| nti 
| ’ ~b } 
i} 
‘ ‘ 
rTN 4 
i IR \ 


427-397 


NEWSPAPER 


! eriix Ke atin am i 
‘ ’ aT 


SUNDAY 
ISSUE 
April 
Mar 
March % 
Ap 
Mar { 
Mar : 
Marc 
April 24 
Mav * 
Marc 


M art h ¢ 
Ma 


Fr FF FF # 
_- _- _- 


— 


” 


“THESE ADS 











, Doohip 


Aluminum Cast Handles. 
Hollow Ground Blades. 












// 


Long Handle 
GRASS 
SHEAR 


Mode! 
DK-303 





GRASS 
SHEAR 


Model 
DK-202 


Up-and-Down A ! 
America’s valle sg 


Available at all leading hardware, 
department, household and gar- 


den supply stores. 


A mii 
and MANUFACTURING CO. 


ALLIANCE, OHIO 
Fioncers ix Whe Lawn Tool Spdsolry 





( Newspaper Ad) 








40% PROFIT 
. «ON RETAIL PRICE 


a profitable sale. 


line. Every sale is 
And this is 40% on 


the selling price .. . not your cost! 














Red Taggs 








The year’s first big season for Catch-All baskets is 
here. And if you've got a good stock of Cyclone “Red 
Tag” Catch-All Baskets on hand and will spot a few 
of them around your store, especially at such strategic 


locations as just inside the main door, you should 
readily sell two or three times more of them than ever 


before! 














UNITED 
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m Y Merchandising Tips 


You can sell twice as many : 
CYCLONE CATCH-ALL BASKETS #™=mweuieaant 
by displaying ‘em 


Hows you 


,' ot 


USS CYCLONE «ped fog 
HARDWARE PRODUCTS 


ee ae. oe a 























Cyclone Catch-All Baskets with their close mesh 
(1% in.), heavy, strong wires—crimped, woven, and 
then welded in 198 places—and the raised bottom (for 
better draft), practically sell on sight. Each one carries 
the familiar “Red Tag” with its famous USS Cyclone 
symbol of quality .. . and prospective customers can 
themselves see and feel the better value you're offer 
ing them. When you put a price card on the display, 
about all you have to do is just ring up the sales! 

Yes, now's the time to push trash-burning baskets 

.and Cyclone Catch-All Baskets are unquestionably 
the easiest of all to sell 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION 


UNITED STATES STEEL CORPORATION 


WAUKEGAN, ILLINOIS - SALES OFFICES COAST-TO-COAST 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


ms stock | ‘i 


ORDER TODAY..- 
DON’T DELAY! 


> F286. 4 


fi MA th. t ad 
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DEPENDABLE GUARDIAN 
OF YOUR CELLAR 








Compare these features... 












@ Nothing in the sump cxcept suction pipe and float 
@ Strainer easy to clean 
@ Pump and motor always accessible 
@ Self-priming—vunloaded motor starts 
mean longer motor life 
@ Bronze fitted construction 
@ Adaptable for smal! diameter pits 
@ Capacities up to 2000 gallons per hour 
@ New lower price 




















ST SELLER for « 


WET CELLAR 


























STOCK ‘EM NOW 


—YOUR CUSTOMER WON’T WAIT 
WITH A FLOOD AT HIS GATE! 


Be ready for the flood tide of cellar drainer sales this Spring 

stock and display this new DRAINETTE! It’s the last word 
trom the first name in cellar drainers — GOULDS. It's a 
greatly improved, dependable, foolproof cellar drainer — 
with many important exclusives that make it the outstanding 
value in the field. 


DRAINETTE has capacities up to 2000 GPH — enough to 
handle anything short of the Johnstown flood! It has a new 
self-priming design that permits unloaded motor starts — 
means longer motor life. And it’s easier to install — pump 
and motor ore out of the sump — away from silt and dirt! 


YOUR GOULDS DISTRIBUTOR has these DRAINETTES in 
stock ready for the heavy spring demand for cellar drainers. 
Call him now — or write us for details. 


GOULDS PUMPS, Inc. Dept. HA-35 SENECA FALLS, N.Y. 


ee the line that backs YOU up 
WATER SYSTEMS 


: Since 1848 


FOR EVERY FARM AND HOME NEED 
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iT’S A GREAT ACT... 


BUT HOW LONG 
CAN YOU 


KEEP iT UP? 


The Garden Hose market is even 
trickier now than last season, what with juggling 
QUALITY, PRICE, INVENTORIES, 

and GUARANTEES. But these four elements 
which are the stumbling blocks to Hose 
profits, are also the building blocks to sales 
success. So, if you're fed up with the crazy 
juggling act, here’s what COLORITE does for 
you on each of these vital counts: 






n off 
Our needs COLORiTE 








nor fo ‘ 
oc 
has k some; 

















AQUA KING— 
The royolty of trans- 
parent hose. Made 


of pure virgin vinyl. SELLING HOSE IS TOUGH --- 
Ribbed transparent 

mint green. Full ¥2" BUYING HOSE IS TRICKY --- 

bore for extra heavy 


duty. Reattachable SO REMEMBER: 


brass coupling, the COMPLETE Hose and Sprinkler Line with the COMPLETE Gucrantec 


COUNT on COLORITE: 


Get the complete COLORITE story from 
your Jobber’s Sclesman now or write 
for COLORITE’S complete catalog! 


COLORITE 


Plastics of New Jersey, Inc. 


35-37 lowe Avenue Peterson 3, New Jersey 


ECONOMY— 

Here’s the weapon 
you need in a price 
fight: A good hose 
bocked by a great 
guarantee. Full-flow 
brass coupling. All at 
Go price you can 
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GET THESE 











INCREASE 
YOUR SALES WITH 


Litimag.4as 
SELLING AIDS 


Handy Hints On Screens Gold Strand Screening Surface Tables ond Roll Clips Hardware Products 
Sample Folder Retail Sales Prices Folders 
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OTHER CF&l-WICKWIRE HARDWARE PRODUCTS 
Clinton General Purpose Welded Wire Fabric - 
Wissco TV Guy Wire + Wissco Flexible Wire 
Clothes Line + Clinton Hardware Cloth «+ Clinton 
Hex Mesh Netting * Mechanic's Wire + Quick 
Hitch Gate Springs + Perfection Door Springs 


THE COLORADO FUEL AND IRON CORPORATION — Albuquerque 


Lincoln (Neb.) - Los Angeles - Oakland - Oklahoma City - Phx 





WICKWIRE SPENCER STEEL DIVISION —Alicnto 


@ 


> 
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round wires in gal 


COLORADO 
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GOLD STRAND 


INSECT WIRE SCREENING 
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HARDWARE PRODUCTS | 
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Here’s the line 


QUAKER and QUAKER PI 








+o O44 






LAWN HOSE 


STOCK THIS COMPLETE LINE... 





A quality for every purpose, a variety for every pocketbook 
... rubber or plastic, clear or opaque. 


Ready to display . . . in self-selling packages, plus free sales 
aids. 

Also . . . Econo Sprayer . . . green plastic perforated hose, 
soaks at low pressure, sprays at high pressure . . . 

and ... Layflat Soil Sprayer . . . green opaque plastic hose, 
perforated along top side of center tube only . . . soaks at low 
pressure, sprays water upward at high pressure . . . will not 


wash out new grass. 


ga Sprinkler 


DO-IT-YOURSELF KIT 








This sales hit of the season enables any householder 
to build and install his own permanent, underground 
lawn sprinkling system—dquickly and economically. 
Made of flexible. plastic pipe that will not freeze. rust 
or corrode ... does not have to be drained... will 


last indefinitely. 


QUAKER RUBBER CORPORATION 
Philadeiphia 24, Pa. 


QUAKER PIONEER RUBBER MILLS 
San Francisco 7, Calif. 
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Eaciect to SELL! 


If you like writing orders, sell all five 
Midlands ...a model for everyone who 
walks in your store! Also Midland backs you 
up with full-color ads in national magazines 
... Shares the cost of your local newspaper 
ads through finest cooperative plan. Write 
about an exclusive franchise today. 

Ask about liberal discounts. 

If you aiways sell quality, 
you'll sell Midland! 








Midiand Rotary Tiller-Mower 

sells for no more than one-job 

power mowers. Offers full-geared 

differential .. . rugged 2 hp. en- 

gine for long-term working power 
. stands only 25” high. 


2 Wheelers . . . 3 and 5 hp. 
models have gearshift transmission 
for instant power selection... 
full-geored differential for new 
maneuverability. Models let every- 
one loaf along on over 30 jobs. 


Midiand Riders in either 3 or 5 
hp. models offer gearshift trans 
mission, full-geored differential, 


*Makers of famous Dandy Boy 


unique reor wheel steering, many 
Garden Tractors 


other features. 


Lean More About ALL sting: age Milwaukee, Wisconsin git 
Mw MI(OLAND 


MODELS a= 


Street 


Send me complete dealer information. 


RD scitibies nani | Zone State 
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that selis on sight... 


RED BRAND 


here’s why: 





Only RED BRAND fence is clearly identified: The new galvannealed red barb; the red top wire 
on woven wire; and RED TOP Steel Posts. Nobody else proudly and positively identifies their 
fence line. That’s a good reason why RED BRAND sells on sight. 


Exacting quality control. Constant testing and checking at every step of manufacture assures 

top quality: The correct copper content. The exclusive Galvannealing process. Accurate wire size. 
Precision manufacture to assure highest quality. It’s proved through generations. Year after year 
... generation after generation ... RED BRAND quality has been proved. That’s another 
reason why it sells on sight. 


Advertised through the years. From the beginning Keystone has advertised its products. 
First in magazines. Later, by radio, too. Month after month. Year after year. Generation after 
generation. No wonder everybody knows Red Brand. Still another reason why it sells on sight. 


Promotion that draws farmers to you. Red Brand believes a strong farm economy is vital for the 
security and welfare of our country. With the Practical Land Use Program, we've helped 
improve the quality of farms... helped farmers realize greater profits . . . increased their 
security and showed them the way to better living. Here’s another reason 

why RED BRAND sells on sight. 
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If you haven’t seen the magic that RED BRAND can work on 
your sales, ask us for proof. We'll be glad to show you the facts. 


KEYSTONE STEEL & WIRE COMPANY 


Peoria 7, illinois 


Mokers of ...RED BRAND FENCE - RED BRAND BARBED WIRE - RED TOP STEEL POST - GATES - POULTRY NETTING - NON-CUMBABLE 
FENCE - ORNAMENTAL FENCE ~ BALE TIES - NAILS « KEYMESH « KEYCORNER - KEYSEAD 
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Brand New! wo.550 


Now—a third model of | 

Melnor’s famous © * 
“Swingin’ Spray”’...volume 
priced to open up a tre- 


mendous new sprinkler market. 899 
Retail | 


















All 3 with “PERMA- 


SEALED” Motor Unit 
(Right) No. 550—Covers up to 1710 sq. ft... . Retail 8.95 Completely separates water flow from 


(Center) No. 700—Covers up to 2000 sq. ft. . . Retail 11.95 motor. Trouble-free...because grit and Ses 
re 4 t...lubricati 
) (Left) Mo. 1000—Covers up to 2400 sq. ft... Retail 1395 = LOA" secant wool 
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Most powerful advertising program in Melnor’s history starts 
this spring in all major magazines plus newspapers and TV from coast to coast. 








MELNOR Metal Products Co., Inc. 10-40 45th Avenue, Long Island City 1, New York 


~~ REI — an % 
= é 












ee: Pa Pes paar ee, Mh 
ee. ae Seen wee Stee ae 5 cian we ty eee 


30 HARDWARE AGE, MARCH 17, 


























Worcester 


SHEAR MASTER® 
Model 900 


21" cut * 1.6 hp 






=~, 


Fully enclosed chain drive « Efficient 


grass guards * “Sta-Temp” hardened 
blades *« Timken reel bearings * Easy 
cutting-height adjustments * Positive 
finger-tip controls * Adjustable handle, 


with hill-climber hook, gives vibration- 
free mowing and small-space parking 
* Dependable 4-cycle Briggs & Stratton 
engine, with service available every- 
where. Also offered in 18° Model 750. 








Worcester 
Here it is! New self-propelled ROTOR MASTER® 
Worcester ROTOR MASTER® Twenty “ Twenty 


Model 890R 


Reoar-wheel, worm-geor drive. 
Fi -tip clutch and speed con- 
trol. 3 cutting heights. Many safe- 


Mode! 880 * 20° cut * 2 hp 


; ty features. Easy-starting, 4 cycle, 
NOW ... watch your Worcester 2 hp. Briggs & Stratton engine. 
alec of eve ioher > . Retrievable starter. Rib steel 
Sales go even nighes with the all Se te Reeee” eardenad blade. 
new Seis-prope lled Rotor Master Adjustable handle. Upright park- 


re. Chain and sprocket 


Twenty. Featuring a leaf-mulch- ing featu 
[went) . ewer : fully enclosed. Full 20°’ cut. 


ing attachment and automatic re- 


| 














trievable starter at no extra Rugged ribbed steel chassis Deep 
charee, ins new self-propelled neighborhood word-of-mouth ad- front par Pode snow P ee a 
rotary promises to be one of your _ vertising. And with our powerful, Be wt i - oll » Fully adjust 
best sellers for ‘55! perfectly-timed consumer adver- able handle « “Self-Lube” wheel beat 
All across the continent in the _ tising, you just can’t miss with ings * Dependable 4-cycle Briggs & 
booming power mower market Worcester! Ask your jobber for erage es Reps pe = Rantwe ™~s 
Worcester quality backed by a a Worcester catalog. Or write to: — ‘aliesed ™ sta ing” M4 del & 20) 


60-year reputation — isthe keyto Worcester Lawn Mower Com- 
growing sales. Worcester quality, pany, Division of Savage Arms 
too, means customer satisfaction Corporation, Chicopee Falls, 
. Satisfaction that pays off in Mass., U.S.A. 


LEAF-MULCHING 
ATTACHMENT 


with our 3 gasoline- 
powered rotaries at no 
extra cost. 

A plus value that sells 
mowers! 





ALL SIZES, ALL PRICES IN THE WORCESTER LINE: 
FOUR ROTARIES: Model 880 (20” 2 hp); TWO REEL TYPES: Model 900 (21 1.6 hp); SEVEN HAND MOWERS: Mode! 600 (16” & 


Model 890R (20” 2 hp self-propelled); and Model 750 (18" 1 hp). 18°); Model 550 (16” & 18°); Model 450 
Model 830 (18” 1.6 hp); and Model 830E Retrievable starters optional at slight extra (16); and Model 350 (14” & 16”). 
18” electric, 3450 rpm, listed by UL). cost on Models 880, 830, 900, 750). 


TWO LAWN SWEEPERS: Mode! 250 ‘Sweep Master”, 24” and 30” widths. 
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Advertisements like this, appearing regularly in regional 
farm papers, are catching the attention of fence buyers. 


1 

ASK YOUR JOBBER...about Bethlehem F BETHLEHEM 
.»-about Bethlehem Fence | 

... Steel fence posts... barbed wire... y FENCE 

nails and staples . . . bolts and nuts a 

... bale ties... baler wire . . . dothes a 


. 


line and other Bethlehem products. | WT iy - 


¢ 
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Biggest garden hose news since Koroseal! 











B. F. Goodrich 
special offer 

gives you 

58% markup 











both red and green. 5 lengths 


42 lengths 


You buy 32 lengths, retail 


You PAY only 





You get 58.6 percent markup 


Contains: 14 lengths ot 75. 50 and 25-foot Koroseal: 
same sizes) vellow 
Garden Club plastic. 7 lengths Crystal Clear plastic 


and 6 lengths of brown Featherweight plastic. Total 


PRIZE (50-ft.. Koroseal) retail... 9.80 


Total retail value 


YOUR PROFIT 


oe Le 


Profit package assortment No. 0586 


You buy 54 lengths. retail : 
PRIZE (50-ft.. Koroseal) retail... 9.80 


, at i 
. . $249.95 
151.39 
$98. 56 


Profit package assortment No. 0557 
You get 55.7 percent markup 


Contains 38 le ngths of K oroseal, Garde m ¢ lub ( rys- 
tal Clear and Featherweight plastic plus 16 lengths of 


yp F 50 and 25-foot B I C,oodrich rubber pal ien hose. 


Total retail value $410.45 
You PAY only 257.24 
YOUR PROFIT $153.21 


$00.65 








Highest markup and profit ever ottered 
on garden hose! You get your choice 
of assortments to best suit your needs 
see panel abov © Both profit pac kage 
assortments contain Koroseal hose and 
plastic hose of several types ina wide 
price range. One assortment also con- 
tains the high quality B. F. Goodrich 
rubber hose that some customers demand 


The new plastic line is an ideal 
supplement for Koroseal. It includes 
Garden Club, best value next to Koro- 
seal, Crystal Clear for customers who 
want a Clear plastic and Featherweight, 


your price plastic. 


HARDWARE AGE, MARCH 17, 1955 


People ask for Koroseal and other 
B. F. Goodrich hose because of the way 
it's advertised. Big, attention-getting 
ads run in Life, Better Homes & Gar 
dens and The Saturday Evening Post. 
In fact, the 1955 Koroseal campaign in 
full color is the biggest yet; will reach 
millions including your customers and 
prospects! 


You tie-in with advertising. We give 


you free displays and streamers for 
counter, wall and window. These read 
‘Koroseal”’ in bright, Day-Glo script 
To get them just fill in and mail the 


business reply card packed in each profit 


pac kage We sé nd display s dire CT TOVvoOUu 
The B. Fk Goodrt h ( ompany, In dn trial 
Products Division, Akron. Obto 


Korosea rT M@ Reg U.S et. OF 


B.E Goodrich 


INDUSTRIAL PRODUCTS 
DIVISION 
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Me. 156 
TULIP’ SPRINKLER 





Ne. 226 
Hei? ond Ya” REUSABLE 
SIZES COUPLING 














Ne. 133 
“GOLD LABEL 
SPRINKLER 


SPIKE” 1 aN 


“BRASS KING” 








Ne. 199 
“SCREEN-FLO' FILTER 






Ne. 74 
QUIK-TITE 
COUPLER 


A ASO 












Ne. 700 





No. .150 


$ SIZES 





Ne. 33 


NOTZLE 





“DU-WET SPRINKLER 





Ne. 139 
HOSE SHUT-OFF 






we. 145 
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“GLIDER 








“HANDY SPRAY” 









SPRINKLER 


Ne. 5041 


Ne. 127CL 
CLINCHER MENDER 





Ne. 72 . 
‘STAYFLAT™ SPRINKLER 


iS 


swat 
SPRINKLER 





Me. 14 BRASS CLAMP 
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id 
Omeone Say 
omplete? 


Look over this cross-section of lawn 
hose goods. Recognize them at once 
dont you? They are all Sateen: 
the complete line. Can't show a 
: but most dealers 
eep our catalog close at hand. It 
has 32 pages of the complete line 
all in Better 


evervthing here. 


e 
olor. request vour 


copy now. 





QUALITY BRASS GOODS FOR sixty YEARS 


\ 





\ 


\ 
VA 
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Model 50CT-CT40S-T13 


bel 2 Me aeltig limo Melslele Malet’ Miele) Mol Melsl Mol Mis tt Ma taelitiiiclilsla’ 
ololioloh Alois TWIN” @leluilelieur soon. There's a new alrels 
simplicity and efticiency of design ao new low in orice. Whot 
does it mean to you? 

lt pumps water trom greater depths (down to 140 feet) and 
pushes it farther and higher (extra-high pressures) — it’! 
full capacity at 40 Ibs. pressure ‘not the 30% to 80% loss 
one-impeller pumps) — it’s easier and faster to install —i 
able in a full group of convertible models for deep 


aetiver 


wells—and you'll hove the lowest prices (with full trade « 
of course 

These are just highlights— your Rapidayton W! 
all ‘al fel biel kt Coll alias 


Kypeiapiay 
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Two Impellers! 
Pumps Full Capacity 
at 40 Ibs. Pressure! 


One-impeller pumps lose 30° to 
80% of their pumping capacity at 
40 lbs. pressure but not the new 
“TWIN”. Second impeller plus 
‘““Quad-Volute’ design folds tull 
capacity at 40 lbs. to meet “modern 
living” requirements. 


Complete 2 H.P. ‘‘Package”’ 
Water System—only 


$14 59 rerait 4.0.0. toctory’ 


for pumping depths down to 
110 feet. 


Only $129.50 retail for pump, and 
ejector, without tank 

Only $164.50 retail for % H.-P 
‘‘Package’”’ system for pumping 
depths down to 140 feet. 


True Convertibility! 

Faster Installations! 
Same pump works on deep or shal 
low well by changing position of 
ejector—no extra pump parts to 
buy. “Quick-Connect” flange for 
faster installations eliminates 
threading, clamps, adapters, unions 
and slip couplings. Plastic or steel 
pipe slides into pump for fast, easy 
hook-ups 























‘makes rain 
1x 


ray 


whil he sun shines” 


PERMANENT UNDERGROUND SPRINKLER SYSTEM 





@ Lawn Spray has the “Ellipse-Square” Spray 


Pattern for maximum coverage 


@ Lawn Spray can be simply and swiftly 
installed in less than an hour 


@ Lawn Spray is made of one-inch square 
green vinyl plastic, with top quality 
all-brass fittings and parts 

@ Lawn Spray is root-proof, rust-proof 
and rot-proof 

@ Lawn Spray is unaffected by freezing 
weather; will last a lifetime 

@ Additional Lawn Spray unit lengths can 

, be easily added 

cawwyw SPRAY oN: « 4 :¢ Sat ater ae @ Lawn Spray provides a one-year warranty 


Parts ¢ Completely Acsembic.t Casy 10 instal trery thing? Ine lode on material and workmanship 





PRICE LIST 48’ Vinyl hose w 4 spray heads $20.95 
(covers 1070 sq. ft.) 


20’ Vinyl hose w/2 Spray heads $10.95 50° Vinyl hose w 5 spray heads $24.95 












covers 525 sq. ft.) (covers 1100 sa. f 

30’ Vinyl hose w/3 spray heads $14.95 60’ Vinyl hose w 4 spray heads $24.95 
(covers 750 sq. ft.) (covers 1200 sa. ft.) 

36’ Vinyl hose w/3 spray heads $16.95 60° Vinyl hose w 5 spray heads $27.95 
(covers 775 sq. ft. ‘covers 1250 sq. ft.) 

45’ Vinyl hose w/3 spray heads $18.95 75’ Vinyl hose w/5 spray heads $29.95 
(covers 900 sa. ft.) icovers 1450 sq. ft.) 


*Copyright Pending 1955 by Lawn Sproy, Inc. 


lawn Spray, INC., BYO STANLEY AVENUE, BROOKLYN 8&8, N.Y. 
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American fence is pre-Sold... 
Stock it-and you can close the deal 


MERICAN FENCE advertising appears 
A in leading farm papers, which enjoy 
a circulation of more than 6,777,000 
readers. A survey of these readers re 
veals that they are among the most 
modern, most progressive, most finan 
cially stable farmers in the country. 
They are the class of customer you want 
to reach. And they are being reached. 
In addition to the farm papers, these 
farmers are constantly kept aware of 
; wh ; American Fence through direct mail 
| . PTT y ; - , Wis: literature, and radio and _ telewision 

FENCE i are! i" yf | commercials, not to mention the most 
Bt | => ane effective advertising of all — word-of 
== SSS . f mouth advertising, by the thousands of 
satisfied users of American Fence. 





This is pre-selling—creating the de- 
sire to buy. Once the demand is there, 
the potential customer seeks out a 
dealer where he can buy the desired 
product. If you stock American Fence, 
you are that dealer. The sale is yours 
th Be Profit-Wise—Departmentalize! Display ogee American sign poem 
' Handle the whole line of USS American products. nently. Heep your American Fence out 

Aenongietiyes:: “tte where it can be seen by everyone, and 
remind your customers with American 
literature that long-life American brand 
is the best fence in the field. 













"> i 


SEE THE UNITED STATES STEEL HOUR. It's a full- 
hour TV program presented every other week by 
United States Steel. Consult your local newspaper 
for time and station. 





ere *. 


J 
> f —_ 
USS American Galvanized 
. Barbed Wire USS American Tie Wire 
for Automatic Balers 


AMERICAN STEEL & WIRE DIVISION 
UNITED STATES STEEL 
GENERAL OFFICES: CLEVELAND, OHIO 
COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 
TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 
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USS American Hex-Cel 
USS Americen “UU” and 
Studded “T” Posts Poultry Netting 


USS AMERICAN FENCE AND POSTS 


U N 


eee@ee@ee@ee@e@e¢e@eee¢eeeécfuee8teeresee? *® 
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Now you can sell the white 








that’s right for any home! 





Acme Quality 
NEW ERA 
“Family of Whites ” 











0 ONE white paint is ideal for every 
N type of house painting job. Varying 
requirements will recommend one type 
of paint over another. 


With the Acme Quality New Era “Family 
of Whites.’ you can fill any house painting 
order, and know that you will be giving 
complete paint service to your customer. 
Each paint in this group has been espe- 
cially formulated to do a specific job, 
and will do it better than any so-called 


“all-purpose” house paint. 


Sell the white that’s right! Ask your 
jobber about the Acme Quality New Era 
“Family of Whites, or write: Acme 
Quality Paints, Inc., Detroit 11, Michigan. 


ACME QUALITY PAINTS, INC. 


DETROIT 11, MICHIGAN 

















AT THIS LINE! 





No. 122—Outside White. 
A self-cleaning white that 
stays white. The perfect 
finish coat for general 
exterior use. 


No. 157—Balanced 
Primer. Scientifically pre- 
pared to prime, hide and 
seal. The foundation coat 
for any exterior job. 


No. 172—One Coat Out- 
side White. One of the 
easiest brushing house 
paints ever made. Has 
exceptionally high hiding 
power. For repainting 
only. 


No. 20— Trim White. 
Stays put on exterior trim. 
Will not streak down on 
either wood or masonry. 


No. 163—Fume-Resisting 
White. Especially made 
for industrial and other 
areas where extra protec- 
tion is needed against 
smoke and fumes. 





Makers of Acme Quality Paints, Fashion Right, Super Kem-Tone, Super Kem-Tone Applikay, Kem-Glo, Kem Tinting Colors, and Insecticides 


38 





HARDWARE AGE, MARCH 17, 1955 


SYNTHETIC BASE OlL BASE —= RUBBER BASE 










METAL PRIMER ater’ 2 VARNISH 


*Stress this feature of Du Pont “pw yy 2K nylon 
bristles to boost your brush sales 


Today’s well-made paintbrushes with ““Tynex” nylon 





bristles are better than ever before. Increase your sales WELL-MADE BRUSHES WITH “TYNEX” BRISTLES 
by telling customers that brushes bristled with ““Tynex’”’ HAVE ALL THESE ADVANTAGES: 
are right for all paints and finishes. You'll see how satis- 1. Full paint pickup 3. Right for all finishes 


2. Smooth, even flow 4. Easy to clean 


fied customers come back to you for more brushes with 
“Tynex”’ nylon bristles. 


P.S. Don’t forget that household and personal brushes with (} T 
“Tynex”’ nylon bristles are big sellers, too! 


“Tynex” is the registered trade-mark for Du Pont nylon bristles. 


5. Last 3 to 5 times longer 














BETTER THINGS FOR BETTER LIVING .. . THROUGH CHEMISTRY 


eqywen’ bisles —"WRattey NQMC MME 7; 00 lee beoles 
ost widely . 
= es nord jAMERIC rm HOM available from your 


brush supplier 


backed by a continuing pol RASC 
Campaign in these Sa 
leading national 
magazines | = 
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NOW ...for the First Time... 











OLDER 


Real 50-50 Tin-Lead Solder 
with Flux in Paste Form 





SWIF Solder fills a long-felt 
need—and the public has never before been able 
to get anything like it. In fact, in its attractive 
display carton, SWIF is a self-seller. 


It is new to the general public—your customers 
—but it is far from being untested. Professional 
plumbers have been using SWIF, and they rave 
about the work it does. So—be sure you have 





plenty of SWIF Solder on hand when the big 
IRHA promotion in April sends your customers 
in asking for SWIF. Order today from your 
wholesaler. If he doesn’t have SWIF, please 


order direct and send us his name at once. 


HERCULES CHEMICAL COMPANY, INC. 
332 Canal St., New York 13, N. Y. 





f + as 
ES “4 a ey he ss my 
~ ag ae 7” a 


In SWIF all soldering ingredients are blended for easy use. Separate applications 
of flux and solder are completely eliminated. 
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SWIF comes in the new 





unbreakable plastic tubes, 

each enclosed in an 
attractive blue-and-orange 
box with a photo- 
illustrated 


instruction 





sheet. 


on this 
Best Seller! 


RETAIL PRICE: 


59c te VER ot 7 papas 
Mee , : io ae “i 3-color counter 


DEALER DISCOUNT: displays . +. counter 





We are fre nd 4 = Bt 
Te se 
: Ee =. fee See ah 


Manufactured by HERCULES CHEMICAL COMPANY, INC. 
332 Canal St., New York 13, N. Y. 
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JuCoDUS 120th Anniversary Sale! 


Big Values! Bigger Profits for YOU in our 
once-a-year-only SALE! Pass these savings 


ee sae ee 


on to your customers and still make 





more profit than ordinarily. 







3 
PURE 
BRISTLE 


8" S95 


REGULAR PRICE... $2.98—ANNIVERSARY SALE PRICE. . . $1.65 


3” wide (with 23” trim & 11/16 
thick). General Utility brush, made 
of the finest 100% pure black 
bristle, vulcanized in rubber. Clear 
Beavertail type handle. #120 


ry, bo 
= 3 ~~. 
: Db F . — aE ed = 
is : 


<| y 
7 
i | 

Fad 











Your cost $13.20 doz. 
Your sale price profit $6.60 





REGULAR PRICE... 





. 56.99—-ANNIVERSARY SALE PRICE. . . $3.99 


Jacobus’ exclusive Flagged Nylon* 
process means brushes pick up, car- 
ry and spread more paint. Profes- 
sional 4” brush (with 4” trim & 1” 
thick). 100% Flagged Nylon vul- 
canized in rubber. Clear Beavertail 
type handle. #120 








Your cost $31.92 doz. 
Your sale price profit $16.00 


REGULAR PRICE... $4.20—ANNIVERSARY SALE PRICE... $2.95 


“Do-It-Yourself” complete painting kit, attractively 
packaged, including a professional grade Master Painter 
Roller with slip-on dynel sleeve, large steel tray, quality 
14° 100% pure black bristle brush, and paint dauber 
for corners, screens, etc .. . bought individually the four 
piece set would sell at $4.20. 


Your cost — $23.60 doz. 
Your sale price profit $11.80 





JACOBUS - Makers of Fine Painter Tools for 120 Years! 
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HARDWARE WEEK 
VALUES! 


WALLPAPER 
REMOVER 
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39% PROFIT at "12 for 11" prices 
‘ Effective February-March, 1955 
12 for the price of 11 on those tone eats 


Stock up on Le Page’s line for Hardware I2for i! Consumer 
. price price ea. 
Week. Make the choice easy for your clerks LIQUID GLUE 


, . #10 Bottles 1.10 15 

and customers by carrying the one brand 1 te . 
that offers the most diversified line of 110 Plastic Tubes 1.10 
a , 7 25 Large Bottles 1.83 
adhesives Le Page’s. Take advantage of os kets tae ‘83 
this free goods offer on many items in this 30 4 o7. Bottles 3.66 


popular line. Get 39% profit on 12 for the 31 ' pint Cans 6.23 


32 Pint Cans 11.00 

price of 11. 
SURE-GRIP WHITE GLUE 

, 32 Rubber spr. Bots. 1.10 

This is a flexible deal — with Le Page's 22 Large spr. Bots. 2.56 

YOU can select the items you WANT. Be 220 Plastic Tubes +86 

: 14 4 oz. Bottles 3.66 

sure to include the new plastic tubes that 15 > pt. Bottles 5.50 


: : 16 Pint Bottles 9.16 
are making a real sales hit. ody ales nly 718 


: erti OTHER POPULAR ITEMS 
These nationally advertised products 49 or 99 Miracle Mender 12 


are all geared for the hobbyist, or “do it 20 Miracle Mender Tubes _—2.12 
, age? f : 2! Aeroplane Glue 1.10 
yourself ers’ and are naturals for tying in 48 Liquid Solder 212 
with all Hardware Week promotions, 400 Wall-paper remover 3.66 


LE PAGE'S, INC., Gloucester, Mass. 
NEW YORK ° DECATUR, ILL. ° SAN FRANCISCO 
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your customers can 


A Tremendous Do-It-Yourself Market! 
Every Home... Every Farm... Needs HANDI-CALK 


The only aluminum calk 


in handy cartridges 





Every year the home owners in the United States put up 
over five million Aluminum Combination Windows and 
over one and a half million Aluminum Combination Storm 
Doors. Every one of these windows and doors should be 
sealed with aluminum! 

This gives you a tremendous market for Aluminum 
HANDI-CALK. It’s top quality calking—a tough, elastic, 
non-staining blend of the finest water repellent oils, pig- 
ments and Canadian asbestos fibre—now further improved 
by the addition of aluminum flakes. The aluminum forms 
a dense, metallic “skin” which protects the job against the 
effects of age, weather and ultra-violet rays. 

Aluminum HANDI-CALK is a must for sealing aluminum 
doors, roofing and siding. And because of its /ong life under 
all conditions, you can recommend it for every calking job 
— inside and outside. 


Ask your Wholesaler for self-selling display 
and other helpful sales aids. 


Fastest-Selling Calk 


The original home owner cartridge, and still the 
leader in quality ...in sales...in customer demand! 
HANDI-CALK now feotures an exclusive soldered 
seam — air-tight, leak-proof, burst-proof. Keeps 
your stock fresh! Builds customer satisfaction! 
Insist on HANDI-CALK! 





REGULAR 
(WHITE or NATURAL) 


2366 Woodhill Road Hutson Division 32 Main Street 


Cleveland 6, Ohio Conyers, Ga. Matawan, N. J. 
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ALCOA® Aluminum Pigment adds years of extra 
life to calking compounds like “Aluminum 
Handi-Calk.” 

The thin protective oil film which forms on 
the surface of all calking compounds is rein- 
forced with a tough metallic armor of aluminum. 
This armor keeps out moisture, air and sunlight 
. . . protects the underlying oils and core of the 
compound .. . keeps it resilient . . . prevents 


drying and cracking. Result: positive, long- 
lasting joint protection. 

ALCOA does not make calking compounds, 
but we will gladly refer you to reputable manu- 


facturers who do. Write today. Use the coupon. 
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ALCOA ©. 
ALUMINUM 


ALUMINUM COMPANY OF AMERICA 








mmm > a - - a0 ae poe rad ~~ “ ae oe Ce 


Aluminum Company of America, Pigments Division 
1735-C Alcoa Building, Pittsburgh 19, Pennsylvania 


Please send me information on calking compounds made with Alcoa 
Aluminum Pigments. 


NAME 
COMPANY 
ADDRESS . — 


EEE ZONE STATE — 
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Imagine how these colorful, modern brush displays 
will look on your counters—how they'll stop customers 
and attract sales! They’re yours absolutely free when 
you handle Pittsburgh Brushes! You merely buy any 
of these brushes that sell best in your area, and 
the displays come along as our contribution to help 
you sell! What’s more, with Pittsburgh you know you're 
selling the best line of brushes available today. Every 


There’s a Pittsburgh Brush for every home and industrial use 
PITTSBURGH 


Red Sti 








PITTSBURGH PLATE GLASS COMPANY 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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5 THESE HARD-HITTING DISPLAYS 
@ WHEN YOU SELL PITTSBURGH! 


type and style: 100% hogs’ bristle; 100% texturized 
synthetic; or hogs’ bristle-synthetic mixtures. All made 
in one of the world’s most modern brushmaking plants, 
under strictest quality control, by experienced, expert 
brushmakers! Start selling Pittsburgh Brushes today! 


MAIL COUPON FOR COMPLETE DETAILS! 


PITTSBURGH PLATE GLASS COMPANY 

Brush Division, Dept. A-03 

3221 Frederick Ave., Baltimore 29, Md. 

Gentlemen: Please give me more information about Pittsburgh Brushes 
and free brush displays! 
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DISSTON 


HAS THE EDGE, 















A great new garden tool display that’s 
a “‘self-service’’ department in itself 


Here’s your automatic salesman. [his grass shears, hand pruners. And it has 
sturdy wire display for over the plenty of room for other popular sellers 
counter or self-service use holds in your area. Printed price cards 


selected stock of Disston hedge shears. for each product included with display. 






garden tools 


Ads like this in The Saturday 
Evening Post---—--------------------—------ rN 


This Disston garden tool ad is just one of a series appearing this 
year in The Saturday Evening Post and Better Homes and Gardens 


‘These two magazines have over 37.000.000 readers: they reach 





tool buvers in every county of the United States. Every ad tells 
the reader to see his local hardwareman. 





Point-of-sale that really sells 
Disston backs you up with merchandising pieces with plenty of 


eve and buy-appeal Write today for free garden tool mer- 


chandising kit with banners. posters, newspaper mats, folders 


Electric hedge Those famous 
trummer Disston lawn rakes 


Lightweight, balanced, here’s Light, springy, easy to use, 
the tool that every home these “spring-action”’ leaf 
owner needs for trimming rakes take the “‘ache’’ out of 
hedges, shrubs, bushesquickly, raking. A “must” for every 
easily. Two blades, double- home owner. 


cutting action. Vibration-free. 
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Spring, summer, winter or fall, Disston tools move out and 








dollars roll in. Check vour line. Get those orders in. Put the 
famous Disston name in your window, on the counter. The ORDER THESE A DISSTON ADVERTISING 
HELPS TODAY... 


Henry Disston & Sons, Inc., 354 Tacony, Philadelphia 35, Pa 


Please send me free, right away, your new 1955 
garden tool advertising and merchandising kit with 
posters, streamers, folders and advertising mats 


Disston trade mark is the ‘‘Go-Ahead”’ sign for thousands 


of customers. 


Name.... 








HENRY DISSTON & SONS, INC., PHILADELPHIA, PA. 





WARREN- 
TEED 
SLEDGES 


TRUE-FACED FOR 
ACCURATE STRIKING 
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trade 


WARREN TOOL CORPORATION 


Wenufecturers of Warren-Teed and Devil reilway track tools 
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General Offices Warren. Okie 


Expert Divisions 3@ Charch St Vem Yert 7, N. } 
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Rugged Warren-Teed sledges hit harder on 

every blow because their EXCLUSIVE MACHINE- 
TURNED FACES make direct point-to-point 
contact regardless of how you strike—high, low 
or on the nose. Each face is polished to an exact 
6-inch radius and protected with a clear, tough 
lacquer. All Warren-Teed tools are forged from 
special high carbon, heat treated steel. They’re 
rugged—-stand up under the most severe use. Quality 


buyers spot these outstanding features quickly. 


Buy and sell Warren-Teed tools in 
easy-to-display- and-stock cartons 
with or without handles inserted. 
You sell more and profit more 
when you sell the best—Warren- 
Teed tools. 










WRITE FOR 
NEW CATALOG 
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¥, 
You KNOW that Champion DeArment Channellock 
is the highest quality plier line on the market. But do 


you know that a consistent advertising and sales effort 















is cimed at the consumer through national magazines to 
help you sell more fine Champion DeArment products? 
Keep your stocks up, use our display boards to feature 
the line — you'll sell more Channellock pliers this year 
than ever before. And don't forget the other items in 


this highest quality line . . . machinists’ hammers, wreck- 





ing bars, electricians’ hammers and cutters. Use display 





boards . . . stock the full line .. . you'll have a good 





yeor in Channellock volume. 


THE PLIER DESIGN THAT OBSOLETES ALL OTHERS 


CHAMPION DEARMENT TOOL CO. 


MEADVILLE, PENNSYLVANIA 
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One 
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for every purpose! 


én) Float-LOCK® 





Most versatile vise on the market! 





@ ‘floats’ to any position on drill press or workbench— 
locks instantly, surely! 


holds work at any angle— 

always the most convenient working position! 

handles anything from a toothpick to a garage door— 

jaws open to a full 7 inches! 

extends off the table or workbench to hold objects no other vise 
can handle—swings out of the way when not in use! 

can be used as a 9 inch “C”’ clamp! 

substitutes as a wrench for the “‘big’’ jobs! 

serves as a bandsaw vise for maximum accuracy and safety! 
high-quality, all-steel construction, 

precision machined, and fully guaranteed 

complete with mounting bracket for drill press 

and anchor plate for bench mounting 








There’s never been anything like the Mity 7—the first produc- 
tion run sold out on word-of-mouth advertising alone! Patterned 
after the famous AMF Float-Lock Industrial Vise that’s swept 
the field in 4 short years, it’s a sure profit maker. So get in on it 
... now. Practically everyone who enters your store is a “‘hot 
prospect” for the one vise that does everything. 













Write for full data and price list today 


On or off the table 





FLOAT-LOCK CORPORATION 
26! Madison Ave., New York 16, N. Y. 
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Turn This Page for A Look At 


THE BIGGEST 
PROMOTION EVER 


for 
STANLEY 


The full color advertisement on the other side of this page 


WY 






. [STANLEY 


will appear in The Saturday Evening Post {pril 30, 1955 


WILL YOU BE READY? 


Call your wholesaler now! 











aNDYMAN ae , 























Here’s Stanley Handyman as it looks and sells in your store 
HT1 Island Topper Display with 175 tools — Dealer’s Cost $215.50 Complete 












No. 4 Plane — $9.00 © No. 1210W 10 ft. Rule — $1.49 © No. 60 — 1” Chisel — $2.90 © No. 11'2 Hammer 








Are you really equipped to do the job ? 











_ (STANLEY) 


. the new medium priced 
matched tool line 


Now! 2 Great Lines 


from The 
Toolbox of the World 


$3.75 (Western price slightly higher 





[STANLEY] 





lay your hands on 





MADE BY STANLEY to fill a growing need. Every 
tool does the job it was made to do, jobs you do 
around the house every day. The Tool Board 
shown on the wall is available complete with 
thirty-three basic tools for about $59.00. Or you 
can buy the board with hooks and clips for $5.50 
and have the real fun of adding a tool at a time 
from the Stanley Handyman line. 


Write Stanley Tools. 714 Eim St.. New Britain. Conn. for free catalog and chech 


YOUR HANDS tell you the difference. The four 
tools shown here are typical of Stanley's best 
[heir feel communicates confidence Made 
and used by experts for more than 100 years, 
these Stanley professional tools stamp their own- 
ers as men who know the finest and who work 
with the ease and skill of true professionals. See 
all these tools at your favorite hardware store. 


tf or ha if cere ‘ 





THE STANLEY WORKS e TOOLS *® ELECTRIC TOOLS e HAROWARE * STEEL * STEEL STRAPPING 


... the finest tools you can 
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SURE WAY TO A CUSTOMER'S HEART 


...and Top Rental Profits For You! 
ALL-NEW AMERICAN RENTAL SANDER 


SEND FOR THE TRUE BUYING 
FACTS, BEFORE YOU BUY 


Write for buying facts described in 
new 4-page circular... plus How-To 
booklet on sanding floors. Address 
letter or postcard to: Rental Profit 
Division . .. The American Floor 
Surfacing Machine Co., 522 So. St 
lair St., Toledo 4, Ohio. 


~ HAS REAL CUSTOMER APPEAL! 


It’s thoroughly modern in design, lightweight and easily portable... 

the only rental sander with detachable-adjustable handle . . . it's 

scientifically balanced so machine does all the work—all operator 

does is guide it! Amazing results make customers happy—old floors 
quickly look new again! 

Lowest maintenance... unique motor... exclusive guarantee. An 

especially designed 1% H.P. General Electric brushless type motor, with 

rotor that cannot burn out, insures top performance and profit 

for you! This motor backed by the strongest guarantee ever made on 

a rental floor sander! The AMR is tamper-proof and virtually 

wear-proof—so much so that the /owest possible maintenance COSt 1S 

guaranteed to you in writing! No other rental sander offers you so much! 


WE HELP YOU PULL FOR 
PROFIT...ALL THE WAY! 


| In our “Plan for Profit’’ we show you 
how to sand, how to sell, how to adver- 

tise and how to get the customers to 
| rent your machines ... furnish you with 
| the most complete rental sales promo- 
| tional kit available! 


"WE LIKE 
AMERICAN MACHINES 





. they're so easy to use .. . sO easy to 
carry. We actually had fun on this Do- 
It-Logether project—and the job was 
extra easy because we had this new 
How-To Booklet that tells in plain talk 
how to sand a floor ... with clear easy- 
to-follow step-by-step illustrations.” 





| “I MERICAN | 


FLOOR SURFACING MACHINE CO. 
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PERFORMANCE PROVED DO-IT-YOURSELF RENTAL TOOLS + WORLD WIDE SALES AND SERVICE 





HARDWARE AGE, MARCH 17, 1955 


















CRESTOLOY LINEMEN’S 
SIDE-CUTTING PLIERS. 


No. 1950, in 6, 7 and 





CRESTOLOY END 
CUTTING NIPPERS. 


No. 72, in 68 7° sizes. 











CRESTOLOY LONG 
NOSE PLIERS. 

No. 1033, in 6 & 7” sizes. 
Also No. 654, same 
except with side cutter. 


















CRESTOLOY DIAGONAL 
CUTTING PLIERS. 

No. 942, in 4, 5, 5'/2 
and 6° sizes. 







CRESTOLOY HEAVY 
DIAGONAL CUTTING PLIERS. 


No. 542, in 7” size only. 





CRESTOLOY LONG FLAT 
NOSE, SIDE-CUTTING PLIERS. 


| No. 650, in 7” size only. 











ae This Plier | 
@REsTOLOY |) 
STEEL ; 









CRESTOLOY PLIERS 
ave individually tested { 


Crestoloy Pliers take all the guesswork out of plier 





buying, because Crescent has taken all the guesswork out 
of plier making. Rigid specifications establish the material, 
design, workmanship, tests and inspection of these better 
tools. Strict adherence to these specifications is maintained 
by continuous tests and relentless inspection of the 
individual tools. Every plier carries the Crestoloy tag 
certifying that it has been individually tested. 


HARDWARE DEALERS 
Crescent offers a wide selection of 


) 
effective point-of-sale displays. CRESCENT TOOLS —_— . 
Order from your jobber and cash in 
% ‘ — 


on Crescent’s national advertising. 








ar Sign of lhe ¢rtisan 


Symbol of Excellence 


Crescent is ovr trode-mork, registered in the United Stotes and abroad, for wrenches and other tools. Sold by leading distributors and retailers everywhere and mode only by 
ceReeuwen ws TOOL COM PANY, JANRRBETOWN, NEW YORA 
56 
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PROFITABLE PACKAGE.!. moves 5 drills at once 


@ Every home craftsman with an electric drill 
is a prospect for Standard’s Wood Boring Drill Set. 
Five carbon steel drills, specially tempered, avoid 


damage when striking screws or nails. 
Packaged in attractive box with clear plastic cover. 
Drills have 4 “’ shanks. 


Ask your hardware wholesaler for Standard 
Wood Boring Drill Set No. 14. 


No. 14 WOOD BORING DRILL SET 


: : € 
Five Carbon Steel Drills with 4" shank. Sizes 4", “ce”, %", “eo”, "2 


HIGH SPEED AND CARBON DRILLS FOR METAL, WOOD AND MASONRY 
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DARD JOOL (0. © 


3950 CHESTER AVENUE CLEVELAND 14, OHIO — 





FACTORY BRANCHES IN: NEW YORK @#« DETROIT « CHICAGO «+ DALLAS «© SAN FRANCISCO 


THE STANDARD LINE: Twist Drills - Reamers - Taps - Dies - Milling Cutters - End Mills - Hobs - Counterbores - Special and Carbide-Tipped Tools 





HERE ARE MORE REPUBLIC PROFIT 
BUILDERS FOR THE HARDWARE TRADE 


CHAIN SELLS FAST when you hove it ovt where customers can see it and 
handle it. Republic Chain Products are packaged for ease of selling and han- 
dling, like this customer-attracting Steel-Pak (re-usable 5-gallon baked-enamel 
pail) Display. Customers see, stop and buy. Repubiic supplies all types of 
weided and weldiess chain for every requirement. 


HERE'S ANOTHER WAY to keep customers happy and increase your profits. 
Sell Republic Nails and Staples—a complete line for every home and farm use. 
Also ideally suited to and accepted by the building trades. Heads are accvu- 
rately formed, points are perfectly shaped. Republic Nails and Staples are 
made from wire specially produced by Republic for nail manufacture. 


SATISFIED CUSTOMERS hove been buying Republic Stee! Pipe for over 40 
yeors. And today it's better thon ever. The improved Continuous Butt Weld 
Process offers many advantages. Pipe has uniform strength and ductility, tight 
adherence of the galvanized coating, is easily threaded, readily bent. Your 
Republic Pipe Distributor has a full line of this high-quolity pipe in sizes 
you wont. 


WHEN YOU STOCK 


There are no lost sales when you stock Republic— 
the complete line, the quality line of headed and 
threaded products. You're ready to meet every cus- 
tomer’s request—ready to supply the bolts and nuts 
they need. 


And you are selling quality in every sense of the 
word. Republic takes no chances. Quality is con- 
trolled at every stage of production—from raw ma- 
terials to finished fastener. Republic uses its own 
ore, makes its own steel, employs the most modern 
machines and procedures. 


You're also selling a well-known name, respected 


REPUBLIC 
Worle Wider, Rouge “if Stiudard, 
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REPUBLIC FASTENERS 


throughout business and industry—Republic Steel. 

Republic is backing you all the way in 1955 with 
advertising that will deliver millions of sales mes- 
sages each month in the nation’s leading consumer 
and business publications. This means more sales, 
more profits for you. 


REPUBLIC STEEL CORPORATION 
3154 East 45th Street, 
Cleveland 27, Ohio 


Order Republic Fasteners from your wholesaler, VERGE CAR ARE EP OREE ER Sas 
now. If he doesn’t have exactly what you need, he 
can get it in a hurry—because Republic makes and 
stocks over 20,000 regular types and sizes of head- 
ed and threaded products. Send the coupon for 
more information. 


STEEL. 
Sch and, SC, Peds 


[) Fasteners [) Chain [) Nails and Staples [ Steel Pipe 


Name. adel Title 
00 aE 
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The letters in the words “Easy to Cut” were ¢ : 
out of L-O-F Window Glass, with the ordinary 
cutter used by retailers. What better proof of how easy it is 


to cut L-O-F Window Glass into big or little pieces, angled 
or curved pieces? 


L-O-F Window Glass cuts easier because it is annealed 
more slowly, more patiently. That makes it less brittle and 
more “even” in structure. You'll have fewer bad cuts, less LIBBEY-OWENS-FORD 
waste, more profit! Call your nearest L-O-F Distributor— 
he's listed under “Glass” in the yellow pages of phone books. GLASS COMPANY 
Ask specifically for L-O-F “easy-to-cut™ Window Glass! 


TOLEDO 3, OHIO 
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Select the 


top quality 


truly competitive line ..\. . BUILDERS’ 


HARDWARE 


For more than 100 years, SAFE has maintained a reputation for fine 


craftsmanship and attention-to-detail. You can depend on SAFE—a style for every 
architectural concept a material and finish for every need! 


Write for FREE Catalog illustrating SAFE’S fine quality, truly competitive line. 


Order from your jobber. 


PADLOCK 


AND HARDWARE COMPANY 
LANCASTER, PENNSYLVANIA 
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“\’m selling up with this new Westinghouse switch 


and outlet line. The name sells, the quality sells... 


it's packaged and promoted to sell!” 


1 of 145 ways to make up to $30.00 profit 
with new Westinghouse switches and outlets 


The introductory Westinghouse profit 
pack offers you 145 rugged, new, easy- 
to-sell switches and outlets — your cost 
$45.00 — selling price $75.00 — your 
profit — up to $30 per pack. 


Here for the first time is a profit- 
packed opportunity to sell your cus- 
tomers a name they recognize — 
Westinghouse. For a few pennies 
more, they'll buy these high-quality 
devices — built to last 100 years. 


Backed by millions of dollars of 
yearly consumer advertising and 
national TV, the Westinghouse name 
makes this line a natural sell-up. 
3uild more store traffic — people 
need quality switches and outlets to 
meet adequate wiring needs. 

If not available from your regular 
wholesaler, write Westinghouse 
Electric Corp., Box 3054, Barnum 
Station, Bridgeport 2, Connecticut. 


FREE: 


you CAN BE SURE...1F iTS 


esti nghou se 








A FULL PROFIT PACKAGE 


25 
25 
25 
10 
35 


145 


25 


Duplex Outlets 
Triple Outlets 

Single Pole Switches 
Three-way Switches 
Switch Plotes 
Duplex Plates 


Easy-to-Sell 


Westinghouse Devices 











Betty Furness, star of Westinghouse Studio One and Best of Broadway, helps sell this 
line for you on TV and on these big 2-color counter cords and window banners 
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REYNOLDS , 


Lot oursel 


ALUMINUM 
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* Screened Porch and Window Screen Promotion 

in Top Magazines in March, April, May 

* Newly Designed Storm Sash — First time Avail- 

able—completely interchangeable with screens 
Get faster sales, bigger profits from your Reynolds Do-lIt- 
Yourself Service Rack — Promote and sell do-it-yourself 
screened-in porches and breezeways. (Reynolds Plan No. 
117 tells how in easy steps.) And feature window screens 
and interchangeable storm sash. 

Everything you need is available— window streamers, 
envelope stuffers, special rack sign, counter cards, instruc- 
tion sheets, ad mats. Keep your promotion going through 
March, April, May and get full benefit from the big na- 
tional advertising program. 


CASH IN NOW! 


... If you are not a Reynolds 
Do-it-Yourself Aluminum dealer, ask 
your distributor salesman about our 
complete merchandising program. 





Order Your Reynolds Plan No. 117 
on Screened Porches, Now! 





tube * rod * bar * a wide variety of 
sheet designs * angles * fasteners * 
screen ond storm sash moterials * win- 
dow hardware * Reynolon Plastic Film ° 
trim strip. 


REYNOLDS METALS COMPANY 
2496 So. Third St., Lovisville 1, Kentucky 
Available in Caneda 
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POWERFUL “IDEA” ADS 
THAT GET SCREEN 
PROJECTS STARTED... 
in LIFE, BETTER HOMES 
& GARDENS, 
POPULAR MECHANICS, 
POPULAR SCIENCE 

and other leading 


magazines. 


Sten 
*s 


BIG NEW TRAFFIC 
BUILDING SALES HELPS.. 


Window streamer, 
rack sign, ad mats, 
envelope stuffers, 
instruction sheets, 
light cord hangers. 
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AND“MISTER PEEPERS” 
REACHING MILLIONS 


with the how-to-do-it 
selling story. 
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= SPECIAL FOR HARDWARE WEEK 


ns < y’ ‘ S ‘ " a eae : ~— 7™~ f* oF . A 
‘ ‘aes . : 3 ne so Ele Ria. 


A te, 
fe 
; - 
teh > 
, 
a . 
ve 
ne” 
7 
» We 
m 
» al ~~ 
' 
. 
' 
-- _ 
= 


Cros DOZEN . 
. BARGAI NS . 


Your opportunity to stock up on fast-moving 
Yale door closers and catches at extra profits! 














* BARGAIN | 5 ee So Re 
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1 FREE wl Famous YALE 506 AIRLINER CLOSER 


Deluxe quality...long-lived dependability 


P.. : 7 a — 
BUY 11 GET 2 New YALE FIVE-O-SEVEN CLOSER 
1 FREE ~ Priced to suit every budget 


as ae 





~SARGAIN | Order all 3 now! Be ready for big 1955 


Hardware Week demand for the finest in 


+t c } e : te ap combination and screen door hardware! 
= 


You'll be selling these YALE favorites 
=10b Abc] ee ; “ 


anyway — so why not take advantage 
id . 4 3 — vig right now of this opportunity to make 

x YALE 1011 extra profits. You'll be ready for custo- 
PUSH-PULL CATCH mare wae Hib te Guy curly—ene you's 
be able to please all your customers. 
Can be deadiocked Call your local YALE Distributor now for 
prompt delivery. Lock & Hardware Div., 
ee ee eee ee ee The Yale & Towne Mfg. Co., Stamford, 


YALE & TOWNE il 
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PROFIT POINTERS: 


Extension Rule 
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FROM UNITED STATES PLYWOOD CORPORATION 
Werld s Lergest Plywood Orges:setioe 


NOW! A GLUE FOR EVERY 
“DO-IT-YOURSELF” PROJECT 


Read all about these amazing 
“Wizards with Wood” 
WELDWOOD Plastic Resin GLUE 


apy wdusinal woodworker have reled on a for 
years. i S¢, 35¢, 65¢ and larger ares 


CONTACT CEMENT 
cow you oe bord Ce 
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MECHANIX 
ILLUSTRATED 


A FAWCETT PUBLICATION 


67 West 44th Street - New York 36. N. Y 


30 





To replace broken panes: 


Sell “PENNVERNON”... 


not just “window glass” 


yere’s the unique Pennvernon Window Glass label. 
[ ly hat does it stand for? Why does it appear on every 
light of Pennvernon Window Glass? And why should you 
look for it when you are buying glass? 

First, the Pennvernon label is your guide to quality in 
window glass. It is the symbol of Pennvernon s smooth, 
even finish... of its high degree of clarity and transparency 
. and of its many other fine visional qualities. It is applied 


to every light of Pennvernon because the Pittsburgh Plate 
Glass Company wants you to know that you are buying top 
quality window glass not just any sheet glass. And last. you 
should look for this tabel when you are stocking class be- 
cause then you can point it out to your customers as 
their assurance of “window glass at its best.” 

For more details, write Pittsburgh Plate Glass Company. 


Room 5165. 632 Fort Duquesne Blvd., Pittsburgh 22, Pa. 


Pennvernon Window Glass 


PAINTS GLASS CHEMICALS - 


ivy ¥SES0 8 Gow 


BRUSHES 


a, Eee 


PLASTICS FIBER GLASS 


GLASS COMPAR 


IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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For Drawers 590 
Suggested retail $1.05 


Strong steel lock 
with brass tube. 
7770 possible key 
changes — can be 
master-keyed. Size 
14 x 1%". For %“ 
wood. Also for '4”, 
4°", 1%" wood 
when specified. 


And the famous ADAPTA-LOCK! 


Unique, all-brass 9-WAY 
lock ensemble, designed to 
handle 95% of your calls 
for cabinet and drawer 
* locks! Adjustable for use 
on 54 major applications. 
Fits 6 different thicknesses 
of wood or metal. Easily 
changed for use on left 
o. hand doors, right hand 
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For Drawers 02066 


CORBIN CABINET LOCK 
need... at every price ! 





For Wardrobes 7028 
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ded 
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' For Sliding Doors 022911 





ee 


For Cabinets 0737 


For Steel Lockers 0755 


Suggested retail $1.28 


Brass plated steel 
dead bolt, 5-disc 
tumblers. 200 regu- 
lar key chonges. 
Can be master- 
keyed. Size 2” x 
144". For %" wood. 
Also for 4%", 1%" 
when so specified. 


doors, or drawers. Ask 
your Corbin man for 
details. 
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Suggested retail 45« 


Light steel lock with 
key hole cut for 
wardrobe or drawer. 
Bolt shoots right or 
left for either hand 
door. Malleable iron 
key. Cannot be mas- 
ter-keyed. Size 2)’ 
x 1%". 





Suggested retail $4.25 


Pin-tumbler protect- 
tion. All brass. Bolt 
shoots right or left 
for either hand 
door. Can be master- 
keyed. Size 1%" x 
14". For %" wood. 
Also for *%" wood 
when specified. 


Suggested retoil $1.55 


For use on right or 
left hand doors. All 
brass. Strike fur- 
nished. Con be mas. 
ter-keyed. Size 2” x 
1%. For %" wood. 
Also for 4%", 1%", 
or 1°4" wood when 


specified. 


Suggested retail $4.15 


To lock. push cylin 
der and turn key 
Strike for ’ 4 throw 
bolt furnished. All 
brass. Can be master- 
keyed Size 2” 


x 1”, 


For 4” wood. Also 
for 1'4" when so 
specified. 


These ore only the best-selling items in the extensive Corbin Cabinet 
Lock line. With them you con cash in on the growing demand for 
cabinet locks by the “do-it-yourself” crowd . . . by schools . 
industries. Put Corbin Cabinet Locks on your wont list todoy! 


Th, 


Be sure to make every sale. . . buy ((] IN 


New Britain, Connecticut 


CORBIN CABINET LOCK Division 


The American Hardware Corporation 

































F-200 Complete sur- 
face signal unit and 
2 detectors, $19.95 
Flush model for new 
home builders, F-100 
$19.95. Your profit 

$/.98. (Additional de- 
tectors, $3.50 


7 


Operating Displays 0-61 Surface Model 
above, or D-50 Flush Model. $22.95 





7 





Light a match, start a sale! 


OFFER FREEDOM FROM 
FEAR OF FIRE 


Ebdwarps HOME FIRE ALARM 











It's a low priced, high ($7.98) profit, high volume item! It 
offers something everyone needs and wants—freedom from 
fear of fire. It’s the Edwards Home Fire Alarm. Easy to 
demonstrate... easy to sell! Just hold a match under 
detector on Edward's dramatic demo-display—or let your 
prospects do it! They'll hear the loud clear life-saver bell! 
Explain that detectors give 400 sq. ft. safe coverage each, 
set off alarm at 140°. Explain that system is foolproof, 
automatic, electric, permanent. Never needs servicing or 
adjustment. Uses current only when sounding alarm. Uses 
low cost easily installed bell wire. Tell them that in most 
fires it’s the first five minutes that count—that the 
Edwards home fire warning system can save their homes, 
their family’s lives! Here's a sure-fire seller. Order from your 
wholesaler or write for details, Department HA-3, 

Edwards Company, Norwalk, Conn. In Canada, Owens Sound. 
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EXCLUSIVE 
PRODUCT FEATURES? 
the Rid-Jid Knee 


makes 


. 10 height adjustments 


. and many more ex- 
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One glance at 
Room Ironing Table tells a woman 
it’s superbly new and different. More 
than just a better table, it’s a better 
way of ironing. Your customer sees 
instantly how the Rid-Jid Knee 
Room provides unlimited under-the- 
table space for her knees . . . 
sit-down ironing easy and comfort- 
able, without bending, stretching or 
twisting. All ads and promotion fea- 
ture the fully ventilated open-mesh 
steel top . . 
...sunshine yellow top and gleaming 
chrome legs. . 
cose anwerens 'e clusive features! 
—_— ADVERTISING? 
Here is one of our current ads, soon to 
be seen by over 15,000,000 women 
readers in Ladies’ Home Journal, Better 
Homes and Gardens, Good Housekeep- 
ing, and Brides magazine. Powerful 
consumer advertising is making “‘Knee 
Room’’ one of the best-known phrases 
in housewares and Rid-Jid, the trade 
mark, with universal consumer and 
trade acceptance. 
YOU NAME IT... AND 
SS 
hi t 4 
r SJ F ’ 
L~ ¥ VY } 
} 
- . K 


ALUMINUM LADDERS? 
In less than a year, Rid-Jid’s great new 
line of aluminum ladders has swept to 
a top position in sales. It’s a com- 
plete, balanced, super-quality line, 
with a full range of sizes in single 
ladders, extension ladders, step ladders, 





and the sturdy Rid-Jid Step Stool. 


HARDWARE 


AGE, 


MARCH 


AN ALL-PURPOSE ALUMINUM LADDER? 
Here’s the hottest “‘specialty”’ ladder in years. 
It changes instantly from a step ladder—to a 
stairway ladder—to an extension ladder or 
to two single ladders. The Rid-Jid All Pur- 
pose aluminum ladder sells itself to “‘pro- 
fessionals’’ and home owners alike. 










aA 


RELATED SALES? 

Every sale of a Rid-Jid ironing table 
leads automatically to the sale of the 
Rid-Jid Airflow Pad and Cover Set. 
Sell the “matched combination for 
matchless ironing’’ for added 
profit every time! 


HAS IT! 





OLDEN LADDER? 


A A SENSATIONAL G 
ma 


This is the talk of the trade. Rid- 
Jid’s GOLDEN Boy. . .a four-foot step 
ladder that appears to be made of 
solid gold. Created to celebrate our 
50th anniversary of step ladder man- 
ufacture. It’sall-aluminum, witha glit- 
tering, durable gold anodized finish. 
Order it with regular Rid-Jid alum- 
inum ladders at no advance in price! 


Made by THE J. R. CLARK COMPANY: Spring Park, Minnesota 


I7, 1955 
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ONE SALE LEADS T0 ANOTHER 
with GOLD - oa — VinylTop 


ne a oe TF ommmnnane io I | | I ge 
e- eS ‘ $c oe " iat . . 


Bie ee ¢ Bt 
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COLD SEAL LES tom : | : wa ViNyL IWLAIOS 
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GOLD SEAL TILE- 0-MATIC gives you self-service tile department GOLD SEAL VINYL-MATIC stocks, displays and sells 4 rolls (about 


it. of floor space. Holds up to 432 9” x 9” Gold Seal tiles. 30 lin. yds. each) of Viny!Top in 6 sq. ft. of floor s; 


Nationally advertised ... guaranteed* ... Gold Seal Tiles, Congowall® and VinylTop will make 
the booming’ Do-It-Yourself market boom for you. Set yourself up to make the most of this 
great market with the Gold Seal Vinyl-Matic, Tile-O-Matic and a smart Congowall display. 








Complete line of tiles! VinylTop suggests sales! Congowall sells itself! 
Only Gold Seal gives you a perfect tile for | VinylTop its so acid-and-alkali-resist (Customers know the one and only 
every floor even over radiant heat. Lino- | ant as well as mar-resistant, it suggests Congowal! the finest, the most fa 
leum Tile for use above grade. Ranchtile® | dozens of remodeling improvements mous enamel-surface wall covering in 
Linoleum for on grade concrete construction shelves, table Lops, facings. Perfect America. Show them how it goes up 
VinylTiue for on or above grade. Vinylbest | for beautiful, seamless countertops | in a jiff) i Wall at a time instead 
Pile for the perfect all PUP pose floor, even it is easy to handle, cut and cove | ola tile at a time. Show them the ex 
below grade. Rubber Tile and new, improved Highly resilient and long-wearing. | clusive two-level construction. Suggest 
more soil-resistant Cork Tile for a luxury look Now in 17 patterns including light the big improvements they can make 
on or above grade. Low cost Asphalt Tile for | glamorous, exclusive Bermuda Hues | at little expens« in every room of 
use in basements. Suggested retail prices | and smart marbleized patterns. 30 the house. 24 decorator patterns in 
range from approx. 15¢ sq. ft. for \,"’ Asphalt | 36" and 42” wide. Extra discounts | cluding brand new “Brick.”’ 54'' wide 
Tile to 69¢ aq. ft. for \° Cork Tile on unit shipments. | Extra discounts on unit shipments 
Por ‘arther information write to ( engoleum-Nairn In Kearny. 
*You and your customer Pe aseure ( satisfaction by the Gold Ss Cuarantes 

; Me ’ : 


ete) Soe) 7. \5 


You get the finest choice of allin... B= ai 7 
Mant LINOLEUE . RANCHTILE® LINOLEUM . LINOKEUE, vine, vurcocst, SM ebee tial Lo Da eo 


RUBBER. CORK AND ASPHALT TILES - VINYLFLOR «. VINYLTOP . CONGOLEUM & AND 
CONGOWALL ® ENAMEL-SURFACE FLOOR AND WALL COVERING 
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T= BRIDAL SHOWER is a long-established cus- j 
tom. Here, for the first time in many years, is a j 
new and different kind of shower. And because 
it's new and different, it’s sure to be popular. 


“Shower the Bride with gifts of Steel!” | a 

This is the theme of “Operation Shower.” And 
it will be promoted all over the country in May United States Steel will spearhead the cam- 
and June. paign with four-color ads in Lapres HoME Jour- 

Think of the extra sales this will create in NAL. FARM JOURNAL and Bripe’s MAGAZINI 
everything from flatware to furniture, including It will be promoted on network television, too, via 
small appliances made of steel, steel kitchen uten- lhe United States Steel Hour. There will be spe- 
sils, decorative ware, lamps . . . anything made of cial newspaper publicity and trade magazine 
steel that is used in the home ts appropriate for a advertising. And other national advertisers will be 
Steel Shower or wedding gift. urged to tie in. 


So don't get caught without an umbrella 
(That's the official Steel Shower symbol!) Feature 
it in your displays and in your advertising. Iden- 
tify your store with the Steel Shower idea in every 
way you can! 





To help you tie in, United States Steel has available a free 
kit which includes in-store display pieces, an Operatien 
Shower Idea Book, a reproduction-quality copy of the 
symbol and radio and television exploitation ideas. Send 
for your kit right away. Address your request to 





ROBERT C. MYERS 


Director, Market Development Division 
United States Steel 


525 William Penn Place, Pittsburgh 30, Pa. 





AMERICAN BRIDGE . . AMERICAN STEEL & WIRE and CYCLONE FENCE . . COLUMBIA-GENEVA STEEL . . CONSOLIDATED WESTERN STEEL . . GERRARD STEEL STRAPPING . . NATIONAL TUBE 
OlL WELL SUPPLY . . TENNESSEE COAL & IRON. . UNITED STATES STEEL PRODUCTS . . UNITED STATES STEEL SUPPLY Divisions of UNITED STATES STEEL CORPORATION, PITTSBURGH 
UNITED STATES STEEL HOMES. INC. - UNION SUPPLY COMPANY ~- UNITED STATES STEEL EXPORT COMPANY ~- UNIVERSAL ATLAS CEMENT COMPANY 
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NESCO SELLS RTE 


... uses The American Weekly, gets 63,000 coupon returns! 


Wise retailers line up with manufacturers who retail counters everywhere. It reaches, on the 
know how to move merchandise. Nesco, maker average, 50‘: of the families living in 771 key 
of KITCHENRYTE Decorated Ware, GALRYTE sales cities of 10,000 population or more. No 
Galvanized Ware, FRYRYTE, COOKRYTE, ROAST- other national magazine approaches this in- 
RYTE APPLIANCES, proves that it has what it tense coverage. 79‘: of its nearly 10 million 
takes... proves again that The American Weekly reader families live in the areas which produce 
is the right medium for selling—in big volume 70% of all U. S. retail sales. 
all types of family-used goods and services. ; vi 
You get pay-off support from The American 
On October 17th, Nesco ran in The American Weekly—right in your own backyard. Tie in 
Weekly the ad shown at right. Results— shown with advertising in its pages to increase sales 
below—a deluge of replies numbering 63,000 and profits! 


coming in the two month period following the 
Insertion. a is 

The American Weekly gets action— immediate nn 
and long term— for its advertisers...the kind 
of action that translates itself into sales at 
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The American Weekly. 
63 Vesey Street, New York 7, 


WHEN THE AMERICAN WEEKLY COMES OUT YOUR MERCHANDISE MOVES OUT 
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Here's plenty of honey 


ty make we Money! 4509.14) IRIVAIE 


DECORATED WARE 
Beautiful new designs... distinctive styling... per 


fection in usefulness... plus America’s widest choice 
of matched and blended colors describes the wide 
selections available from Nesco... Americas fore CS 
most manufacturer of decorated ware. Shown here 
are three distinctive Nesco patterns that will create 
a “buzz” of excitement with America’s homemakers 






















They're “Honeys”...that will make you money! b 
~ 
nwa = ry 
i a 
~ pi @ A Complete Assortment of Popular Nesco 
| > , 

a | @ } Everything from popular square canister sets to 
a ‘ new slant door breadboxes...cookie jars to 
© ~~ salt and peppers ...everything for the kitchen 

7 is available in crisp Nesco Linen. Choice of 


yellow, red, green and assortments. Popular 
~ Nesco Linen sells on sight. 
“— 
=~ me 
Se ee ee ee ee ee ee ee ee ee ee o 
ee 


Plus The Smart New ~ 


MELODY STIX 


Here's a Nesco original designed by world- 
famous designer Raymond Loewy. In a choice 
of decorator colors that blend with any decor 

.. buttercup ... coral... larkspur. Complete 
selections unsurpassed for style and beauty. Be 
on the move with Melody Stix. 





we 
call 
See ee eee ee 


“wHOMESTEAD | 


4 


Pa in HOUSE and GARDEN Colors 
i Provincial country scene in natural colors 
‘ complete in every detail from Early American 
farm house to crowing rooster. Choice of 
4 sandalwood, flame and citron. Complete en 
~ sembles to capture “Her” heart... open “Her” 
~ pocketbook for you 
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MATCHED SETS OF NESCO 
LINEN AND MELODY STIX 


There’s a Profit Pac set of pretty 
Nesco Linen or Melody Stix for every 





purpose .. . for premium promotions 
gifts . . . imtroductory offers 
Starter sets . . . apartment sets 
premium sets and homemaker sets 
eS. each pre-packed in attractive gift car 
STOCK AND SELL = f tons. Ask your Nesco Distributor for 
Customer Approved complete details on Nesco Profit Pacs. 
Nesco Decorated Ware, , 
Electric Appliances —_ an om a 1955 NESCO Executive Offices Milwavkee 1, Wis 
and Galvanized Ware " — "eee a oe * 





Buzz" your Nesco Zaid 4 NESCO! 
teal yuan // Yow are always RYTE...wit 
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In MAY Beller ies Libbey advertises an 


and Gardens exciting Tluew pattern 










Glassware Sets 
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IBBEY SAF} DGE GI AS 


| SWARE 
- (1) PRODUCT 


OISs 


YVHIO 


Yi WM Vp Glassware Sets 


to retail for about $2.00 for set of 8 


If 
ES TOLEDO } 





dua. pple 
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GLASSWARE S 






Hene’s news about an exciting Libbey _ so perfect a way to add color to a table 
Glassware Set, for volume Springtime _ setting. 
promotions! Exciting new go-with- 
everything light blue color! Rippling 
circles, blown in each glass, create a 
sparkling new texture. Dramatic with 
modern or traditional china. Glasses are 
prepacked in sets of eight for easy han- 
dling and delivery. 


_— 






We're giving these sparkling sets a 
big push towards popularity with an 
eye-catching, two-color advertisement 
in the May issue of Better Homes and 
Gardens—the issue that reaches the best 
customers in your own neighborhood. Be 
ready when they ask you about Libbey’s 
Aqua Ripple Glassware Sets are so Aqua Ripple. Contact your distributor 
This attractive Aqua Ripple display rich looking—yet cost so little. So right or write or wire Libbey Glass, Division 
is available. Ask your distributor. for today’s easy-does-it entertaining .. . of Owens-Illinois, Toledo 1, Ohio. 


LIBBEY SAFEDGE GLASSWARE O WENS -LLUI NOIS 


AN (1) PRODUCT GENERAL OFFICES + TOLEDO 1, OHIO 





HARDWARE AGE, MARCH 17, 1955 


























COMBINATION PAN 
TO BOOST SALES 
AND PROFITS! 
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Here’s the widely-acclaimed Revere 
Ware Special recently introduced at 
the Housewares Show with sensa- 
tional success! This Copper-Clad 
Stainless Steel Combination Pan has 
many uses... a skillet, a sauce pan, 
ora sauté pan! Its seven inch diameter 
is especially suitable for packaged 
frozen foods. 


This Revere Ware Special is your 
opportunity to make quick volume 
sales—to get your full profit on each 
sale—and it will increase your store 
traffic. 


Important—Advance orders indi- 
cate tremendous sale. To avoid de- 
layed delivery order now! 


No. 399, individually packed, 
12 to a bundle, shipping weight 15 
Ibs. per dozen. 


REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing Company Division 


Rome, New York « Clinton, Illinois 
Riverside, California 
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CAMILLUS 


CAMILLUS CUTLERY COMPANY «+ CAMILLUS 









% 7 sales 





The new Camillus display case sells pocket 
knives on sight! 

Here is the modern display case, tested in stores 
like yours, with proven ability to increase 
sales while reducing selling time and keeping 
costs down! 


e All knives are shown with blades open... 
questions are answered before they can be asked! 


* Knives are wired on panel to prevent pilferage, and 
treated to keep them bright and gleaming! 


e Ample storage space is provided in base for 
back-up stock! 


® The Camillus selling story is right there, 
on the back, to help you sell! 


Take advantage of this modern merchandising 
aid. Order Camillus pocket knife display case 
#55 from your distributor today! Its FREE! 
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~ = OFFERS 


40°° PROFIT 
TO DEALERS! 
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DEALERS! JOBBERS! 


Donit miss the boat 
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See next page 
for big SIMONIZ 


OFFER! Then see your 


supplier to get your share. 
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ontest ads in 
ning Post. 
n Sunday 


Full-page, four color ¢ 
LIFE and Saturday Eve 
Other full page ads i 
; Magazine see tions. 

pLUS—NATIONWIDE Radio Spots at 
peak driving and listening hours! 


you TOO CAN WIN AN OLDS 
BY HELPING yOUR CUSTOMER WIN! 
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| gives you 
i with t I More profits 


© for you! 





SUPPLIER TODAY! 
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Fastest-Growing Cat 
Polish! 


Tie in with this tested consumer pre- 
mium offer and watch BODY SHEEN 
sell even faster ! 

Big Full-Page Ads in LIFE, SATURDAY 
EVENING post, THIS WEEK (Sunday 
Magazine Section). 









All th 
“enn the ca 
gard ogg iennite Polish 
televisic,, these high Body- 
SIMONIZ1 Spots. And > tara 
fauip KLEENER sell 
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NATIONWIDE TV suPPORT ON — 
“BIG STORY” * “BEST IN MYSTERY” | 









supplier to get your FREE GOODS DEALS 
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FREE NEWSPAPER ADVERTISING FOR YOU / 


it’s a rampagin’, riotin’, mammoth promotion for you . +.» with FREE BONUS GOODS. ..a FREE DISPLAY... 
FREE LOCAL ADVERTISING .. . POWERFUL NATION: ADVERTISING ... and EXTRA PROFITS if you ACT NOW! 


Onder Thins glia anbQpll Thin sscszserame oe 


ADI-SELLING a °* PLAY ASSORTMENT! .. . A traf- 
ALLY POPULAR FLINT KITCHEN FOOL SETS! tt Gives your fic- stopping black wrough! tron display that holds back- up stock 
customers a multiple selection and choice of rs ee of na- and puts BeGters On @isblcy. Invites your customers to try the 
tionally advertised gift boxed sefs. “ ‘feather-feuch “\action. 


includes: italien 
1 No. 1900 Flint DeLuxe 7-Pc. Set : 
1 No. 1968 Flint “Best” 6-Pc. Set spenageen-tonwh- desea 


; 3 No. 673 Flint “Precision” 
1 No. 1969 Flint Decorator 6-Pc. Set Egg Beaters 


FREE! 1 No. H-1995 Flint Measuring FREE! 1 Flint Egg Beater Display 


Spoon Set 


PYSEE YOUR EKCO SALESMAN 
FREE FEATURE LISTING OF YOUR STORE 5 } d 
NAME AND ADDRESS — IN THIS AD — IN [=e O ay © 


YOUR MARKET! _o. when you buy both Join Ekco in this “never-before” Flint Kitchen 
these Sener Sixty-four of these huge Tool and Egg Beater promotion that features 
ods will blanket the nation April 27—satur- i= a YOUR store in the best newspaper in YOUR 
ating your market — “ market! This offer expires March 31, 1955. 


CONTINUED NATIONAL ADVERTISING ON 
FLINT KITCHEN TOOLS AND EGG BEATERS! 

. All port of Ekco’'s continuing nation-wide 
advertising campaign that pre-sell your cus- , 
tomers, byilds consumer recognition, and ac- 
ceptonce for famous FLINT Kitchen Tools 
ond Egg Beoters! Watch these national 


mogozines! EKCO PRODUCTS COMPANY, CHICAGO 39, ILLINOIS 
Alse available from Ekco Products Company (Ceneda), lid. Torente 
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STOCK UPS DISPLAY / PROMOTE! 


THERMDs. 


Makes all other Vacuum Bottles out-of-date 
















...sensational new insulated 
stopper, with pouring lip 


More efficient! Won't pop out! 


New construction... keeps hot Unlike ordinary stoppers, Polly 
things hotter — cold things colder. Red Top won't pop out! 


’ 
ye...  Leak-proof! Won't absorb odors! 
olly op is also 
on Icy-Hot, Keapsit Polly Red Top seals tight... Won't absorb food or liquid 
and Holtemp brands foods or liquids can't leak. odors, won't stain. 


of vocuum wore—dil 


quality products of Makes filling and pouring much easier! 


The American Thermos = New Pouring Lip! no spilling! No dripping! No wastel 


Bottle Company 








..the main cause of filler failure 


ak 
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THE AMERICAN THERMOS BOTTLE COMPANY 
NORWICH +« CONNECTICUT 






Thermos Bottle Co., Ltd., Toronto « Thermos Limited, London 





All these SYLVANIA EXTRAS 
ald up to 
BIGGER LIGHT-BULB PROFITS 








SPECIAL-PURPOSE LAMPS SYLVANIA MERCHANDISERS 
SELL APPLICATION DESIGNED TO MEET 
INSTEAD OF WATTAGE EVERY RETAILER’S NEEDS 


Here’s the new idea in light 
bulbs that sells larger sizes — 
by talking use, instead of watts. 
150-watt Kitchen Lite and 
Reading Lite are ready to show 
you new action in higher priced 
bulbs. 


In the complete line of 
Sylvania merchandisers, 
there’s a unit built to do a 

job in your store. Shelf racks, 
large wooden racks, wire racks, 
gondola ends, or complete 
island displays are available 
from Sylvania to help boost 
your light-bulb sales. 














PRE-PRICEMARKING | HEAT LAMPS AND SUN LAMPS 
AVAILABLE FOR FASTER | FOR EXTRA PROFITS 
STOCKING AND SELLING THROUGHOUT THE YEAR 


: TLL WE AT CLs: 
Sylvania pre-pricemarking . 


(with suggested retail price) 
is available to speed stocking 
—to cut confusion and delays 
at check-out counter. AND 
SYLVANIA PRE-PRICEMARKING 
Is COMPLETE—on bulbs—on 
sleeves—and on 4-pack. 


There’s steady demand 
for these premium-price 
Sylvania lamps in every 
season. Handy displays 
take a minimum of 
space—pay their way 
throughout the year. 











For MORE PROFIT Now—for more profit over Dept. 5L-3303, Sylvania Electric Products Inc., 
the years— get the facts now on the high- Lighting Division, Salem, Mass. 
profit Sylvania line. In Canada: University Tower Bldg., Montreal, P. Q. 


LIGHTING + RADIO + ELECTRONICS 
TELEVISION +- ATOMIC ENERGY 


Keep your eye on SY LV A N i A 


... fastest growing name in sight 
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If you’re interested in making money out of 
hampers ... If you want to stock the fastest selling 
line of bathroom merchandise .. . 

If you want to give your customers the greatest 
value in the housewares field .. . 

Then, get the facts about the hamper business!!! 
Pearl-Wick and only Pearl-Wick offers such a 
complete selection of style-right bathroom merch- 
andise to sell right off your floor day after day! 
Pearl-Wick and only Pearl-Wick has so 

many exclusive sales features that women 
demand in a hamper. 

Pearl-Wick and only Pearl-Wick backs your 
sales efforts with a huge, con national 
ads ertising campaign itl America’s eading 
consumer magazines your customers read. 


These facts are important to every 
buyer, so let's get down to brass tacks. 
Find out about the big profit opportuni- 
ties in Pearl-Wick. 


Contact your distributor now 
or write for his name. 






send tn this coupon today. 


MANUFACTURERS OF A COMPLETE LINE OF BATHROOM ACCESSORIES, 
NURSERY FURNITURE AND STORAGE HASSOCKS. 
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ea ee Te NN AL TT! | AFT 
Pearl-Wick Corp. HA-3-55 | 


| 27-50 First Street, Long Isiand City 2, N. Y. 


Please send me complete catalog and price 
list of the three famous Pearl-Wick lines. 


Name __ ES EE es ee Ce 


| Address aia eased ee 








City__ eee ae 
eh NN NY 
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sell The Heater Line That Gives 
QQUTim t 


“World’s most famous Heater” 


EXCLUSIVE features and 
POWERFUL svsiaditien: ee 
mes heip you make EXTRA 
ete = ft Sales and PROFITS 
em ME sents Coleman, space heners 


fuel savings! New console styling! But 
that’s not all! — 


Coleman HELPS you sell with big, 
full page ads in Life and Saturday 
Evening Post...backed by the most 
aggressive “dealer sales helps” you’ve 
ever seen. Get on the Coleman band- 
“Visible-Flame” or wagon — make more profits in ’55! 


Grille Front Circulators Here’s Proof from dealers that the 


Coleman space heater line is the hottest 
seller anywhere! 












“Coleman has the customer 
acceptance,” says Paul B. Dorsey, 
Dorsey Heating and Sheet Meta! 
Co., Athens, Ga. “We've found 

: f the gas space heoters ore easy volume with excellent profit 

Babies are safe with to sell, and return us a good margins on Coleman heaters,” 

Coleman “Safe-Cool” profit. We also get good re- says Ed Thorne, Home Service 


sults from special ions.” oardware, Rockford, fil. 
GAS HEATER CABINET 3 bia Sai 


Use the touch test to prove 
the cabinet stays comfortably 
cool. Then you can sell the 
reason why it stays cool: 

Coleman’s “Super - Circula- 
tion” puts more heat into the 
home instead of losing it up 
the chimney! 


“Promotions, store displays 
and advertising, coupled with 
a complete stock of sizes to 
offer...add up to good dollar 

































another RED HOT SELLER 


IZLE Vit- Rock 
Water Heater... 


With 10-Year Warranty Backed By Exclusive $500 Bond! 


“Rock can’t rust!”—and Coleman’s exclusive 9 NANNY NON NNO. 
Vit-Rock lining sets the stage for the most Sdn = 
powerful, easiest-understood selling story in the EXCLUSIVE 


= 
field. Coleman backs this appeal with a 10-year -sc00 = 













tee in the industry. As a customer-getter, this 
water heater is “hotter than its own flame.” Let 


warranty and $500 Bond—the strongest guaran- 
it increase sales for you! For any type gas. Warranty Bond 





wVvvv* 
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as advertised in big FULL PAGE ads in... 


Life and Saturday Evening Post will tell your 
customers the feature-packed Coleman story! 


( oleman Coleman’s exclusive 





mee in your 
aa home 


BIGGEST EXTRA! 
AUTOMATIC OIL SAVER that can give 
a “WEEK'S FREE HEAT EACH MONTH!” 


Only with Coleman can you show how the heater 
automatically controls the draft, to balance the 
air-fuel mixture at every fuel setting. Ends need- 
less fuel waste—saves up to 25% on oil! Use this 
demonstration to PROVE how a Coleman oil 


heater 


payments. You'll close MORE sales faster! 
10 OIL MODELS 11 GAS MODELS 


* Ba. 2a ne a ; F 
RI | a = | “Wall-to-wall” comfort for 





one ode! 


in handsome “CONSOLE” cabinets 


choice of finishes —new ‘‘Golden 
Glow” or shadowed mahogany fin- 
ishes blend with any color scheme, 
any style furnishings. 


You Plus Features For Plus Sales 



















“Super-Circulation” 


It’s the “extra” that gives 
your customers a “wall-to- 
wall carpet” of warmth... 
keeps warm air circulating 
like central heating... 
spreads comfort to hard- 
to-heat corners. Use the 
Super-Circulation demon- 
strator to prove no other 
heater is so effective! 





FULL BURNER 
EFFICIENCY AT ANY 
SETTING With 
Finger-tip Contro! 

















saves enough on fuel to make the buyer’s 


55,000 BTU 40,000 BTU 70,000 BTU 1 room or entire home: 
Oil Super-Circulator Gas Mode! Gas Super-Circulator 


Models at left are only a few of the Coleman 
models—grille front or “visible flame” circula- 
tors. Oil models available from 35,000 to 55,000 
BTU. Gas models from 30,000 to 70,000 BTU. 


—_— cee ee 





The Coleman Company, Dept. HA 351 
~ ©6Wichita 1, Kansas 


Let Coleman Dil Gas Propane Gas Heaters make , | want to know more about how your heater line can ; 


EXTRA profits for you...MAIL THIS COUPON TODAY! | — representative to see me! 
The Coleman Company, Inc.' ~~~ 


increase sales and profits for me. Send your distributor's j 


| Address j 

Wichita I, Kansas, 

Since 1900—makers of the famous Coleman lamps, lanterns, | Town Zone State / 
camp stoves, home heating and air-conditioning. \_ __ Pe ee ee ea oP 
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stay ahead 


profit more 
UE» with all 4! but 
neil SASH CORD set the exetei— 


A profit-plus favorite — quality ® 

sash cord with dozens of practical VW | T h 
uses around the home. Tough, 

long-wearing in sparkling new, 

easy-view, break-away double car- 


tons. Sizes 6 to 12: sizes 7 and 8 


- g ye = Ais SPOT © CORD 
4 2 > 


TITE-ROPE CLOTHES LINE 


No better plastic clothes line 

made! Premium quality, wire 

clothes line with smooth 

plastic cover that’s easy to 

clean with a damp cloth. ) 

Twelve 50-foot hanks in “Ff f 

attention-getting red, white Ul a’ ae WHALE CLOTHES LINE 

and blue display carton. ' 
One of the top sellers in its 
price bracket. Solid braided, 
all-yarn construction. Color- 
fully packaged in sparkling 
cellophane, size 7, two 
50-foot hanks connected. 


Crocus Stratoline 
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A Prometion idea 








Mother's Day. . . 





meee promotion opportunity 


Special emphasis on giftwares and housewares 


in ads and displays helps build traffic and sales 


Enterprising hardware dealers throughout the coun- In Fargo N. D., Harrison-Houghton Hardware ‘ 
try profit through Mother’s Day promotions. ises newspaper advertising and neatly arranged wi 
Such promotions are excellent traffic, volume and dow displays to attract store traffic, build pronitabl 
profit builders. Electric housewares, fancy giftwares sales. One traffic pulling ad said in part 
and in some instances soft goods are featured by “At the Harrison-Houghton Hardware store ther 
some hardware dealers are kitchen utensils that Mom will adore 
Here are the highlights of promotions by several “A woman’s kitchen is her castle, 
far-western hardware dealers: brighten it on Mother's Day with a gleaming set 
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A banner, modern display props, helped te// the Mother's Day story for Byde's in this semi-open back displa 














88 HARDWARE AGE, MARCH 17, 1955 















Mother’s Ls + 


kitchen tools. If she’s an artistic cook she will be 
thrilled to receive an aluminum set. 

“There are gay kitchen clocks, shining cutlery sets 
—the store is chock full of ideas for Mother.” 

For a window display tie-in at the Fargo store, 
aluminum equipment, cutlery sets, plastic bowls and 
hand-painted cannisters were featured. Prominent 
in the display was a large photo of a middle-aged 
woman in a silver frame. Numerous red and white 
carnations were used as decorative items in the dis- 
play. 

Just’ inside the door at Harrison-Houghton’s were 
tables of kitchen and tablewares. Arch-shaped signs 
had a tie-in message, “Here are kitchen utensils Mom 
will adore. Something to make her table sparkle or 
add to her kitchen helps.” 

At Turner Hardware Co. in Stockton, Calif., E. D. 
Larson, manager of the table and housewares depart- 
ment, believes in stressing a single line for Mother’s 
Day promotion. Aluminumware was featured in ads. 
store and window displays last year. A window dis- 
play of aluminum utensils had for a decorative piece 
a portrait of a middle-aged woman in a gold frame. 


glass, crystal and 
dinnerware with a 
centerpiece in the 
form of a Mother's 
Day poster on a 
green panel sup 
ported by two high 
gold and white p 

lars. 
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or promotion opportunity 


Long ribbons hung from the upper corner had the 
words, Mother’s Day, the second Sunday in May. 

Several vases of carnations embellished the display. 

Just inside the door at Turner’s a seven-piece alumi- 
num set was shown on a table with a card, “One piece 
or an entire set will delight Mother on Her Day in 
May.” 

A quarter-page ad in a local newspaper showed a 
picture of a woman, surrounded by illustrations of 
aluminum utensils. In part the ad read, “A grand gift 
for Mother’s Day—Aluminum. A gift she will praise 
and prize. A single piece or an entire s?t makes a 
fine gift.” 

That ad illustrated casseroles, coffee makers, steak 
sizzlers, and a seven-piece set. Prices were given for 
individual items and for the set. 


Glamour adds appeal to regular lines 

Regular stock merchandise from the giftwares 
section was spotlighted at the Walter Byde Co., 
Fresno, Calif., hardware store for two weeks prior 
to Mother’s Day. A series of tables with glass tops 
and with drapes of cherry, gold and turquoise velvet 
was used for displaying individual lines. Brass, 
copper, small lamps, dinnerware, crystalware and 
figurines were the groupings shown. 

Two bays were devoted entirely to quality china- 
ware display, each having a complete table setting, 
with red carnations in vases for a centerpiece. 

One window at Byde’s featured a variety of fancy 
giftwares in a wide range of prices with a banner 
proclaiming mother as Queen Over All. Wall brackets, 
modern window display fixtures showed dinnerware, 
crystalware, copper and brass giftwares. 

A second window at Byde’s had a long black panel, 
lettered in white and gold, calling attention to 
Mother’s Day, and adorned with a large cluster of red 
earnations. An electric roaster, percolator, toaster, 
waffle iron, egg cooker and cake mixer were featured 
items. Cards of light blue with white lettering had 
the message, “Something new and different—Just 
what mother wants—a practical gift—a gift of lasting 
happiness.” 

At Ott Hardware in Santa Barbara, Calif., an entire 
room is devoted 52 weeks of each year to tablewares. 
Prior to Mother’s Day the archway between the main 
store and the tableware room was the location of a 
table set for the occasion, with silver centerpiece 
holding red roses. At mother’s place, at the head of 
the table, were a number of attractively wrapped 
gifts. 

An adjoining table featured chinaware, crystal, 
brass, wood and silver items, with a card, “Gifts 


Mother would appreciate.” 
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three entrances to the do-it-yourself tent. 


How would you go about operating a Do-It-Yourself 
Show in your community? 

Builders Emporium in Van Nuys, Calif., stressing 
its slogan, the World's Greatest Hardware Store, held 
such a show in a 40x120-ft circus tent. Erected on 
part of the large parking lot adjoining the hardware 
and builders’ supplies firm, the show attracted 51,000 
visitors. Poor weather on the opening day did not 
prevent the firm from attracting a large attendance 
the entire period. 

Although the show was strictly a demonstration 
event, no sales being made in the tent, visitors were 
invited to purchase merchandise at the firm’s adjoin- 
ing store. A public address system was used to re- 


mind people that the show was a demonstration place, 
but that all merchandise shown in the tent, plus many 
other lines, were on sale in the regular store. 
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How to conduct 


a Do-It-Yourself Show 








4 es 
ae 2 >. ee 5 Mi 
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Conducted from Thursday, May 13, through Sunday, 
May 16, the show’s 23 booths included 19 used by 
manufacturers. Four booths were o ccupied by 
suilders Emporium, one being a service unit. 

The show was open from noon until 9 p.m. each of 
the exhibition days excepting Sunday, hours being 
from 9:30 a.m. to 5:30 on that day. 

Headed by Victor M. Carter the firm has 200 em- 
ployees, but the ideas used by it in promotion of its 
show could be adapted by other firms, on a smaller 
scale. 

Among the lines demonstrated at the show were 
several makes of power tools, louvered windows, alu- 
minum wall and floor tiles, asphalt floor tile, paint, 
paint specialties and paint spraying equipment. Shower 
doors, automatic garage door openers and chain saws 
were among the other featured lines at the show. 
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Stories about the show were published in local 
papers as well as large ads. In addition 150,000 copies 
of a 12-page flyer with colored cartoon-type illustra- 
tions on the first and last pages were distributed. 
Copy for the flyer was written by the company’s 
copywriters. 

Preparations for the big exhibition were started 
more than three months in advance of the event with 
all members of the staff veing encouraged to publicize 
the coming event. 

The tent show was decided upon to permit week- 
end mechanics and homeowners to examine do-it- 
yourself equipment where there would be no stress on 
selling. Its idea was to conduct a leisurely event to 
encourage thorough inspection of all featured mer- 
chandise. Demonstrations were given by factory 
representatives throughout the exhibition period. 

All people registering at the show were entitled 
to participate in drawings for $600 worth of mer- 
chandise, no purchases being required for such par- 
ticipation. Fifteen items of various types and a wide 


~~ 


4 
= ae 
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range of values were given away during the four 
day exhibition. 

Coffee and doughnuts were served in the tent 
through the courtesy of a coffee maker manufacturer 
Free soft drink dispensers were also operated in the 
tent throughout the entire show. 

Youngsters entering the tent with their parents 
received tickets for free rides on a miniature train 
and a carousel located near the tent. Children were 
also guests at a free admission movie program in a 
portable theatre in a bus on the parking lot. This 
enabled adults to give their full attention to demon 
strations. 

Builders Emporium and exhibitors were so well 
pleased with the promotion that they are considering 
staging a like event next year, but on an even larger 
scale. 

Store executives who drew up all the plans for the 
show are C. C. Compton, operations manager, Ray 
Flood, store manager and Marty Snead, merchandiss 
manaver. 


SHERWIN-WILLIAMS 








$118,000 in Packaged Kitchens 


How a New England firm changed its sales methods to help mer- 
chandise more big-ticket items. Department manager spends 


most of his time in outside contacts with customers, prospects 
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Currently selling packaged kitchens at a rate of 
$118,000 a year is Carlisle Hardware Co. of Spring- 
field, Mass. 

Until five years ago, the firm sold but 5 to 10 com- 
plete kitchens in a year. Jerry Herzenberg, then a 
branch manager of one of the company’s 12 neighbor- 
hood units, sold management on the idea of a special 
department for merchandising packaged kitchens. 
The firm had long sold electrical appliances, plumbing 
fixtures and equipment, lighting fixtures, and a myriad 
of other items used in equipping and remodeling a 
kitchen. 

Carlisle’s main downtown store was selected as 
location for the planning center and model kitchen 
display. Kitchen projects accounted for more than 
$25,000 in the first year of the centralized one-man 
kitchen planning department, triple that amount in 
the second year of operation. 

Contacts with consumers in their home, with 
builders and architects in their offices, have lead to 
speaking engagements on the theory behind kitchen 
lavouts of today. These appearances of Mr. Herzen- 
berg have lead to numerous sales. 

Fully 90 pet of Mr. Herzenberg’s business day is 
spent on outside contacts with customers, prospects, 
architects and contractors. During all stages of an 
installation job, he makes frequent visits to the 


customers home. 


_ 4 ‘ ; 
r= a? oozens at installo- 


tions shown in the kitchen 


; r . 
aenartrment s portfolio 
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One of the kitchen department’s most potent sales 
weapons is a portfolio of more than 200 kitchen 
modernization projects executed by the firm. Mr. 
Herzenberg takes this collection of pictures of com- 
plete jobs on all of his outside calls, finds that pros- 
pects are impressed by the fact that people in their 
own neighborhoods have had such projects handled by 
Carlisle’s. 

Mr. Herzenberg says, “I would much rather show 
a housewife the kitchen which Mrs. Mabel Doakes, 
two blocks down the street, installed than a much more 
glamorous projection in a manufacturers’ folder.” 

Before the present kitchen planning department 
was established, its manager learned to use a draw- 
ing board, tee-square, pastel chalk, colored ink, other 
materials for turning out attractive sketches. Asked 
whether drawings should be left with the housewife, 
Mr. Herzenberg says, “yes.” Although some families 
will shop around, attempting to get a lower price, 
Carlisle Hardware believes that few contractors are 
going to beat its prices for a complete installation. 

In all customer contacts on a kitchen modernization 
job, every effort is made to provide a job within the 
means of the customer, to provide a finished unit 
which is both economical and satisfactory for the 
housewife’s needs. 


Once the prospect has expressed approval of a 


kitchen remodeling layout, Mr. Herzenberg endeavors 
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erry Herzenberg makes a cali on a kitchen moderniza- 


prospect af her home 


to talk with both husband and wife, stressing that 
ail installation work must be done by individual con- 
tractors. Contractors are, he explains, hired regularly 
for painting, papering, plumbing, electrical wiring, 
plastering and cabinet installation. 

Knowledge that individual contractors are involved 
causes some concern, until it is explained that Carl- 
isle’s rebills for their labor at its exact cost. It is 
also stressed that the firm receives a more favorable 
bill than an individual homeowner would. 

Kitchen installation work is never started until 
both husband and wife are in agreement as to the 
plan, and have signed the specifications for the job. 
Should it be necessary to make changes in the plan 
at a later date, these are made only with the written 
approval of husband and wife with the company. 

After labor costs are approximated, Mr. Herzen- 
berg adds costs for Carlisle’s part of the project with 
cabinets at $30 to $150, as well as sinktops and drain- 
tops and drainboards at $14 per square foot. Dish- 
washers, ranges, refrigerators, exhaust fans. flues, 
lighting fixtures are also included. 

Execution of a kitchen remodeling project may 
require moving a window, instailation of a picture 
window, installation of a smooth surface floor cover- 
ing or tile. The customer must be convinced before 
work is started that Carlisle’s charges for labor 
provided by sub-contractors is at the hardware firm’s 
actual cost, its profit being only on the merchandise 
and materials it supplies. 

Once the remodeling project has been started Car- 
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lisle’s kitchen department manager makes daily calls 
to check on progress of the installation. This enables 
making of any necessary adjustments before they may 
become a source of irritation to the customer. 

Mr. Herzenberg says, “At first glance, H may appear 
that I spend too much time on the job, but by this 
follow-up, I maintain a good volume on all of the 
equipment we sell for kitchen use.” 

Carlisle’s kitchen department manager uses show- 
manship as the project nears completion. He tries to 
keep Mr. and Mrs. Homeowner away from the kitchen 
as the last steps in remodeling are being taken. Then 
he invites them to look at the finished product. 

The entire bill goes out as a single invoice, but 
with a careful breakdown as to labor and materials 
costs. Regular Carlisle Hardware Co. credit terms 
apply on appliances, cabinets and materials, but labor 
provided by sub-contractors must be paid in cash 
under agreement signed before the project is started. 

Most kitchen remodeling projects installed by Car- 
lisle Hardware will include sales of from $650 to $1500 
in cabinets, appliances, ceiling, etc. Complete jobs 
often run as high as $4500. 

Jerry Herzenberg sometimes shows prospects his 
own kitchen. Complete with picture window, 14 over- 
head pink cabinets and a leaded-in window at one side, 
this kitchen impells many people to seek one just 
like it. Walls in his kitchen are paneled in blonde 
hardwood. 

Compensation for Carlisle’s kitchen planning de- 
partment manager is strictly on a commission basis, 
his earnings running high because of volume and 
customer satisfaction. 
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You may wonder what a title like 
that has to do with taxation of re- 
tail stocks of merchandise. It will 
soon become clear. 

Retailers comprise not only one 
of the largest taxpaying groups, 
but they are tax collectors, without 
compensation, of sales taxes for our 
state government and of numerous 
taxes too, for our Federal govern- 
ment. Half the revenue to operate 
our state and local government 
units originates from retail opera- 
tions, directly or indirectly. 

Retailing is a basic industry of 
lowa, along with farming and 
manufacturing. I am sure that the 
reason why I was invited to be on 
this program is because of my work 
as Secretary of the lowa Retail 
Hardware Association. Our indus- 
try along with several other groups 
Is seriously concerned about the 
manner in which retail inventories 
of merchandise are assessed and 
taxed at the county leve! 

Retail businesses which have a 
relativel low rate of 
such as hardware dealers, jewelers. 
lumbermen, druggists, farm equlp- 


ment. nara ine syndicate sTores 
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Slow-turnover retailers need relief 
from the burden of an archaic, inequitable 
system of inventory taxes. Here is a plan 
for a fairer tax system 


1955 


the problem of inventory taxes 





ou Cant Bank a Shirt 


by Philip R. Jacobson 
Secretary-Treasurer 
lowa Retail Hardware Assn. 


Mason City, lowa 


nature of their businesses, main- 
tain relatively large stocks of goods 
on hand at all periods of the year. 

When our present law of assess- 
ing and taxing retail inventories 
was made, the amount of stock on 
hand on Jan. 1 was about in the 


same proportion for all kinds of 


retailing. 





In this age of new merchandising 
methods, there are several retal! 
businesses whose secret of opera 
tion is quick replenishment of in 
requiring a 
average inventory as compared to 


ventory, very smal! 
volume of sales. 

| want it understood that the 
slow-turnover retail industry wants 
to pay taxes. It expects to pay taxes 
on stocks of merchandise. 

Retailers are not trving to get 
out of paying taxes and they are 
not trying to shift a burden on to 
those who happen to be engaged in 


(Continued on page 126 
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Stressing willingness 
to deliver gifts 

in special wrappings 
attracts new customers 


Visual front. gc 
ro 


TION GIsSL 
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od store identification help attract trattic to 





downtown /oca- 


“We Wrap and Deliver Gifts” 


Mr. and Mrs. Hilding Norstrom have given par- 
ticular attention to the giftwares department in their 
hardware store at Escanaba, Mich. They find this 
policy a good sales builder for these lines. 

Special attention to prompt delivery of gift-wrapped 
merchandise is one excellent sales builder. 

When a customer buys a birthday, anniversary or 
Christmas gift, has it wrapped in the firm’s regular 
gift-wrap materials and then delivered by the store, 
both the donor and recipient are pleased. The element 
of surprise in having a store employee deliver a 
package which has not been ordered by the recipient, 
frequently causes inquiries about the store and its 
stocks. 

No charge is made for the firm’s special gift-wrap 
service, unless fancier materials than those regularly 
provided are requested. Delivery of specially wrapped 
gift items has been an important aid in sale of din- 
nerware, pottery, glassware and electrical housewares. 
The bulk of many of these items when packed makes 
many customers anxious to have the store make 
delivery. 
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Mrs. Norstrom says, “People often ask from what 
store the gift was sent when we make delivery. This 
gives us a chance to do some word-of-mouth adver- 
tising. Some people, who have had a gift delivered 
to their homes, but who have never visited the store, 
will shortly make their first visits to our store.” 

Opened in December, 1953, the 25x90-ft store was 
designed and fixtured by the Michigan Retail Hard- 
ware Association. Although the attractively arranged 
and stocked store makes a particularly strong bid for 
giftwares business, it also stresses tools, plumbing 
and electric supplies and other do-it-yourself materials 
and equipment. 

Radio advertising and distribution of catalogs with 
the firm’s imprints help attract traffic to the store. 
In addition to use of a Christmas toy catalog obtained 
from the Geo. Worthington Co., Cleveland, hardware 
wholesalers, the store distributes at least three other 
seasonal catalogs from the same source, these being 
sent to a store developed mailing list. Four thousand 
catalogs are used for each distribution. Newspaper 
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advertisement 


3 are used occasionally to help pull more 
traffic to the store. 
Mrs 


le} ry 


Norstrom handles much of the hardware store 


isband operating an automobile sales 
agency in Gladstone, Mich. 


cy 
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Sey eral tnousal 


sitors attended the opening-day 
sale when roses were given to women, free yardsticks 
to the men. Newspaper advertising and 
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ials and offerings of participation in 
drawings for merchandise. No purchases were re- 
quired for participation in the drawings 
The firm 


is one of several sponsors of 


of a Fix-lt 
very Friday morning over the 


program e 


local radio 


> 


station. 
Many omers fi 


rst attracted by tne giitwares 
department become regular visitors to the do-it- 
irself mere handise .eCTIONS of the store 
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Seven-light window of hardware store facing directly 


Shopping Center Store 





Non-Hardware Lines Add to Store’s Volume 


Basically a hardware store, this shopping center store's lines 


build traffic with soft merchandise not sold elsewhere in the area 


In September, 1953, the Lakeside Mart in a smal] 
shopping center four miles outside of Bremerton 
Wash., made its bow as a hardware store with two 
non-hardware departments. 

Secause the Kitsap Shopping Center had no dry 
goods store or drug store when it opened, its founders 
-—two retail hardwaremen—decided to carry limited 
lines of non-hardware merchandise. Arne Lund and 
Rex McQueen started their store with about $21,000 
in hardware and related lines, $6,000 in drug sundries 
and $7,000 in soft goods. 

Lakeside Mart, later sold to John Willson, a member 
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of a family with more than 50 years of hardware 
retailing experience, continues operating as it did 
on its opening day. A supermarket and a bakery 
comprised the other retail outlets in the center when 
Lakeside Mart opened. Good traffic is pulled into the 
Ithough 
stocks have been increased since the opening of the 
attractive visual front unit, their ratio continues 
about the same to this day. The 4200 sq. ft display 
room has entrances on both ends of the canopied front 
unit facing on a big parking lot. 

Hardware displays occupy about two-thirds of the 


store because of its non-hardware lines. 
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Th 


sales area on end of the store. Dinnerware and related 
merchandise is displayed on a low fixture just inside 
the long sweep of windows. A long table of greet- 
ing cards is separated from the giftware display by 
a wide aisle providing ample room for browsing. 

Open display and well-signed departments enable 
the store to serve an expanding trade with three full- 
time sales people and one part-time employee. 

Soft goods and drug sundries were included in Lake- 
side Mart’s stocks to attract traffic which would other- 
wise by-pass the hardware store and other retail 
outlets in the center. 

The drug section includes only those items not 
requiring the service of a licensed pharmacist. A 
large-sized magazine department is included in the 
drug section, this being stocked by a distributor on 
the usual consignment basis. 


Offers photo finish service 


Film, cameras and camera supplies are offered in 
the drug section. The department is an agent for a 
photo finishing service, often receiving 20 or more 
photo finishing jobs a day, with as much as $20 a 
day in developing and printing orders. Actual finish- 
ing is done by a Bremerton photo firm. 

Although a wide assortment of notions and under- 
garments are offered. no adult outergarments are 
stocked. All soft goods are displayed adjoining the 
drug section. 

Lakeside Mart and its neighbors in the small 
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ere s ample room for free traffic movement in gift and 








housewares displays. 


shopping center serve a well-populated suburb of 
Bremerton. With its ample parking facilities, broad 
stocks and neat displays Lakeside Mart is attracting 
a growing trade. 

As to what other changes the firm may make in the 
lines it handles, John Willson is giving this constant 
study. 





Dramatized Paint Brush Display 


serves as fhe eye- 
catcher device 
for showing paint 
brushes of many 
sizes and types 
in the hordwore 
store of Marion 
Nine Lumber Co. 
at 603 S. Clovis 
St. in Fresne 

Calif. Made of 
plywood, painted 


to look like a 
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How to prepare an advertisement 


by William A. McKay 


This article takes up the preparation of advertise- 
ments. Whether you or an employee actually do the 
work, it will help to know a few of the steps that 
make up a finished advertisement. 

There are many specialists who are ready and 
anxious to assist you. You should feel free to draw 
on their experience. 

Manufacturers provide newspaper ads, radio con- 
tinuity, television copy and film, mailing pieces and all 
types of promotional materials. They are yours upon 
request. 

Your newspaper representative can be helpful. He 
handles ads from many different stores and is ready 
to help you in every way. Some newspapers maintain 
copy service departments to create the best possible 
layouts for clients. 

Radio and television continuity departments ar 
specialists in the spoken word and in visual presenta- 
‘ 


[1i0n. Suggestions from You Can be worked into good, 
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hard-selling copy for your advertisement on the air- 
ways. 

Mats for newspaper ads can be obtained from sev- 
eral sources. Your suppliers have them. Newspapers 
subscribe to mat service on headings, illustrations 
and complete ads. You can subscribe to a mat service. 

Mats for complete ads often do an excellent job 
without change. Sometimes changes are necessary to 
localize copy for your particular trading area. Mats 
can be organized on different lines to make an ad 
featuring departments of your store. 

If an ad must be used “as is” to meet requirements 
for cooperative money, it will be so stated in your sup- 
plier’s advertising program brochure. 

Advertisements can be worked up from photographs, 
drawings and illustrations. There may be special con- 
siderations in the use of these illustrations, and ways 
to save on engraver’s bills. For best and most eco- 
nomical results, you can ask your printer about the 
handling of illustrations. 

Your familiarity with seasonal and geographical 


requirements will be helpful in selecting products to 


idl 
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advertise. Here are a few suggestions to make the 
job easier for you. 

Start now to keep a monthly file on ads of your 
competitors, clipping them from local publications. 
At the end of the year you will have an excellent 
selection to study, and often you can time your ads to 
beat them to the punch. 

if you have not kept your own own ads in a scrap- 
book, now is the time to start. Review the scrapbook 
frequently and remind yourself of products that fit 
into the seasonal picture. 

Watch business publications carefully. They give 
you news of manufacturers’ promotions. From manu- 
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to all 


National Softball 
Tournament Players _. 


We're proud to have you with us, and hope that your 





stay will be a pleasant one. If your busy schedules 
permit, stop in and shoot the breeze 
with the boys in our Sporting Goods 


Department. They know the score on 





‘most everything that's going on around the Valley, 
and will be happy to give you the information or help 


you any way they can. 


Tom's Hardware 


00 MAIN ST. BOOKTOWN., OHIO 












facturers’ ads you will get ideas for themes that can 
be adapted to your store’s needs. 

Following are basic points to consider before actu- 
ally preparing advertisements: 

Size of your ad. A larger ad will naturally draw a 
reader’s attention more quickly than a smaller ad, 
providing all other elements are comparable. Check 


your newspaper frequently and analyze the relative 
size of the ad spaces. 

Weight of your ad. Ads can be classified as “heavy” 
or “light.” If your newspaper tends towards heavy, 
black-appearing ads, you will frequently gain better 
attention if you keep your ads somewhat on the light 
side. If your newspaper runs to lighter ads, then you 
can draw greater attention by “heavying’’ your ads. 

Illustrations. Good pictures attract attention, espe- 
cially if they show action. Straight product cuts will 
not attract the reader’s eye as quickly as those in 
which a figure appears or where an illustration shows 
the product in use in some setting with which the 
reader is familiar. 


Write for your advertising pen pal 

White space. Whether your newspaper runs pre- 
dominantly heavy or light ads, the use of a band of 
white space will draw attention to your ad. 

Headings. Whether you attract reader attention 
through an artistic heading or by the use of a simple 
type-set headline, make every attempt to keep it brief 
and compelling. “Save Money,” “Beat the Heat,” 
“Take the Work Out of Housework,” are all headings 
which strike a responsive note. Couple such thoughts 
with an eye-catching illustration that will draw the 
reader’s eyes farther down into the subject matter. 

Your copy. An idea that will help you to write 
good copy is to direct your message to someone vou 
know who represents the type of prospect to whom 
you are appealing. You’ll find that your words will 
come more naturally than if you think of yourself as 
addressing “your customers.” 

Brevity. in copy is desirable providing the copy is 
sufficient to cover the point. Be careful not to write 
so much copy that it must be set in type too small for 


the average person to read easily. 


Ask them to buy is a good closing 


Above all, end your copy with an invitation to do 
something about your message. “Come in tomorrow 
and try one of our labor-saving power lawn mowers,” 
or “Call us at Main 1234 and ask us to install a home- 
laundry for a 10-day free home trial” will leave no 
doubt in a prospect’s mind as to what he or she must 
do in order to “Get a golf-green lawn,” or “End wash- 
day grays.” 

The accompanying illustration shows the step-by- 


T 


step method of making a layout of a newspaper ad. 
For supplies you need only a pad of paper somewhat 
larger than the size of your average ad, a soft lead 
pencil, a small T-square, an eraser, a pot of glue 


rubber cement is best) and scissors. 


Paragraph figures refer to the different sections 
of the illustration. 
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1. Across the top of your pad 
draw a line equal to the width of 
the number of newspaper columns 
you have chosen, and drop two per- 
pendicular lines down the page. It 
is well to omit the line across the 
bottom since you will be better able 
to adjust the depth of your layout. 
Then, to create your white space, 
draw a light line within these 
borders, from 44 in. on small ads 
to % in. on large layouts. At this 
point it is a good idea to jot down 
some marginal notes of items and 
services that you want to include 
in the ad. Crossing these off as 
you complete the layout will pre- 
vent over-looking some important 
factor. 


How to make mat proofs 

2. Assemble the components of 
your ad. Clip your ad-mat proofs. 
If you have no proof of a mat, 
here’s a simple way to make one. 
Lay the mat face down on a level 
surface and cover it with a sheet 
of carbon paper, carbon side up. 
Lay a piece of white paper on top 
of this, and hold the entire pile 
securely with your fingers pressed 
down outside of the area from 
which you want to lift a “rub-off.” 
With the side of a round pencil rub 
the area briskly, making sure that 
your papers do not slip. An ex- 
cellent proof of the mat will be 
transferred to the white paper, 
leaving the mat as clean as when 
you began. 

If you plan on using only part 
of a mat, outline that portion 
heavily in pencil on the mat itself, 
scratching out the part that you do 
not want to use. 


Rough letter the job 

With the heading, illustrations, 
or other reproductions selected, ex- 
periment a bit by arranging them 
loosely on your pad within the 
light line, allowing approximate 
areas for the copy you will want 
to insert. 

3. Now tack them down lightly 
with glue so that you can re-posi- 
tion them as the work progresses. 

4. Work down the length of your 
ad, lettering in the bolder copy. 
Don’t worry if your lettering is not 
professional looking so long as it 
is readable. Indicate reasonable 
areas for copy by drawing in 
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Step-by-step ad layout procedure that you 
can follow in your store 


| start with blank paper, drawing in top and side lines. 2 assemble 
different parts of the ad. 3 paste in illustrations. 4 letter in head- 
ines, indicate copy areas. 5 paste in firm name. 6 type your copy. 
7 identify parts of ad on layout. 8 here is completed layout with 
mats and copy ali ready to send to your newspaper. 
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parallel lines to indicate all of the copy blocks of type. 

5. Complete the bottom of your ad by pasting in a 
copy of your firm name and indicating copy lines for 
other pertinent information. We recommend the de- 
velopment of a logotype, or stylized store name. It is 
not expensive, and it lends a quality of continuity to 
all of your ads. 

6. Now, write your copy. If you do this in long- 
hand, it should be typed double-space before it is 
submitted to the paper. If your lettering on the lay- 
out is not legible, you can re-type it on the copy sheet 
for clarity. 

There is another way to handle copy, by writing it 
before you lay out your ad. We find it easier to adapt 
copy to a pre-determined space. It helps to keep copy 
brief. However, you may want to try both ways, or 
combine the two by writing your copy as you lay in 
the space for each item. 
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How to identify parts of your ad 

7. On your layout sheet, mark clearly preferably 
indicating by a line drawn to a spot outside the border 
of your ad whether your pasted-in illustrations are of 
cuts or of mats so the newspaper can properly inven- 
tory the individual components of your ad. 

Starting at the top, identify each block of copy 
which appears on your copy sheet by progressively 
lettering in the letters of the alphabet, enclosing them 
in a circle. Omit the letters “I” and “O” if you have 
that much copy as these are confusing. Then identify 
the copy on your written sheet with corresponding 
letters in the left margin and write the heading or 
the leading line of your ad at the top of your copy 
sheet to identify it as part of your layout. 

Indicate the name of the publication, the size of the 
ad, and the date of insertion on both your layout and 
your copy sheet. 

8. Here you have the completed ad—layout, copy, 
mats—all ready to carry your message to your readers. 

Your newspaper representative will show you how 
to correct mistakes on the proof which will be brought 
to you preceding publication of your ad. These sym- 
bols vary slightly in individual publications, so it is 
best to learn the system that is used by your medium. 
If you ever have doubts as to the proper method of 
indicating a desired change, write it out. 

These are the basic principles that are followed in 
creating any piece of copy. Seeing your own ideas 
come to life can be a rewarding experience, and care- 
ful analysis of your printed ads and those of other 
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firms will quickly enable you to do a creditable job. 

If you prepare your own pieces for direct mail or 
hand distribution, they will be done in the same 
manner as you lay out the newspaper ad. 

Scripts for radio or television should always be 
typed double-spaced unless you intend to have the 
continuity departments of these media work from 
your rough notes. Copy for a one-minute announce- 
ment should run about 125 words. If you use product 
names which might be mis-pronounced, follow the 
actual spelling with the phonetic spelling shown in 
parentheses. 

In the final article of this series miscellaneous fac- 
tors in advertising will be discussed along with sug- 
gested methods of obtaining competent help if your 
time will not permit you to handle the details per- 
sonally. 


Combination of mats from several lines makes up ad 
on kitchen and tableware that appeals to women. 
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Miss Donna 
le Scheffler, house- 
wares and sport. 
ing goods buyer 
shows tackle 
items to a cus 
tomer in newly 
arranged deport- 
ment. 


Sport Goods Sales Increase 


20% After Remodeling 


Better sporting goods display has 
helped Geele Hardware Co. in She- 
boygan, Wis., increase volume for 
that section by 20 pct. 

Old display panels were replaced 
with attractive light green per- 
forated backgrounds with indirect 
lighting. Panels are lighted 
throughout each business day. The 
ceiling directly above the perfo- 
rated board was painted white with 
continuous strip fluorescent light- 
ing added. The wal! display ex- 
tends for 33 ft. 

Part of the ledge above the 


nee 


> 


eaten ne 


waist-high storage cabinets has 
been fitted with glass bins for 
showing fishing tackle, other small 
sporting goods items. These articles 





had previously been displayed on a 


ar? on . a ~r :| ~? - o -— a ore rx morr hanc cs 


>0 INCISE (Continued on page 108) 
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me 7 handise ry compact sooce. 


~ 


e display levels permit showing of a wide variety of 





Another unit as used for featuring both demand and 


impulse merchandise. 


Narrow Store Display 


Five short, narrow islands help mid-west jirm attain 
display flexibility. Mobile units permit quick changes 


Meyer Hardware Co. in 
skey, 


Peto- 
Mich., is a narrow store. 
Herman Meyer wanted to have 
flexible display arrange- 
ment in his 25-ft wide store. His 
solution was construction of five 
display islands, each 2'4x5 ft. 
Made of three-quarter inch ply- 
wood, stained and varnished, the 
units are 53 in. high and are 
equipped with casters for easy re- 
location. 


Wooden 


a& more 


shelving is supported 
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by four lengths of 1%-in. pipe, two 
pieces in each end of the islands. 
Graduated shelving ranges from 
30 in. width at the bottom to 12 
in. at the top. 

Two-by-fours in each end sup- 
port plates into which 
have been inserted. 

Metal pipes are finished in alu- 
minum to provide a pleasing con- 
trast to the varnished wood por- 
tions. High shelving helps to 
expose merchandise at all levels 


casters 





on each unit to visitors from many 
angles. 


When using the small mobile 
units in front-of-the-store loca- 
tions, Mr. Meyer turns some of 


them at an angle. At other times 
these islands are placed in squares. 
This flexibility of arrangement 
makes visitors think of the store 
as one subject to constant change. 
Browsing is encouraged by fre- 
quent changes in the layout of the 
store, placement of the islands. 
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Bob Alexander 
Maine 





Fred Ketterman 
West Virginia 





[hese guides and hunters want powerful am- 
munition when they go hunting. Experience 
- has shown them that Peters “High Velocity 
These experienced 22’s can't be beat for power and accuracy 
And that's the Story they re telling your best 
customers. Big color advertisements appeal 
h t h | every month in FIELD & STREAM, 
un ers e p SPORTS AFIELD and OUTDOOR LIFI 
plus the leading magazines in the farm, boys 


and special shooting markets 
you sell Peters it all adds up to bigger Peters sales for you 
So check your stock of Peters 22 ammun 
Scott McGill 44ug* . 79 ; tion now! And while youre at it, make sure 
venae High Velocity 22 S youre ready for the growing demand and 
have a full stock of the entire Peters “High 
Velocity” line. 








haley 
PACKS THE \ POWER! 


PETERS CARTRIDGE DIVISION, BRIDGEPORT 2. CONN. 
"“Higi } / is a trademark of Peters ( artridge Division. Reminegt m Armes ¢ mi par > Ine. 
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NOW BEING OFFERED BY 


Arnold, Schwinn 
Cleveland Weiding 
Evans Products 

E xcelsror 

Monark Silver King 
Huffman 

Murray Ohio 

Real Cycle 

Sheiby Cycle 

H. P. Sayder 
Westfield 


AMERICAN BiCYCLE 
MANUFACTURERS 


It was a year ago that the Bendix* 
MultiSpeed Power Brake was dis- 
played for the first time. 5ix 
months later production was 
started, and today it is being made 
available to the trade by every 
bicycle manufacturer in America. 

We believe this is the first time 
in the history of the industry 
where such an important com- 
ponent has had the complete en- 
dorsement of every bicycle manu- 
facturer in the industry. 

May we thank the bicycle in- 
dustry for making possible the 
most brilliant chapter in our long 
history, and may we pledge our 
continued cooperation in turning 
out the industry's finest and safest 


coaster brake in the years ahead. 
"2G. U.S. PAT. OFF 


SAFETY MEANS SALES FOR YOU 


a 
or a 





SHIFTS GEARS 
ANY TIME 
WITHOUT 
DAMAGE 


ECLIPSE MACHINEDIVISION 





Lures, baits and other anglers item 


nearby table, with surplus stock 
underneath. The new bins provide 
greater display area for a larger 
variety and quantity of small items 
than possible on the old table. 

Guns, holsters, fishing nets, other 
bulky items are effectively fastened 
on the panels. Catchers’ mitts, 
masks, fielders’ gloves, hunting 
knives and other sportsmens sup- 
plies are attractively featured in 
neat arrangements. 

As a customer service and traffic 


Sport Goods Sales Increase 20% 


(Continued from page 105) 





pull many fisherman to this section. 


puller, the store sells both hunting 

and fishing licenses. 
Sporting goods are 

advertised. 


frequently 
Newspaper ads and 
radio spot announcements are used, 
the firm budgeting in excess of two 
per cent of its annual sales total in 
advertising. 

Modernization of the sports de- 
partment was directed by John W. 
Brill, president of the company, 
and Miss Donna Scheffler, house- 
wares department manager. 





Glass Case Prevents Pilferage 
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en, 
yh? ~ - . - > ~ ; - r - oo i a 
ELMIRA, NEW YORK thted glass case near the door of the Devel & Joas Co. in Chippewa Falls 
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vy i. WLU S oorome;rers c ometrers ono o e ecsy -'0-DOCK@e! 


aviation cCoaereaartion 


, : —s rems ore shown oT This iC iON eg OD Oo store sitors LJOGQ Goods NOG 
Export Sales: Bendix International Division, : retaiocns . ocario Passed os ore viISITOrS. LOG goods ane 
205 East 42nd St., New York 17, N. Y. fishing rods are on open display of either end of the case 
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a growing market 
means more Sales... 
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Custom-Made Boat Cushions % 215— Water Skipper 


~ Sportsmen know Ta-pat-co 














Actually designed from boat blue-prints The smortest vest ever mode for woter 
. . . 

for perfect fit. Sets are available for skiers. Covered with revolutionary 
iS Ops in qua y certain models of Bowmon, Dunphy, MARKSWAY Cloth, & breathes, yet is 

Lyman, Old Town, Thompson, Trojan and completely waterproof Dries quickly — 

Wagemoker. Allow two to three weeks never gets soggy. Fits snug ond com- 

leadtime when ordering. fortable. Sizes: small and jorge. 






and performance 


















® — Stay-A-Float 209 , 
= “ motor and keeps it deen. Vinyl ® —Racing Vest 
Positive protection for children around : eatherette ovter cover and lining. vi , 
woter. Filled with Kapok sealed in 1 Padded with cotton. Drawstring qase ee ee on 
viny! inserts. Adjustable straps. Color at bottom. Color: Dartmowth Green. ore removable. Zipper closure. Colors 
Orenge. Sizes 2 to 15 yrs. individually Sires: Regular — 5 hp ond under. large Navy Blue and Red, White coller and 
pockaged in plastic bags. —15 hp and wider. X-lorge—25 hp pockets. Universe! size, adjvsteble j 
‘ motors. Packed 6 to a carton pe 
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Dont miss the extra profits you get 
when you handle Ta-pat-ce 


The sporting goods business is growing and Tapatco is 
happy to have a part in it. Tapatco products have helped 
make boating safer, camping more pleasant and many other 
sports more comfortable and safe for millions everywhere. 





The outdoor, boating, camping and recreation market con- 

tinues to expand year after year. Get your share of this market 

§ 468 — Sleeping Bag by buying and selling Tapatco . .. the brand your customers 

This is brand new. Deluxe sleeping com- know and like. Order from your nearest jobber today or 
fort afield or 0 supplementary bedding write direct for new 1955 literature and prices. 


aboord ship. *DACRON & Rayon blend THE AMERICAN PAD & TEXTILE CO. 


filling. Bright plaid, flanneletie lining. 
Fyll zipper, conopy. Petented foot 
GREENFIELD, OHIO 
FAIRFIELD, CALIF. NEW ORLEANS, LA. 


pocket spoce. Ai mottres pocket. 
Color: Novy Bive. 
In Caoneda: Tapetco, Lid., Chatham, Ontario 


*Trademark for DuPont's Polyester Aber 
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98< or *1.00 


—which is better pricing strategy? 


Many dealers prefer odd-penny pricing. But is it the best method? 
Here are some angles on even-figure pricing... 


Such universal lip service is 
given to pricing in odd cents (with 
the final digits 8 or 9 or 95) that 
many accept it without question. 
This is the way many advertisers 
(and retailers) do their pricing. 

Does this make it right? Or de- 
sirable? Or profitable? I wonder. 

The why of such odd-figure 
pricing is apparently historical. 
Originally it forced the clerk to 
turn in the cash and give the cus- 
tomer change. Later retailers got 
the idea that pricing a few cents 
below an even dollar figure would 
delude the customer into believing 
that $1.98 was a lot less than $2.00. 

If in times past this kind of 
pricing got results, it may have 
been because it seemed unique. Now 
that everybody is doing it, I, for 
one, question whether this osten- 
sible price cutting actually in- 
creases sales. And if it doesn’t in- 
crease sales, why do it? 

There are, in fact, plenty of prec- 
edents for pricing in even figures. 
For instance: 

Ingersoll’s famous watch was one 





Reprinted by permission from 
Printer’s Ink, New York. 
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BY WALTER F. KOHN 


merchandising consultant 


of the earliest advertising suc- 
cesses. It was advertised at a dollar 
—not at 98¢. 

Picture taking was popularized 
by the Kodak Brownie, nationally 
advertised — and sold — through 
thousands of drug and department 
and sporting goods stores—at $2, 
not $1.98. 

Gillette Safety Razors were in- 
troduced to the world at $5 not 
at $4.98 or $4.95. 

And the $25 or $50 tickets on 
men’s suits and overcoats used to 
be accepted as readily as the $5 and 
$10 tickets on hats. Prices on 
these items have gone up, but 
Worsted-Tex Suits are currently 
advertised nationally at $65, Stein- 
Bloch Suits at $75, Dobbs Hats at 
$10. 

Which brings us up to date. 

Tickets for sports events, thea- 
tres, etc., have always been in even 
figures—at least until excise taxes 
came along. Even with the excise 
taxes, the flat sum is still the basic 
price. 

Magazines are priced in even fig- 





ures, both for single copy sales and 
for subscriptions. Club member- 
ships also are in even figures. Some 
years ago there was a minor epi- 
demic of odd-figure pricing on 
menus, but apart from the B/G 
chain, I know of only one New 
York restaurant that has kept it 
up. Even that one does so only on 
its 99¢ combination—which is ob- 
viously to avoid sales taxes. 

Could it be that neither retailers 
nor consumers like to be bothered 
with odd pennies in change? 

sefore we discuss this, let’s look 
at two products that have aban- 
doned even pricing in favor of odd: 
books and business machines. Re- 
cently there has been a tendency to 
get away from the $4 book and 
the $100 typewriter, in favor of 
the $3.95 book and the $98 type- 
writer. 

Have the new prices sold any 
more books for the publishers? Did 
anyone ever test the same book 
priced in two comparable places at 
the two different prices? Have the 
$98 price tags sold any more type- 
writers than the $100 tags, given 
the same conditions? 

Or have the cut prices simply 
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White Mountain, the oldest name in ice cream freezers, 
announces its new, sensational electric ice cream 
freezer. Easy and simple to use. The highest quality 
electric ice cream freezer ever manufactured. Makes 
four quarts of smooth-textured, real old-fashioned ice 
cream ... even better tasting and more delicious than 
the kind grandma used to make. The New Electric 
White Mountain Ice Cream Freezer means extra sales 
and profits for you. 


Here are the facts 


The new electric freezer has all the features of the 
famous hand-model White Mountain Freezers, with 
the addition of a rugged, dependable motor which 
turns the freezer at a constant, even speed to produce 
the smoothest, the best ice cream ever. 


The motor is a specially designed Westinghouse 
Series-Type which operates on either AC or DC. It is 
rugged, dependable, with excellent starting and run- 
ning torque. 


The gear frame ... the heart of a powered freezer 
... is made of strong, lightweight, die cast aluminum. 
The gear train has been scientifically worked out to 
stand up and give honest service. 


The freezing unit is the famous White Mountain 
unit with the Triple Motion Action, which has been 
proven in the homes of millions of users. It embodies 
the latest and most advanced construction. 





The tubs and cans are built in the correct relative 
size to insure fastest possible freezing with minimum 
ice consumption. The tubs are specially made of se- 
lected woods and are finished in handsome jade green. 
The cans are copper steel charcoal tin plate. All parts 
coming in contact with the mixture to be frozen are 
coated with pure tin. 

Size: Popular 4 quart size, Model 4-E. 

Finish: Tubs: jade green. Motor and gear frame; 
cream color baked enamel. Tub fixtures: 
cadmium plated. 

Packaged: In individual cartons. 





The motorizing unit, consisting of the motor and 
gear frame, is easily interchangeable with the gear 
case on the hand operated White Mountain four quart 
freezer .. . making it simple to electrify hand freezers 
now in use. 


Sales promotion aids, including mats and 
envelope stuffers are available to help you 
increase sales, 


Get all the details on this new 
money-maker. Ask your jobber 
.. +» Or write for information. 
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Wheel 'n Play 


4 > 





with 
ih SOUTH BEND 
: CROQUET 














WHEEL RACK SELLS AMERICA’S 
FAMILY GAME FASTER! 
Greater sales will be your customers’ response to the Spar- 


kling new te atures of the South Bend line . Travel 1955 with “he 


South Bend and you'll travel profitably! 





GROOVED 
NEW AND KNURLED 
“BOW-TIE” | 
MALLETS! 









righted Rule Book 
With Each Set! 










NEW 
TRIPLE-GRIP 
HANDLES! 








o. 


MODELS 
FOR EVERY 
CUSTOMER NEED 








Sales Representatives 


East — jviivs Levenson, 7 East 17th Street, New York 





WRITE FOR 

1955 CATALOG 
AND NAME OF 
NEAREST JOBBER ! 


Midwest — South Bend Toy Mfg. Co. South Bend, Ind. 


Sovth — Lovis Willioms & Company, 3rd National Bank 
Building, Nashville, Tennessee 










Denver & Pac. N.W. — Leo Scherrer, 2840 West 93rd 
Street, Seattle 7, Washington 





Collf. & $.W.— Anderson Soles Co 730 West 
10th Ploce, Los Angeles 15, Calif —" oe 


eut profits for manufacturers and 
retailers alike, without increasing 
sales because of the pricing? Here 
is an opportunity for some analyst 
to dig into the matter and find out. 

A few years ago, a pilot study 
of men’s wear retailers and depart- 
ment stores indicated that though 
the odd figure prices seemed to ap- 
peal to women, they didn’t neces- 
sarily matter to men. The study 
was not exhaustive enough for any 
firm conclusions, but many retailers 
said they thought they could get $9 
for a pair of men’s shoes just as 
easily as they could $8.95. 


Deceives Nobody 


With sales taxes upsetting calcu- 
lations and change making for con- 
sumer and retailer alike, small price 
concessions had largely lost their 
meaning. Even where there were 
no sales taxes, retailers said the 5¢ 
concession on the pzvice of a pair of 
shoes didn’t fool anybody, or sel! 
the shoes any faster. But they did 
say the few pennies’ saving might 
have some appeal to women. 

Again, I wonder. 

Looking over The New York 
Times for Sunday, October 31, 
1954, I find the following even 
prices for women’s goods and ser- 
vices: 

Jay-Thorpe, coats ... $125 
Jay-Thorpe, dresses. $ 35 
B. Altman & Co., 


EES ge Ee $ 20 and $25 
Lord & Taylor, wo- 
i rr $ 15 


If it is objected that these stores 
cater to women in the higher in- 
come brackets, look at the offerings 
in the same issue of the Times, 
presumably by stores at the lower 
end of the price scale: 

Bond Stores, cashmere 


ESAS. RSIS SS, alee $100 
Emily Shops, dresses .... $ 25 
Lane Bryant, shoes ...... $ 8 


Gimbels, baby carriages... $ 15 
Gimbels, upholstering ser- 


ON $ 35 
Bloomingdale’s beauty 
ND 5c wie bn ow $ 8.50 


I don’t recall seeing any na- 
tionally advertised perfumes at 
$2.98 or $4.95 or even $49.95. Lip- 
sticks and powders are also priced, 
as a rule, at even figures—$1, $1.50, 
$2, $5, all plus tax. 





Maybe women aren't fooled by 


SOUTH BEND TOY MFG. CO.; Dept. HA-3, South Bend 23, Ind. 
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yy eee N23 ie for fast handling and sighting 


only 61% Ibs / ——Lightest Big Game Rifle Made 


j 
| 





Built to build more business for you! A sen- | 
sational new Savage Model 99-F Feather- 
weight the lightest big game rifle made 


and a new, redesigned line of strikingly 
streamlined Savage .22 caliber rifles. 
§33 4 BEAUTIFULLY These new models with their “first in the 









field” features —- are available to you now 
for more rifle sales this Spring and through- 
out 1955. Place order with your distributor. 


SAVAGE ARMS CORPORATION 
Firearms Division Chicopee Falls, Mass 


Savage 


SAVAGE : STEVENS - FOX Firearms 


DESIGNED FORE-END 


RECEIVER DRILLED AND 
TAPPED FOR "SCOPE MOUNT 









DAMASCENED 
BREECH BLOCK 





NEW GRACEFULLY 
SHAPED FORE-END 


SAVAGE Deluxe ‘'22's”’ 


MEDIUM HIGH 


COMB STOCK FOR / 
‘SCOPE OR IRON 


SIGHTS for instant ‘scope mounting 

















3 Models...2 Calibers 

.300 SAVAGE and .250-3000 SAVAGE 
99-F (Featherweight) $108.60 (retail) 
99-EG (Standard) $105.65 (retail) 
99-R (‘Scope Model) $108.60 (retail) 


NEW MONTE CARLO 
STOCK WITH CHEEK PIECE 


Sovage Model 6 Deluxe (shown) Auto Looder, Tub. Mog. Repecter $36.25 (retail) 
Sovoge Model 5 Deluxe Bolt Action, Tub. Mag. Repeocter $30.75 (retail) 
All prices subject to chonge. Sevege Model 4 Deluxe Bolt Action, Clip Mag. Repecter $26.25 (retoil) 
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TRUMP 


GARDEN TOOLS 


odd pricing, either. It could be 
that the odd pennies don’t matter 
to them any more than they do to 
men. 


Perhaps we have in those odd 
pennies a psychological factor that 
works both ways. They could be 
regarded as more of a nuisance 
than a saving, especially when they 
represent taxes. Odd bits of change 
clutter up pockets, handbags and 
calculations. 


During the war, when prices 


































Cultivator, 
1’ tong 


Many of your 
customers will 
eoon be buying 
their Spring gar- 
dening equip- 
ment. And they'll 
be looking tor 
tried-and-true 
TRUMP Garden 
Tools. These sturdy 
18-gauge tools 
are long-time favor- 
ites among garden en- 


Transplanter, 


1l’"’ long 























steel 


thusiasts. Hardwood ,_lrowel, 

| 12%” long & 
handles and bright / 
green baked enamel 









finish make them es- 
pe iallv attractive, 
too Make sure you 
carry the whole line 
They're packed sep- 
arately. or three in 

a box—ready to sell 
to all of your cus- 
tomers! Order 
TRUMP Garden 
‘Tools from your 
wholesaler today 














For extra sales 
feature the 
No. 811 
3-plece set 








ANIMAL TRAP COMPANY OF AMERICA 
LITITZ, PA. © PASCAGOULA, MISS. 
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were regulated by OPA, the cigar 
industry asked for price increases 
_and got them. Cigars were priced 
at 13¢, 14¢, 2 for 27¢, 2 for 29¢, 3 
| for 43¢ and almost any other odd 
price that was authorized. 


| One brand, however, never went 

as high as the OPA allowed. Dutch 

Masters kept its prices even and 

'sensible—2 for 25¢, 15¢ straight, 
3 for 50é¢. 

This sane and sensible pricing 
was exploited and merchandised by 
salesmen wherever Dutch Masters 
were sold. They told the retailer 
that Dutch Masters were being sold 
to him and to the public in simple 
arithmetic everybody could under- 
stand. With sales taxes making 
life difficult anyhow, why not push 
the brand that kept all calculations 
easy? 

The effect of this on the trade 

electrifying. It minimized 
mistakes in making change. It en- 


was 


abled every retailer to tell his cus- 
tomers that Dutch Masters was 
keeping faith with the consumer 
at a price below the OPA ceiling. 
The even price was the bargain 
price. Yet it gave the retailer his 
customary markup — markup that 
didn’t require a slide rule to figure 
out! 

The result was that retailers got 
behind the brand. Dutch Masters 
became the largest seller in its price 
class. There were, of course, other g 
factors involved in this growth. Yet 
sensible pricing was certainly one 
of the cardinal elements. 

This would indicate that the best 
price is the most convenient price 
in terms of coinage. Nickels and 
dimes and quarters and dollars are 
still coin of the realm. Most peo- 
ple think in terms of these con- 
venient coins, now that a penny 
buys nothing beyond a stick of 
chewing gum. 

And I suspect that people buy 
merchandise not because it is of- 
fered in odd-figure prices, but be- 
cause their common sense tells 
them that it represents something 
they want, or a superior value, or 
both—whatever its price. 


Additional information on pric- 
rie thods 


table 


wmYwmes publishe d in 
oft the July 22. | 


also in 


ing 
the 


195 , I2ZQUE M 


on p. 18 
“Psychologi- 
cal Pricing,” p. 33, Nov. 26, 19538. | 





Green Thumb Window 





Those with green thumbs, those with 
by this lawn and garden window at Babcock Hardware in 


© 
e for showing power mowers, fertilizer, 
~ 


A mat of artificial grass was the st 


seed and other garden season moteriais 







‘h y 2 
: 









: = | 
: gts 2 


inclinations that were attracted 


woy 
Oconomowoc, Wis. 


) 


i | es v-_ ac 
tl a w* 
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profit from the fast-growing market 


for the WO-SEE line! 


WO-SEE WO-SEE 
ROOT FENCE 
BARRI 


12 inches deep 
4 inches deep/ 


Bars shrub, hedge and vine roots from robbing 
flower beds of moisture and plant food. Impene- 
































pope tah , 
: aaa So eins S dul ‘eh ot 











STOPS GRASS 
HERE: 





el pring, summer and fall! 
Repeats aol repeats... because the average 
customer buys 8 packages 

Edges lawns permanently. Eliminates grass trim- 
ming. Cuts lawn work in half. Stops all kinds of 


Eliminates a problem 


to lions of home ow! 





grasses from spreading into cultivated areas. Used 
around trees, shrubs, flower beds; along fences, 
hedges and driveways. Gives lawns that well-cared- 
for look. 

No-See Grass Barrier is made of corrugated, gal- 
vanized steel that lasts a lifetime. Easy-to-handle 
sections two feet long by four inches deep lock to- 
gether to make any length. Bends easily around 
corners or at right angle. 


Advertised retail—40-ft. package $4.98 


trable steel barrier 12 inches deep allows flowers to 
flourish close to shrub backgrounds. Makes the dif- 
ference between straggly, puny flowers and well- 
nourished, prize-winning blooms! 

NO-SEE Root Fence is made of special! hot- 
dipped, galvanized steel, corrugated to permit ex- 
pansion and contraction as the soil freezes and 
thaws. Lasts a lifetime. Easy-to-handle sections 
two feet long by 12 inches deep lock together with 
special twist clips to make length needed. 


" . box of 25 twe-feet 
(individual sectior 89) a. 


nt Matis 















a 





PVYAIAITIV AMI/SODTIC£CN 
NATIONALLY ADVERTISED 


Leading national home and garden con- 
~ sumer publications will carry lerge 2-color 
a, advertisements all season, guaranteeing 
consumer demand for NO-SEE products. 


SELF-SERVE DISPLAY 


Remove top wood member from box ond it 
mokes self-serve display. Brilliant 4-color 
ponel tells sales story. 


BSULOR GUEGL,. VUES cic cite 0k00c eee 
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3-color mailable 
pockege contains 40 
feet. 5 pockages to a moster 
corton. 


















Neat 


Displays 
Sell 


Giftwares 


ViISUQ 


Dark green wooden 
panei used to show a 
collection of trivets, 


other giftwares on woll 
of one of 
wiINdows. 


oy! trant 


Dull backgrounds enhance the sparkle of mid-west dealer’ s 


varied stock of dinnerware and other giftwares lines 


Despite the trend in many hard- 
ware store giftware sections to- 
ward light colors, the opposite is 
true at Frisk Hardware at 7623 
Lyndale Ave. S., in Minneapolis. 
Cliff Frisk is attracting more cus- 
tomers to his giftwares section 
since he has used a black wall 
background for some of his gift- 
wares. 

Mr. Frisk says, “Take a look at 
that 15-ft black background and 
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note how the dinnerware items, 
pottery and brassware look on the 
glass shelves. Our sales of these 
lines have shown a good increase 
since we started using the black 
wall background. Many women 
have commented on the appearance 
of this section. 

“Who says that black is too dull 
a finish for this section of a hard- 
ware store?” 

A number of higher quality din- 


nerware patterns are shown on the 
black-wall portion of the giftwares 
department. When customers in- 
dicate interest in other patterns 
and types of dinnerware he puts 
them in stock. 

Willing to stock expensive din- 
nerware patterns upon customer 
request, he says, “I'll also stock 
lower priced patterns if customers 
want them. When customers are 
able to compare low, medium and 
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MODELS 





FIRST AGAIN 
IN NEW IDEAS 


More of what everyone wants— 
that’s the AMF story for ‘55. 
When you sell AMF you sell 
the line that's first in advanced 
styling. You get sales building 
features that no other line 

can offer. This year again, 
AMF is far out in front with 
BASIC design changes that 


make customers buy! 


FREE SALES HELPS! 


Separate kits for 

AMF ROADMASTER Bicycles, 

AMF JUNIOR Trikes and Bikes, 

AMF Cars, Tractors & Wagons. 
These free promotion kits tie you in 
with colorful AMF ads in LIFE, 
PARENTS’, BOYS’ LIFE, comics! 
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ROADMASTER 


THE SPORTS-STYLED 
NEW 
aS ii. ices lease), 


i ieimell ? Buleimecilelal mite uL 
weign!t speec ond monevvera 
bility with easy flotation ride! 
Brand new features make the 
wiiesbeselell teMel imal A7 ime delet ce 
Flying Falcon more popular thar 
ever. Power brakes, slim - 
middleweight tires, strip-proof 
georshift, generator head and 
toll lights. 26 and 24 sizes 
tor boys and girls 


2-SPEED 
CHAIN DRIVE 
TRACTOR 


Real low and high strip-proof 
gears give amazing pedaling 
ease! Spark plugs actually snap 
in and ovt, bump-absorbing 
knee action, deep-cleated semi 
pneumatic tires—this great new 


AMF Tractor is a sure best seller’ 


Cors, Tractors and Wagons mode b 
BMC Manvfoctw mg Corporation 
ure now Snow o6 


AMP luvenile Wheel Goods 












———_—“---- 


snior 





THE FLASHING NEW 
JET FLYER 


The most beautiful, most wanted 
trike in America! Swept-bock 
chrome hondilebor has knuckle 
gvords and streamers. Chrome 
plated wrap-around bumper 
and fender shield, padded 
double coil spring soddie, ba! 
bearing front wheel. Heres the 
trike that weicomes compoarisor 


‘elaleMelh Ah Am? lil) 3? Lee) Ob 


MAIL THIS COUPON! 


(ue) WHEEL GOODS 


1420 Merchandise Mart, Chicago 54, Illinois 







































athinnee 


Send me my free promotion kit for \check those wanted) 
AMF ROADMASTER Bicycles AMF JUNIOR Trikes & Bikes 
)] AMF Cars, Tractors & Wagons 
Name 
Store Name 
Address 


City 




















You can make 


$8246 prRoOFIT 


by buying 
SIX MODEL 8O 
SHOCK-RITE 


FENCERS NOW! 








THAT'S RIGHT. 


You buy six Model 80 SHOCK- 
RITE Electric Fencers and get the 
seventh one FREE on your initial 
order for 1955. In order to assure 
yourself of this extra profit, place 
your order for the year with your 
jobber today. 


HERE'S HOW... 
Buy 6 SHOCK-RITE 80's and get 


one additional Free! 





ee PPE $165.00 
ETE cnc iene seoewe 110.04 
Normal profit on 6....... 54.96 
Plus your profit from 7th 

GED. seas bet pecs ae 





Total Profit from all 7....$ 82.46 


5 YEAR GUARANTEE 
ALL MOD 


"NATIONALLY ADVERTIS 
"SERVICE STATIONS 






Model 80 SHOCK-RITE Electric 


Fencer, 115 volt, 60 cycle AC 
Model, with famous ‘Saf-tee”’ 
Weed Chopper. Controls all stock. 
Weeds will not short this fence. 
Built-in lightning arrestor. Four 
other models. Immediate shipment 
from stock. 





SHOCK-RITE 





ELECTRIC FENCER, INC. 


7644 LYNDALE AVE. SO. 
MINNEAPOLIS 23, MINN. 
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_ higher-priced 
| often possible to get them to buy 


1N AL Rd ° 











Dinnerware and pottery on glass shelving suspended on black wa 
of merchandise attract attention by its contrast. 


lets color 


merchandise it is space for giftwares helps attract 


many window shoppers. 
\ dark green woode 
tened on one window 


the better grades. 
With a number of Scandinavian 


n panel fas- 
wall is used 


| people living in the Twin Cities for hanging trivets in a variety 
| area, Mr. Frisk stocks giftwares of designs and finishes. The store 
‘with Scandinavian phrases. on is in an area in which many new 
them. Swedish linen tablecloths homes are being built. Owners of 
are displayed and sell well with these homes are constantly on the 


other giftwares. 
Effective use of window display 


items to 


(Continued on page 146) 


looke ut fi Tr decorat ive 


Sets and individual pieces of dinnerware, 
people with ample or limited money to spend. 


; ; ‘Ff 
ioc<c<e Onc oTrner fyigT Tt 
NV ~ 4 wl - 


nes ottroct 


Nye 
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The most complete and colorful line plus 





LAWN SPRINKLERS and SOAKERS 


100% Virgin Vinyl Plastic ¢« Guaranteed against 
defects in workmanship and materials 


eye-catching display packaging that stim- 


vlates impulse buying at point of sale 





PLASTIC 
GARDEN 
HOSE 


At prices 
to suit every 
buying level 





seeene® 








3-TUBE SPRINKLER 


HEAVY BASE SPRINKLER 





Bright Green Opaque and 9% Bright Green Opaque and Guarantee 
Lustrous White Opaque ¢ Lustrous White Opaque « Slnnvensnnnnsennnsnsnnneneenets 2 
The Most Modern Design of The All Purpose Flexible LEADERLINE Block of durable high grade viny! 











Flexible Sprinklers—Un- Sprinkler plastic and Clear Green Transparent of |OO% 
/ virgin vinyl plastic (3-year guarantee. Not ee 
carded) = 


PROMOTIONAL Black of durable high grade 


matched for Performance 


ig as 


TWIN LEG SPRINKLER 


Bright Green Opaque ¢ 


vinyl! plostic* 














The Original Sprinkler a 
with Stabilizing Fins and d 
First in Sales Your 


an et ECONOMY Green Opaque and Red Opaque . 
ont ford of durable high grade viny! plastic” 


SUPERFINE Clear Green Transparent of 100% 


virgin vinyl! plastic* 





That is ALeh 


complete without 


: aes Gering’s Promo HEAVY DUTY XL Clear Red Transparent and 
tional Black—the White Opaque of 100% virgin viny! plastic 
SOAKER and SPRINKLER original black 


HEAVY DUTY '/2" Green Translucent, Clear Green 
Transparent ond White Opaque of 100% 
virgin viny! plastic 


plastic garden 


Bright Green Opaque « 
A Proven Price Leader — 
Unexcelled Versatility 


hose. it's a real 


volume builder 


Also available not corded at slightly lower prices 


Send for technical specification data as a guide in your purchasing 
Sold Nationally thru | 
HERCULEAN APPLIANCE CORP., 1150 BROADWAY, NEW YORK 1, N. Y. 


GERING PRODUCTS, INC., KENILWORTH, N. J. 
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Mrs. Miles shows 
g customer Oo 
boking dish from 
the up-front 
table featuring 
gifts priced from 
$7 to $10. 


Feminine Touch Promotes [ raffic 


Front-of-store housewares display policy increases number of women 


visitors. Men continue to patronize store to same degree as before 


How would you increase femi- 
nine traffic in your store? 

When Mrs. Ray E. Miles, co- 
owner of Hutchison Hardware in 
Garnett, Kan., assumed manage- 
ment of the store two years ago, 
she quickly noted that many wo- 
men passed by. But very few 
stopped to look at displays; 
fewer entered the store. 

Mrs. Miles says, “If items at- 
tractive to women are placed close 
to the front of the store, they will 
come in and often bring their hus- 
bands with them. While women 
are making purchases of house- 
wares and gifts, their husbands 
will look at other merchandise and 
many impulse sales will result. 
made by Mrs. 


even 


Analysis was 


120 


Miles of the lines which were good 
sellers. She then proceeded to sell 
out all slow movers. 

Discontinued lines were re- 
placed with fast moving and high 
markup merchandise. 

Prompt placement of house- 
wares in front-of-the-store loca- 
tions made more women look into 
the showroom, and impelled many 
of them to enter it. New custom- 
ers began to visit the store to look 
at neatly displayed electric house- 
wares, portable’ radios, 
from outside. 

On a gondola, Mrs. Miles dis- 
played a variety of housewares 


visible 


suitable for gifts in prices rang- 
ing from $1 to $10. Special gift- 
wrap service has helped to adver- 


tise the store. It is not unusual 
for people receiving gifts from 
Hutchison Hardware to inquire 
they were acquired, be- 
cause of the attractive wrappings. 

With increased stocks of elec- 
tric housewares, other gift items 
suitable for shower, anniversary 
and bridal] presentations, house- 
wares now represent one of the 
most profitable sections of the 


where 


store. 

New items and new lines are 
constantly added to the house- 
wares department. Particular ef- 
fort is made to obtain giftwares, 
says Mrs. Miles, “having the big 
town look that people do not ex- 
pect to find in small towns.” 

(Continued on page 124) 
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pispLaY HODELL DOG CHAINS ror your snare 


In every community. ..on the farm, in the suburb or in the city 
. the dog population is increasing. It’s a ready market for 
Hodell Dog Chains... but you’ve got to display them so your 
customers will buy them. 
Hodell Halter and Dog Chains come completely assembled, with 
steel swivel snap, ring and toggle. Packed 6 or 12 to a carton, 












according to size. You can also order Hodell kennel and exerciser WOKE f 

. . > ’ 

chains, dog couplers, chain choke collars. Peat 

For complete information on the complete line of Hodell welded OLYAAR ACA aa 

and weldless chains, ask your distributor or write for the ness Ee a 

wy 4 ”~¥ i ' _ ” 

Hodell Catalog. Y | yo eo. Bae 

Rua ~y "af 

PAC HAT RYE RS 

C 4 ee a6 ry A 

Get fast sales action with these new assortments of Hodell Dog Chains Ae Ary ' aL Py 

with bright red, green and yellow plastic handles. Then... display them for ¢ . ATIC POLG ES 

fast sales on this attractive Hodell Dog Chain hanger. Each display comes > S lL? li +) f | } 
complete with 12 chains and 2-color metal hanger. Assortments with na yy ay = 

metal handles also available. : e 









HODELL CHAIN COMPANY, Cleveland 3, Ohio 
Division of The National Screw & Mfg. Co. 
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Basement 





Attracts 


Shadow box display at base of stairs from main floor 
features wide variety of lawn and garden items. 


STEBBINS 


HARDWARE CO 


15 W. VAN BUREN WEAR STATE 





Tools and Supplies for Your Garden! 


pona=for best lawn results use 
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Everything in Hardware STEBBINS 


An April ad tells part of the 
store s lawn and garden story. 














/ 


Cash-wrap table is used to show seed and some smaller lawn and garden tools. 
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Lawn & Garden Shop 


Heavy Traffic 


That good in-store and window 
displays are a key to good sales 
volume is the belief of the manage- 
ment of Stebbins Hardware Co. at 
15 W. Van Buren St. in Chicago. 

The firm also believes in adver- 
tising to pull traffic to its store in 
the loop district. 

Advertising as Chicago’s oldest 
and largest hardware store, the 
company uses metropolitan daily 
papers to highlight some of its sea- 
sonal offerings, and follows through 
with eye-catcher displays to attract 
thousands of suburbanites com- 
muting to the big city. Lawn and 
garden supplies are given extensive 
space in the basement of the store 
long before the average person 
gives them very great thought. 

A 1953 ad, shown in these pages, 
and measuring two columns by 11 
in., told in catalog style, including 
large bold-face type prices, the 
story of hand and power mowers, 
seed, lawn conditioner and other 
lawn and garden needs. That same 





STEBBINS 


HARDWARE CO. 


$s WW. VAN BUREN NEA 
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A downtown Chicago store 
advertises to pull traffic 
—uses good display to turn 
lookers into customers 


ad offered some pre-season lawn 
mower specials as a come early 
inducement. 

People entering the basement 
lawn and garden shop see a large 
and neat shadow box display with 
a wide range of lawn and garden 
tools, plus manufacturers’ display 
pieces in color as they come down 
the stairs from the main floor. 
Both new types of garden supplies 
and long popular items are shown. 

On the cash-wrap table visitors 
see bulk packages of seed and a few 
smaller lawn and garden tools. Both 
hand and power mowers are shown 
nearby on low platforms with grass 
matting, together with fertilizer 
spreaders. 

Many commuters buy their com- 
plete lawn and garden stocks at 


Stebbins even though they reside 
40 miles distant. 

Within the city limits, deliveries 
of purchases of $5 and over are 
made, a $10 or larger order being 
required for delivery within a 35- 
mile radius, deliveries being made 
by a parcel service. Most deliver- 
ies are made the day following 
purchase, 

Clyde K. Petrie, basement store 
department head, and others in 
that section do a good selling job 
on both hand and power mowers, 
the result of studying their opera- 
tion and care. Prospects, who show 
interest in power mowers but do 
not make an immediate purchase of 
one, are later reminded of that in- 
terest by phone call or mail follow- 
up with many resultant sales. 





Several types of sprinklers, fixed and moving types, are shown on flat table 


‘ - rw rr : - . nr “ ; 
tor comporison. Center of unit supports cultivators. 
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PROFIT- 
MAKING 
SIZES! 


“Alumaloy” turnbuckle body 
won't rust or corrode, golvan- 
ized rod will do the job. Two 
screws provided with each 
broce. 42” reguler available 
mounted on oftractive mer- 
chondising cord. Pocked one 
doz. per box; 1, 2, and 3 
gross in shipping carton. Order 
now for spring business. 


C 





21” REGULAR - - THD. DIA. 5/32” 
42° REGULAR - - THD. DIA. 5/32” 
42" HEAVY DUTY ~- THD. DIA. 7/32" 

































































ONE GOOD TURN(BUCKLE) DESERVES ANOTHER 
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Feminine Touch Promotes Traffic 


(Continued from page 120) 


Neatly kept shelves near the front door feature electric housewares, table 


radios, other gift suggestions. 


Fancier giftwares are bought 
in smaller lots to permit the firm 
to constantly present items that 
are new and different, without 
having high inventories on any 
of the more novel items. 

The store has acquired a repu- 
tation for having an unusually fine 
selection. 

Variety is a must, with selec- 
tions to interest all adults. Ad- 
vertisements for department and 
giftwares shops in larger towns 
are constantly checked as an aid 
in selecting new items. Stocks of 
novelty items are bought in small 
quantities to prevent overstocks 
on any merchandise. 

Mrs. Miles says that she looks, 
“for gift items with the big town 
look that people do not expect to 
find in a small town. Novelty items 
are usually purchased in small lots 
to be replaced by something new 
and different to give the store a 
reputation as a good place to buy 
gifts that are unusually fine.” 

With housewares and giftwares 
attracting women customers, as 
well as men, household cleaning 
equipment and materials are 
stocked in greater variety and 
larger quantity than was the case 
two years ago. 


Heavily advertised cleaning 
specialties for specific tasks are 
stocked early in their popularity. 
Rapid turnover, especially in sea- 
sonal cleaning times, makes these 
lines highly profitable. 

Particular attention is given in 
the paint department to encourag- 
ing do-it-yourself decorators to 
seek color scheme and application 
information from Mrs. Miles, who 
has made careful study of color 
selection. The store’s manager 
says that the extra time she 
spends in helping a woman or a 
couple to plan their home decora- 
tion projects pays off in many re- 
lated sales. 

Floor sander and floor polisher 
rentals attract good traffic, lead to 
the sale of a wide variety of other 
clean-up items. 

Toys are stocked, but are limited 
to wheel items because of space 
limitations. 

Big-ticket buyers are encour- 
aged to buy on deferred-payment 
plans. Stoves and refrigerators are 
sold in most instances on instal- 
ment-credit plans. Prior to the 
holiday season, a large number of 
giftware items are sold on a Lay- 
away plan. 

To service the major appliance 
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FOR PERMANENT PROTECTION and LOW UPKEEP 





don’t settle for a less than 


ry 
y OU WANT roofing and siding material that combines maxi- 
mum fire and lightning protection with wind, rain and corro- 
sion protection: sheets that are moderately priced, easy to 
install, and—above all—economical to maintain. In short, 
you want USS StormSeal, the roofing and siding that gives 
you all-weather protection while reducing your fire insurance 
and general farm upkeep. 

StormSeal is available in both the standard galvanized 
coating, and the extra-heavy, extra long life Seal of Quality 
coating. Your StormSeal dealer handles a complete line of 
accessories, to give your installation a “custom-fit” look. 

Visit your StormSeal dealer soon, and look for these five 
distinctive features, available only in StormSeal: 


SEE The United States Stee! Hour. It's a full-hour TV 
program presented every other week by United Stotes 
Stee!. Consult your local newspaper for time and 
station. 
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1. Pressure Lip—slight depression in lower end of sheet for pressure contact 
between overlapping sheets at end laps 


2. Triple Cross Crimp—three dams to stop rain from being blown under end 
laps, or drawn in by capillary action 


3. Twin Drain—double safety drains—double insurance. They trap any mois 
ture that might get into lap areas and drain it o 

4. Flat Top Seams—moke nailing easy. 

5. Tension Curve—slight arch to each sheet makes it fit snugly to roof decking 
In addition to StormSeal, U.S. Steel makes top-quality 

114” and 24” corrugated and 5-V Crimp Sheets for roofing 

and siding, available in both standard galvanized and Seal of 

Quality Coatings 

USS Formed Roofing and Siding products are made from steel sheets 

coated with a certified, uniform, protective zinc coating, produced 


accordance with American Society for Testing Materials Specification 
ASTM A-361. 


UNITED STATES STEEL CORPORATION 
525 William Penn Place, Pittsburgh, Pa. 




















) 


PENBERTHY 


EN-PRIDE 


AUTOMATIC, ELECTRIC 
SUMP PUMP 
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“§ © QUALITY FEATURES 
I © DEPENDABLE PERFORMANCE 


| | © SIMPLE i 
: ma = INSTALLATION g 
e GOOD { 

PROFIT 


© NATIONALLY 
apvertiseo if 
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Special ‘5 hp. G.E 
sleeve bearing motor 
designed for sump 
pump service. 
Dependable 1! pole 
mechanical switch — 


displacement weight 
operated 


Up to 3000 gals 
per hr. copacity 
Instant starts after 
long idle periods 


Single shroud 
impeller. 


Sturdy rust-resisting 
construction. 


2° 10% high tor 2?’ 
sump. Weighs 50 Ibs. 


Stamped Bronze Base 





LOW COST 


PROTECTION 


e Cash in on the rich market for 
sump pumps. Write for informa- 
tion on “Double Automatic Pro- 
tection” . .. pumps even when 
power fails ... multiplies profits. 


PA YS O FF 


PENBERTHY INJECTOR COMPANY 
Division of the Buffalo-Eclipse Corporation 
1242 Holden Ave., Detroit 2, Michigon 


Thais Corts Sisco 
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lines offered by the firms it em- 


ploys a full-time service man oper- 
ating a special! truck for his work. 
Mrs. Miles has found that women 
customers appreciate a _ service 


_ call that is quickly answered when 


a washing machine will not work, 
or when the refrigerator is “mak- 
ing a strange noise.” Even if the 
trouble is of a minor nature, the 


_ knowledge that the store quickly 


services what it sells makes cus- 
tomers know that Hutchison Hard- 
ware is the place to look when ad- 
ditional appliance purchases are 
being considered. 


Although the firm encourages 


| self-selection, the process is slow. 


Most customers are greeted by 


_ name, given the opportunity to in- 


oe — 


and 


dicate the item wanted, or to say, 
“IT am just looking around.” 


Mrs. Miles has found that per- 
sonal relationships are important 
in a small town, have a direct 
bearing on the success of a busi- 
ness. Mrs. Miles became acquaint- 
ed in the community through work 
in the church and in various clubs. 
All store personnel are trained to 
greet each customer in a friendly 
way, and the store has a relaxed 
atmosphere conducive to unhur- 
ried shopping. 


Welcomes Visitors 


Customers should be made to 
feel at home, Mrs. Miles says, and 
although the store is kept neat 
and clean, if a male customer 
starts hunting an ash tray, she 
tells him pleasantly to just drop 
it on the floor. Some do, but many 
will walk to the front door to 
throw their cigarettes outside. 
And every time they walk to the 
door displays hit them from every 
side. Mrs. Miles says that’s the 
way many men choose gifts for 
their wives. At any rate, it adds 
up to a lot of impulse buying over 
the year. 

Much effort is made to find the 
hardware store needs of male cus- 
tomers. Hardware, plumbing and 
electrical supplies stocks have 
been expanded for local workmen 
the do-it-yourself trade. 
Farmer customers are questioned 
about their needs before the start 


of the spring season, and a wide 


assortment of items for this trade 
has been added. 
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Mrs. Miles is proving through 
good store management, a study 
of the community needs, selected 
stocks, and neat, new displays, 
that profits can be headed up- 
ward. Her experience has proved 
that the woman’s approach to 
merchandising can mean a siz- 
able increase in business volume 
and profits. 


| 


You Can’t Bank a Shirt 


(Continued from page 95) 


large volume, quick-turnover re- 
tailing. 

No one in the slow-turnover busi- 
ness is accusing any person, firm 
or corporation of tax evasion. We 
are pointing at an outmoded, ar- 
chaic system of taxing stocks of 
merchandise. 

Here are a few figures which are 
recognized by our own State Tax 
Commission to be the root of the 
problem. A fast-turnover business 
with total sales of $207,000 was as- 
sessed on the basis of $4,884 stock 
on hand. 

In the same city, a hardware 
merchant with sales of $45,890 was 
assessed $4,800 for his stock of 
goods; a lumber dealer with sales 
of about the same volume as the 
fast turnover business was assessed 
at $14,835. 

This is not a new problem and it 
is not a problem peculiar to Iowa. 
We have had extensive correspond- 
ence with tax authorities in several 
states. That there is a problem is 
recognized by all. 


Merchandise Is Not Cash 


A shirt in a clothing store is 
worthless to the merchant until it 
is sold. He cannot take that shirt to 
a bank and deposit it as cash. In 
case of liquidation, merchandise 
never satisfies a creditor until it is 
converted into cash. 

Recently, I was in a hardware 
store when a customer purchased 
the remaining round head nickel- 
plated screws. The dealer looked at 
his cost mark and said: 

“I know what you mean by slow 
turnover. I can tell by the code that 
those screws were in stock when I 
purchased this store 22 years ago. 
[ paid taxes on them for a long 
time,” 


(Continued on page 130) 
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Everybody, but §\ wants this modern 
Screening. AIR-LITE Fiberglas won't bulge or 
bag, rust or corrode. It’s competitively priced and 
never needs a penny’s upkeep. 


ADVERTISED IN LIFE. 


Powerful, full-color advs. in Lire and BeEtTreR HomMes & GARDENS 
are pre-selling your customers before they set foot in your store. 
Steve Allen tells the Fiberglas story on his NBC-TV Network show, 
TONIGHT. We'll supply you with the finest collection of dealer aids ever 
offered Free. See your wholesaler or clip coupon today. 
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51 CAMDEN STREET @ PATERSON 3_N. J 
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® 


Store manager William Munson, right, demonstrates a mu/tiple-purpose unit to a prospective customer. 








3 Turnovers in Power Tools 


Exterior of store with visual-front entrances on two streets 
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Pacific Coast dealer uses demonstrations, credit 
and display to promote power and hand tools 


How would you go about making three turnovers 
a year on your power tool stock? 

Braman Lumber & Hardware Co. at E. 125th St. 
and Bothell Way in Seattle, combines demonstration, 
good display and time-payment arrangements to attain 
such a turnover rate. 

A minimum retail inventory of $2500 is maintained 
in power tools at all times. 

Power tools are displayed in a 20x40-ft room adjoin- 
ing the main store, the annex having its own side- 
street entrance. Half of the room is devoted to power 
tool and accessory displays, the balance is used for 
showing wall panels and other do-it-yourself materials. 
Doors, insulation and other building materials are 
shown in the annex. 

Natural wood panels show a variety of finishes 
the week-end mechanic can do for himself. These 
panels were selected for the ease with which they 
may be installed. The type and number of coats of 
specific finishing materials used on each panel is 
indicated on neat cards attached to them as a means 
of increasing sales per customer. This has helped to 
expand impulse purchases. 

Of all-purpose power tools, William Munson, store 
manager, says, ‘We must be able to show the prospect 
the tool and demonstrate its features and advan- 
tages. A working demonstration unit must be used 
to show the prospect the many different types of jobs 
you can do with such equipment, plus the ease with 


desks for 


nvenience 
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which it can be converted from one operation to 
another. 

“With other types of power tools it is not necessary 
to have working models, and their operation at the 
store makes them used equipment. But we do find 
that the floor display merchandise must be set up as 
it will look in operation, with accessories suitably 
mounted. This enables a prospect to better visualize 
how the units will look in his own shop. 

Credit is an effective sales tool for Braman’s. Some 
sales are made to regular customers of the firm on a 
60-day plan without any carrying charges. Condi- 
tional sales contracts are granted to others having 
good credit standing, these being handled through a 
finance company. 

Braman’s make full use of mailing pieces provided 
by manufacturers on a wide range of home repair and 
homeworkshop projects. Supplies of these circulars 
and booklets are distributed to store visitors as well. 

Other aids in attracting the do-it-yourself trade 
include tool rental service, pipe cutting and threading 
service, and full stocks of wiring and plumbing sup- 
plies. The staff is well trained to give customers com- 
plete instructions on repair and maintenance work. 

In addition to interesting customers wanting to 
do their own work, the finished panels in the display 
room are often used by builders to show prospective 
home buyers some of the types of material supplied 
by the Braman company. 
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HOME BARROWS 
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The GENERAL De LUXAE the 
superior quality hor barrow. with ail 
those “wanted most features Colorful 
bright green tray and orange handles 


i* £aAUKe BSyuAarTe Nosed pressed seamless 
tray Stands by iteelf. Rubber handle 
grips and 16 | Dearing wheel with 10’ 


cushion in the } _e hears 


Also... 


3 New 
* * & GENERAL * * * 
“SPECIALS” 


INDIVIDUAL 
CARTON 





12° DIAM. 

rl (GE NERAT bat .. 
;} new Tk " i¥ ) ] mliity models hat POPULAR 
will mm Equipped with 12” = 1.75”, 10° = 1.75 E.27 ROLLING 
; in” " 4 75 ’ ° fit : wh is wit? oil 
Seeeeiiies ee ee ee WHEEL MODEL 
Orang ' ' L£auR * jare omed +t ase 
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Shipped in individual cartens or “KD” (trays nested, 


and parts flat carton packed.) 





COMBINATION 
SPREADER 
And 

LAWN CART 
This sturdy multi-purpose spreade: s ulckly con 
Verted intv @ conventional lawn cart. He ‘vy gauge ribbed 
metai construction. Hasy rolling, heavy duty 10° rubber 
tired wheels se cient ifieally designed Spreader Agitator 
for accurate calibration in feeding seed, fertilizer. ete Non-corrosive wheel and 
agitator bearings. Colorfully painted in odie green and orange baked snamel 


DEALERS yo Fyne we may eg for orful descriptive literature 
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the complete line of GENERAL HOME BARROWS. 
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You Can’t Bank a Shirt 
(Continued from page 126) 


Why hasn’t the problem of inven- 
tory taxation come up before? It 
has, but the seriousness of the situ- 
ation has become more acute be- 
cause of the increased costs of local 
government. These increased costs 
have been reflected in higher taxes 
on merchandise inventories. 


The value of a stock of merchan- 
dise in the Lands of a merchant in 
today’s business world is composed 
of many factors: 

The replacement cost; the length 
of time required for replacement; 
the length of time to carry the mer- 
chandise before it is sold; the va- 
riety of merchandise carried to 
meet the demands of his customers. 

The relationship between the 
cost of the merchandise carried and 
the total amount of merchandise 
that will be sold during a given 
year; the profit which the merchan- 
dise stock will be able to earn, and 
many other similar factors. They 
are factors over which the tax- 
payer has little or no control. 

Under the laws as they now are, 
there is no uniform method of 
bringing into the picture the vari- 
ous factors that determine values. 
As a result, we have a wide varia- 
tion of valuations of merchandise 
inventories and an equally wide 
range of tax dollars actually paid 
by merchants in the same or com- 
parable businesses. 

There no way for the mer- 
chant to avoid this unequal taxation 
except to go out of business or to 
resort to and 
litigation. 


is 


expensive appeals 


Make Tax Comparison 


When you compare the taxes paid 
by some of the businesses which 
by their nature are able to carry a 
relative small inventory and turn it 
many times a year, it becomes posi- 
tive that some move should be made 
to equalize the burden of tax on 
merchandise inventories. 

This is an old problem and no one 
has ever done anything about it. 
However, seven lines of slow-turn- 
over retailers in lowa have been 
doing a great deal of research and 
educational work. For that purpose 


(Continued on page 146) 
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Power mowers, outboards, and other small engines are 
frequently plagued by gasoline gum deposits. Gum clogs 
up the fuel system and carburetor possages—especially 
when the engine has been standing idle for days or weeks 
ot a time. Used to be that the only cure was to take the 
corburetor apart and laboriously clean it piece by piece— 
oa real headache. 


Now you can give your customers a welcome and easy 
solution. An ounce or two of GUMOUT poured in the gas 
tank cleans out the carburetor and the entire fuel system 
fast. Gum is completely dissolved and removed—without 
taking the carburetor apart! Anybody can do it. Used 
several times during the season, GUMOUT keeps car- 
buretors clean. 


For years GUMOUT has been widely used as a carburetor 
cleaner for cars, trucks, and tractors. Now GUMOUT comes 
in convenient, eye-catching 8-ounce cans—''naturals” for 
selling the big power mower and outboard market. 


Don't be caught empty-handed when your customers ask 
for GUMOUT. And they will. For no other product can 
match GUMOUT in speed, sofety, results—ond con- 
sumer occeptonce. 


DEALER COST: $6.40 per case of 12 8-oz. cans. 
JOBBERS: Complete information sent on request. 


Get in a good supply of GUMOUT Halfpints now. Feature 
them for extra soles and profits. 


GUMOUT DIVISION 
Pennsylvania Refining Company 
2680 Lisbon Road, Cleveland 4, Ohio 


- er 
ow ee °_© GUMOLUT is advertised nationally 


in all these magazines. 
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Counterfeit Money... .Watch for it 


Here is the latest information on new counterfeit below. After a little practice you will be able to 
bills as reported by the U. S. Secret Service. Train check bills quickly and unobtrusively without offend- 
yourself and your sales people to study all bills so ing the customer. These pages can be filed for 
they know where to look for the identification listed frequent review of counterfeit bills. 





NEW COUNTERFEIT $20 FEDERAL RESERVE NOTE 























FEDERAL RESERVE BANK OF DALLAS, TEXAS CrECK LETTER ANO 
2t TSR LANA J me) A. FACE PLATE NUMBER F 4S 
SERIES 1950 
BACK PLATE NUMBER 689 
Printed on overage quality of bond poper approximately 1.5 thousandths 98 ete. tate 


of an inch thicker than genuine paper. No cattempt to simulote the 
distinctive fibers. Portrait blends into the bockground and does not 
have any highlights. Confined oreas of numerous fine lines on the 
genuine notes appeor solid on this counterfeit such os those oround 
the eyes of Jackson, etc. Cross-ruled lines ot the back of the portrait 
and mneor the top appeor os solid black. Extra dot in the Treasury 
Seal on the right side above the key. Foce presents a groy appeorance 
ond the bock, which locks detoi!l, is printed in a light green This 
should not deceive handlers of currency. 


(Cord No. 295) 
































NEW COUNTERFEIT $20 FEDERAL RESERVE NOTE 
FEDERAL RESERVE BANK OF DALLAS, TEXAS 4 en 
FACE PLATE NUMBER: E92 
SERIES 1950 
BACK PLATE NUMBER: 708 
Printed on average quality of bond paper approximately 1.5 thousandths SS No. 1415 
of an inch thicker thon genuine poper. No attempt to simulote the (Cord No. 296) 
distinctive fibers. Portrait blends into the background and does not 
hove ony highlights. Confined creas of numerous fine lines on the 
gervine notes appeor solid on this counterfeit, such os those oround 
the eyes of Jockson, etc. Cross-ruled lines at the bock of the portrait 
and near the top oppear as solid black. Foce presents a gray ap- 
peorance and the beck, which locks detail, is printed in a light green 
This should not deceive handlers of currency. 














NEW COUNTERFEIT $5 FEDERAL RESERVE NOTE 
FEDERAL RESERVE BANK OF NEW YORK, N.Y 








{ CHECK LETTER ANO 

















FACE PLATE NUMBER J17 
SERIES 1950 
BACK PLATE NUMBER 1780 
This note is printed on frog conten! poper approx:moting the same SS No 14 


thickness os genuine paper No ottempt wos mode to imitote the red 
ond blue threads. The printed portion of the foce of the note is gray 
block and the beck is o light green. There is evidence of good work 
manship on this note and it could deceive persons fomilior with hand! 
ing Currency. 
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Build More and Bigger Profits — 


» Home & Hobby a 
HARDWARE 
in the new and modern eye-catching 


individual SHO-CASE | 
hardware package “ 


at 
brings easier, faster, additional self-service and impulse sales! 4 7 
Specially effective for the “Do-it-yourself” buyers. | _a—— 


emcamnuay MANY 





sHELVES & euRrniTuRE a 


FOR cHests. sin. on $A 


ave 
fac ryuaine co. pirrs 





40 different McKinney quality items in attractive 3-color, easy-to- 88 a — 
% wuracrur 


take-off cards. Hardware and screws sealed and protected under irae 
molded, transparent plastic covers. Suggested hardware uses plainly Caen ee manwactonne £0. 


omc nin” 


rrsavec” ai 


illustrated on cards. Easy to handle—easy to stock—easy to sell—no 
more torn bags—no more lost screws—no additional wrapping— 
the finest selling package in the field. 


RIGPWY TAKE ADVANTAGE 


OF THIS INTRODUCTORY OFFER 
VICKINNEY SPECIAL 


zz 
PROFIT PACKAGE 7500 
Comprising 5 cards each of 40 (200 cards in all) fast 
moving hardware items in greatest demand by home . 
handy men and hobbyists. Included are Strap Hinges, Tee Special Package 
Hinges, Tight Pin Hinges, Loose Pin Hinges, Hinge Hasps, Price to you 
ee mmm 


Safety Hasps, Door Pulls, Ornamental Hinges, Corner 
Irons, Mending Plates, Barrel Bolts, Sash Lifts, Door 
Buttons, Turn Buttons, Screen Hangers, etc., all complete 
with screws. 


i with which you also get FREE this compact, 


3-Color McKINNEY Home & Hobby Display Stand 
for Self-Service Selling to DO-IT-YOURSELF Buyers! 


A substantially designed tubular and peg board display 
stand—requires only 3% square feet of floor space— 
equipped with wire bracket card holders. Easy to assemble 
—front and back display—generous lower shelf space for 
storing extra stock. A modern merchandising display that 
is a credit to any store—attracts immediate attention—and 
stimulates self-service sales. 


Don’t pass this up— Order today from your Jobber! 


McKINNEY 
MANUFACTURING COMPANY Tm 


i” a an 




















How a Maine Wholesaler 
Improved His Dealer Service 


Mobile Sports Display 
Saves Dealers Time 


The time a dealer needs to select ables a dealer, or his sporting goods With this unit the buyer can 
sporting goods has been appreci- buyer, to see the full line in the give his entire attention, without 
ably reduced by Rice & Miller Co., privacy of this mobile unit oper- interruptions from customers or 
through use of its new sportsmo- ated by Rice & Milier Co., Bangor, other salesmen, to selecting a wide 
bile, a trailer-truck display room. Me., hardware wholesalers. It has variety of seasonal merchandise. 

This display room on wheels en- 224 sq. ft. of display space. Accessories and related lines are 


y 


é 


Guy Williams of Rice & Miller 
talks outboord motors with a 
visiting dealer inside the traveling 


J 
display U f) rT. 


- 


< 


WIE 


* 


; 


€ 


Y sat “ 
we 
, haw 


Alfred Boyd, a dealer, and Ros- 
“Oe Crockett, Vv ce-president of 
Rice & Miller Co.. at the entrance 


to the sportsmobile. 








EA TE AOL ALE AGA Aa LABS AP oS 





ne tin 


. natin. ee ae 
. . . . ae 2 ema eens i RE: <a aaRER 2 2 Rep te Si 
es “i re F 


®, 


Buy From er. Dealer 
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grouped in a manner to enable the 
retail store buyer to quickly see a 
wide variety of merchandise. 

Operated by a team of three— 
fieldman, salesman and driver— 
the entire layout of the 32x7-ft dis- 
play unit is designed to save the 
store buyer’s time. The fieldman 
for the territory shows merchan- 
dise to the buyer, another member 
of the sales division of the whole- 
sale house writing all parts of an 
order as the buyer selects numbers 
and quantities of merchandise he 
wishes to buy. 

Each item displayed carries a 
code number, trade price and list 
price so that the buyer knows the 
entire story as to mark-ups and 
selling prices. 

On its initial run on Jan. 3, the 
sportsmobile featured spring num- 
bers of sporting goods with accent 
on fishing tackle, marine goods, 
swimming equipment and outdoor 
apparel. Most of these items were 
shown attached to peg-board panels. 
Reels, tackle boxes and plugs, were 
fastened to trays locking in place 
when in transit. 


Provicies Comfort 

Fluorescent lighting fixtures 
brighten the entire interior of the 
mobile display unit with table and 
two chairs at, the forward end of 
the trailer for buyer convenience. 
An automatic system of heating 
and air conditioning keeps the in- 
terior of the showroom at a com- 
fortable 70 deg. temperature at all 
times. 

The sportsmobile is equipped 
with removable stairway and land- 
ing platform, these being placed in 
front of the side entrance when 
being used to show merchandise to 
buyers. Canopy and windbreak at 
the side provide extra protection 
from the weather. Substantial rail- 
ings guide the visitor to the illumi- 
nated entrance, a_ glass panel 
wooden door lacquered in red. 

Heavy merchandise or display 
cabinets are at the ends to keep the 
sidewalls as flat as possible. For 
the spring sporting goods lines the 
sidewalls were reserved for show- 
ing 47 kinds of fishing rods, each 
held in place with rubber covered 
brackets. Landing nets were held 
in the same manner. 

(Continued on page 150) 
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AN ALL-NEW LINE OF LAWN & GARDEN 
AND FARM EQUIPMENT 
SURE-FIRE PROFIT-MAKERS 


STRUNK 
POWERED SPRAYERS-MISTERS 


STRUNK STRUNK 
ECONOMY MODERN 
SPRAY.IR SPRAYER 


STRUNK 
ALL- PURPOSE 
MISTER 











3 units Attaches to Sprays 
| in one power effectively 
Sprayer lawn- up to 
Mister mowers 30 feet 
Duster tree! or 
rotory) 
| 
| Boost your sales and profits with something way to control insects and disease ...want- 
really new! The STRUNK line answers a ing a low-cost portable power sprayer like 
real need ... gives formers and subur- the new STRUNK models 
bonites a work-free way to protect lawns, There s nothing like them on the market 
gordens, shrubs, outdoor living creas, offering so much value for so low a cost 
_ chicken houses, stables, range shelters and Get ready for big sales this Spring. Write 
| granaries from insects and disease. Survey today for details on the WHY, WHERE 
| after survey proves thot your customers and HOW to cash in on this newest 
| have been waiting for an easy, effective profit-moaker 


STRONK 
‘Chipmunk! 


Another money-maker for 
you, to sell at $159.95 
\f.o.b. less attachments) 
Cuts grass, sweeps 
leaves, hauls heavy loads 
while you sift and drive. 
Foolproof for moan or 
boy. The whole family 


© J will be in to see it. | -— 
=. SP ED CON SND GND ERD GND ED RUD NRE oe mn = 










STRUM equipment COMPANY, Inc 


7 301 Coatesville, Po 
A few franchises Please rush full details. 
| 


| 

DISTRIBUTORS! 
Nome ’ , | 
| 

| 

J 





still open — write 
Address 





today. 


City Stote 








STRUNK Chain Sows, Tractors, Sprayers and Powered Equipment, 
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Store Modernization 





New Firm, New Store—Old Address 


With everything new, except the address, a suburban 


Pennsylvania dealer attracts new customers to store 


Where should a new firm, that 
wants to cater to a suburban area, 
locate its store? 

J. Randolph Roess chose for the 
home of his new hardware store 
the quarter at 9 5. Lansdowne Ave. 
in Lansdowne, Pa., formerly used 
by another hardware firm, whose 
operator retired 
health. 


Mr. Roess had previously been 


because of ill 


associated for 12 years with a re- 
tail hardware and lumber firm and 
had spent some years as buyer for 
ship equipment and builders’ hard- 
ware. 

His first step in establishing his 
new firm was to close the old store, 


. ) 
hb - 
Aithough a narrow store the 


oft trott ’ 


display of a wide 


remove old fixtures and equipment 
and put in a new stock displayed 
on new display units supplied by 
Supplee-Biddle-Steltz Co., Philadel- 
phia, hardware wholesalers. 
Blonde oak fixtures, light green 
walls and ceiling, a continuous line 
of four-tube fluorescent fixtures 
and canopy lighting make the in- 
terior of the new store bright and 
attractive. 
Opened just before Christmas, 
the new firm used attractive holl- 
day decorations, and a display ad 
in the local newspaper to tell the 
story of the new store at an old 
location. Three thousand mailing 
pieces were used to announce re- 


ayout permits free movement 
variety of 


merchandise. 


opening of the store. All visitors 
during the two-day opening would 
receive a souvenir, the ad an- 
nounced. Screw drivers in various 
sizes were the gift items. 

Well acquainted among builders 
plumbers and electrical contractors, 
Mr. Roess contacts trade by phone 
and personal cal] to remind them 
of his merchandise and services. 
He is also doing good volume with 
janitors and superintendents of 
commercial buildings and institu- 
tions in his trading area. 

Direct mail and newspaper ad- 
vertising carries the story of the 
Roess business throughout a wide 
area. 


To increase imp ilse sales, cook- 
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See for 


yourself 
which kind 
of “flexible 








film glazing” 


GIEARILY: 


better! 


There's a big difference in flexible 
films. However, one film in particular 

KRENE Cast Vinyl Film, produced 
by a special process—assures your 
customers the greatest advantages 
for glazing storm windows, green- 
houses, coldframes and similar 
applications. 

It is the process that makes the 
difference. With Krene Cast Viny! 
Film you're sure of unsurpassed 
.features that 


make this film preferred for brilliant 


clarity and gloss . 


packaging when strength as well as 
exceptional clarity is required. 

You re sure of excellent resistance 
to aging, cracking or discoloration. 
It's clear today and clear tomorrow, 
with superior toughness and resist- 


ance to tearing. Excellent chemical 


BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation [[¥§ 30 East 42nd Street, New York 17, N. Y 


HARDWARE AGE, 
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resistance is an important advantage 
in marine or industrial areas. and the 
film retains its consistent properties 
resists the effects of temperature 
changes, moisture and direct sun- 
light. 


Investigate—then specify Kreni 


(ast Vinyl Film for vour next order 


of rolls of flexible film for glazing 
For a list of suppliers write Dept. 
AY-99. 























INVESTIGATE 
BAKELITE® 






















®RvUCC 
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| oy 4 
SELF-SCREW 


th a... 
HOOKS cc. 


Pe: 5 













WF, a. 





The ONLY 
small 
utility hook 


No screws, no tools! Ball points 
towels and ciothes i homes, 
tories. Bright plated finish. 


GRIES e-z @) 


one piece 


CUP HOOKS 





Carded, 0c retail 


protec? 
stores, fac- 





1 gross 
to o box— 
nickel ond 
brass only 
6 to a cord— 

all colors and finishes 





10¢ retair 


Strong, rustproof zinc 
hooks in bright colors. One-piece 
construction; shoulder cannot get 
loose. A kitchen and closet standby 
attractively finished in white 
red, blue, green 
6 sizes, 4" to 1%". 


alloy cup 


yellow 
brass. 


nickel, 


Write for samples and catalog pages 


‘ow See your jobber today 
os for immediate delivery 


Ri 
‘i 


Jobbers inquiries invited. 


GRIES REPRODUCER CORP. 


W ovid's Foremost Producer astinas 
161 Beechweed Ave.. New Rochelle, NW. Y. 
Phone: New Rechelle 3.8600 





of Small Die 


138 


ee 





All paint and related items are shown 


sed tor showing bulky items. 


c 


ing utensils were shown near the 
door, filament lamps next to the 
cash register Other items are 
shown at these two important 


from time to time, to 
store a changed appear- 


traffic 
give the 


’ -< 
Spu . 


ance. 

Mr merchandising policy 
“Keep every- 
stock that is in demand, 
to be requested, but keep 


Roess’ 
his own words, 
thing in 

likely 


it moving.” 
Each display unit has product 
identification and prices plainly 


marked. 
the 


it previously had closed back wi: 


Because 


dows 


railroad station, window displays 


; 


a | 


' N 
t 


visual-front store 


is less than a block from the 


J. Randolph Roess tells a customer the 


IE 


.@,, JP A, “_ °* 
, i, SS, 2S, MR, WS, 8, 


> 


Ss @,.@., @. s4, 1a, 1% 


> 
= 
a SS 
~ 
€ 
= * 
— 


= 
: 


n the an 
— ae 


ledges are 


are subject tft constant change. 


items, usually of a seasonal 


Impulse 


t featured in window dis- 


These 


nature are 


plays. are noted by many 


commuters as they pass the store 


twice each working day. 
An electric 
the entrance In a 
ind people 


rection of the firm’s location. 


istalled 
position to 
either di- 


sign has been 1! 
over 


rem going in 


Sporti yoods and paint are 


~ 


among the fast-moving lines in the 


new store. Extensive use is made 
manufacturers’ color charts, 

Mrs Roess hay ny given partic l- 

lar attention to studying color 

schemes and irrent day decora- 

tive demands 

features of a cooking utensil. 
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New Waterite Oscillating Sprinkler—for greater 
efficiency and more uniform coverage! Suggested 


retail price, $14.95, 





Weather-Matic —waters circles from 10 feet to 
SO feet across with a simple twist of the dial 


nozzies. Suggested retail price, $8.95 


Fishin Around ? 





No need to “fish around” when it comes to picking the right line 
of hose accessories. Not when GREEN SPOT’s standing by witha 
complete, quality line of hose accessories that your customers 
know about and prefer. 

The wide selection of sizes and variety in the GREEN SPOT line 
ends your ordering problems. Your customers know GREEN 
SPOT from its national advertising, and they're pre-sold on the 
line. For everybody—buying GREEN SPOT is one sure way of 
getting just what’s wanted! 

And to help you se//, GREEN SPOT offers point-of-sale material 
and merchandising aids that truly lead the whole field. Add this 
to outstanding consumer advertising, and you've got a start-to- 


finish cov erage that means profit! 











You can 





geta 


GREEN 
SPOT 


merchan- 








dising 
rack— 











Ask yvour GREEN SPOT wholesaler about this great merchandise! 
how you can get it free! Offers 10% feet of display space on less 


than 344 feet of floor space and keeps turnover high. 





"epg HAT gPe _— 


Sprinklers « Hand Sprays « Hose Nozzles « Quick 
Connectors « Clamps « “Y" Connectors « Shut-Off Valves 


| , a . Aj. 
Couplings « Hose Menders « Goose Necks 


aa 


Scovill Manufacturing Company, 36 Mill Street, Waterbury, Connecticut 
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Expanded Displays Make 


Open, 


Housewares Profits Rise 


encourages 
and self 


well-lighted showroom. 


Farm Trade Selling 








neat display 


browsing 


selection in 


Removal of farm machinery to separate quarters gave Alabama firm 


room to cater to women shoppers seeking greater housewares variety 


Max Lawrenz, operating the 
Foley (Ala.) Hardware Co., moved 
his farm machinery division to a 
separate building across the alley 
from his main building to give 
greater privacy to machinery buy- 
ers. 

Mr. Lawrenz thus found himself 
with vacant space in the main store. 
He decided to make the former 
machinery area into a housewares 
section, with two objectives—keep- 
ing farm wives busy looking at 
merchandise of interest to them, 





140 


and providing privacy for discus- 
sion of terms on purchases of farm 
equipment in the annex. 

The new setup works very well. 
Previously sales of lines of interest 
to farmer’s wives were limited be- 
cause of the small inventories of 
things to attract them. Farm ma- 
chinery sales have benefitted be- 
cause the women are occupied while 
their husbands “trade” machinery. 

And the new department for wo- 
men makes more of them anxious 
to visit Foley Hardware when their 





husbands drive to town to look at 
farm equipment. 

Miss Agnes Andrade, born and 
reared in the community, and ac- 
quainted with many farmwives was 
put in charge of the new depart- 
ment. 
wares and a flair for display and 
helps Miss 
Andrade take advantage of the de- 
partment’s extensive inventory. 

Foley Hardware’s housewares 
section attracts women from Mo- 
bile, 40 miles west and Pensacola, 


Personal interest in house- 


color combinations, 






HARDWARE AGE, MARCH 17, 1955 













FITS-ALL Adjustable 


Screen Door Grilles 
America’s Most Complete Line! 







































FITS-ALL NO. 5 


U.S. PATENT NO. 2,657,746 


A popular, reasonably-priced grille that has won the favor 
of thousands all over the country! The No. 5 is gracefully 
designed, yet fully adjustable for nearly all wood or metal 
doors. Made of silvery-satin Alacrome that will not rust or 
tarnish. Patented corner holder makes adjusting and installing 
easy. Each grille packed in individual, colorful carton with 
complete instructions for installation and suggestions for are 
ranging scrolls to fit various doors, Really an eye-catching 
display piece, so stock up today! 


SURFACE CLAMPS FURNISHED 


For fastening the grille to the outside 
of the door, rather than between the 
stiles, surface clamps are furnished with- 
out extra charge. As shown, one clamp 
is placed over each scroll. Necessary 
screws for installing are included. 
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FITS-ALL NO. 1 

Adiustable between stiles from 
16” to 30%,” wide and from 
40," to 30%,” high. Made of 
Alacrome—pocked 12 to carton, 


FITS-ALL NO. 2 


Pocked 12 poirs to carton. 


eee eo © 2 © S. 









+h? e? 
eae | 
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Each section adjusts from 13” * L wasmuntoeaies 

wide to 19%,” high to 142” ee ee} ee 

wide ond 17'/2" high. Non-rust- FITS-ALL $6— FITS-ALL NO. FS Nu-WAY Screen Nu-GARD GRille 
ing, silvery-sotin finish, Fully edivstable —Fyily adjustable Door Grille—Mede —New— interlaced 


end mode of sil- from 22° te 30 of steel with block ribs. 32° fits open- 
very-setin Ala- wide ond from 75” finish of of silvery- ings 24” te 284," 





FITS-ALL NO. 3 





: —— crome—will not to 55° high be- satin clumineum. ond 36” fits epen- 
oa ee ig wr Magen: rust or ternish. tween stiles. 6 to Fits 30”, 32”, 36” ings 28 to 31%". 
25" high Re ante. tan Sethe Packed in individ- carton, ond 42” doors. Silvery-setin Ale- 
12 toe corton—+silvery-sotin Ala- vet carton. = : 
crome finish. 


EE 7 gener, 
} 


>< 


) 





FITS-ALL NO. 4 


Adiusts from 191.” wide ond 
34” high to 33%” wide ond 
20%," high between stiles. Will 
not rust or tornish. Pocked 12 to 










































carton. 
i 
Nu-WAY PUSH | Nw-WAY De Nu-WAY 
FITS-ALL NO. 7 GRILLE — 4” | luxe PUSH PUSH Geille 
Adiusts from 18” wide te 32” high, mode of | GRilltt — 6” & ~—16" high fer 
high to 243,” wide to 27” high. silvery-setia high, for 32” © wood or metal 
Packed 12 to carton. i combinction 


Alacrome for or 36° combi- — 
en 327° ec 36” 


el 








i notion doors. | doors. 21”, 23” 
doors. 12 te Will net rust ond 27” ter 
carton. or tarnish. 12 insert ponels 
te corton, ond fer regu+ 
ler 32” or 36” 
doors. 12 te 
carton 
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Com , 
vil es with _ 
‘ HORSE SEA © Customer ch ou? initial of numbe 
BRONCO STEER - Your CO8es his s. 
MALLARD G 13 discs — °"d ~mouny "@eds from 
. . 

A (7 euten © @9Velope wins Packed > 
one, f j \ A Ay ers, Attractive *rews ong 

So iN .% SQUIRREL * yer inexpen " 
ee PANCHO PEDRO tivel 







SAILFISH SAILBOAT 


ro) -1+)4. nie) *).) An 2-1 a Ta dT ro MACKLANBURG-DUNCAN CO. 
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shipped same day received! 









Sell them 
to the 
“do-it- 
yourself 
buyer 


































e Keep 
clothes neat. 


eAdiustable 
to fit any size 
space —four 
sizes, 18" to 128” 


@ Easy to install 
—only four screws. 
@ Sell on sight— 
display them! 


e Made strong— 
ends permanently at- 
tached—no welds to 
break. 


THE SHELBY SPRING HINGE CO. 
SHELBY, OHIO 





CLOSET HANGER BARS 
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35 miles east 





Only rhe more tragile 


tems ore shown under 


ry ¢ mime merch “ 
ylass ost mercha 
ica P ney oven Men 
41st Oe 4 4 ve Op¢é 
’ 
ryityy 


of Foley, to purchase 


such lines in the smaller com- 
munity. 
The housewares department is in 


a room which has its own front en- 


trance, flanked on both sides by 
show windows. To overcome the 
idea that they cannot find what 


they want in small-town stores, Mr. 
Lawrenz has made an effort to have 


'as broad a housewares stock as lo- 


cal women may seek. 

Miss Andrade displays, whenever 
possible, the entire inventory of a 
item in one place. Instead 
of displaying a coffee maker as a 
sample, and filling orders from a 
storage room, she tries to show the 
entire stock. This gives the im- 
pression of a complete stock of each 
model. 

Max Lawrenz admits 
large size of his display 
possible because of the 


single 


that the 
room is 
relatively 
low rental rates in a small town. 
He is, however, going a step fur- 
ther by utilizing that space to the 
fullest extent. 

The higher priced, fancier gift 
lines, are given front display in the 





department. Plastic items, kitchen 
tools and cooking utensils are dis- 
played behind the 
items. 

Particular about the appearance 
of the department, Miss Andrade 
that cleanliness, neatness 
and grouping of colors helps con- 
in influencing customers 
more merchandise. 


more fragile 


believes 


siderably 
to buy 
Many 
have no idea as to what they want. 
Attractive arrangement helps cus- 
tomers make 


visitors seeking giftwares 


selections. 
A display table featuring larger 
gift items is subject to constant re- 
arrangement of stock, this table 
showing merchandise in limited 
quantities and with 
around each item. 

Mr. Lawrenz’ 
the best way to make a 
wife a partner 
equipment is 
a department 
her, when her 
ing machinery. 

The housewares department has 
proven the value of Mr. Lawrenz’ 
theory. 


ample space 
is that 
farmer’s 
in the sale of farm 
to provide her with 
which will interest 
husband is discuss- 


contention 
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ACME STEEL 
CORRUGATED FASTENERS 


ambour fort sabes... fast profile 


Do-it-yourself customers buy Acme 
Steel Corrugated Fasteners as fast 
as they fasten. 

Acme Steel Corrugated Fasteners 
are scientifically designed to join 
anything made of wood quickly, 
easily and permanently. Firm joints 
are assured because center corruga- 
tion is wider at the bottom than at 
the top. When the fastener is driven, 








this angled corrugation pulls the 
wood together to form a strong, 
long-lasting joint. 

To get your supply of these steady- 
selling profit builders contact your 
jobber, an Acme Steel representa- 
tive, or the Acme Steel Products 
Division, Dept. JJ-35 Acme Steel 
Company, 2840 Archer Avenue, 
Chicago 8, Illinois. 


Self-service display carton builds sales 


This new, attractive self-service counter display carton 
was developed to catch the customer's eye .. 
profits for you. Each carton contains ten individual boxes 
of 50 or 100 fasteners. Check the chart below for sizes and 
number of fasteners per box. Order your supply TODAY. 


.to make more 





Fastener Depth Number of Corrugations 
4 5 6 
Va" 100 100 
¥%,” 100 50 or 100 100 
Corrugated Fasteners va" 100 50 or 100 100 
are also packed in bulk in quantities ”” 100 30 or 100 100 
of 500 to a carton. %” 100 100 
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LECTRIC ¢ HARDWARE Co. 


— jt Da be | SUVA Le 


Modernization Aids Appliance 
and (iltwares Merchandising 


Step-by-step modernization attracts more 


: 


cians eel Le ae 





customers for mid-west firm and helps increase sales 


of major appliances and smaller giftwares 


With the greater part of its mod- 
ernization in stages now complete, 
the Fairmont (Minn.) Electric & 
Hardware Co., in a town attracting 
trade from a wide rural area, is 
reaping the benefits of its new look. 

Long-time customers see mer- 
chandise they did not previously 
note in the store, because of its new 
and better display fixtures. With 
the exception of a farm merchan- 
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dise section in the rear of the store, 
new fixtures have been installed in 
the show room over a period of five 
years. 

Major appliances are now shown 
in more colorful and brighter sur- 
roundings, improvements including 
a model kitchen and a sizable dis- 
play of lighting fixtures. 

With entrances and visual fronts 
on two streets, the store is attract- 


ing heavier traffic through the use 
of effective displays at each. 

A mode! kitchen, including cabi- 
nets, refrigerator, range and other 
units supplements banks of these 
units standing side by side for 
quick and complete comparison. 
People remodeling old homes and 
those constructing new residences 
find the wide range of appliances 
at the store a good means of quickly 
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deciding what types of units they 
want. 

Two islands used for displaying 
giftwares effectively spotlight 
items priced from $1 to $15, and 
are angled to direct traffic toward 
| major appliance sections. A 20-ft 

wall area supplements the island 

displays. 
i. Drawing heavy traffic from out- 
side Fairmont, the gift section is 
visited by many women making it 
a habit to browse in the department 
whenever they are in the area. 
These women visitors not only buy 
many items on impulse, but also are 
constantly reminded of the big- 
ticket lines effectively displayed in 
the store. 
































































One of two islands placed at an angle to direct traftic. Fancy giftwares are 
An attractive gift wrapping job fast movers here. 

is done on all gift purchases, no 
charge being made for such mate- 
rials, unless an especially fancy 
wrapping is required. When fancy 
wrappings are requested the charge 
is a very small fee. 


Expands Toy Section 


With many people interested in 
buying gifts for the youngsters in 
their own and other households, the 
firm has expanded its toy depart- 
ment to do an increasing volume in 
these lines throughout the year. 
Higher priced and medium quality 
toys, games and other juvenile gift 
items are featured. The depart- 
ment attracts many vacationists 
and tourists. 

An extensive and consistent ad- 
vertising program, highlighted by 
seven direct mailings of 3000 pieces 
each, helps the firm cover its trad- 
ing area. Mailing pieces are ob- 
tained from Our Own Hardware 
Co., Minneapolis, with which Fair- 
mont Hardware is affiliated. 

Some newspaper advertising sup- 
plements the company’s direct mail 
activities. 

L. A. Luedtke, president of the 

4 company, says, “Many people bring 
these mailings to the store, when 
making selections. And our plan- 
ned mailing schedule has made 
many customers watch for our bul- 
letins that they may take advantage 
of special offerings.”’ 

Spring, Fall and Christmas con- 
sumer catalogs are included in the 

firm’s direct-mail campaign, each 

bearing the store’s name and ad- 
dress imprint. Rows of | appliances pre 


4 AS = . ; f er ¥ 
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Keep this salesman 
front and center! 


N GLIDES 
aueser CUSHION fac? *1O~e 


sarme fase - 
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No question now about the demand 
that’s building up for Bassick rubber- 
cushion glides. 


Ever since Bassick’s big sampling 
campaign in the POST last fall, more 
people than ever before have found 
out how Bassick rubber-cushion glides 
protect floors, rugs and furniture. 
With the average home needing 18 
sets of glides, it’s no wonder satisfied 
customers have put Bassick’s on their 
shopping list. 

Now is the time to move your 
Bassick glide demonstrators up front 
on your counter — as a reminder to 
shoppers who know what they want 

as a Sales-starter for folks who 
haven't yet tried Bassick glides. 

Better check your stock of Bassick 
glides. You can get enough sizes to 
handle the demand plus this CG90 
counter display ($25.44 list) from 
your distributor or direct from 
Bassick. THE BASSICK COMPANY, 

Bridgeport 2, Conn. 
In Canada: Belleville, 
Ontario. 


Bassick 


A DIVISION OF 


GARWE WORE KINDS OF CASTERS §«=©— WAKING CALTERS DO MORE 
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You Can’t Bank a Shirt 


(Continued from page 130) 


the Tax Assessment Equality As- 


sociation was formed. 

This is most certainly not a 
closed organization. We, at the out- 
set, asked our “fast turnover” 
friends to meet with us for the pur- 
pose of exchanging ideas. Two have 


_ aecepted our invitation to a friendly 


discussion. 

I want to state most emphatically 
that we are not out to get someone’s 
hide. Some of our fast-turnover 
friends will pay higher taxes under 
our proposal. 


Quadruple Taxes 

For instance, | know a man who 
operates a very seasonal business. 
His opening inventory was $43.00 
and his sales were $6,200, with pur- 
chases of $3,200. We discussed the 
equalization plan. He told me it 
would quadruple his taxes but he 
has no objections. The increase 
sounded bigger than in tax dollars 
because he was taxed nothing on in- 
ventory and only $31 on fixtures. 

This is the plan proposed to bring 
about inventory tax equality: 

(1) Add the beginning inventory 
and the cost of merchandise pur- 
chased, using figures from previous 
year's state income tax return. Di- 
vide this total by the figure 12. 
This is the suggested procedure to 
be used where the inventory turn- 
over is six times a year or less. 

(2) In fairness to fast-turnover 
businesses, it is proposed that the 
above answer be reduced by a per- 
centage 
table. 


reduction or graduated 

The final answer for businesses. 
either under or over six inventories 
is what the would get 
against which would apply the 60 
pct and local millage rate. 


assessor 


l am sure a common question is: 
“Will this plan raise as much or 
more revenue for local government 
operation as the present property 
tax on inventories?” Based on al] 
the information available, we feel 
confident that the income will be 
greater. 

[I would like to say that we wel- 
come all the help and suggestions 
we can get from other taxpayers, 
and especially from those who are 


engaged in a fast-turnover busi- 
ness. 

One of my fast-turnover friends 
was converted after he got the 
facts. He was talking about the 
lower percentage mark-up used in 
his industry. He gave us his figures. 

On the basis of 25 turnovers per 
year, and 18 pct mark-up and 2 pct 
net profit or $7,080, the inventory 
tax under the proposal would be 
only 2.5 pet of his net profit. When 
he saw the result on the basis of 
net profit, he admitted it looked dif- 
ferent. 

The door is open for consulta- 
tions, conference and advice as far 
industry is 
concerned. We have ventured a plan 


as the slow turnover 


welcome, but 
earnestly solicit a better plan if 
any one person or organization can 
come up with one. 


and we not only 


Our problem is concerned only 
with retailing. Our proposal would 
include would 
not include manufacturing, whole- 
saling, farming or 
businesses. 


retailing only and 
professional 

Neat Displays Promote 

Gifts 
(Continued from page 118) 
place in their new residences. 

Giftwares and other merchan- 
dise, including do-it-yourself lines, 
are frequently advertised in a 
neighborhood weekly newspaper. 
Direct mail advertising also pub- 
licizes the firm’s merchandise and 
services. 

Although the store stocks a va- 
riety of gift-wrapping supplies, it 
does not offer gift-wrap service, 
because many customers have ex- 
pressed a preference for doing this 
work themselves. 

Frisk Hardware’s gift section 
volume in colorful 
cookie jars and teapots, these items 


does a good 
being given good display in heavy 
traffic portions of the store. 

As novelty giftwares are much 
in demand there is a wide range 
of them in stock, yet care is ex- 
ercised to see that 


duplicates of 


tney are not 
merchandise offered 
by nearby competing stores. 
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ANOTHER SALES BUILDER/ 


MODEL ” on 
HW- 1350 | “4 


ss . 


BRAZIEI ¥ 


The only completely modern, completely portable folding ‘Brazier’ 
type grill available today. Rugged and rigid, this handsome model 
provides a 21” diameter, round grill cooking surface, stands a convenieni 
32” high. Grill wires are spaced %" for full cooking support at all 
points. ‘Brazier’ has heavy tubular steel frame finished in bright 
rust-resistant Kromolite. Extra deep, round steel fire pan has positive 
mechanical four-level heat adjustment. Large, balloon tire wheels for 
easier maneuverability on lawn or patio; rear legs have protective rubber 
tips. Requires no assembly —no parts to lose. Sets up or folds for 

The ‘Brazier’ folds easily and : mae L “7 
tdiiiiitn: Car cibpcaaitai storage in one easy movement. Individually packed in heavy duty carton. 
storage or transport The ‘Brazier’ is a natural for those fast, profitable sales. Display one and see! 


plus... new Hi-10 ROTISSERIE 


Another attractive and practical new member of the fast- 
growing Hi-Lo line, the new Hi-Lo Rotisserie is rapidly becom. 
ing a favorite of indoor-outdoor cookery fans the world over 
Although designed primarily for Hi-Lo grills, the Rotisserie 
unit will fit practically any make or model. 


Ng 














The Rotisserie unit is quickly and easily at- 
toched, battery operated, requires no plug- | 
ins, no wires. Easy to take along to picnics, 


parties, etc. It will operate anywhere! & 
The new Hi-Lo Rotisserie units 


ore individually packaged in 
convenient, attractive Red pebbled 
carrying case with double hondle. U N | O N S T ‘a be i Ye R O D U C TS C O a 


Consumer Product Division ALBION, MICHIGAN 












Former Garage Becomes 
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Large and smai/ boats, related equipment, and other high units of sale are 
featured in this well-lighted store. 
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Modern Hardware Store 


Newcomers in hardware business establish a shopping center 
around a former garage, convert it into a hardware store 


Opened last December in a group 
of buildings around a former 
garage, the Hommel Hardware 
Store in Middletown, Wis., is at- 
tracting good traffic. 

The three Hommels — Carl, Sr., 
and his two sons, Carl, Jr., and 
Roger — operate their 48x65-ft. 
store next to a 150-car black-topped 
parking lot in the former garage. 
It is one of the features of their 
Park and Shop shopping center. 

Advertising, last December, 
started pulling traffic into Hom- 
mel’s Hardware Store and other 
units of their shopping center. Oc- 
casional advertising in newspapers 
in Madison, Wis., ten miles distant, 
and on TV is helping remind people 
of the store and the other units in 
the shopping center. 

Fixtured and planned by the Wis- 
consin Retail Hardware Association 
the new store is on a lot 236x185 ft. 
The curved window of the former 
garage and automobile building 
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permits passing traffic and parkers 
to get a good view of most of the 
store before entering it. 

The hardware store has a brown- 
flecked asphalt tile floor, light gray 
ceiling, light yellow walls and am- 
ple fluorescent tube and spot light- 
ing. Islands were built locally, and 
finished in a light green. 

The store’s wrapping table is 
located in the center of the store 
because of the odd shape of the 
display room. 

Located on heavily traveled Uni- 
versity Ave., leading into Madison, 
the store is less than 1000 ft. from 
a fairly good sized lake. Various 
sizes and types of outboard boats 
and outboard motors are stocked 
and displayed in the store at all per goods and we groves are Gmong 
times. A wide variety of sporting ee ee p OF NS es 
goods is shown near the motor and 
boat section on the wall leading to 
one end of the curved window. 

Do-it-yourself fans and local and 
out-of-town sportsmen find a wide 
variety of merchandise of interest 
to them in the Hommel store. In 
warm weather boats, motors, and 
other bulky items will be displayed 


outside the store as eye-catchers. 


Offers Non-Hardware Lines 


In addition to hardware, paints, 
sporting goods, cleaning supplies 
and other merchandise commonly 
found in hardware stores, the firm 
stocks some non-hardware lines as 
traffic builders, including costume | 
jewelry and notions. of Nou ws costume jew 
2qTUred mn This secrTrion 
The firm offers appliance repair 
service, some repairs being handled 
on the premises others being 
turned over to outside organiza- 
tions. Power tools, major appli- 
ances and a variety of electric 
housewares are sold by the store. 

The Park and Shop center, and 
its various stores are advertised on 
newspapers and television at differ- 
ent times of the year. 

Mr. Hommel and his sons oper- 
ate a highly successful restaurant 
across the street from the hardware 
store and shopping center. When 
the garage man and automobile 
dealer discontinued business, they 
purchased the building and sur- 
rounding plot and entered the re- 


Portable power tools are shown on a three-level display of compact size near 
tail hardw are business. aare HONG das 


section 
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MERCHANDISER 


A complete pattern 


display at all times 
Size: 174” x 30” x 5'3” 



















Capture customer attention . .. get mass 
display while saving valuable floor space! 
Terrific for windows...sells Cal-Dak 
TV Tables from either side! It’s the 
proven successful way to build traffic 
and boost profits with CAL-DAK ... 
America’s most popular TV Tray Tables! 


ORDER TODAY FROM YOUR FAVORITE WHOLESALER! 


PLUS FREE 


@ Newspaper Mats 

@ Window Banners 

@ Full-Color Folders 
DROP SHIPMENT 


PREPAID DIRECT 
TO YOUR STORE! 
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Mobile Sports Display 


(Continued from page 135) 

Coral colored ceiling and gray 
peg-board walls make the interior 
of the display unit a pleasant place 
in which to study merchandise. 

The sportsmobile was the idea of 
James F. White, treasurer of the 
company, employees of the 
constructing the unit. 

On its initial trip the sportsmo- 


firm 


bile was used in central Maine 
making stops in 10 cities and 
towns. It will be used to visit all 


of the firm’s dealers in seven cen- 
tral, eastern and northern counties 
in Maine. 

When not used as a mobile dis- 
play room the trailer will be used 
to haul merchandise to the firm’s 
customers. 


Three-Sided Lighting 


Fixture Display 
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THIS => or This? 


Your average customer doesn’t know a thermocouple lead from 
a safety pilot assembly. Technical talk leaves him not only un- 
impressed, but bewildered. What he does know about are such 
things as AGA approval, endorsements by friends and neighbors, 
and the Good Housekeeping Guaranty — in which experience has 
taught him to have confidence. 

For the one customer in a thousand who speaks the language, 
Temco has the precision engineering (and you have the full story 
on it) to make the sale. 

The others, who aren't technical minded, depend on your rec- 
ommendations to a large extent. And of course such things as the 
consumer acceptance Temco has won, the AGA approval, and the 
Good Housekeeping Guaranty carry a lot of additional weight 
with these prospects. 

When it comes to vented heaters that put automatic gas heat 
within reach of every prospect on your list~Temco leads the way! 


SEND THIS COUPON FOR THE FULL STORY Cee” 


TEMCO, Inc. 


TEMCO.,...-. 


NASHVILLE, TENNESSEE 


Name 
Firm Name 


Address 


City 





Department B-705, Nashville, Tennessee 


Please send me catalog and complete story on TEMCO Gas Heaters. 
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Mobile Islands Permit 
Quick Display Changes 
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Four of the mobile islands are visible in this view with the colorful and well- 
lighted paint department. 
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A saleswoman demonstrates the ease with which one of the caster-equipped islands may be moved. 


What would you do to attain a 
maximum of flexibility in the 
placement of your aisle fixtures? 

The hardware and . building 
supplies store of Eklund Lumber 
Co. in Port Angeles, Wash., mounts 
its four-tier islands on casters to 
enable quick relocation of displays. 
A diamond-shaped frame of 2x 4's 
supports the bottom shelf of each 
unit. 

This type of unit is also used 
for nail bins, making it relatively 
easy to shift those displays even 
though their weight approximates 
4000 Ibs when fully loaded. 


(Continued on page 158) 
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... to the do-it-yourself market 


Three square feet of counter space and $100 set you up 
to take full advantage of the BIG demand for tools in the 
do-it-yourself market. 


The Bon-E-Con merry-go-round is a full-time tool 
“‘salesman”’ that combines display appeal with self-service 
features. What’s more, the Bon-E-Con line of quality 
tools includes only the most popular items: fast movers 
that assure quick turnover, priced to put you in a position 
to compete with any tool retailer. 


Send the coupon today! Learn how you can make the 
most of the vast do-it-yourself market by selling Bon-E-Con 
Tools to weekend mechanics, car owners, hobbyists, 
home gardeners, farmers. 





BONNEY FORGE & TOOL WORKS 
ALLENTOWN, PENNSYLVANIA 


Tell me how an investment of three squore feet of counter space 
and $100 will boost my tool sales. 


Nome- 


BON-E-CON 


Company 
su ele) 


Address — 


Zone_._(‘State 


BONNEY FORGE & TOOL WORKS... ALLENTOWN ... PENNSYLVANIA 
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Better Paint Volume 


Unusual displays of paint brush- 
es and roller coaters and pans have 
helped C & P Hardware in Madi- 
son, Wis., to attain greater volume 
and profits from the paint depart- 
Many stopping to 
look at these two displays, are re- 


ment. people, 
minded of other related merchan- 
dise they will buy. 

Brushes are shown on perforated 
panels set at an angle atop a three- 
shelf display featuring turpentine, 
shellac and other materials. Brush- 
es have handles turned toward the 
customer to encourage inspection. 
near the department’s 
wrapping table, this display re- 
minds both salespeople and cus- 
tomers of these related lines. 


Located 


Carl Payne, owner of the shop- 
ping center “People 
just naturally like to reach out and 
pick up a 


store, SAays, 


brush to examine it. 
particularly if its handle is pointed 
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splay of brushes at an angle encourages examination. 


/ 


them. Brush sales have 
shown a good increase since we 
started doing this.” 

Wire strung near the ceiling is 
used to suspend roller coaters and 


toward 


Sales Building Displays 





pans at a high level where they 
may be seen from other sections 
of the store. 

The paint 


department benefits 


from the firm’s TV program Thurs- 
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DP? DRIVER 


PLIERS 
fy } 


x THE od 
410 CUTTER Z | 
: Rs! 
ROLLER 
| ce STIPPLER 


STIPPLER 


oe 


M! MASONRY 
DRILL 


Eo 


PUTTY KNIVES 
R WALI 
SCRAPERS 


SANDPAPER HOLDER 


OK 13 RAZOR 


BLADE 


V «373 UNOLEUM 
KNIFE 





IRVINGTON, NM. J., U. S. A. 


Red Devil Tools and Machines are made right, 
packaged right, priced right, and backed by 
consistent national advertising. You're right 
when you stock and display Red Devil. 
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Desmond-Simplex 
utility vises have 
all these features 





iheres only one vise line 
that gives you these top-quality 
selling features in every vise 


in ne ine: 





enciosec screw 


snouicer-ti? iow inserts 


one-piece no-pinch handle 





Jaw widths: 3°, 34, ,4,5° 
or vorious needs of shop, farm, 
goroge, schooi, or home 
On top of all this, 
Desmond gives 

you repiaceable 
hardened steel 

pipe iow inserts 


the two large sizes 





| stee| channel slide 


LEADING HARDWARE DEALERS PROMOTE EXTRA VALUES IN 





THE DESMOND-STEPHAN MFG. CO., URBANA, CHIO 


Use handy coupon to obtain facts 

on the new Desmond-Simplex 

Vise Display Deol. 

THE DESMOND-STEPHAN MFG. CO., URBANA, OHIO 
Please send me ful! details on the new Vise Display Deal. 


Nome. 





Firm. 


Address... 





| 
| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

) 

| 

| 

| 

| 
Desmond-Simplex 
4 
| 

| 

| 

| 

: 

| 

| 
J 





days at 7 p.m. on WKOW-TYV from 
Madison. The Professor Yes 'n’ No 
quiz provides for awards to studio 
participants correctly answering 
the questions used on the program. 
Questions offered by these partici- 
pants are also used for future pro- 
grams. Cards for submitting quiz 
questions are distributed by C & P 
Hardware and by other stores in 
the center. 

Another traffic builder for the 
paint department was the giving 
away on a recent Saturday of 
10,000 baby chicks. They were at 
a spot near the paint department 
and were such a heavy traffic build- 
er that a feed department had to 
be opened in the store. 


Names Help Sell 
Pocketknives 





More than 100 /arge and smai/ 
pocket knives ina g ass covered pane! 
ottract the attention of most men 
and boys for Schiedermayer Hard- 
ware Co. in Appleton, Wis. Names 
such as Apache, Viceroy and Zephyr, 
are shown with each knife. Knives are 
mounted just inside the entrance to 
the store. Jim Olson, portner in the 
firm, says that pocketknife sales have 
shown a sharp upturn since this panel 
was installed. 
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GENSCO SWEDISH WOOD CHISELS 
Many “Help You Sell” Features 
in this famous chisel line. 


Size of each chisel 


stamped in handle top. 


Unbreakable, machined 
Tenite I! handles are fire 


resistant. 


Tang type bledes don’t 
loosen in their handles. 


Protective strip-off film 
=: over a Swedish steel blade 
| . takes and holds a 
- razor edge. 
-* 


YOUR SELLING JOB 


Heavy vinyl covered 
canvas rolls in 4, 6 or 
11 piece chisel sets. 


ad 
ae ae 


wWoOG0 CHISELS 


Point of sale mer 
chandiser holds all 
11 sizes from ‘4” 
to 2". Given free 
with starting stock 
of only 16 chisels 
—1 each of 11 
and 5 extra of 
most popular sizes. 


IS EASIER 


with the GENS(D Line 


GENSCO BUSHMAN BOW SAWS 
and BLADES 





America’s favorite and fastest cutting saw for 
pulpwood, fence posts, and rough work or 
camping. 24”, 30”, 36”, 42” and 48” lengths 
for every job. Also replacement blades in all 
above lengths. 


GENSCO PRUNING SAWS 


5 styles of pruning and utility saws. Finest 
Swedish steel blades, varnished birch handles, 
patented tooth design for faster cutting. 


SEE YOUR JOBBER 


GENSCO 


DIVISION OF 
1802 North Kostner Avenue @ Chicago 39, Illinoir 


a 
pe’ 


GENERAL STEEL WAREHOUSE CO., INC. @ 
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GENSCO BUILDERS’ HARDWARE 


~ UR 


A moderately priced line that includes all style 
butts, straps, T’s, hasps, bolts, shelf brackets 
and corner irons. 


Complete Line of Wood and Machine 
Screws 


Bright or blue steel, nickel plated or brass in round, flat or 
oval head in all sizes. (Gross packaging.) Machine screws 
in flat or round heads, square or hex nuts, in all sizes 
(Gross packaging.) 


GENSCO SWEDISH MORA KNIVES 


n 


Finest laminated steel 
blades with curly birch 
or red plastic hondles, 
rust proof guards and 
bolsters. Top grain 
eather sheaths. Free 
isplay with initial® 
purchase of 14 knives 


(2 each of 7 styles). 


WRITE FOR LITERATURE 


TOOLS 








oa 
MEZURALL SUPER MEZURALL _ BANNER 
Snow-white quolity line Rugged ¥%" wide line, Long wearing white 
in @ strong feather- marked feet and inches, line with ottractive vinyl 
weight cose. consecutive inches. covered steel case. 







KAGE 





PAC 
a 


\ 


~~ 







ee, 


All white clad items 
packed in brilliantly 
colored disploy cortons 

. individually boxed 


in reusable plastic 
boxes illustrated below. 


MEZURALL SUPER MEZURAILL BANNER 
W926 — 6 ft. $ .98 W9310 — 10 ft. $2.39 HW220— 25 ft. $3.50 
w928 — 8 ft. 1.19 W9312 — 12 ft. 2.89 HW223— 50 ft. 4.50 
W9210 — 10 ft. 1.49 HW225— 75 ft. 5.50 
W9212 — 12 ft. 1.89 HW226— 100 ff. 6.50 


TED 





PROMO 





DISPLAY MATERIAL NATIONAL LOCAL ADVERTISING 

Easels, shelf cords, etc. ADVERTISING Envelope enclosures, 

ore yours for the National and trode handout pieces, news- 

asking. publications pre-sell in paper mots, radio 
over 30 million homes. scripts available. 


To Build Your Sales : 


IT PAYS TO SELL [UFKIN TAPES + RULES - PRECISION TOOLS 
ORDER THEM FROM YOUR HARDWARE WHOLESALER 


THE LUFKIN RULE COMPANY, Saginaw, Michigan 


132-138 Lefeayette S$t., New York City + Barrie, Ont, 
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Mobile Islands Permit 
Quick Display Changes 
(Continued from page 152) 


Uprights with flat tops and 
bases are used to separate the 
shelving, these units being made 
in various heights to permit 
changing the distance between 
shelves. Extra shelves in a variety 
of colors and sizes made up for 
use of shades to properly contrast 
with the merchandise being fea- 
tured in the units. 

Weight of the merchandise dlis- 
played on each shelf serves to hold 
the units in place, no fasteners 
being used for this purpose. 

In addition to these flexible dis- 
play units for aisle use, the firm 
utilizes difficult-to-use display 
space in several parts of the store. 
A variety of steel goods are sam- 
pled on the wall over the inner side 
of the visual front windows. A 
false ceiling in part of the store 
provides display and storage space 
for some bulky farm and garden 
equipment. 

Another unusual display feature 
is the paint department with 
panels bearing color cards, illus- 
trations of painted finishes on 
exterior and interior walls and a 
variety of selling messages. 





HARDWARE HUMOR 














Now, give me a couple of galilons 


~ 


of your sfrongest fiy spray. 
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As featured in the Special 
HARDWARE WEEK Section of 


the SATURDAY EVENING POST 


Watch for it in the April 16th issue. 


POST 





a \" 
Me abe 
3 Cele Gi lleMmaleh 


mreuot- tial iaMeolamcalt-Mar-hélelal-lih\2o-leha-imdt-1-le Ml elgelssle}ilelan 


i. ORDER THIS OLIN 
No. 2000 PACKAGE 
FLASHLIGHT BARGAIN WOW/ 















> et 


00h 


Soe vs Me 








What a SALES COMBINATION! 


l. 16 Free Safety-Lite Caps. Cives customers 
emergency red light—like flashlights costing 
many times more. 
2. 16 Quality All-Brass Olin Flashlights. Lux- 
urious looking, dependable ... and at a low 
low price. 


These 


attractive sales-catching window streamers 





PLUS 











e@eeee es * 
& o 48 Olin Leakproof Batteries 
« & 
e ORDER #2000 PACKAGE @ Come in ready-to-use 
+. Dealer Retail @ counter display. Leakproof, 
@ 16 #2098 All-Brass Cost Price @ long-lived. Your customers 
e Olin Flashlights $10.40 $15.68 @_ have been reading about 
@ 48 #1550 Olin @ Ulin batteries in full page, 
e Leakproof Batteries 4.68 7.20 @ full color advertising in LIFE, 
q 16 Red Safety-Lite Caps FREE FREE «¢ SATURDAY EVENING POST 
e 1 Counter Display FREE o and CORONET. 
e 1 Flashlight Collar Display FREE o 
2 Different Window Streamers FREE 
& * 
e a 
* a 
s a 
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Dealer Cost $15.08 


Dealer Protit 7.80 










Electrica! Division 
Olin Mathieson Chemical! Corporation 
New Haven 4. Conn 
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BU RN S MFG. CO.,INC. 


SYRACUSE, N. Y. 
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A complete 


BURNS CUTLERY 


Department 


in only 22” of 
counter space 





New display rack 
given to you at 
no extra charge 


Nothing to sell to 


nmioniey back » a 


ect your 
all you pay 1S 
the regular price of the cutlery 
alone. Burns gives you without 
charge this good looking, sellf- 
Service display rack, with natu- 
ral hardwood finish. Just set it 
on you! and you have 
a complete cutlery department 
elling tor you in just 22 inches 


ol countel 


countel 


space. 
Rack includes 8 each of 8 dif- 
ferent individual items — the 
hve moat-wanted BURNS knife 
styles. cleave IT, spatula and cook 
lork, plus one each of BURNS 
last-selling bread board kitchen 
sets and a BURNS steak knife 
sect in permanent 
block. 
now for 
Write for details to- 
day and find out how to step 
up your cutlery sales now. 


hardwood 
storage 


Ready 


delivery’ 


immediate 











— con ee eA Ee 


L ottone 





from a Hardware Age reader 


How do you pay salespeople in self-service stores? 


The question of how to properly compensate salespeople in a 
self-service operation was asked by a dealer in a letter published 


in HARDWARE AGE, Feb. 3, p. 134. 
in this subject were asked for their suygestions. 


Other dealers with experience 
Here is a let- 


ter from a dealer telling how he handles this problem. 


Dear Editor: 

1 read with interest the self- 
service problem of a Midwest 
dealer who said his costs had risen 
and that his clerks stood around 
with their hands in their pockets, 
although customers wanted to be 
waited on. He solved part of it by 
putting the employees on a com- 
mission basis, but then 
the self-service principle. 

We had a little experience along 
this line and we handled it as fol- 
lows: 


defeated 


We did not hire an extra cashier, 
but moved one of our girls who held 
a pricing job in the office and who 
was familiar with the merchandise, 
to the checkout counter full time 
with a small desk where she con- 
tinues to do her old job. We then 
split the checkout duties among all 
personnel for two hours each day. 

This system that some- 
will be at the counter at all 
times, even though due to a sudden 


insures 


one 


surge of customers and a shortage 
of salespeople on the floor, the per- 
son at the counter on a temporary 
shift can leave, and the gir! is there 
at all times. It did not 
our payroll one person. In fact, we 
dropped one sales person off at the 


increase 


time of the change to quick service. 

Our sales people were on a com- 
up until 
self service. We took their commis- 


mission we changed to 
sion over a year’s period of time, 
averaged it together, and gave them 
a pay which brought their 
average to a little more than 
they had made on a commission 
basis the year before. 

We departmentalized, with each 
person being in charge of a cer- 


raise. 


up 


HARDWARE AGE, 


tain department for ordering and 
buying checking in of mer- 
We found that this oc- 


cupies their time very well. 


and 
chandise. 


We have a reputation for being 
a friendly store and a lot of our 
depended upon the 
friendliness being maintained. We 
have made a rule that any customer 
entering the store must be spoken 
to, and then directed to where the 
merchandise is. 


success has 


We find if we take the customer 
for the first few times and help 
him with his merchandise, explain 
that we would like to have him 
help himself and feel free to do 
it, and him with 
his purchase to go to the checkout 
counter, that he is very well satis- 
fied. 


then turn loose 


Zonuses will be based upon the 
experience, time of service, sales 
in the department, and most im- 
portant, the turnover in the depart- 
ment. This will be started soon. 

All of things com- 
bined to make our self service op- 
remodeled fix- 
decided 


these have 


with 


old 


eration, 
tures in 


even 
the store, a 
Success. 
Yours very truly, 
H. Jackson Clark 
President and General Manager 


Jackson Hardware, Inc. 
742 Main Avenue 
Durango, Col. 

Editor's Note: How would you 
handle this question? HARDWARE 
AGE will send a check for $10 to 
each dealer whose letter on this 
subject is published by HA. 
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popular cabinet 
space-savers 


Keep Kitchens Neater, Make 
Work Easier in Millions of Homes 


Dor-File handy aluminum space-savers have made lasting Sy \ 


—~—S 
friends of millions of housewives. So, too, has the Dor-File line 
made friends of hardware and houseware dealers who appreciate 
fast turnover and consistent profits. Dor-File cabinet space-savers 


—of polished, rust-proof and stain-proof aluminum— 
conveniently utilize otherwise unused space inside cabinet 


doors. under shelves and on walls. 


rod (= 7-1 op L-1-) ae ot 


with scouring pad dispenser 





* Ny 
_ 
Me ~ 
—_—_—_——————— 


revolving sack holder | spice rack 


cup hoider emma, 


oh A-t a 
shovel 


By the Makers 
of EBON «WARE America’s 


WRITE: Dor-File Manufacturing Company Finest Barbecue Accessories 
1131 S. E. Umatilla, Portland 2, Ore. 


Your Firm Name ete) a1 8 = 
, MANUFACTURING 
Two-color motion display board tenes COMPANY 
FREE with basic merchandise as- B civ 131 S. E. Umestilla Stre 
sortment order = 552. Cup holder i nnd ortiand 2, Or: 


revolves (cups furnished). 
i ee 
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at’s the blade | want 





















Ca People who know quality ask for 
Griffin Hack Saw Blades 


HEY know that for a straight clean cut, even under 
- the worst conditions, Griffin is the blade to buy. Your 
customers will also like the long life no other blade can 


equal. © 


G. W. Griffin Co. has been making hack ae? 
saw blades since 1880. The knowledge ~~ 
and experience of over 70 years of manu- e* 
facturing goes into every Griffin Hack <o” 


Saw Blade. 


Criffin Blades are 
available in High 3 
Speed Molybdenum vi 

: be qv 
or Standard Steel, 
hand and power sizes. 


: ont 





G. W. GRIFFIN CO. + FRANKLIN, NEW HAMPSHIRE 


Seles Agents: John H. Grobom & Co. Inc., one Duties Seek New York &, N.Y. 
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NEWS and ViEws 








(Continued from page 10) 


FTC Active Against Users 
Of Fake List Prices 

The Federal Trade Commission 
finds itself knee-deep in a series 
of cases against firms in several 
lines for putting fictitiously high 
prices on merchandise and repre- 
senting that the regular retail 
price 1s a discount or a sale. 

In the past several months, more 
than a score of firms have been 
hauled before FTC hearing exam- 
iners and initial cease and desist 
orders filed against them. 

The usual complaint is that the 
prices appearing on price tags are 
“greatly in excess of the prices at 
which the goods are usually sold.” 

Some of the complaints have 
been against manufacturers and 
wholesalers who supply the tags 
bearing fictitious prices to the 
dealers. 

FTC official] says the rash ol 
such complaints is not the result 
of a special drive, but notes that 
the practice of over-pricing mer- 
chandise so that fictitious dis- 
counts may be offered could be the 
result of extremely competitive 
business conditions and the pres- 
sure on traditional! retailers from 
discount houses. 


Offers Bill to Eliminate 
All But Track Excises 

Excises taxes, including those 
on oil, gas and electric appliances 
would be abolished under a bill 
sponsored in Congress by Rep. 
Abraham Multer (D., N. Y.) 

The measure would wipe out ex- 
cises on Jewelry, luggage, photo- 
graphic equipment, communica- 
tion, transportation, furs and cos- 
metics, retaining only the admis- 
sions tax on race tracks. The bill 
stands practically no chance of 
passage because the majority of 
both parties is committed to ex- 
tending present excise and corpo- 
rate taxes. 


i¢ ontinued on page 164) 
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IS THE HIGH PROFIT LINE 


REBBRABARASBSRARE RR AE SS GS 


™ You net an extra fit eact ' 2 | . it 
; xtra profit each time you switch . : , 
™ a customer from “just a screwdriver” to a - ; 

> 


genuine Bridgeport “Rhino” driver. You 


make a satisfied customer, too—for no fine: : | . ) 
screwdriver is made. Yet Bridgeport . ren ' ae 


Rhino” drivers are not the most expensive 

on the market. | 
With your balanced inventory of 80 “Rhino” | 
screwdrivers—32 sizes and styles—Bridg: ' 
port gives you this permanent hardwood . 
display with sizes and prices plainly marked a : 4 
—a complete screwdriver department for ad 

only $48.17 investment. You net $24.08— 

over and over again. 

Every Bridgeport “Rhino” screwdriver has 

an Amberlite hammer-proof, shock-proof 

fiame-proof handle—plus the finest alloy 

steel blade which cannot come loose. 
Order your “Rhino” assortment from your 

wholesaler today. Display is 30 x 24 x 5 

inches, weighs 30 pounds with merchandis 


THERE ARE OTHER BRIDGEPORT MONEY-MAKERS 


The Famous BEE Line ... Priced For Traffic Business! Small Investment 
($9.90) plus Markup Brings You $4.95 Profit! 


HY-BAR “KNUCKLE SAVER” 


Open End Wrench Kit © The Angle Gives More Torque— 
Plus Safety From Skinned Hands 


For home owners, mechanics, for everyone who uses 
wrenches, here’s a real value kit from Bridgeport — 
5 offset Hy-Bar open-end wrenches in a handy, sturdy, 
transparent plastic envelope 


BRIDGEPORT +7 FAUCET-FIXER KIT... 


Contains everything your customers need to fix leaky 
faucets — wrench, regular screwdriver, Phillips screw- 
driver, seat dressing tool, assorted washers and brass 
screws. Packed in colorful red and yellow plastic kit, 
one kit in a counter display box. Suggested retail $2.95 
— full markup for you. 


Bridgeport < 


THE BRIDGEPORT HARDWARE MFG CORP 
BRIDGEPORT, CONN. USA 
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SEE THESE NEW, RED-PLAID BEAUTIES 
Complete, Matching Line At Lower Prices! 









- Pw 





Half-Galion Cooler — Sells 
under $2.00. Plastic drink 
ing cup cap — 
giass liner. No 


Sn  . 






g 





Picnic Jugs— Porcelain Enamel Lined to protect purity. save flavor 
Left to right: 1 gal. Plain, 1 gal. Faucet, | gail. Pour-Spout 








Bright New “Buy Line’’ for 1955 


Here's the “most of the best” wrapped 
up in fast-moving line for ‘55. You get 
beauty to stop ‘em, low prices to sell 
‘em, serviceability that pleases ‘em... 
all in matched, red picid. KILTIE is the 
line that wins friends and influences peo- 
ple to BUY! To be miles ahead in sales 
and profits, write for full details abovt 
the KILTIE line! 


Distributed by All Leading Wholesalers 
Mid. by Columbian « Terre Haute, ind. U. S.A. 





fr é en ll 


Left: 9K. 2 gal Faucet 
Above: KZ16T Chest 
2400 cu. in. capacity 
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nan Washing fon 
NEWS and VIEWS 


(Continued from page 162) 








Trend Towards Bigger 


Jobless Insurance Pay 


Legislatures in more than half 
the states are considering improv- 
ing unemployment insurance pro- 
grams, the [ 
reports. 


. S. Labor Department 


So far, the trend generally has 
been to increase the duration of 
payments to 30 weeks and increase 
maximum payments to about $40 
a week. 

Labor Department officials pre- 
dict that within the next two years 
most of the states will have larger 
unemployment insurance programs. 
“More action (is now being taken 
toward improving the unemploy- 
ment compensation programs of 
our nation than there has been 
since the law was passed 20 years 
ago,” one official says. 


A-Bomb Shelters For 
Do-it-Yourself Fans 

Hardware dealers may have a 
new do-it-yourself wrinkle to pro- 
mote-—— home-made atom bomb 
shelters. 

Civil Defense officials seriously 
urge homeowners to make their 
own shelters at a cost of from $10 
to $30 per person. 

For persons interested, the Gov- 
ernment Printing Office, Washing- 
ton 25, D. C., has a manual with 
complete instructions for building 
an A-bomb shelter. 

“It’s dig or die,”’ one official says. 


Post Office Closing 


More 4th Class PO's 


The Post Office Department is 
going to continue closing unprofit- 
able fourth-class post offices, Post- 
master Arthur Summerfield says. 

He says the majority of local 
communities are for closing when 
they know what is involved, adding 
the program was part of a long- 
range policy of substituting rural 
free delivery for money-losing 
fourth class postal stations which 
often are “ghost offices.” 


(Resume reading on page 11) 
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DURABLE * PRECISION MADE * FREE-WHEELING 
* BRIGHT NICKEL FINISH * EXTRA LONG WEAR 
RUGGED “GIRDER FRAME” CONSTRUCTION 


* 


* 


All models come with free dust caps 
and ankle pads 





MODEL 3831 
SUPER SPEED SKATES 
cre equipped with double row 
ball bearing wheels 








SPRING AND SUMMER MEAN FAST 
WINCHESTER SKATES PROFITS 


—made by the makers of the World-Famous 
WINCHESTER firearms 





The annual scramble to strap on skates is as certain a sign of Spring as 
the first robin. With added millions of children entering the skating age 
this Spring and Summer, demand will be heavy — profits fast. And for 
top top profits remember this ~ every young customer you get knows the 
name “‘Winchester’— knows there must be something special about any 
skates made by the makers of the most famous firearms in the world. Stock 
up now for your business season. Winchester skates sell — by comparison! WINCHESTER 
WONDER SAFETY WHEEL 


Proved to be the finest skate 
wheel made. There's extra mile- 
age, extra safety built into every 
one. Should the outside tread 
wear out, Winchester special ““T’’ 
construction permits continued 
safe skating 





New Colorful Boxes 
for all models. 





4 MODEL 3537 


Winchester 
Junior Skotes 


Nee uain Room 652. 
Hote / McA [pin dui ing the 
Toy Fav . Mare h 7-16. Ne Mu York (ity 














nd WINCHESTER "=: 
Winchester ) 
Skates with | i oe 
single row TRADE - MARK 
ball bearing whee!s PRODUCTS OF ARMS AND AMMUNITION DIVISION - OLIN MATHIESON CHEMICAL CORP. NEW HAVEN 4. CONN. 
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YOUR 
CUSTOMERS — 
DESERVE 
THE BEST!!! 











WITH EACH 








TOOLS NEEDED 
FOR CAULKING 











WRITE TO — 
769 GREEN ST. + BROOKLYN, W. Y. 


FOR ATTRACTIVE 6 
PAGE CATALOG, PRICE 
LIST & “HOW TO CAULK” 
BROCHURE 


Seal Rite CAULKING CO., INC 


D 2 F cee Oe. Sees tias Be 
| Tie Gee MATERIALS 


SCUULTEL DETRON -LOS ANGELES 


Sold Through Jobbers Only 


OF 





trade 















Hardware and allied 


date in each issue of 
Hardware Age 









events up-to- 















Convention Check List 
de 
1955 ~ 1orGaw As 
, ; ilies 
March > ~ 
Li ols 
April August 
4 L4 4 
* T — 
3 fj . we 21-26 & Fancy S 
Supply Conve rn , . 
4.26 B of ridwe - . ve 
| ars 
oe ety ae September 
June : : A 
October 
July 
National Events 
American Hardware Manufacturers Industrial Supply Convention, April 
Assn. in joint convention with the 17-20, at Cleveland, Ohio. Atten- 
Southern Wholesale Hardware dance restricted to members. Spon- 
Assn., April 10-14, at the Palm sored by the American Supply & 
Beach Biltmore, Palm Beach, Fla. Machinery Mfrs. Assn., W. B. 
Secretary, AHMA, is Arthur L. Thomas, Hunter-Thomas Associ- 
Faubel, 342 Madison Ave., New ates, Keith Bldg., Cleveland, busi- 
York, New York. Managing direc- ness manager; the National Indus- . 
tor SWHA, is T. W. McAllister trial Distributors’ Assn., 1900 Arch 
814 Metcalf Bldg., Orlando, Fla. St., Philadelphia, H. R. Rinehart, 
executive secretary; the Southern 
Gift & Fancy Goods Show (\Inter- Industrial Distributors’ Assn., 712 
national), Aug. 21-26 at the Hotel Volunteer Bldg., Atlanta, Ga., E 
Astor, New York City. Sponsored L. Pugh, secretary-treasurer. 
by Trade Exhibition, 331 Madison 
| Ave. New York, N. Y. Charles National Builders Hardware Exposi- 
| Snitow, president. tion, Sept. 18-21 at St. Louis, Mo 
| Sponsored by the National Builders 
| Hardware Week (irha), April 16-23 Hardware Assn., managing direc 
| Sponsored by the National Retail tor, John R. Schoemer, and the 
Hardware Assn., 964 N. Pennsy!l- American Society of Architectural 
vania St., Indianapolis 4, Ind Hardware Consultants, executive 


HARDWARE 
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Announc''9 MEW DU PONT 
CUSTOM COLORS 


572 Colors 
in ODORLESS 


Flat Enamel 
semi-Gloss Enamel 

Gloss Enamel Orrregeresy: ve 
All ALKYD formulas isi edd de , 


plus over 


200 FLOW KOTE® 
Rubber Base Wall Paint Colors 

































lus e most ard 
P selling displa 
174 Exterior House Paint Colors in the indust 





Now you can make your store the Color Capi- 
tal in your community with Du Pont Custom 
Colors, on a small investment in White Bases 
and Custom Tinting Color Tubes. Easy to mix 


; Send coupon for details, no obligation 
... easy to sell. Dramatically displayed, with a sali eo semmngtinae 0 itis 
take-home chips and selling aids for painters, E. I. du Pont de Nemours & Co. (Inc.) 
) Finishes Division 
decorators and home owners. Dept. HA _ mington 9S, Del 


*Odorless during application. A faint resin odor may be I'd like to know more about Du Pont Custom Colors. 


noticed during the final drying stages. 














| Name 
| Address | 
*£6_u. 5. pat Of 7 State : 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


— — : 
ea eee — —— «ae «ee aon 
a Gee cceneee Skene 
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2B 


secretary, W. A. Mathewson. Ad- 
ministrative offices of both associa- 
tions are at 515 Madison Ave.. New 


MILLIONS OF — York 22, New York. 
WOOD OVERHEAD DOORS 


aS 
National China, Glass and Pottery 
OPEN UP NEW PROFIT Show, July 17-22, at the Hotel New 
~ ‘orker, New York City. U 
OPPORTUNITY ! —= | : Seas F. hg ise age 


Fifth Ave., New York 1, N. Y. . 


’ 
/ 


~“ 












































































” 
| 






: 
/ 
— 








| ns National Fishing Tackle Show, Aug. 
— _— | 7-12, at the Conrad Hilton Hotel. 


nn ——__— . oa Chicago. 
‘ W T National Hardware Show, Oct. 17-21 
| at the Navy Pier, Chicago. Spon- 


re | | = sored by National Hardware Show, 

f “| J | ° ( ( | Inc., 331 Madison Ave., New York 

ilk { 17, New York. Frank Yeager, di 
Yu —_ 


PATENT PENDING rector, 


> ©& 
VL? a PURE VINYL National Housewares & Home Ap- 
CUSHION SEAL pliance Show, July 11-15 at Con- 


vention Hall, Atlantic City, N. J. 

/ Sponsored by the National House- 

A f wares Manufacturers Assn., 1140 

é Merchandise Mart, Chicago 54. A. 

W. Buddenberg, executive secretary. 

LIKE THIS RETAILER annual congress, July 11-14, at 

¢ Over 10,000,000 Hotel Statler, Buffalo, N. Y. Man- 

overhead doors and growing at the be 2800 00 : in " lirect r ay }] R Mu ler 

rate of 1,500,000 more every year— . ee Se ee ee 

that's the big market for Seal-o-door, 964 N. Pennsylvania St., Indianapo- 
the easy to apply double seal with SALES lis, Ind. 


these SALES FEATURES 


> Ff r snow d ; - iid nd EEKS ; 
ee " ° gis roms [he TWO w Southern Wholesale Hardware Assn. 


Keeps heat in JANUARY, 1955 in joint convention with the Ameri- 
. , 


Won't crack or soften can Hardware Manufacturers Assn., 
April 10-14, at the Palm Beach 





























YOU CAN PROFIT National Retail Hardware Association 





Not affected by oils or gasoline. One advertisement by this 
Prevents door damage, helps com- New York retailer in the siltmore, Palm Beach, Fla. Man- 

pensate for uneven floors New York Times brought sili iin, GR 2. a ae 
Provides cushion silent closing. the customers in and sold ate Allister. 814 Metcalf Bldg.. Or- 
homens eS Sy 7M. 208 16 M. out his complete stock—over lando, Fla. Secretary, AHMA, is 
packeges and 150 ft. reels $2800 retail sales — typical Acie. O° Desbel "349 ae 
of the fast selling action of Re Bie Sa Vee Cok 
Seal-o-door everywhere. 


Mi rcliva siideeeie Regional Events 


AND COUNTER MERCHANDISER Builders Hardware Conference (10th 
Colorfully packaged in a reusable poly- Annual Pacific Coast) April 24-26 
ethylene bag—labeled with self-selling at the Arizona-Biltmore, Phoenix, 


story. Small space counter cards packed 
n every case make sales attracting displays. 


NATIONALLY ADVERTISED 





Ariz. Sponsored by Chapters 138, 
19, and 20 of the American Society 


i of Architectural Hardware Consul- 
ici rtising in leadin biications ee ' 
Consistent publicity and consumer advertising eding pu aes Geet tie Miethaee Ceti iae 

keeps Seal-o-door prominently featured—makes more sales for you. 


ORDER FROM YOUR JOBBER TODAY! Hardware Association 


8 f+. package retails for $2.95 


9 +. package retails for $3.25 Most common door sizes. Gift Shows: Washington, D. C., July 
16 ft. package retails for $5.90 24-27 at the Hotel Willard; Chi 
Sufficient aluminum rustproof nails included. cago, Aug. 1-12 at La Salle Hotel 

YOUR PROFIT IS A FULL 40%. and Palmer House; New York City, 


DYER PRODUCTS CO., 514 2nd St. S.W., Canton, Ohio Aug. 22-26 at Statler and New 


Yorker Hotels; Boston Sept. 12-16 
at Hotel Statler; Philadelphia, Oct. 
2-5 at Hotel Benjamin Franklin. 
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approved by : 

Reynolds Metals Co. . 

for bonding : 
Reynolds 

Do - It - Yourself 2 

Aluminum =. 

to almost any surface 
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-, se & 
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Grove City, Ohio 
6-6343 


HARDWARE AGE, MARCH 17, 1955 





Roltite Utility Adhesive has been approved by the 
Reynolds Metals Company for use with their 
Do-It-Yourself Aluminum. You may have already had 
some calls for this revolutionary new adhesive 

because it’s suggested by Reynolds in many of their new 
Do-It-Yourself plans. 

Roltite Utility Adhesive will increase the number of 
jobs your customers can do easily with Reynolds 
Do-It-Yourself Aluminum. More jobs. More sales. 
It’s as simple as that. 


This miraculous new adhesive not only eliminates 
the need for nails or screws, it also eliminates the need 
for the bothersome clamps required with most glues. 
Just spread it on both surfaces, let it dry and press 
the two surfaces together. You get a permanent 
bond of exceptional strength. And this is not just a 
special cement for bonding Reynolds Do-It-Yourself 
Aluminum. It’s a tremendously versatile adhesive 
which will become a big profit item on its own. 

Roltite Utility Adhesive is available in 8-oz., pint, 
quart, gallon and five gallon cans. A spreader and 
a complete instruction folder are furnished free 
with each can. 

Standard dealer and wholesaler discounts. Get your 
order in now. Dealers — if your wholesaler doesn’t have 
Roltite Utility Adhesive in stock yet, send us your order 
and his name. To order, or to get more information 
— call or wire collect, or use the coupon below. 


no other adhesive 


can do so many jobs so we 


to 
mendously versatile, and so easy 
that before long it should be the fastest ange — psd co 
— 5. The list of materials with which it -_ ask anual 
pen — the other important ones are decorative 'a ' 
amo 


pper teel, wood veneer, masonry : , pe. 

ae “4 can oe ysed to install wall —_s without noils or clips 

canvos. 

Beca # bonds without clamps oF 

to mrs his own installations of nepneypioeaf re “ 
tops and in hundreds of other spots ny 5 wa aay : More 

ann Bet of the contact-type laminate cement in whore made 

reg makers of Roltite.) And it’s ideal for thouse a 

= is jobs. Almost every customer who enters your store a 

ropeis (eho, Mepind whieh con bo, done battety <2 ate SOny 


Roltite Utility Adhesive. 


Roltite Utility Adhesive is so tre 


laminates on sink and 


4) 
MIDCONTINENT 


cons rany 


84 SUNSHINE DRIVE GROVE CITY, OHIO 


Please send me specification sheet, instruction folder and other 
information on your new Roltite Utility Adhesive 


Nome Dealer 
Company Distributor 
Street 

City Zone State 
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George F. Little Management, 220 
Fifth Ave., New York 1, N. Y. 
Chicago show conducted by Eastern 
Manufacturers and Importers Ex- 
hibit, Inc. 









Get ready! 
Get set! . 







. li Lamp Show, July 10-15 at the Hotel 
ith the qua ity New Yorker, New York, N. Y. 
Under George F. Little Manage- 


ACE line ment, 220 Fifth Ave., New York 1, 


_ 











HARDWARE DEALERS ARE FAST —iaaaMEnas aoa 
LEARNING ACE OFFERS NEW TT: 
PROFIT OPPORTUNITY 








Texas Wholesale Hardware Assn. an- 
nual joint meetings with the Texas 
Hardware Boosters Club, June 17- 
18 at Fort Worth. Secretary-trea- 
surer, Howard Weddington, 1427 
National City Bank Bldg., Dallas 




















Join ACE in “Rubberizing" the homes of America! Cash 
in on the ACE campaign to make floors and stairs safer, quieter, 
cleaner and more beautiful with economical rubber mats, treads 
and matting. 


STAIR TREADS 
Texto Tred, looks like State Events 


carpet at fraction of 
cost. South Dakota Retail Hardware Assn., 
Standard econom m ne : . 
y March 29-31 at Sioux Falls. Ex- 
treads. ; ; : 
hibit. Coliseum. Convention head- 
quarters, Cataract Hotel. secre- 
tary, VU. R. Baily, 1300 So. Jeffer- 


son Ave.. Sioux Falls. 


How to Protect Goods 
MATTING From Basement Dampness 


Texto Matting, Cor- 

rugoted and Kieen iia If basement floor dampness Is a 

Sweep mafting. , 
problem at your store, here is an 


idea on how to overcome it from 


= R 
C E S- In Saturnos’ Hardware in Washing- 
ets ace tonville, N. Y. Put a row of build- 


ing blocks on the floor, against a 


y 


National advertising and sound wall and get your merchandise off 


merchandising by Ace help you 
make sales. Best of all, ACE 
quality, styling, colors and prac- 
tical utility meet and beat all pains. 
competition. You will sell more 
and make more when you sell 


ACE. 


the floor. The photo shows how 


Saturnos’ Hardware does that with 







WELCOME MAT 


Fine footscraper. 
Symbo! of cordiality. 
Thousands sold 





WRITE FOR 
At Better Jobbers Everywhere ACE CATALOG 


ACE RUBBER PRODUCTS, INC. 


105 Beech Street Akron 8, Ohio 
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For Hardware Week! 


Cash in with these 3 self-selling screen door selling 
kits, timed just right for Hardware Week. 


Features They Want... 
A Name They Trust... SARGENT! 


The Powerful Sargent Closer No. 2000. 

Adjustable for light and heavy screen and storm 
doors. Easy to apply to either right or left- 
hand doors, WITHOUT CHANGING PARTS. 
Large 1°s” diameter tube gives 20% more 
checking capacity than usual 1'4” tube. Easily 
operated hold-open device opens up to 120 
degrees. Packed with both jamb and soffit 
brackets. Attractive design, beautiful brass finish. 


The All-New Sargent ‘‘One-Bore”’ No. 2010... 
Easy, “Do-it-yourself” application. No mortis- 
ing. Popular. Convenient. Push-Pull action. Posi- 
tive, “jiggie-proof’’ locking. Rustproof metal. 


The newly designed Bored-In Catch No. B5777. 
Easy toinstall. Top quality. Attractively designed 
in solid polished brass. Rugged forged brass 
handle. Tough drop-forged spindle. Stainless steel 
slide stop for positive “‘jiggle-proof’’ locking. 


Get the free goods, the free attractive, sales- 
producing mounts, the free literature, the extra big 


profits. Call your supplier, or write us, Dept. 4C. 








SARGENT & COMPANY 


New York « NEW HAVEN, CONN. « Chicago 





HARDWARE AGE, 





MARCH 





1955 





























KIT No. 15-S. 
6 Screen / 
& Storm Door 
Closers 

No. 2000. 

6 One-Bore 
Screen & Storm 
Door Catches 
No. 2010, 


FREE! 1 One-Bore Catch 


No. 2010 on attractive display. 
Consumer literature. Total retail value 


—$36.83. Dealer cost —S$21.07. 


















































KIT No. 16-S. 
12 
One-Bore 
Screen 

& Storm 
Door 
Catches 
No. 2010. 


1 One-Bore Catch No. 2010 
on self-selling display. Consumer 
literature. Total retail value 


$25.78. Dealer cost —$15.87. 





KIT No. 17-S. 
12 
Bored-In 
Screen 

& Storm 
Door 
Catches 


No. B5777. 


FREE! 


1 Bored-In Catch No. B5777 

on eye-catching display. 
Consumer literature. Total 

S30.40,. Dealer 
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WHAT'S NEW 








® For more information on these products and services 
use free post card on page 175. 


(Continued from page 13) 





with insulated thermo bag, it keeps 
six cans of beer, six cokes, and four 
pints of ice cream cold all day long. 
Heated in oven, compound can also 
keep foods warm for many hours. 
(Container is sealed and cannot spoil! 
food, furniture, or auto upholstery. 
Lists for 69¢. Thermo bags sell 
from $3.95 and up. Waltco Prod- 
uecTR. 


For more data circle Ne. 18 on postcard, p. 175 


Sauce Pan; Double Boiler 
Two new additions to line of elec- 
tric housewares are the Cookryte 
2-qt. electric sauce pan and double 
boiler. Sauce pan features Quik Set 
Nescontrol handle; automatic 
thermostat with pilot light, and 
Temp-Trol cooking guide. Silicone 
treated inside to prevent sticking, 
sauce pan can be used for baking, 
stewing, cooking 
complete meals. Suggested retail is 


casseroles, and 


$29.95. Double boiler is a five-in-one 
cooking set consisting of a 2-at. 
sauce pan and an aluminum inset 


rn, which can be used separately 





for cooking or as a serving piece. 
Suggested retail price of double 
boiler combination is $32.95. Nesco, 
Ine. 


For more data circle No. 11 on postcard, p. 175 


Electric Skillet 

Electric French-Fry Skillet feat- 
ures a thermostatically controlled 
dial indicator with settings up to 
450°, large capacity aluminum fry- 
ing basket, and a polished aluminum 
dome cover. Two 
handles are mounted on opposite 
sides of pan. Handy cooking guide 
is located on skillet handle. The 
inch-high, heatproofed feet make it 


heat-resistant 


7 see an * Pgs? 
> 


7 | 





possible to cook at dining room table 
without fear of marring surface. 
Skillet can also be used as a deep 
fat fryer, and for casseroles, stews, 
braising and baking. Retail price 
is $24.50. Dormeyer Corp. 


For more data circle No. 12 on postcard, p. 175 


Bonding Adhesive 


Reynolds do-it-yourself aluminum, 
decorative laminates, steel, copper, 
and other materials can be bonded 
without clamps or presses with new 
Roltite utility adhesive. Comes in 
8 oz, pt, qt, gal and five gal cans. 
Instruction folder and applicator 
are included free with every can. 
Other materials adhesive is suited 
for are plywood panels, wood veneer, 
rubber, leather, wallboard and ma- 
sonry Product comes 
ready to use from can; needs no 
heating and mixing. Midcontinent 
Adhesive Co. 


surfaces. 


For more data circle No. 13 on postcard, p. 175 
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Lawn Sprinkler 


Model R Metco Wave Lawn Sprin- 
kler features a non-clogging filter 
with a removable dirt collecting cap 
that traps all the dirt and elimi- 
nates cleaning plugged jets. Sprin- 
kler has Sealed Power motor which 
is completely off from the 


shut 





water flow, retaining the lubrica- 
tion in the water motor. Motor op- 
erates at low water pressures just 
as effectively as at high pressure. 
Adjustable to spray areas from 10 
x 14 ft. to 42 x 55 ft., sprinkler re- 
tails at $14.95. Metallizing Engi- 
neering Co. 


Fer more data circle No. 14 on postcard, p. 175 


Bathroom Set 

Five bathroom accessories have 
grouped in one self-selling 
coral and burgundy gift 


been 
package. 
Set includes four lustre chrome fix- 
tures—Wall Soap Dish, Toilet 
Tissue Holder, 18 in. Towel Bar, 
Tumbler and Toothbrush Holder 


plus a silvered tumbler. Each of 





designed in 
matching style. Set retails for ap- 
proximately $5.95. Autoyre Co. 


the accessories is 


For more data circle No. 15 on postcard, p. 175 


Beach Cooker 


Added to Androck line of outdoor 
cooking equipment, Beach Cooker 
is made of 24 gage steel and meas- 
ures 9% in. high, 11 in. in diameter. 


Heavy steel legs can be used to 
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260 cc 
LIGHT NaR 


STEEL ZINC p 


2 INCH 
ONE PAIR 


leon ge 


oo ae 


MANUFACTURING CO. ERIE, PA. 
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(RIFFIN 


HARDWARE 


gy tie IRADES BEST 
a sLESELLING 
ce |SPy CARDS 


buy only the hardware you want 


items you sell most 


The VisiPak line of carded hardware is the easy line to buy. 
You're your own buyer, selecting only those items your custom- 
ers want and in the quantities you expect to sell. The colorful 
Griffin cards are compact .. . the smartest in the trade. 5o 
they'll fit into your counter compartments or hang on hooks 
for easy self-sell display. Each item is protected—-wrapped in 


its own sturdy plastic cocoon — which also holds the screws. 


And sell they will... as proven by the rush of reorders 
from dealer to wholesaler to Griffin. Yes. it’s Griffin VisiPak 


for faster turnover and more profits. Ask your wholesaler. 


GRIFFIN 
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WHAT'S NEW 












surface to 16 in. 
Cooker burns either coal or bri- 
quets, has a wind protected fire. A 
friction stop holds the handle away 
from pail, keeping it cool. Retail, 
$4. Washburn Co. 


For more data circle No. 16 on postcard, p. 175 


raise cooking 


Plastic Pail 

Lustro- Ware all-purpose pail, 
made of flexible polyethylene, will 
not leak, dent, chip, rust or clatter. 
Pail has a 10 qt. capacity, strong 
rim and handle lugs to support 


heavy loads, and rustproof. steel 





bail with handle. 


flexible plastic 
Available in white and colors, pail 
has suggested retail price of $2.98. 
Columbus Plastic Products. Inc. 


For more data circle No. 17 on postcard, p. 175 


Combination Door 


All aluminum combination storm 


and screen door is made of full 7« 
in. extruded sections which have 
maximum wall dimensions. Door 
has heavy aluminum kick-plate 
styled in a leather grain texture. 
Sizes are stocked for openings from 


i74 


24x6% ft. to 3x7 ft. Special sizes 
also available. Glass and screen in- 
serts are completely and quickly 
interchangeable. Extruded bottom 
expander adjusts to door sill to 
prevent rattle and to provide a more 





secure and draft-free closure. In- 
stallation instructions are furnished 
with doors. F. E. Schumacher Co. 


For more data circle No. 18 on postcard, p. 175 


Garden Hole Digger 

E-Z-Dig garden hole digger pro- 
duces straight, cylindrically shaped 
holes, by stepping on it. Made of 
durable 18-gage welded steel tub- 
ing with bonded, non-chipping red 
finish, galvanized steel foot rest 
and natural finish wood handle. 
Comes in three sizes. All-Purpose 
size (illustrated) is 36 in. long, 
digs a hole 2% in. in diameter, 
down to 7 in. deep; Junior size is 
36 in. long, digs 1%%4 in. in diameter, 
6 in. deep; hand size, with hand 
yrip instead of wood handle and 
foot rest, is 10 in. long, digs 14 in 
in diameter, 5 in. deep. Retail 
prices respectively are $3.95, $2.95 
and $1.95, all post paid. 
Products, Inc. 


For more data circle Neo. 19 on postcard, p. 175 


Prog Tress 





Oscillating Sprinkler 

No. 800 Oscillating Sway Sprin- 
kler gives full rectangular coverage 
40x50 ft., and reaches all the cor- 
ners. It is adjustable for any area 





and can be moved while in opera- 
tion. Has green enamel base and 
bright yellow housing. H.B. Sher- 
man Mfg. Co. 


For more data circle No. 20 on postcard, p. 175 


Screen Door Latch 


This new No. 4140 steel and brass 
screen door latch is easily installed 
without mortising for strike or 
latch face and is adjustable for 
doors *4 to 1% in. thick. Latch is 
locked with a touch of the finger and 


is suitable for all doors, 


screen 





storm and combination doors, with 
or without door closers. Available 
in all popular finishes. Styled for 
use with “400” or “600” line lock- 
sets. Kwikset Locks, Inc. 


For more data circle No. 21 on postcard, p. 175 


Multi-Purpose Fan 

New combination room air clir- 
culator and window fan has 12 In. 
blade powered by 3-speed 1500 RPM 
motor. Can be placed on window sill 
to exhaust hot room air or blow in 
outside air. Fan has 1-position 
switch and comes in steel cabinet 
with finger-safe guards on both 
sides and with carrying handle on 


op. Cabinet pivots on removable, 


(Continued on page 178 
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CHECK CARD 


yA AN EXTRA 
Wil Hil HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
WN | Card on the bottom of this page will help you get 














get you all the information you need, quickly. 





more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 



































FIRST CLASS 
PERMIT N 34 
(Sec. 34.9 PL. AR.) 
New York N. Y 
BUSINESS REPLY CARD — 
No postoege necessery if mailed in the United States ED 
POSTAGE Witt BE PAID BY PP ht 
Please use this P. O. ae 
Box Address for Quick Post Office Box 60 ee 
Check Cards Only Village Station pra 
NEW YORK 14, N. Y. ae 
Hi f card valid 8 weeks only. After the te | ) want 3/17/55 
PVH | Please send me further information on the WHAT'S NEW items, code numbers 
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When you want more free information on any of these products, simply 


PUT | yeaa 
TTT TTE TTT TETANY ni 

| TU 
| Ta 
DU UU WOU 
Here is Your Quick Check Card |) | 

. . . | | | 
What it is... How it works | 
t | 1 
@ Each issue brings you dozens of descriptions of new products, new dis- | | | i 
plays, etc., in the ‘What's New" columns. You get more of these in | eae | 
HARDWARE AGE than in any other magazine. WA AE 

« | 

















for which | have circled below. 


mark a circle around the same number on the post card as appears | | } 
under the individual item description. tee 
| AT 
@ Drop the post card in the mail box. No postage is needed. You will | ea 
quickly receive, free, complete details on the product from the manufac tae | | | 
turer. You may circle as many items as you wish. Separate information : | aan 
will be sent you on each item. H | | H | | 
mu 
@ Be sure to give your full name and address on the post card. Print or type | Hh | | 
it clearly. We cannot service post cards with incomplete addresses. Wd 
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A big help for busy deol- 
ers. Use this card for free 


information on new prod- 
ucts described in this issue. 








































































Please use this ges 
Box Address for Quick 
Check Cards Only 


CULL 


products and merchandising 
TA es that make 





look at HYDE! 
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| 0 /\ _ 
Ww hes Be em] ue f > | TAKE YOUR PICK 
mush Cry ff, P| OF THE MOST 
fp LAN 4y pe | MERCHANDISED 
| / \) )r.* | | LINE OF TOOLS 
pe SUL ~ & = | ON THE MARKET 


Order by unit number HYDE too! assortments in colorful, spectacular, FREE display 
Merchandisers. Dealer's cost — 40°% off list prices shown below. 


A. +3 Wallpaper Too! Asst. $87.25. B. +83 Paint Scraper — % doz. $8.94. 
C. +97 Handy Knife — 1 doz. $9.48. D. +1098 “One Arm Paperhanger” Tool 
Y doz. $11.88. E. +203 Biue Diamond Putty Knife and Scraner Asst. $45.40. 
F. +903 Blue Diamond Asst. $49.50. G. =KS-10 — 10” Scraper — 1% doz. $17.88. 
H. 1006 Wall Scraper Asst. $18.15. 1. #703 Blue Diamond Putty Knife and Scraper 
Asst. $33.60. J. =/B Black & Silver Putty Knife and Scraper Asst. $33.60. 

. =BHS-142” Putty Knives — 1 doz. $14.28. L. =BHE-5” Taping Knives — % doz. 
$14.10. M. +82 King-Size Paint Scrapers — 4% doz. $15.54. N. =BHE-4” Taping 
Knives — 42 doz. $11.10. 0. +8 Paint Scraper Asst. $36.18. P. =25 Razor Blade 
Scrapers — 2 doz. $6.96. @ +1003 Blue Diamond Putty Knife and Scraper Asst. 
$16.80 R. =2 Black and Silver Putty Knife and Scraper Asst. $50.25. $. =89 Mrs. 
Hyde's Sandwich Spreader — 1 doz. $8.28. T. #22 Black and Silver Putty Knife and 
Scraper Asst. $48.15. U. =BHC Chisel Putty Knife — | doz. $16.20. V. +25 Razor 
Blade Scrapers on Cards — 2 doz. in box. $6.96. W. =1 Glass Cutters — 1 doz. in 
display. $4.68. X. Plaque Awarded to HYDE by Hess Brothers For Design and Use 
of Y. +82 King-Size Scraper 











WRITE FOR CATALOG SHEETS 


sales and profits besides — there's a 








HYDE makes your customers want 


to buy . your assurance of more 


full 40% dealer net profit on every 





















trade sales product — sell tools faster 
the Hyde way. Order your tool assort- 


ments now from your distributor. 








HYDE MANUFACTURING CO. 


SOUTHER 
MASS., U. 





IDGE 
S.A. 
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One good way to make more money on bolts, nuts 
and rivets is to cut your handling costs. Clearly- 
labeled HANDY- PACK cartons simplify stocking 
and selling ...are an ideal self-service item... attract 
impulse purchases. 

WRITE for types, sizes and quantities of Circle @ 
fasteners in Handy-Pack cartons. ORDER through 
your wholesaler. Our new service organization 
assures him prompt delivery and adequate stocks. 


BUFFALO BOLT COMPANY 


Division of Buftalo-Eclipse Corporation 
Central Sales Office and Plant N. TONAWANDA, N. Y. 
Western Sales Office 1534 Monadaock Bidg.. CHICAGO 

Eastern Sales Office 80 Church St.. NEW YORK CITY 
Sales Representatives In Principal Cities 


MAKING FASTENERS AND FRIENDS FOR 100 YEARS 





first introduced 


with easy-to-read 


TODAY’S WAY (0 sfock and sell bolts! 








non-marring base. Finished in gray 
enamel, unit is 13 in. wide, 17 in. 
high and 16% in. deep. Model No. 
4F250 lists for $40.00. Dayton 
Electric Mfg. Co. 


For more data circle No. 22 on postcard, p. 175 


Hacksaw Frames 

Two new hacksaw frames feature 
a new placement of the lever-lock 
that tensions the blade. 30th 
frames adjust to take either 12 or 
10 in. blades in vertical or hori- 
zontal positions. They have molded 
Tenite handles and will stand up 
on edge. No. 10 frame with yellow 
handle has a rustproof crackle fin- 





ish and comes equipped with a 12- 
in. unbreakable flexible blade. Lists 
at $1.89. No. 15 frame has a red 
handle and is priced at $2.49. Fin- 
ished with a baked-on synthetic 
lacquer, it comes with a 12-in. Moly 
high speed blade. 
Works, Inc. 


For more data circle No. 23 on postcard, p. 175 


Victor Say 


Painting Gloves 

New paint-repellent gloves are of 
cotton impregnated with viny! plas- 
tic. Have non-slip grip which last 
life of glove. Makes holding paint 
brush or roller easy. No two gloves 
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BUILD SALES Wicd 
AMES STEEL GOODS / 





















Erpertly Engineered! 
Distinctive tn Desigul 


FORKS FA 


Heads of all forks are rolled or forged 
from high carbon bar steel. Spading 
Forks are forged from dies insuring 
uniformity in width, spacing and thick- 
ness of tines. Tempered. Ames Brand 
f polished and equipped with Armor D 
Handle. Ames Ram 

Brand Tumbled and > 
equipped with Steel L/ NS 


ae - P é 
D Handle. ae o * 
il he 







C ) 
— ) rbmes and mam Zuality 


Ly aide fi Unusual Values 


iy” Ames Brand is equipped with care- 


HOES 


Heads are forged from high 


fully selected ash handles. Clear 
gts lacquer or Ames Burntcote finish. 
Ferrules chrome plated. Ames Ram 





Brand is equipped with ash handles 


attractively lacquered. Ferrules 


carbon steel. Carefully rolled painted. 


to correct thickness. Set and 
The Ames Line of Steel Goods is 
balance conformtoconsumer /; 
complete and every tool is manv- 
factured to the High Standard of 
Quality for which the name AMES 


— has been famous for one hundred 


requirements. Fully edged. 


RAKES 


Round Bow and Level Head and eighty years. 


forged from bar steel. Teeth 
cre all the same length. 


Ack Your Goblben 


PARKERSBURG, W.VA (). Aj iN} ~ CO. NORTH EASTON, MASS 


WHAT’S NEW 











































Now with 
metal ca 





are the same color; all incorporate 
the new, improved all shades of the rainbow. In addi- 
mY tion, they are washable and color- 
Greenlee ity 40/7 play box. Gloves sell for 79¢ per 
pair. Edmont Mfg. Co. 
tang elt hai chisel For more data circle No. 24 on postcard, p. 175 
Closet Rods Display 


New closet rods display in red, 


fast. One doz. pairs packed in dis- 





extra durability, yellow and black, supports an 18-in. 
steel-nickel plated extension type 
extra quality closet rod, which can be extended 


for extra sales 


An extra-fine new GREENLEE Chisel 
with the added feature of a solid 
metal cap on the handle. Here's a chisel 
that can really take it and stand up 
under the toughest hammering. 
Combines the good looks and comfort 
of a Tenite plastic handle (safe 

from flash fire) with the ruggedness 
of metal. [The Greenree No. 407 is 
lightweight, well balanced, and has a 
thin, bevel-edged blade of high- 
carbon steel. Ic is carefully heat-treated 


from cutting edge to plastic handle. 3 
) , | 7 OSes. Dis may nas double easel 
Available in nine sizes from % pla; é 








to 30 in. for demonstration pur- 


id ~ } ‘ > Ly . 7 : >» ’ =. > a 
through 2 P Stocked hy leading whole- back for counter use, 0} hole for 
salers . . . see yours, or write wall hanging. Rockwood Mfg. Co. 
Csreenlee Tool Co. for complete details. For more data circle No. 25 on postcard, p. 175 


Three New Electric Fans 
Three new electric fans have been 
added to 1955 line Model W-200 (1il- 
lustrated) is a 20 in. window fan 
with straight exhaust with three- 
speed motor which delivers 3500 
CFM. Model WR-210, also a 20 in. 
window fan, has a_ three-speed 





SALES MAKING SET PACKAGING 


Sell more chisels by displaying Greenzee No. 
407 1m attractive scts as shown above. Left to . ' . ; ‘ ; 
right: Set of six chisels in attractive plastic roll; for intake or exhaust. Both are de- 
Set of three in metal-cdge fiberboard box: Set of signed for easv window installation 


tour in handsome hardwood case. Stock these for sash up to 38 in wide. Come in 
. “~< ; q 4 : Aihe . 
sets NOw fOr ¢cxtra Saics. 


GRE LEE Seafoam green. Other new unit is 
GREENLEE TOOL CO. age tig gros 


Model! 66, L6 4 in. wheel pedestal 
1803 Herbert Avenue, Rockford, Illinois fan called the Wheel-a-breeze. Fan 


motor which is switch reversible 










revolves in 360 degree circle and 
Re Gat RMS locks in position for intake, ex- 
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s * Sell Any Size Roof 


f Z 
¢ Your Customer Wants ? 


© with Just 2 Widths of 


¥, 


% Quaker State 
Cross —— 










Be oe 

- ei 

3 Ti | PATENTED oy 

‘ ) TO PROTECT YOUR PROFITS oi 
: Ochiltree Patent 


No. 2,369,478 











= 1% 


hil, 


f iM 
aK 








tl! ol 48'' widths 
a 


in 25-50-100-200 ft. 
ree ew ” " 





rolls. Three gauges, 
U.S. Standerd 26 
} (.019''), 24 (.024'') 
and 22 (.032''). 




















Now you can make real roofing profits with Aluminum in 
Rolls! This sensational new product can cut your inventory 
requirements down to two widths (28” or 48 of cross cor- 
rugated aluminum. You just measure off the right length, 
cut it from the roll,and your customer is ready to install a 
long-lasting aluminum roof... as easy as rolling on a rug! 


QSM ALUMINUM IN ROLLS IS EASY TO INSTALL. 


Because of the length of the rolls, which can reach 
across the full length of most buildings, side laps are 
eliminated. The roofing or siding can be installed in 
one-fourth to one-half the time required for other 
types by ordinary labor. 


QSM ALUMINUM ROOFING IS HURRICANE-TESTED®. 


Wind, rain, or hurricane—it’s all the same to this 
snug-fitting, contour-hugging aluminum roof. QSM 
Aluminum Rolls are cross corrugated for extra 
strength, and a roof covered with this sensational! 
product stays on in any weather! It stays shining 
bright, rust-proof, leak-proof and fire-proof, with- 
out painting. 


NATIONAL ADVERTISING HELPS YOU SELL. 


Farmers, industrialists, builders and architects are 
being pre-sold for you in coast to coast advertising 
and publicity 

A WONDERFUL TRAFFIC BUILDER FOR DECORATING AND SIDING, 


- QUAKER STATE 





COMPANY 


LANCASTER, PENNSYLVANIA 


—anane/ WRITE TODAY FOR COMPLETE DETAILS )---- 
r ON NEW OSM ALUMINUM IN ROLLS 


| Quaker State Metals Company 
| Dept. 6, Lancaster, Pennsylvania 
© 


Tell me how | can increase roofing, siding and decorating 





. =" 
Til 


. . 


. 








“Testimonials on request 


Call QSM for a Complete Line of Metal Building Products 
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soles and profits with QSM Cross Corrugated Aluminum Rolls. 


0 
0 a 
Address. - i emmitiemninn 


I City State 
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FAC L LDL! 








THE WHOLE TRADE'S TALKING ABOUT 











THRIFTY LINE 
FOR ‘55 


featuring 


The BLACK WATCH TRIO 


ee TT ’ 


customers know there's 
nothing cheap about these 
fine solid black glass rods 





but their price. Each has 
colorful nylon-wrapped 
stainless steel guides and 
cloth carrying bag 

and they fish as good as & 








they look. 


Wee, 


- ~ 





TOP TO BOTTOM: 


BLACK WATCH SPINNER: 6-ft. spinning rod, BLACK WATCH TROLLER: 5'/,-ft. trolling 
natural cork grip, chrome plated center fer- or boot rod. Chrome plated brass reel 


rule. Also in 6'/ ft. length. No $ seat, natura! hardwood grips. a 

248! (6') or 24822 (6'/>') list 5.95 No. 42A43 list 5.95 
BLACK WATCH CASTER: 5-ft. casting rod, Be sure to see all the new rods in Premax's 
die-cast aluminum handle, cork $4 95 Thrifty Line. Ask your jobber or write for 
grip. No. 7AII list . the new 1955 Catalog. 


PREMAX PRODUCTS 


Div. Chisholm-Ryder Co., Inc. 


5546 Highland Ave., Niagara Falls, N. Y. 

















ee 





WHAT'S NEW 














haust, or delivery of air at any 
angle. Stand is Seafoam green steel 
tubing which can be raised or low- 
ered. Rolls on semi-pneumatic rub- 
ber tires. Lists for $69.95. W. W. 
Welch Co. 


For more data circle No. 26 on postcard, p. 175 


Paint Remover Dispenser 


New pump dispenser bottle for 
Spray-On Klean Strip paint re- 
mover features a “won't clog” noz- 
zie which sprays the remover evenly 
over the surface, eliminating need 
for brushing. Remover is non-in- 





flammable and requires no neutral- 
izing or afterwash. It removes any 
finish from any surface. Suggested 
retail price for a half-pint bottle 
is 75¢, which gives dealer a 40 pct 
mark-up. Alean Strip Co., Ine. 


For more data circle No. 27 on postcard, p. 175 


Plastic Decoy 


Added to Victor Majestic line of 
molded plastic decoys, the Cham- 
pion is an economy model of the 
Victor Majestic Standard. Tenite 
plastic decoy is life-size, molded in 
one piece, internally balanced and 
finished in realistic colors. Head is 
permanently attached, and body 
has two places for attaching an 
anchor line. Decoy is available in 
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——Freasons ahy 


“) GLOBE SKATES 


will help you roll up 
record sales for "55 












biggest market in history .© 


This vear there are more kids than ever — 


mo oe = 

more roller skaters than ever. That means » NOV \ 
more roller skate sales for you — especially a 
: ’ ; : , 
if vou display Globe Skates to cash-in on wv 
this growing market. MODEL 84 

GUARANTEED FOR 

600 MILES 


biggest line on the market, 


Dealers sell more and profit more when 
they carry the famous Globe line of skates. 
It’s complete . . . from safe plain bearing 
skates for beginners to speedy ball-bearing 


> < Vie ° < - > { ~™ - _ < a 
models for advanced skaters. Yes, there's a No. 63 No. 42 


j Globe skate to fit every foot and every purse. For the “in-between Tops in avolity 
4 selling range tor all ages 


>» 


new silent salesman’ packaging 


Here’sa skate package that’s 





bound to help you sell. It 
has sure-fire sales-appeal... 
with a striking appearance 
designed to catch a custom- 





5 


Learn more about the giant No. 197 No. 97 


er’s eye and make him buy. 





Clamp model for 
beginners 


Sturdy and safe 
for beginners 







roller skate market, the 
complete Globe line and 
the “silent salesman” car- 
ton. See your Globe-Union 


representative. 
No. 75 


Juvenile 
ball bearing 


4 MILWAUKEE 1, 
LOBE-WNION ENC, wisconsin 


SALES REPRESENTATIVES 








L. H. BROWN & ASSOC. - No. Abington, Mass. H. C. FRANCE - - - Prospect Heights, Ii! SHELDON COMPANY . . Greensboro, N.C 
CLARK-SPOERL CO. «© «<= « Milwaukee, Wis. LAMBERTON & ROSS - . - St. Lowis, Meo SOLLMANN & WHITCOMB - . New York, N.Y 
ROY M. DAVIS. > AM Oe Pittsburgh, Pa. M.E. LINKWILER CO. - - Son Francisco, Collif. L. R. WULF CO - - = Minneapolis, Minn. 
FLANERY SALES CO. - - - - Dallas, Texas H. W. MURELL & ASSOCIATES - Cleweland, Ohio Ww. J. MAY &€ SON -« - - - Terento, Ont. 
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WHAT’S NEW 





@ For more information 
on these products and 
services use free post 
card on page 175. 
















DISTRIBUTOR 


¢* u 
A> Sé&p 





three species: Mallard, Pintail and 
Black Duck. Retails at about $21.95 
a doz. Animal Trap Co. of America. 


maker zd user 





For more data circle No. 28 on postcard, p. 175 


New Silverware Set 

This new pattern, called Fleur, 
is a 52 piece service for eight. 
Lists for $19.95. Mahogany finish 
chest, especially designed for Fleur, 
is lined with two-tone anti-tarnish 


BerAnnow> Ove the years, QUALIFIED Dis. 


tributors have earned an important 
position in the distribution chain. They've gained 
recognition as a VITAL LINK in America’s in- 
dustrial economy. This recognition has been 
earned for one reason . . . performance. 


Hrarroe Arro Distributors have grown both 


in numbers and in volume of busi- 
ness — because they handle an essential job in 
the most efficient manner. Briefly, Arro Distri- 
butors provide quality distribution at a minimum 
cost to the user. 








— For twenty-five years, Arro Ex- 
pm LL le), peu 


pansion Bolt Company has worked 
with and through Qualified Distributors — because , , 
we feel that Arro users will receive faster and material and has special racks to 
hold knives. Chest lists for $5.95. 


better service at less cost . . . than is possible in gpa - | 
N ational Nilve r Co. 


any other way. 


For more data circle No. 29 on postcard, p. 175 


New Thermometers 
This new Ship’s Wheel thermom- 
eter has Ozark cedar frame. Bi- 
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pointer protected by unbreakable 
erystal. Lists for $2.50. Also 
new is Litchfield outdoor thermom- 
eter with black finished aluminum 
bracket. Can be moved in either 


ARRO EXPANSION BOLT CO. 


1600 Boone Ave., MARION, OHIO 
Manufacturing a complete line of Anchoring ond Drilling 
devices ond related products for fastening to masonry direction to permit cleaning of 
See your industrial, hardware or electrical supplier windows, installing screens or 
storm sash. Thermometer itself 
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Adjusting drag 
while holding crank. 


Pat 


# bs 
: # 


‘ 


PERFORMANCE 
that makes 


SALES 




















Climbing sales on Pflueger’s new 
PELICAN Spinning Reel are an excellent 
For Spinning For Bait Casting example of how Pflueger construction 






gets profitable business 


the PELICAN the SUPREME 

















Now is the time to have your 1955 
American designed by Pflueger tackle For years the oristocrat of reels — loved stock ready. See your jobber. 
craftsmen. Smoothest drag on any reel. by America's best fishermen. Unequalled See the new Pflueger Trusty bait 





Favorite of thousands. $22.95 in smoothness, dependability. $35.00 casting reel, $5.50 


The great fact about 


PFLUEGER 


REELS 


is that they are easy to sell 

















For Fly Fishing 


the MEDALIST 


America’s best-designed fly reel. Adjust- 
able drag and weight. Easily removed 
spool. Four sizes $8.00 to $15.50 


For Surt Casting 


the SEA-KING 


Pocked with features. Mechanical Thumber, 


The Enterprise Manufacturing Co., 
Akron 9, Ohio 





America's best fishermen have been 
saying “FLEW-GER” for 91 years 


A GREAT NAME IN TACKLE 





quick take-oport, lorge copocity, avto- 
matic free spool. $16.85 
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IN INDUSTRY... 


The simplicity, accuracy 
and gripping power of this 
Jacobs Rubber-flex collet 
lathe chuck earned one of 
the most coveted of engi- 
neering awards. 


* - 


The Rubber-flex collet is also available in the Jacobs Hex-Key 
chuck supplied by leading manufacturers on portable electric 
drills. When you see this chuck on a drill you can be sure top 
dollar value has been built into the tool. 

The Jacobs Hex-Key chuck looks different because it is differ- 
ent. A quarter turn of a standard Allen key produces tremendous 
holding power. It actually produces a gripping leverage ratio of 
1000 to 1! Another quarter turn easily releases the twist drill. 

You know a drill can be no better than 
its chuck and everybody knows that if it’s 
a Jacobs, it holds. When you buy electric 
drills for your trade insist that they be 
equipped with Jacobs Chucks — your 
customers will. 





MWHAT’S NEW 
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eter of dial is 4 in. and bracket 
length is 7*4 in. Dial rim is chrome 
plated brass. Lists for $5.00. 


Cooper The rwmonie f¢ Tr (Co. 


Power Lawn Mower 

New power mower features a 
Briggs & Stratton motor, 18 in. 
wide cutting reel, independent 
clutches and drives for reel and 
wheels, push-pull handlebar control 
for starting and stopping, safety 
mechanism which stops reel when 
obstacles are encountered, and pro- 


i’. 
AF ting 





~ Se frit 
. : _ 


tection against grass winding 
around axles. Retail price is 
$129.95; slightly higher west of 
Denver. Clemson Bros., Inc. 


For more data circle No. 31 on postcard, p. 175 


Reflective Sign Kit 
Do-it-yourself Home Sign kit for 
making reflective signs contains a 
6x12 in. piece of Scotchlite brand 
reflective sheeting in a choice of 
red or silver, and patterns for let- 
ters and numerals. Signs are made 
by tracing letters or numerals, 
either freehand or from included 
patterns, on the sheeting, then cut- 
ting out the letters. Paper liner on 
back of letters is then removed, 
and the letter laid adhesive side 




















SCREEN YOUR BEST CUSTOMERS 








..».WITH ALUMINUM! 


A.uminum SCREENING brings you your best cus- 
tomers because they are ready to pay more... 
giving you a higher markup— more profits! 

Aluminum screening sells easier because it offers 
your customers benefits no other material can 
match. It keeps its handsome appearance indefi- 
nitely. It can never cause ugly red rust stains on 
window sills or siding. It needs no paint or mainte- 
nance. It can’t burn. 

While we do not make finished screening, we do 
supply the leading screen manufacturers listed be- 
low with Kaiser Aluminum Wire... wire that is 





nationally recognized for outstanding quality. Made 
of strong, durable, clad aluminum, Kaiser Alumi- 
num Wire meets or exceeds commercial standards 
and federal specifications. 


Kaiser Aluminum & Chemical Sales, Inc. General 
Sales Office, Palmolive Bldg., Chicago 11, IIL; Ex- 
ecutive Office, Kaiser Bldg., Oakland 12, California. 


aiser Aluminum 





a 


setting the pace—through growth, quality and service 























a _— your more Alabama Wire Co., Inc. 
profitable custom . American Wire Fabrics Corp 
romote the alumin’ Clark Wire & Supply Corp 
ning of these Donald Ropes & Wire Cloth, 
: ae manutacturer® - 
\ead! 


Hanover Wire Cloth Division 
Continental Copper & 
Stee! Industries. Inc 


Keystone Wire Cloth Co. 
New York Wire Cloth Co 


Pennwoven. Inc 


Phifer Aluminum Screen Co 
Seneca Wire & Mfg. Co 
Spargo Wire Co 


Standard Wire Cloth & 
Screen Co 


Wire Products, Inc 
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Make every month a peak month 


—with brorlenware’ 
programmed selling! 


Boontonware, the leading molded dinnerware line, plans year 
‘round promotional support for you —designed to make every 
month as big as December. Here’s how: 


POWERFUL LOCAL ADVERTISING 


using T’.V.-newspaper combination. 


ACROSS-THE-BOARD NATIONAL ADVERTISING 


in major magazines reaching millions of people. 


STRONG PROMOTIONS 


competitively priced promotions at regular intervals. 


TWO BIG WINDOW PROMOTIONS 


for June and December, complete with National ads. 


PLUS new statement enclosures...new mats...new packages 


...New service pieces...new sets. 


You'll stock less and sell more when you buy Boontonware. 
Get the full story on Boontonware’s programmed selling from 
your jobber. 


BE SURE IT’S 


MELMAC DINNERWARE AT ITS FINEST i 
MANUFACTURED BY BOONTON MOLDING CO.-~ 




















WHAT'S NEW 











down on the sign. At night, the 
sign brightly reflects in full color 
under headlight or flashlight beams. 
Kit sells for 89¢. Minnesota Min- 
img & Mfq. Co. 
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Door Fastener; Knobs 

Solid brass chain door fastener 
No. 430 (illustrated) has a rugged, 
shock-resistant welded chain. Avail- 
able in all standard finishes, fast- 
ener comes packaged with screws 
for quick and easy installation. 
Two new solid brass door knobs 
are the 2-in. No. 030 and the 2'.- 








in. No. 040. They are packaged in 
individual boxes complete with nec- 
essary spindles and screws for in- 
stallation. Baldwin Mf a. Corp. 


For more data circle No. 33 on postcard, p. 175 


Lawn Sprinkling System 
Whirl-ette underground lawn 
sprinkling system comes in a com- 
plete do-it-yourself kit containing 
50 ft. of polyethylene pipe, two 
brass pop-up rotating sprinkler 
heads, fittings and attachments, 
and a *, in. socket wrench. Sill 
faucet attachment is included with 
enough pipe to place the first head 


26 ft. away from water source. 
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OSROW'S Quik-Suds Whirl-a-way 
with the revolutionary new 


Hydraulic Sudser 


A brand new principle in car washers...instant 
finger-tip suds control built into the handle. Takes 
half the time...no wiping necessary to do a pro- 
tessional-type car wash. Dealers all over the 
country are reporting doubled and even tripled 
cor washer sales. A sudser so perfect Osrow 


guarantees it unconditionally for a full year! 


Quik-Suds oA\8L-A-W5* retail 6.95 





~~~ eee 











Write for your free catalog—_OSROW Products, Inc. 95-10 218th Street, Queens Village, N.Y. 


Ab 












PULL 


in traffic | 
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Now you can keep them sola on 
OSROW’S Quik-Suds Whirl-a-way 
with the brand new leak-proof 


Hydroseal Coupling 


Exclusive new superseal where washer connects 





to hose eliminates the possibility of any leakage 


complaints and returns. Has no-slip grip for 





faster, easier connection...so simple that the 
lady of the house will say it's a marvel! Heavy 


gauge construction makes it indestructible 


Quik-Suds yASH-A-Ww A" retail 4.95 
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Make 3 or 4 Sales Where You [FW Ti" 
Made One Before... with 


matcHeD MASTERWARE 


ALL-CHROME Ensemble 


The Last Word in Kitchen Glamour 
Wattelle 






















Breadette 





Illustrated instructions and plan 
diagrams are enclosed in each kit. 
Suggested retail price is $24.95. 
Yardle y Plastics Co. 


For more data circle No. 34 on postcard, p. 175 


Circular Saw Grinder 

Model 3140 grinder is for sharp- 
ening all types of circular saws 
rip, crosscut or combination toothed 


# CANETTE is stackable = - 4 , 7 Pes ‘ 
conserves space from 5 to 44 in. in diameter 


———" 5 lbs Sugar and , = ? 1h : e ++) re ry)? ‘ 7. . ‘orrert 
Flour. 1'2 Ibs. Coffee Po pure eUllng provide Corse 

Canelle and lea pitch on all teeth as well 

form tooth height, depth and bevel. 


Saw tilts to 45° both wavs for bevel 


BREADETTE has 
bh 


fin wood slicing 






rmoarad Removable shelf 
Rounded, easy-to-ciean 


bottom as Ulii- 





CHROME-ENAMEL 


grinding. Pointer and graduated 
Ensemble 





quadrant scales insure quick and 
ae a. accurate positioning. Has firmly 
nationally advertised 
design (See Better 
Homes & Gardens) 


Now you can profit 
as never before on 
the trend toward 
Ensembles and Styled- 
up Kitchens! 








ALL-ENAMEL 
Ensemble 





anchored saw support for grinding 


White Red ‘ellou ‘ ; 
EAL ee accuracy and to prevent vibration. 

la the sich: clewies Complete unit including 1/3 hp 
enamels for which Sanette motor is priced under $100. Foley 
is nationally famous. | Mfa. Co. 

, ait , : - 
Master Metal Products. Inc. - For more data cire le No. 35 on po tcard. Dp. ] = 
P.O. Box 95, Buffalo 5, N.Y. 4 i 

Radio Clock 





Nightlighter radio-clock incorpo- 
rates a type of lighting, known as 








Panelescent, as part of the clock 
. face and dial. Other features in- 
Display SANETTE WAXED BAGS clude a completely automatic device 


Only Sanette Bags have such a high wax content — 50% more than that switches the radio off or on. 





any others . for necessary, moisture-resistant durability. Sample se ei utlet 
Bag in every Sanette. In handy, 50 bag Dispenser pockages a buzzer alarm, applian e outiet, 
No. SB-3-50 for 10 to 14 at. cans No. $8-5-50 for 15to 20 at. cans Pret ision time-plece and ful -toned 
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Stock the bar that ~— 
captures more sales 
-...returns more profit 









_-KIMBLE GLASS BARS 
with tear-drop fittings 


Here’s THE Bar that’s designed to give the 
maximum of consumer value... priced to cap- 
ture more sales and give you a high profit margin. 


Fittings are bright, streamlined, nickel-finished. 
Rod is sparkling-clear glass. It’s a combination that makes 
Kimble Glass Towel Bars a natural, self-service item. 









Available 
in both is” 
and 24” lengths. 




















Don't delay. place your order today with vour wholesaler 
or write tor one nearest vou. Address Kimble Glass Bar 
Dis ision. Owens-Illinois. Toledo l. Ohio. 


jlass Bare are "<r 











ninsene. cease pane. | COWPRNG-LEssNose 


AN (1) PRODUCT GENERAL OFFICES + TOLEDO 1, OHIO 













LOTS OF KNEE ROOM...PLUS 
INFINITE HEIGHT ADJUSTMENT BETWEEN 24” and 36” 







Yl 4 " Finger Lip adjustment anvwhere be- 
- i 2 
”™ 5 . . 


tween 74" and 36 Safety lock pre- 







vents inadvertent lowering below 24’ 






—— 


wide, wobble-proof, non-skid feet 
Ventilated 15 x 54” top with rolled, 
snag-proof edges ... Folds flat for easy 
storing...’ TWO BEAUTIFUL MODELS 

No. 1900 De Luxe, with chrome legs 
and feet, Azure Blue enamel top. No. 1800, 









in Azure Blue enamel throughout 


,oth priced Sel ral do irs ‘OlM r 


ey 
ers a 
+ " | oe 
oo 5 PY ee 
cra = 4 ee b\ 
ee , 





than any similar adjustable ironing 2 
' oY 
table Nou shipped compiets yY “gs ‘ f 
The right height 
Sé mble for sfonding . 






The r ght height 


for sitting /, 
—=— 














ARVIN STANDARD 


Spe etacular Promotional Leader 












ARVIN INDUSTRIES Inc Columbus nd ore No 1700 N if Llusatr tted |Lowest priced 
largest = ng sli-metal non 
Militias tyle ; ; 7 ; , «> re ’ : ne - 
. broken all recorde for promotional success’ 
1107 BROADWAY. NEW YORK CITY 10 * AMER CAN FURNITURE MART, CHICAGO 11 
NATIONALLY ADVERTISED 


Send for catalog and price list— 


Free mat service and layouts on request. ORDER NOW FOR PROMPT SHIPMENT 
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WHAT'S NEW 


Look to NATIONAL 


for quick sales AZ Minute 

.+.nice profits Preview 

OF FAST-MOVING 
NATIONAL 
PRODUCTS 





a, 


& 


he 
av 


LINOLEUM BINDING & EDGING 


Colorfully-packaged National and 
Columbia Binding is truly a _ best- 
seller. Each convenient, self-service 
carton contains one dozen clear plastuc 
packages of %"' linoleum binding— radio. Available in cherry red, 
| 2’ long, punched for installation and bottle green, sand or ebony, it has 
with nail supply enclosed. Comes in . wes 
brass. aluminum or stainless steel. large, easy-to-read clockface. SY - 
Edging is available in plastic package 
(12’ roll) and in 75’ lengths. 





vania Electric Products. Ine. 
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“Sealer-strip" METAL AND Plastic Household Broom 
FELT WEATHERSTRIPPING This new household broom has 


The latest addition to the National plastic bristles. staple-set for 
line, Columbic “Sealer-strip’’ alumi- 
num-felt weatherstripping is bound 
to get a big pl.uy from all your cus- 
tomers. It can be installed by anyone 
in a few minutes, can be used where 
units are “out of square,” and will 
effectively cover wide cracks. Each 
colorful box contains 17° of material, 
and nails for installation. 


permanence in a resilient mold- 


THRESHOLDS, SILLS, SADDLES 


All are furnished pre-cut to standard 
sizes, highly polished, completely ma- 
chined and individually wrapped with 
necessary hooks and screws—ready 
for simple, speedy installation. 
They're made of highest-quality alu- 
minum or bronze in a wide range of : 
styles to suit your customers’ varied s 
requirements. 





ing. Long wearing, the broom 
comes in a variety of colors. 
Order from your Modglin Co. | 
e bbe toda For more data circle No. 37 on postcard, p. 175 
o r 
adel Colored Table Glassware 
or MAIL COUPON New line of colored table glass- 
for catalog and ware is called Aqua Ripple. Glass 
has a translucent, rippled effect like 
price schedule. melting ice. Prepackaged in sets of 


eight of a size. glassware retails 


NATIONAL METAL 
PRODUCTS COMPANY 


Aiso manvtocturers of 








7 7 


ip Tite Alive rum Siding 


‘ V - Ps 
.- "bp 
all = SS Se ee ee eee eee eee eee eee ee ee ( -— = 
, - 
Please send catolog and price list WEATHERS TRIP 
Advise nome of my necrest jobber Re 
INSTITUTE 
Name ad aa dae 
Address en 
A . Zone State 











NATIONAL METAL PRODUCTS COMPANY 
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for approximately $2 per set of 
eight; slightly higher in south and 
west. Comes in five tumbler capaci- 
ties. 6 oz. juice, 8 oz. 10 oz. 
beverage, 14 oz. iced tea, and 16 
oz. cooler. Counter top display holds 
a sample of each of the five differ- 
ent sizes. Libbey Glass Div.., 
Illinois Glass Co. 


For more data circle No. 


bowl, 


Owens- 
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Sliding Closet Door 


Four new construction features 
have been incorporated into the 
Esco warp-proof sliding closet door. 
Track is now a one-piece aluminum 





rather than a formed 
With this design change, 


extrusion, 
section. 


the track can be furnished in 
lengths up to 16 ft. without any 
joint. Other new features are a 
redesigned track lock, nylon floor 


guides, and strengthened hangers. 
Made of Novoply or birch-veneered 
Novoply core, doors will not warp. 
They can be installed less than 
50 minutes, and are available in all 
sizes, complete ready for 
mounting. Engineering Sales Co. 

For more data circle No. 39 on postcard, p. 175 


and 


Canned Refrigerant 

Half pint canned refrigerant con- 
tainer that will fit into lunch boxes 
and pails is known as Chill-It Jun- 
ior. Packaged in a flat, lithographed 
metal can, it can be reused indefi- 
nitely as long as the container re- 
mains sealed. When frozen solid in 
refrigerator or freezer ré 
will preserve food and chill 
ages for Sides and 
can are specially 
rust. Speco, Ine. 


For more data circle No. 40 on postcard, p. 175 


Trigeran’t 
pever- 
hours. ends yf 


treated to resist 


Wall Can-Opener 


Blue Streak 


Drop-A-Way can 
opener features a wall bracket 
which allows opener to drop down 
from wall rather than to swing 
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NEW AMAZING 
EPOXY RESIN 


SPAR VARNISH— 
toughest thing on board! 


MAKES WEATHER, WATER 
AND WEAR WALK 


Bers THE _ 


















J 


Ne Scuffs 


f M\\ Halal 


om 


Ne Stains 








m= | 



















Ff TAR. 


Me Dry Ret 


NOW SAIL INTO VARNISH SALES 
WITH SURE-FIRE AMMUNITION! 


An Outstanding Varnish! A: last! Bruning Buccaneer 
est thing on board! The revolutionary new spar varnish that defies weather, 
wear. alcohol, “Bucca 
. the spar varnish that ““Armor-plates” wood makes scuffs, stains, dry rot and weather- 
ing walk the plank! Bruning “ 
out... tables, stairs, garden chairs and floors like new’ 








Me Weathering 





the tough- 


fruit juices, soap suds and boiling water! Bruning 


neer™’ 


Buccaneer’’. and 




























the spar varnish that keeps homes bright inside 
An unmatched record 
of performance! Bruning 
Buccaneer actually Armor-plates wood' Dries 
to hard glossy, crystal clear finish in 4 hours 
a heavy coat of armor-plate twice as thick as 
ordinary varnish’! Subjected to gruelling tests 
by leading laboratory, Bruning Buccaneer 
has been awarded a Gold Seal of Superiority 


for outstanding durability’ 
ap A famous paint manu- 
facturer! Bruning Brothers, 

nationally known as manufacturers of famous 
Fiat Wall Paint 
Enamel, now proudly 


Every school boy knows... 
IS the 


Bruning slogan is drama- 


& 
“~s w : 


Buccaneer “toughest 
thing on beard’ 
tized by a full color lithographed label painted 


artist 


a noteworthy 


by 

By A hard hitting dealer help 
program! 

paper ad mats featuring Bruning Buccaneer's 

Alao, 


leat, 


Hard selling news 


sensational advantages and many uses Bru-Tone Scrubable and 


the amazing Independent Laboratory Bru-Lux Non-toxic 


announce this latest addition to their growing 
family of fine paints and varnishes 


reproduc ed with gold seal, on full color point 


of purchase displays 





BRUNING 





MAIL COUPON TODAY 

BRUNING ees. INC. Dept. Ne. oS 31755 

4209 East Chase $?., Baltimore 5, Md. 

Box 617, Boece Reson” Fle. 

Please send full details on BRUNING BUCCANEER 
[) DEALER [) JOBBER 

a , " — 


Firm Nan-e ' ' : —_ 


SS ieieniinden mana silt iiintiieaiat 





City 












Glamorene Signs Godfrey's | 





National Radio Show 


206 MARKETS FEEL IMPACT OF 
TOP RADIO, TV SALESMAN 


M7 Millions of loyal 
> Godfrey followers 
are already hear- 
ing about Glamo- 
rene’s “New 5- 
Minute Beauty 
Treatment for 
Rugs,’’ week- 
after-week, over 
206 CBS stations. 
Stores can count 
on Godfrey to go all out for Glamo- 
rene for the next 12 months, over 
his popular network “Morning 
Show.” 


Buys Local Radio Shows 





For still further sales penetration 
locally, Glamorene has _ lined-up 
over 100 top local “Housewife” 
shows, in 70 markets, coast-to- 
coast. 


February through June, America’s 
top radio personalities will be rec- 
ommending and selling Glamorene 
to thousands of their fans. 

Sales forecasts predict Glamorene’s 
latest entry into these popular 
radio “shows” will add a tremen- 
dous boost to » loc al store sales. 








Glamorene officials have pointed out 
that no other housewares “spe- 
cialty’” item has ever had such 
powerful backing. 
“With the greatest sales-pulling 
promotion in our history, sales- 
expectations are greater than ever 
before,” said John Hovey, Sales 
Manager of Glamorene. 

Top Profit Maker 
An independent check of the na- 
tion’s leading stores revealed that 
Glamorene stands out as one of the 
most profitable housewares “spe- 
cialty”’ items on their shelves. High 
unit sale with high margin and 
turnover account for Glamorene’s 
high profit potential. 
This is specially significant in view 
of the growing demand for Glamo- 
rene and the stepped-up promo- 
tional plans for Spring. 
Stores are urged to stock up early 
and plan big displays for the big- 
gest Glamorene demand yet. 


GLAMORENE., INC... 10 East 
44th Street, New York 17. New York 


Glamorene Wool Rug Cleaner is 
Lamorene in Canada 
Wood Co. Ltd.. 


known as 
Distributed by G 
Toronto, Ont., Canada 












Pe : 


0s a es ory 


NO TROSION 
> a ee 

















For more information 
on these products and 
services use free post 
card on page 175. 





side. Bracket also 


side to 
permits easy detachment for stor- 


from 


ing. Opener has a permanently at- 
tached magnetic holder and is 
guaranteed for five years. Turner 


Mf gq. Co. 
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Screw Bit Kit 
Bit Kit 


& Seymour 


175 


Screw contains % in. 


square female drive adapter and six 
L2 
Phillips head screws and Nos. 
3 Slotted head 
metal. 
steel, 


standard screw bits to fit Nos. 
and 3 
1, 2 and 
wood or 


screws— 
from tool 
are shock 


Made 


chisel screw bits 





AND it Atso SAYS “HERE'S AN EASY PROFIT FOR 
YOU OF $1.40 AND UP ON EVERY SALE OF... 


STARLTIE NUMBER PLATES!” 


This unique house number is wanted by thousands of new home builders. of course 
(1,300,000 estimated this year). Our market survey shows 98% of owners of older 
homes would buy Starlite if shown by their local dealer. 

Here's Why: @ Numbers absorb light and glow in the dark, only 23c each 


@ Baked enamel on hardened alodined aluminum plate will not fade. crack. peel 
No rust, No corrosion. No stain’ 





resisting and tempered-heat treat- 
ed for hardness and 
Packaged in a clear 
priced at $4.95. 


For more data circle No. 42 on postcard, p. 


toughness. 
plastic box, 
Drilo Corp. 








@ All screws are stainless steel, ending stain on paint. stone. asbestos shingle, Brick 

@ Patented hole spacing permits use of three to five numbers 

@ Selection of green, red, black plates with white Starlite numerals and anodined 
natural aluminum plate with black non-glowing numerals 

@ Retail price is only $2.87 and 23c per number 


Packed with 10 plates each color per carton with stainless wood screws. Attractive counter display, 
terature and mats avasiabie. Piace initial order now for direct shipment or write for bulletin and 
Giscount sheets. Please mention name of wholesaler who serves you 


175 


Bird House; Feeder 

Two new items in the Paradise 
Bird line are the W-402 Bird Feed- 
r (illustrated) and the W-403 Bird 
House. Both are made of Cali- 
fornia Redwood and are entirely 
peg-fastened. No nails, screws or 


AGENTS WANTED 





HARDWARE AND HOME PRODUCTS 
915 E. JEFFERSON « DETROIT 7, MICHIGAN 
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NOW’S 
the time to investigate 
the 


RED HEAD 


LAWN TRIMMER 


Nobody likes to get a sprained 

back and sore hands trimming 
glue are used in their construction. lawn edges — that’s why such a 
Bird house measures 10x74x11 in. big demand is developing for the 
and has a 1% in. diameter en- new electric lawn trimmers! And 
trance. Feeder is 7x5°,x8'™% in. It the new RED HEAD trimmer, with 
top-notch quality construction at 
a rock-bottom price, will account 
out on platform on either side. fora large portion of the trimmer 
Weader retaile at $1 98: hird house sales this season! No wonder so 
at $2.49. Western Woods. Ine. many dealers are signing Up 
For more data circle No. 43 on postcard, p. 175 already ToMilslalclicwiil 44 ee Lae 
trimmer. 






































has two glass sides so level of feed 
supply can be seen. Narrow open- 


ing at bottom permits feed to sift 


Spring: Balance Scale 


, | WRITE TODAY 
Viking Model 895 straight spring 


balance scale has a completely new FOR FULL INFORMATION, NAME 
interior construction and a new OF NEAREST DISTRIBUTOR 


these features make sales EAS Y— 


All aluminum construction with 
bright, extra-long lasting anodized 
finish 

Tough, high-quality 8000 rpm 
motor and chip-resisting, easy-to- 
sharpen soft iron blade 





Light weight— only 3° Ibs.—easy 
to use —requires no training, little 
maintenance 


Nationally advertised during your 
selling season — folders, counter 
cards, other dealer helps FREE 

And so inexpensive — suggested 
retail price only $19.95 — every 
\ homeowner can afford one 











‘ 








type body. The 50 lb. capacity scale 4 J 
<4 4 


a 


is packaged in two-color finish. 
Hanson Scale Co. 
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TV Lamp-Clock 


Glolite television lamp-clock fea- 





Pa . _s 
, 


tures focalizer which applies the 
optical principle of stare-break: 
colored numerals; direct reading of 
time in hours and minutes. Clock 
glows in dark and can be used as © jo) CINCIN NATI 

a night light in bedroom or nurs- VENTI LATIN G 


ery. »eili-starting, electric, nume- 





chron clock has a plastic case, gold- THIRD & MADISON, 
trimmed screen, and measures | COVINGTON, KY. 
oxD4ex3%e in. Model No. 700 AG, | 


it lists for $12.95. Flasher display | 
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For More Business 
SELL THE BEST 





NIPPLE PAIL 


CAL 


With the CALFeeder Nipple Pail more 
calves survive the hazardous first 8 
weeks of life It tends to reduce 
scours Weaning is accomplished 
eariy 


Only CALFeeder Has 


The Exclusive CAP NUT Feature 
The exclusive CAP NUT Milk Saver 
feature brings bottom of drain hole to 
extreme bottom of pail, permitting the 
ealf to get all of the milk Sturdy 
steel bracket holds the CALFeeder at 
the right position for the calf to feed. 
CAlLFeeder is a time and work saver 
for every farmer who has cattle. Ask 
your hardware wholesaler or write us 
for complete information 


GENERAL METALWARE COMPANY 


Minneapolis 13, Minnesota 





WHAT'S NEW 














HAVE YOU SEEN 
THE LOCK-OW 


TRACTOR FUNNEL? 





LOCKS TIGHT 
TO FUEL TANK 


IT FITS ALL TRACTORS 


An easy twist locks this funnel tight. It 
can’t tip or wobble. SAFER, prevents 
spilling, saves fuel. The nationally ad- 
vertised LOCK-ON Tractor Funnel 
sells on sight. It is a i profit item 
for every dealer who has farm trade. 
Ask your hardware jobber or write us 
for complete information. 


GENERAL METALWARE COMPANY 
Minneapolis 13, Minnesota 
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@ For more information on these products and services 


use free post card on page 175. 











unit valued at $5 is free with pur- 
chase of three clocks. 
Numechron Co. 
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Pennwood 


Steel Tape Measure 

New 50-ft. white tape No. 950 is 
offered as a spring special for $3 
list. Features are high chrome 
plated welded steel case with roller 
mouth piece and Epon white coated 
spring steel tape. Graduations are 





in feet and inches. Weighing 12 
oz., tape is packaged in a window 
display box with attached easel. 
Justus Roe & Sons, Ine. 

For more data circle No. 46 on postcard, p. 175 


7 In. Sander-Polisher 

New 7 in. sander-polisher is 65% 
lb and 7 5/16 in. long. Comes with 
64 in. rubber backing pad, polish- 
ing pad, three sanding discs (coarse, 
medium and fine), reversible side 
handle, clamp washer, 3-conductor 
cable and plug, instant release trig- 
ger switch that can be locked “ON,” 
and a 115-V universal motor for op- 
eration on AC or DC. Spindle is 


equipped with a % in. 24 thread 
permitting a wheel arbor to be 
mounted for driving grinding or 
buffing wheels and wire wheel 





brushes. Several other accessories 
are available with tool. Black & 
Decker Mfg. Co. 
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Hot Dish Holder 


Teakoe hot dish holder is ex- 
pandable to fit large or small dish- 
es regardless of shape. For trans- 
porting casseroles and other hot 
dishes from oven to table or for 
serving on the table, it protects 





Chrome 


hands. 
plated, it has a suggested retail 
price of $1.95. Ekco Products Co. 


For more data circle Neo. 48 on postcard, p. 175 


both table and 


Cupboard Hooks 


Consisting of six hooks all on 
one strip of steel, “6-on-a-strip” 
cupboard hooks are made of dura- 
ble steel, enamelled in red or white. 
For hanging cups, kitchen utensils, 
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tools, keys, brushes, etc., strip is 
easily attached with two screws. 
Holds up to 25 lb. Items and screws 
are mounted a four-color dis- 
play card, which gives complete 
sales story on front, and illustrates 
uses on back. Retails for 
Cornwall Corp. 


For more data circle No. 


on 


25¢. 
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Double Leg Tips 

Double leg rubber tips are de- 
signed to fit all popular size double 
leg tables and chairs. They are 





either in 


colors, 


available in six 
bulk or carded. Tips are made of 
heavy duty, non-marking rubber. 
Schacht Rubber Mfg. Co. 
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Tub Enclosure 

Beauti-Dor all 
tub enclosure is 
highly polished, heat-treated, rust- 
proof aluminum and translucent 
pattern glass, 7/32 in. thick. Makes 
any 5 ft. recessed wall to wall tub 


glass aluminum 
made of thick, 


HARDWARE AGE. MARCH 17, 


1955 


into a shower enclosure. Comes 
completely assembled with the glass 
already installed; takes less than 
30 minutes to put in. Overall height 
is 59% in. Retails for $69.95. Also 
available in an adjustable shower 
door at $54.95. Comes in three 
sizes to fit openings from 23% to 
28 in. Shower Enclosures, Inc. 

For more data circle No. 51 on postcard, p. 175 


Adjustable Sprinkler 


Spraflex adjustable lawn sprin- 


kler uses any ordinary garden hose | 4 


and nozzle, which can be placed in 
any one of five positions from hori- 





” a 
zontal to vertical. Unit will not 
topple over from water pressure 


and operates equally well on slop- 
ing or level lawns. Hose positions 
of location of unit can be changed 
without turning off water with ex- 
ception of vertical position. Comes 
in bright yellow. Wood-Regan Co. 


For more data circle No. 


Weed Hook 


Little Giant 
cutlery steel 
painted yellow, 


52 on postcard, p. 


weed hook has a 
blade, metal shaft 
wooden handle and 
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TOLEDO 
VISE STAND 


a Sturdy Lightweight 
Work Bench! 









BUILT-IN 


TRAY folds 


new Toledo No. 8&8 Vise 


Handy 
Stand goes to any pipe-fitting job 


easily 
quickly . 
All one unit, no loose parts. Extra 


sets up or takes dow n 
saves time and eftort. 
rugged, won't fold up in use. Large 
size 
Toledo or other vises. 4 


vise base for easy mounting 
pipe 
benders, plenty of tool slots, pipe 
See it 


rest, ceiling brace. now—a 


great value at your supply house! 


TOLEDO 
PIPE VISE 


Exclusive ROCKING-WEDGE 
ACTION JAWS! 


Bas 


Tees, Ells, 
Valves 









Larger pipe 
to 2'A" 


Small pipe 
from 4“ 


Grips any shape without crushing. Jaw 
action tends to eliminate marking of 
pipe. Heat treated jaws. Capacity—No. 
1 Vise, 4%’ to 2%". Order through your 
supplier. 


THE TOLEDO PIPE THREADING 
MACHINE CO. « Toledo 4, Chie 


wilders of the “TO DO” 
were sFinest oy 


Pipe Tools 


Pipe Threaders 
Pipe Wrenches 
Pewer Pipe Machines 
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VLCHEK 
PANEL BAR 








SETS SELL FASTER 
When they're VICHEK Sets 


“y 


You're all set for handsome profiis and 
prestige when you sell these attractive 
seis by Vichek. Users say it's the bes! 
designed, streamlined carbon steel! 
wrench on the market. Hinged enameled 
containers-—12 different openings in 
every 6-piece set; 10 difizrent openings 
in S-piece sets. Sizes on each wrench. 
Three finishes: natural black, Velco, and 


chrome plated with polished heads 


It’s the VLCHEK Value 
that Makes the Difference 


VLCHEK 


PLASTIC 
OMe 14) A) 


Show ‘em. sell ‘em... attractive Vichek 


plastic boxes of durable construction and 
practical design. Various compartment 
arrangements for any need. Available 
in eigh! standard sizes ranging from 
4%" x 2%" x Ito 10%"=x 6.4" x 1%". 
Sturdy crystal-clear molded plastic 


Write for Catalog and Prices. 





/ WLCHEK TOOL co. 


300! East 87th Street 
Clevetend 4, Obie 
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WHAT'S NEW 





is 46 in. in overall length. Retail 
price is $1.73. North Wayne Tool 
Co. 
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Fishing Tackle Box 
Especially designed for spin fish- 
ing, Spin-It tackle box Model No. 
8614 contains 40 tray compart- 
ments. Two lower trays lift auto- 
matically as cover is raised. Top 





tray is operated manually and acts 
as cover for middle tray when 
closed. Of seamless Watertite con- 
struction with tapered water-shed 
cover, box is finished in silver Den- 
tone outside with blue enamel in- 
side. Union Steel Chest Corp. 


For more data circle No. 54 on postcard, p. 175 


Plastic Catch 

P-32 catch is made of Polyethyl- 
ene in a modern design which pro- 
vides permanent rigidity. Tapered 
design guides ball strike easily into 
time. Features 
quick, easy mounting, smooth, sil- 


the catch each 





ent action, and positive grip. Each 
catch is packaged with strike and 
necessary screws in clear plastic 
package. Ajax Hardware Mfg. 
Corp. 
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jobber's salesman about 


FULLER'S GOLDEN 
HUNDRED SALESMAKER 
with unique SCREW DRIVER 
TESTER and {00 famous 

Fuller Screw Drivers! 


ULLER TOOL CO., INC. 


3522 Webster Avenue, New York 67 









World's Largest Producers of 
Unbreckable Amber Handle Tools 


you a SAWHORSE 


when you want it 





Jiffy Brackets and 2x4s are all you need 


NO NAILS * NO BOLTS + NO SCREWS 
ALL-WELDED CONSTRUCTION. Use 


| any 2x4s for legs and cross- 
5 bar ...set up or knocked 
down instantly. 
Each package isa colorful 
counter display. 12 
Sets to a carton. 
Dealer helps Free. 





Nationally advertised 
—order from your 
wholesaler, or direct if 
he cannot supply you. 





GRAND HAVEN STAMPED PRODUCTS CO. 





GRAND HAVEN, MICH 
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Portable Vise Stand 


This new portable vise stand is 
of unit construction with a built- 
in tray that pushes up and folds 
for easy carrying and compactness. 





Features include: large size vise 
base for easy mounting of vises, 
three pipe benders, many tool slots, 
pipe rest and ceiling rest. Toledo 
Pipe Threading Machine Co. 
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Sponge Assortment 


Super-Cel assortment contains 
$1.29 worth of cleaning equipment 
in a plastic bag complete for 79é¢. 
Included are two oval cellulose 
sponges, one handi-grip shaped 


~— eh x 


N\A 





sponge, and Amsco sponge cloth. 
All sponges come in different colors. 
American Sponge & Chamois Co. 
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Pedal-Easy Bicycle 


All-new Huffy - Customliner bi- 
cycle line comprises 26 models, in 
26, 24 and 20-in. sizes for boys and 
girls. Features include easy pedal- 
ing on level ground or up hill; a 
gearshift: narrower 1.75-in. tires 
of high-grade rubber compound; 
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su Supreme Chucksto 


EVERY POWER DRILL OWNER WITH NEW 

























SPECIAL BIG PROFIT DEAL 
FOR HARDWARE DEALERS! 


FREE 


~ «+ in this 
one - package deal ! 


Traffic - stopping 

disploy with pocket 

for 

 Hand-out colorful 

& folders thet seil 
Supreme Chucks 
and 

3 4 free chrome- 
plated Supreme 
Brand Chuck thet 
attaches to displey 
The customers con 
actually see the 

xtra quality 


You can’t miss with 
Pe 


Here's a chance to sel! a superior 
Supreme Brond chuck to every power drill 
owner. Ever ything you need to set p 
profitable chuck sales is contained in 

one simple deal Chucks of var ying 
sizes and capacities, handout 
literature, and a colorful but sn 
display thats ao sure stopper 
Professional mechanics 

ond the “do-it-yourself” 

drill owner will all wont 

to modernize thers tools with 
Supreme Brand Chucks. Write 


for complete information. 


10.00 





SUPREME PRODUCTS, INC. 


2222 S$. CALUMET AVE., CHICAGO, ILLINOIS 
the chuck that lives up to its name ... SUPREME 





199 
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DROP FORGED HEAVY 
& SHELF HARDWARE 


Whatever you may need—Drop Forged 
Hooks, Shackles, Wire Rope Sockets, 
Chain Connecting Links, Turnbuckles, 
Thimbles, Eye & Ring Bolts, Swivels, 
Blocks or Pulleys — Wilcox - Crittenden 
is prepared to take care of your needs! 
All items are made in a variety of styles 
and sizes. Drop forged goods are weld- 
less. ‘Galvanized items are thoroughly 
coated—even the threads—by the Hot 
Dip Galvanizing Process, 

Our Catalog H-55 will give you all the 
information you need, If it isn’t at your 
fingertips, write for a free copy today. 


CC 








WILCOX-CRITTENDEN 


""A CENTURY OF DEPENDABILITY’’ 
77 $0, MAIN STREET, MIDDLETOWN, CONN. 











Survey Shows Glamorene 
Top Profit Maker 


An independent check of the na- 
tion’s leading stores revealed that 
Glamorene stands out as one of the 
most profitable housewares “spe- 
cialty”’ items on their shelves. 
Above Average Profit 
Glamorene, in relation to total 
store sales, far exceeds the average 
housewares item, in gross margin 
and profit potential. Stores credit 
this to Glamorene’s high unit sale, 
high margin and turnover. 
This is specially significant in view 
of the growing demand for Glamo- 
rene and the stepped-up promo- 
tional plans for Spring. 

Glamorene Signs Godfrey 
Sparking an extra heavy schedule 
of nationwide ra- 
dio promotion, 
Glamorene signed 
a 12 month con- 
tract for a full 
quarter hour Fri- 
day segment of 
Arthur Godfrey’s 
; “Morning Show” 
a F jover 206 CBS sta- 
tions. 

Glamorene is already feeling the 
tremendous sales impact of radio's 





super salesman. Scores of loyal 
Godfrey followers are now buying 
more Glamorene than ever before. 


Borrage of Local Support 
On top of this, Glamorene backs its 
local markets with additional deep 
penetration, by buying over 100 
top local radio “Housewife” shows, 
in 70 markets, coast-to-coast. 
February through June, America’s 
top radio personalities will be rec- 
ommending and selling Glamorene 
to thousands of their fans. 


Record-Breaking Sales Seen 
“Sales forecasts have never been 
brighter,” say Glamorene officials. 
“We're putting the greatest pro- 
motion of our history behind our 
proven sales-puiling copy appeal, 
‘New 5-Minute Beauty Treatment 
for Rugs.’ ”’ 

Stores are advised to stock-up 
early and plan big displays for 
record - breaking sales. Glamorene 
will send its new displays and pro- 
motional materials on request, free. 
GLAMORENE., INC., 10 East 
44th Street, New York 17, New York 
Glomorene Wool Rug Cleaner is known as 


Lamorene in Canada Distributed by G. 
Wood Co. Ltd., Toronto, Ont.. Canada 





WHAT'S NEW 


a 








@ For more information 
on these products and 
services use free post 


card on page 175. 





Fits-Sooner frame that adjusts 
for younger children, and foot- 
power safety brake. Units come 
in brilliant colors and harmonizing 
enamel trim. Full color catalog of 
the new 1955 line is available on 
request. Huffman Mfg. Co. 
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Electric Fencer 

Model 90 electric fencer has been 
redesigned to include both a red 
and a green flasher. Both lights 
flash when fence is operating cor- 
rectly. When there is a short in 
the line, the red light goes out. 
Fencer is a 115 volt, 60 cycle, A.C. 
unit that has a built-in lightning 
arrestor and short indicator. Re- 
tail price is $34.50. Shock-Rite 
Electric Fencer, Inc. 
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Beverage Decanter 
Carafe Royale beverage decanter 
consists of a 12-cup, heat-resistant 


glass decanter in a wrought iron 
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ya BETTER Gardenlart 
by JACKSON 


Greater profits for you because the Jackson Garden 
Cart has all the features that SELL! 


@ Strongest, most durable cart on the market. 

@ Fiat bottom for carrying potted plants, hauling tools, efc. 

@ Easy reach handle — convenient height for easy hauling. 

@ Tilts forward to receive leaves, sweepings — easy to unload, too. 
@ lorge capacity— well balanced for heavy loads. 





Remember—Jackson quality is presold! Get your 
share of the profits by handling this better-built, 
more useful Jackson Garden Cart. 


2-in-1 SPREADER CART 


Twin sister to the Garden Cart but 
with this important difference—7?2- 
in-l1 is convertible——either garden 
cart or spreader. Flat bottom of 
2-in-1 lifts up to expose spreader- 
assembly for spreading seed, fer- 
tilizer and lime. Offer your cus- 
tomers both! 




























l The most amazing lawn food ever made 
...and the easiest to sell! 


NEW! 











ONE FEEDING 
LASTS ALL SEASON 


— "ee 





ALL FOOD NUTRIENTS 
NEEDED FROM THE SOIL TO NOURISH FINE GRASS 











Recommend new Golden Vigoro complete lawn food uncondi- 
tionally! It’s a miracle of plant food research—made a new way 
(Pats. No. 2618546, No. 2618547, and others pending). Count on 
it for repeat sales year after year, repeated profits year after year. 
Get the full story from your Swift salesman now before the spring 
growing season. 


UNMATCHED ADVERTISING SUPPORT 
LIFE, POST, BETTER HOMES, and many more national magazines and 
gardening magazines— plus newspaper ads in large cities and out- 
door billboards reaching millions. 


SWIFT & COMPANY 
Your best sellers in gardening supplies— The VIGORO Family of Gardening Aids 


Vigoro is = registered trade-mark of Swift & Company. Copyright 1955, Swift & Compeays 
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FLOOR WAXER by MASTER 








with BUILT-IN PRESSURE TANK 


Here is the ideal sprayer for applying w 


lawns. spraying gardens, flowers shrubs, 


L7+ for use in greenhouses, ap 
i . | and many other uses. Efficient and 
* | 20 Gal. A rap 

. jobber about it. 








UNIVERSAL, by long odds the 
ine to handle, is thoroughly 


best sprayer | 
contains models from 5 oz. 


complete eee 
to 20 gal. capacity. 


/ 


UNIVERSAL’S WHEEL-BARROW SPRAYER 


eed-killing solutions to 
field crops, fruit trees, 
plying whitewash, cold water paints 
far easier to use. Capacity: 


i . Ask your 
id seller that nets attractive profits y 










~ co. 
~ L METAL PRODUCTS 
| UNIVERSA ssniikaal 


GUARANTEED TO SELL 
OR YOUR MONEY BACK 

















eit nate tits Bes Meee ene RETAILS 
‘ ~ Q ao w 

. $995 

@ Powerful me 


@ Backed by heoevy odvert 









complete 





} Ma. 







month ofter manth 





Replacement 
applicator 










Ladies Home Journal 




















$1.50 
Woman's Day ~é | 
Good Housekeeping '2a 
Better Homes and Gardens : 
eae ae eee ae aes ae eee ee a a eee ee eee ee ees Po ~enenenenes 
MASTER MFG. CO., 1662 E. 28TH ST. 
LORAIN, OHIO aint O84 Bruap 






“2  y 
* Guaranteed by % 


Good Housekeeping 


PLEASE SHIP US 


{ ) Waxomotic Waxers packed 12 { , packed 6 





; ' N OF as a . 0 tS 
{ } Wootheads packed 6 , packed 3 OveaTist 


STORE NAME 


SE LL Se ee eS LS A La a > <a GED ca Gu cum aus emp aun eum 


STREET 


St nS i SS TS eS PS A co ce dee Eee qe eum Gu Gu cuee enue eum cum cum ee ee ea 


SS oe ee ee ae DONE STATE 


OQuUR DISTRIBUTOR 15 


SS te Le ie i > a a a a a <i ap diem au Gee Gee ee om 








aad 
HIGHLY 











HARDWARE 





WHAT’S NEW 








candlewarmer trunnion. Tilting the 
handle upward swings the decanter 
forward for serving. A smal] safety 
catch in the trunnion prevents the 
carafe from tilting too far forward 
or backward. Complete unit can be 
carried by the handle alone. Brass 
decanter collar contrasts with jet 
black handle, cover 
Model DAW, it 


Cory Corp. 


and trunnion. 
retails for $6.95. 
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Tripod Vise Stand 


Pipemaster Vise Stand 
adjusts automatically on pipe from 
¥g to 2% in., and clamps on it with 
than turn of the screw. 
Other features are three-way, long 
tool-steel top jaw with milled 
teeth; reversible bottom jaws: 
large, hinged malleable shelf that 
insures rigidity in use and provides 
space for many tools; vertical] visi- 


Tripod 


less one 





° 


ble pipe bender and ceiling hold- 
down screw. Stand precision 
machined and attractively finished. 
Kris Tool Works. 
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is 


Automobile Model Ki+ 
New Jaguar kit 
contains approximately 50 individ- 


do-it-yourself 
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COSTS 33% LESS 
yet LONGER LIFE! 
WELDED-FENCE 


GALVANIZED -#/Zer WELDING 
IN 50 AND 100 FT. ROLLS 


LONGER LIFE 


- 


EASIER to Pur up 


NO STRETCHING 


FOR Berre 
R 
PROTECTION 


HANGS IN 
PLACE 


BETTER 
LOOKING 
FENCING 


ae 


ee — : 


EXTRA SALES -- FITS POCKETBOOK OF MORE 


New home owners soon discover the need for 
backyard or dividing line fences to keep their 
young children or jen within bounds or to 
keep those of their neighbors out 
low cost but substantia 
tended for 
owners who need fencing but cannot afford 
the more costly types 


This new, 
| Welded Fence is in- 
that large host of new, small home 


Easy to put up, because it requires no stretch- 


ing tools, it can be erected by home owners 
on either drive posts or wooden posts. This 
fence can sell for about a third less than 


cheapest types of ornamental fencing. 


ang it — no stretching 


Protection with beauty 





ly removed when 
ng or weeding 


Eas 


mow 





@ So stiff and straight it HANGS IN PLACE 
— no troublesome stretching. 


@ Easily fitted to uneven ground — merely 
kinking line wires takes up slack for 
small contour changes. 

@ Smaller meshes for better protection — 
Perfectly symmetrical for best appear- 
ance. 

@ Safe —Smooth Selvedges — flush angle- 
trim. 


THE 
GILBERT & BENNETT 


MFG. 


GEORGETOWN, CONN oe 


co. 


BLUE ISLAND til 
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ual parts, most of which are made 
of metal. 
the car measures 16 in. In 


All parts are added to the 


scale, 

length. 
basic chassis as 
bile production. 
rear wheels and _ steerable front | 
wheels add authentic notes. Fin- 
ished in baked automotive enamel, 
car can be repainted if desired. Kit 
retails for $10.95. Charles William 


Spring mounted | 


| Doepke Mfg. Co. 
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SMALLER MESH 


1955 


NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 


> 
Die Head 
New, 
Head has die segments 1% in. 


Die 


wide 


improved Quadra-Type 


to assure a standard length thread 


One set of dies threads all four 
sizes 1 to 2 in. When set in posi- 
tion, new die head will hold thread 


accurately, and 


easily, 


graduation 





will not slip. It is fully 
standard, and over or 
threads. 


to cut indel 


standard Beaver Pipe 


Tools, Inc. 
For more data circle No. 63 on postcard, p. 


Plastic Pipe Dispenser 

Sturdy, all steel 
pensing Dur-X plastic pipe is avail 
able in and four-sp 


rack 


two-spool 








Designed to a one-tenth | 


in actual automo- 


adjustable 


175 


for dis- 


—— 





COSTS 33% LESS 
yet LONGER LIFE! 
s FLOWER BORDER 


WITH STAKES 
COMPLETE 50 FT. UNIT — 


NO CUTTING! 





SELLS MORE AT GREATER hei 


Sales Tested by 1000 Dealers st 


season more da if «6volume 


over 
the y repcrted 


and more Net Profit the reasor 


@ Low cost 50 ft. Unit @ No cutting 
losses @ Faster Sales @ Slip-in Stakes 
feature had quick appeal 


This 18° Border with Stakes equals at 

ground height of old-style 22 Border with 
4 in ground S| p-in Stakes ore paced 
about 4'2 ft. apart permitting faster erection 
in rocky or hoard ground. Even the ladies put 


it up with ease 


A + of'rac? 
HDeaut fies 


ve Tre 





the > Yo 


@ Stokes make border fence easy to put 
up — dodge rocks — faster takedown for 
mowing or weeding. 


Longer Lasting — Galvanized After 
Welding. 


@ Smaller mesh gives greater protection. 
@ Re-rolls neatly to use year after year 


33% CHEAPER than old 
fence, but lasts longer. 


THE 
GILBERT & BENNETT 
co. 


INN e. BLUE t* 


style border 


MFG. 


GEORGETOWN. ¢ 
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Mr. Dealer! 


WAKE UP SUMMER PROFITS WITH 
LOW-COST, HIGH-PROFIT STEWART 
“DO-IT-YOURSELF” FANS! 


The Stewart “build-it-yourself” fan 
outfit is right in line with the hottest 
trend in the country. An item that 
will increase your summer profits 
with good high-profit turnover. 
They’re easy to handle, easy to store 
and most important, easy to sell. 
At these prices they'll buy two or 
three. 


QUALITY 

Only finest materials are used. All 
moving parts precision tooled in- 
suring Maximum air movement and 
smooth, silent, vibrationless opera- 


tion. Composition blades (wash- 
able) do not warp, bend, rust or 
vibrate. All necessary parts sup- 
pled as illustrated. 

PACKAGING 

All parts in one 

isy - to ~- handle 

package Takes 

ittle storage 

space x 18 

x 3s hipping 





weight a ibs 


ASSEMBLY 


Fasy to follow 
instructions in- 
cluded in pack- 
age Simple 
enough for wo- 
men to assem- 
ble 





PRICE 

Wholesale extremely low cost. Set 
your own retail prices. 

FAN SIZES 


24” and 30” (blade size) 


Selling fan makes customer 
prospect for companion items: 
brushes, tools, motors, ete. 


strong 
paint, 


WRITE—WIRE—PHONE TODAY FOR 
FULL DETAILS—BULLETIN WA 2153 


S. J. STEWART 


[ELECTRIC] 


5é yeors in business—seame location 
529 St. Joseph St. New Orleans 12, La. 
Phone RA 4308 





models. These racks enable the | 
dealer to keep quantities of plastic 
pipe sizes on display in a minimum 
of space. Pipe is marked every foot 
for quick and accurate dispensing 
without measuring. Spools are the 
same size with a capacity of either 
600 ft of % in. pipe, 500 ft of % 
in. pipe, or 300 ft of 1 in. pipe. New 
size spool has been added and con- 
tains 400 ft of 114 in. and 325 ft 
of 1% in. Price for two-spool dis- 
penser is $14; for four-spool, $15. 
Franklin Plastics, Ine. 
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identification Tape 

Here is a tape for identification 
of containers, shelving, bins and 
any storage containers subject to 
dust or dirt. Tape comes in rolls of 
various widths and length printed 
to customer’s specifications. In- 





formation is put on by writing with 
a pencil or stylus which brings out 
letter under plastic protective cov- 


ering. Labelon Tape Co. 
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Box for Small Items 

Small items can be moved about 
retail store or warehouse with this 
nesting box made in three sizes, 
with hardwood runners or casters. 
Box is made of vulcanized fiber, 
with metal reinforced corners. Fed- 
eral Fibre Corp. 
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(Resume reading on page 13) 





ee 


FOOT :=-) AND 
CHECK S VALVES 


a= 









with the famous 


Rubber Poppet 


SILICONE TREATED 


Can’t stick! End leak- 
age troubles... save 
wear and tear on pump... 

save their cost in service calls 
they eliminate. Ideal for jet-type 
pumps. Write for Bulletin 301 


Order from 
your Jobber 





STRATAFLO PRODUCTS, INC. 


FORT WAYNE 1. INDIANA 











WATERFEEDER 


Model 954. Applicator for cart- 
ridge type fertilizers. Attaches 
easily to faucet or hose. Use any 
DG watering device. 


“wa’ «you water. $1.99. 
N WATERSPIKE 


Amazing model 553 
—2 woy wotering de 
vice. Woters over 
heod or flio valve for 
sub-surface irri 


gation directly to 
roots. $4.90 eco — 
SQUARESPRAY 


Famous mode! 433 
it gets the 

corners. Hookup in tondem or vse to 
fertilize while you woter $2.95 


WATERFEED 


Woter soluble 
cartridge type 
fertilizer. 2 for- 
muitos, 15-5-5 
ond 15-40-10. No 
lown burn. Box 
eof 20 cartridges 


$1.00 





Fertilize while 













PROEN 
PRODUCTS CO. 


9th & GRAYSON + BERKELEY 10+ CALIFORNIA 


Lroen 
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SHIP AHOY. . . a 


HERE'S A 
THERMOMETER BEST FOR YOUR CUSTOMERS’ LAWNS! 


EVERY MAN WILL GO FOR! | MOST PROFITABLE FOR YOU! 
, AGITATOR 










FOR 






Annem y sy oe ag where it's dif- HOME LAWNS 
erent from ordinary spreaders. 
| Hot dipped oubvanined. MODELS 


18 and 24 


Patented. Other 
Patents Pending 
and Applied for 





























COOPER'S SHIP'S WHEEL THERMOMETER +7 4 Exclusive Patented Feature Ss 


Designed for the Finest Homes © Control Handle » Siena Agitator 
.. . PRICED FOR e Rate Control Dial © Automatic Removable Shutter 


ANY PURSE! Most complete spreader ever marketed. Superior in design, strength, ease 
” of operation, construction, freedom from maintenance. That's why it's 

EASY TO SELL. 

Framed in selected natural Ozark Cedar, this handsome Spreads All Materials—chemical fertilizers, organic fertilizers, seeds, plant 

foods, etc., af the exact rote required. Sell the Best in ‘55—Sell LAWN 

BEAUTY 


thermometer is a “natural” for the Den or any room with ; 


masculine atmosphere. Can be hung on the wall or placed Available in i8", 24° and 36" widths. 18" hopper holds 50 ibs. of fertilizer. 
o ‘ . P : oe © , 24°" hopper has a capacity of 70 ibs. Standard 14" holds 100 ibs. of fertilizer. 
= desk, table or mantle with detachable pedestal that | Also available in 3%" professional with hopper capacity of 150 ibs. 1%” 
comes with it. models have stainiess steel hopper bottoms and shutters 
Easily read numerals APPLICATION GUIDE WITH EACH SPREADER 


Attractive rope berder and clipper ship design 


55 brand name fertilizers, 
10 non-brand materials 
and fertilizers plus seed 
mixtures have been fac- 
tory calibrated with 
LAWN BEAUTY and cas 
be spread exactly os 
recommended by the 
manufacturer. 


o 
* 
® Dependable bi-metallic mechanism actuates the pointer 
® Protected by a clear, unbreakable crystal 

> 


Unfailing aceuracy and reliability 


The Cooper Ship’s Wheel Thermometer is bound to sell 
anywhere!—in Sporting Goods and Marine Hardware De- 
partments as well as Gift and Novelty outlets. 


Suggested Retail? Price $2.50 


Diameter 5°. Individually boxed. Wt. per doz. 7 Ibs. 
Packed 6 to a shelf carton. 














Wire your order today! SCHNEIDER METAL MANUFACTURING CO. 
| 1805-HA South 55th Ave., Dept. 35, Chicago 50, Illinois 


Please send more information about LAWN BEAUTY Spreoder. 


Write for introductory details on the sensational! 










new LITCHFIELD and CAPRI indoor thermometers. 
Just announced and already setting sales records! Neme 
Address 
THE COOPER THERMOMETER CO City — State 
PEQUABUCK, CONN. 
. Our Jobber 
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TO HELP YOU SELL 





@® For more information 
on these products and 
services use free post 
card on page 175. 


(Continued from page 13) 
fishing, bait casting and fly fishing 
booklets; and a counter display 
rack for booklets. Store display 
is life size and in seven colors. 






NO EXPERIENCE NECESSARY WITH 
NEW FORMULA Spray-O-Namel 


AX THE EXPERIENCE IS IN THE CAN! 


Now, you needn’t hesitate to recommend an aerosol 
paint ... even to a first time user. For now, Illbronze 
has put their seven years’ experience (more than any 
other brushless paint manufacturer) into the develop- 
ment of an effective new formula that makes SPRAY- 
O-NAMEL more fool-proof than ever! As a result, even 
the rankest amateur can spray paint like a professional 
with little more than a press of a lever. 


New formula SPRAY-O-NAMEL won't run... won't 


bubble . . . won’t sag. Dries faster, too. Five quick 
minutes is all it takes for smooth, uniform, high-gloss 
surfaces. 


With the big trend to aerosols, it’s more important 
than ever to stand behind a line of proven controlled- 
quality. SPRAY-O-NAMEL ... in the largest selection 
of colors, including popular metallics and matched 
shades for farm implements. 








‘= 


’ 

7 : 

em a 
: 


)) 


es NEW FORMULA 


DRIES 


2) 


WON'T RUNI 


See your supplier or write for details to WON'T SAG! 


ILLINOIS BRONZE POWDER CO. 


2023 S. CLARK ST. CHICAGO 16, ILL. 
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aN rs Spray-O-Namel 


FASTER! 
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3ooklets are titled, “New Ways To 
Spin Fish,” “How To Use and 
Choose Fly Fishing Tackle,” and 
“Catching Big Fish Bait Casting 

Tips, Tricks and Tackle.” 
Shakespeare Co. 
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Screwdriver Wall Chart 


To help select the right size 
screwdriver for any job, this 
22x17 in. wall chart has tables 
showing what type and size screw- 
driver to use for each shank size 
and length. Two-color chart has 
separate tables for wood screws, 
Phillips screws and machine screws. 
Listed are 18 different sizes of 
wood screws, 15 sizes of Phillips 
screws and 12 sizes of machine 
screws. Eleven types of screw- 
drivers are illustrated for ready 
reference. Bridgeport Hardware 
Mfg. Corp. 
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Liquefied Petroleum Torch 

Hardware Week special offers 
with purchase of Liquefied Petro- 
leum Torch, at $6.95, a companion 
Heavy Duty Burner, a $3.60 value, 
free. For soldering, light brazing, 





hobbycraft work, etc., torch has 
disposable fuel tank and comes in- 
dividually packaged in die-cut coun- 
ter display box. Burner accessory 
is also in its own individual carton. 
Turner Brass Works. 
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Anniversary Tool Catalog 


New 464 page 75th Anniversary 
Catalog No. 27 features 85 new 
tools not listed before, plus all 
other additions to complete line of 
mechanics’ hand measuring tools 
and precision instruments, steel] 
tapes, steel rules, dial indicators, 
dial gages, hacksaws, band saws, 
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privé FOR “55” 7 


SPECIAL VALUES for 
’ HARDWARE WEEK 


GIVE CONSUMERS BETTER VALUE! 
GIVE DEALERS BIGGER PROFIT 










3905 
10 PC. FLEX-HEAD SOCKET 
SET WITH EXTENSION BAR 


. Unbreckable, shock-proof, non-in- 
flammable amber - plastic handle 
with flex-head, 8 extra-strong 
sockets to withstand heavy loads. 
Flex-head for hard-to-reach and 
angular positions. 3'2° extension 
bar, Extra large tension balls as- 
sure solid locking of socket and ex- 
tension bor. Attractive metal rein- 
forced display box creates sales 
ond doubles as a handy workbox. 

Pk. Wt. Ea 

Each 10 Oz. 


recuiar SPECIAL 


Retails at $1.98 ec. Retails ot $1.49 eo. 


Dealers Cost $11.52 dex. 





3662 

6 PC. INTERCHANGEABLE 
BLADE RATCHET SCREW 
DRIVER SET 


Unbreakable, shock-proof, non- 
inflammable amber plastic handle. 
Fianged aluminum screw chuck. Ful- 
ly polished, hardened, tempered, 
tool-steel blades: 2 cabinets, 1 
mechanics, 2 recess. 


sais SPECIAL 





Retails at $1.19 ea. 
Declers Cost $9.36 dex. 


Retails at $1.69 ec. 





3829 

10 PC. INTERCHANGEABLE 
NUT DRIVER AND SCREW 
DRIVER SET 


Unbreakable, shock-proof, non-in- 
flammable amber plastic handle. 
Fianged aluminum screw chuck. 
Hardened, tempered, tool-steel 
blades, zinc chromite plated for 
long life. 6 different size nut driver 
blodes, | mechanics, | recess, 1 
midget screwdriver blades. 
Pk. Dz. Wt. Lb. 





wwe | 9 
wan 
A, recuuar SPECIAL 
3 | : Retoils of $2.59 ec. Reteils ot $1.96 ec. 
S77 | Deslers Cost $15.00 dex. 
to, * tt 





SPECIAL DISPLAY BOX 
FOR HARDWARE WEEK 


3662 and 3829 available 
packed 1 doz. each in attrac- 
‘ tive, colorful counter-display 
box that helps sell more tools. 


. — 
_/ 


OXWALL T 
978 BROADWAY 


Caraca 60 Seaur 
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IT'S NEW-NOTHING LIKE IT! 


SIGGER-TA 


FARM-ETTE 


Get in on new boom 
in small implement 
field! TRIGGER. 
TACH is hottest de- 
velopment in years. 
Makes sense. Makes 





















a hit with all who see j 
it. Brings “buying f 
customer into store. / 
ONE POWER 
UNIT 


for several imple- 
ments. Trigger-lock- 
ing enables quick 
change from one to 
another. Gives subur- 
banites MORE power 
equipment at LESS 
cost. 














DEALERS-JOBBERS 
Some good markets 
wide open, Fast ac- 
tion will get them. 
CALL, WRITE WIRE! 
We also make | and 
2 wheel tractors, 3 
wheel riders and im- 
plements.. 





Write for catalog 


FARM-ETTE 





MANTUA, OHIO 



















TO HELP YOU SELL 








®@ For more information on these products and services 
use free post card on page 175. 


band knives and precision ground 
die and flat stock. Catalog is sec- 
tionalized, indexed and cross ref- 
erenced for easy selection. Tools 


are illustrated and described in de- 
tail, with instructions for use and 
Pocket 


typical applications. size 


—_— — 











sold 


has 


THE 


every 


WITT 


satisfied 


catalog measures 556¢x7%%x% in. 


L. S. Starrett Co. 


For more data circle No. 76 on postcard, p. 175 


Cap Pistol Merchandiser 


No. 2097 Assortment of Eye ’n 
suy carded cap pistols includes 12 


Since 1900, 
millions of WITT 
Cans and Pails 
have been sold- 
each with a guar- 
antee to outlast 
3 to 5 ordinary 
Cans and Pails. 
In 55 years 
WITT has 
received 
thousands of 
unsolicited 
testimonials. This 
is a story of 
unsurpassed 
quality, one that 
you should consider 
in selling Cans where 
hard usage is a factor. 






WITT CORNICE COMPANY 
2110 Winchell Ave., Cincinnati 4, Ohio 














Eagle cap pistols, 12 Kit Carsons, 
24 Private Eyes and 48 Pals, plus 
window banner and 
display rack. Merchandiser holds 





self-service 


six each of the four models. Unit 
measures 8x12%x19 in. Display 


cards are in black and gold to ac- 
cent gun design. Pricing spot in 


upper left hand corner encour- 
ages self-selection. Assortment is 
shipped complete in one carton. 


Kilgore . Ine. 


For more data circle No. 71 on postcard, p. 175 


Nail Anchor Pamphlet 


Envelope-size pamphlet on Dry- 
vins, nail anchors for solid masonry, 
illustrates some of the fixtures that 
can be speedily installed with Dry- 
vins, by drilling a couple of holes 
and nailing the fixture into place. 
Also demonstrates, with diagrams, 
the holding power of these fasten- 





ers, showing how the shield and not 
the nail supports the load. Anchors 
are rustproof and available with 
single or double-head nails. Star 


Expansion Bolt Co., Inc. 
For more data circle No. 72 on postcard, p. 175 


Hand Tool Catalog 


Two-color catalog, Fine Hand 
Tools, is fully illustrated with pho- 
tographs and drawings. Contains 
descriptions of chisel sets, chrome 
edge tools, displays, butt chisels 
and tool kits, carving sets, wood 
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% Modern design in white and black that 


catches a woman's eye instantly 
*% Comfort-grip Bakelite handles 
*% Dripless spout, popular with everybody 


*®& Snug-fitting lid that stays tight when 
pouring 


%& Special tested coffee insert makes better 
coffee with less coffee 


%& Finest quality porcelain on heavy steel — 
your customers buy on sight 


Write today for new Catalog B showing 
complete Belmont Deluxe line 


»ee it pays you to sell 


ay 


New Selmout Deluxe Percolator 
















New Selmont 
Deluxe Percolator 
is made in 4, 6 
and 8 cup sizes. 


Also available in 
“Black Beauty” line — 
black outside, 

white inside 


Deluxe PORCELAINWARE 


Designed and Manufactured by The Belmont Company, 100 Belmont Street, New Philadelphia, Ohio, U.S.A. 
Division of The Ridge Tool Company 














Self-selling door mat, a steady profit-maker 


At $34? suggested retail 


YOUR PROFIT 


on only 12 mats 


$] 358 


Packed flat—6 to a carton—with 
striking, wrap-around label on 
each mat. Experience proves it 
moves! A high quality product 
made by the makers of Gates Flex- 
ible Sprinklers, Gates Garden 
Hose, Gates Plastic Pipe, and 
Gates V-Belts. 


TPA 29 





GATES KLEEN-EZY MAT 
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Wives love Kleen-Ezy Mat with 88 
wiper blades that stop dirt at door 


Everybody who sees it agrees — Gates Kleen-Ezy 
Door Mat is the first real improvement in foot wipers in 
many years. 

A self-seller because it looks as efficient as it really 
is...o pounds of tough rubber...88 wiper blades that 
won't mat down...easy to clean with hose or broom... 
scrapes soles dirt-free in seconds. 

Display it and see it sell itself ! Order from your job- 
ber today.—The Gates Rubber Co., Denver, Colorado. 


STOP 
DIRT 


at the deer 






Sthibhbbibbbbbbb dibbbdd 
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TO HELP YOU SELL 


turning tools, paring tools, tang 
chisels and gouges, and a new 16- 
oz. nail hammer. Price list is in- 
cluded. Buck Bros., Ine. 


For more data circle No. 73 on postcard, p. 175 





Tool Merchandiser 


Revolving tool merchandiser, the 
Hornet 100, displays one or two 
each of 100 different hand tools. 
Lightweight and easily portable, 








ot LE RS oO ieee 


SCHLAGE GIVES YOU A 
COMPLETE PROMOTION PACKAGE 


. . . including easels, mailers, 
streamers, ad mats, TV and radio 
spots . . . all built around this new 
tool as the “do-it-yourself” answer 
to home relocking problems. Call 
your jobber or Schlage representative 
today for full details. 






PVE fy 


Now the ‘‘do-it-yourself’’ homeowner 
has a reason to include relocking 

in his modernization plans. 

This unique reboring jig eliminates 
former fears of incorrect lock place- 
ment — makes it easy and economical 
to rebore doors to accommodate 
modern, smartly styled Schlage locks. 
it's a ‘natural’ for developing a 
whole new category of customers — 
people who formerly put aside lock 
replacement because it took too 
much time and trouble. 


SCHLAGE. 


“Pacesetter in Modern Lock Design’’ 


SCHLAGE LOCK COMPANY 
Son Francisco + New York + Vancouver, 8.C. 
Write te Schiage Lock Company, Sen Francisco 
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blue, yellow and white unit meas- 
ures 3034 in. high, 20% in. in diam- 
eter. It has a 9 in. flashing beacon 
on top that attracts attention. 
Every tool is clearly priced, shadow 
marked and numbered. Included 
are chisels, pliers, punches, screw- 
drivers, snips, adjustable wrenches, 
pipewrenches, box wrenches, open 
end wrenches, screw extractors, 
and \% in. drive sockets and attach- 
ments. P & C Hand Forged Tool 
Co. 


For more data circle No. 74 on postcard, p. 175 


Rental Sander 

This new sander is especially de- 
signed for dealer renting. One- 
piece frame weighs 89 lb; with de- 
tachable handle sander weighs 95 
Ib. Unit measures 17x12x13 in. 
Abrasive paper can be quickly at- 
tached to drum and is firmly held 


™ 
‘& 


4 








4 

by full length paper clamp that pre- 
vents tearing of paper. Sander is 
powered by 1% hp General Electric 
brushless-type motor. American 


Floor Surfacing Machine Co. 
For more data circle No. 75 on postcard, p. 175 


Fishing Tackle Catalog 

Ocean City - Montague 40 - page 
catalog features the 1955 line of 
rods, reels, fishing line and tackle 
accessories. Printed in three colors, 
illustrated catalog contains infor- 
mation on care of rods and reels, 
popular fishing knots, terminal 
tackle rigs and balanced tackle. 
Among new items are jet-black 
Holloglass spinning rods for fresh 
and salt water, and spinning reels. 
Ocean City Mfg. Co. 


For more data circle No. 76 on postcard, p. 175 


Steel Hammer Wedges 


As a Hardware Week special, a 
baker’s dozen of Grady steel ham- 
mer wedges is being offered for 
the price of 12. The group of 13 
packages of assorted wedges comes 
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eight sizes. Refill tubes are packed 
one doz to a box. Sinkers also 
TO HELP elt SELL come packed in self-merchandis- 
ing cartons with refills available 


one doz to a box. Split-shot sink- 
ers (assortment No. 1006) sells for 








attached to a colorful display card. To remove cap, tube is squeezed. 10¢ a tube, clincher sinkers (asst 
Five wedges are contained in each Hooks sell for 10¢ per tube and 1010) sells for 15¢ a tube, and 
individual transparent polyethylene come in Kirby (No. 8222), Carlisle bass-casting sinkers (asst 1014) 
bag: one each of No. 2, 3, 4, 5 and (No. 8322), and Aberdeen (NO. gel] for 20¢ per tube. Enterprise 
10. Cost to dealer for display card 8422) patterns. Come packaged in Mfg. Co. 

is $2. Merchandise has a retail new, self = merchandising carton For more data circle Ne. 79 on postcard, p. 175 
value of $3.25. Red Devil Tools. containing one doz tubes each of (Resume reading on page 14) 


For more data circle No. 77 on postcard, p. 175 


Hardware Display Board 
Stand-up display board features 
actual samples of “New Ameri- 
cana” hardware. Mounted on board 
are semi-concealed and flush hinges, 
knobs, drawer pulls and “E-Z” rub- 
ber roller catch. Hardware is avail- 
able in Star-Brite Black, Antique 





1955 model 


No. 700 


ELECTRIC 
LAWN TRIMMER 


$29.95 retail 


Even better than the 1954 


model which is making thou- 








/, 


















NEW 
No. 70 





Copper and Brushed Brass finishes. ELECTRIC sands of users happy. Custom- 
Display board, worth $3.50, is free LAWN TRIMMER built, 1/10 h.p. motor (9,000 
to dealers with order of $50, retail. $19 95 : RPM)—Safety switch stops 
Star Metal Products Co. . retail 


motor when released. Motor 
For more data circle No. 78 on postcard, p. 175 ae 
, : cord housed inside aluminum 
Here’s a trimmer at a vol- :' 
This display 


. 7 t be h dl , E ? d 
Hook, Sinker Packaging ume price that you can sell \' FREE. Order ee ee 
A blank with holder. Rolls easily on 
New type of re-usable, flexible with confidence because it each trimmer. 








hard rubber wheels. 
Motor has ball bear- 


plastic tube is now being used for 
packaging hooks and sinkers. Tube 
will not come open in tackle box. 1/15 h.p. motor (9,000 

RPM). Foot operated on-off 


will do the job. Custom built 


ing on shaft end oiled 


for life. Auxiliary 





switch. Rolls easily on large, handle grip. 


hardwood roller. Light and 


extremely easy to use. 


Made by the mokers 
Everyone knows 
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Brand Name Award to Librett Hardware 


Rickbeil’s, Sinton Sapply, Beckdol, 
Cleveland Hardware Also Honored 


A New Rochelle, N. Y., 
dealer, Charles Librett, Inc., 
has won top honor in the 
hardware category of the 
1954 Brand Name Retailer- 
of-the-Year competition. 

Four other hardware stores 
were selected to receive Cer- 
tificates of Distinction as 
Brand Name Retailers. They 
are: 


Rickbeil’s Hardware, 


Worthington, Minn.; Hardy 
Rickbeil, owner. 
Cleveland Hardware Co., 


Austin, Minn.; Bliss S. Cleve- 
land, owner. 

Sinton Supply Co., South 
Bend, Ind.; Samuel M. Sin- 
ton, president. 

A. R. Beckdol Hardware 
& Sporting Goods Co., 
Sharon, Pa.; Ira M. Godfrey, 
owner. 

Last year Librett Hard- 
ware won a certificate of dis- 
tinction in the Brand Name 
competition. Rickbeil’s Hard- 
ware and Cleveland Hard- 
ware also were awarded 
certificates of distinction in 
1954. 

The awards will be for- 
mally presented at the Brand 





CHARLES LIBRETT 
Names Day dinner on Wed- 
nesday, April 13, in the 
Grand Ballroom of the Wal- 
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dorf-Astoria Hotel, New 
York City. More than 1,700 
industry, retailing and ad- 
vertising representatives are 
expected to attend. 

These annual awards by 
the Brand Names Founda- 
tion, New York, are made on 
the basis of what the com- 
peting stores, in 24 lines of 
retailing, have done in the 
previous year to advertise 
and promote the sale of na- 
tionally known brand name 
lines of merchandise. 

The panel of judges con- 
sisted of merchants whose 
retail firm was awarded a 
Brand Name Retailer-of-the- 
Year plaque last year. 

The award winners and 
their wives will be enter- 
tained by a special program 
preceding Brand Names Day, 
including a visit to City Hall 
for greetings from New York 
City’s Mayor Robert L. Wag- 
ner and at luncheons by 
Life and Saturday Evening 
Post magazines, trade publi- 
cations and trade associa- 
tions and manufacturers. 

They will also tour the 
United Nations, newspapers, 
advertising agencies and tele- 
vision studios. 


—_—— 


Oklahoma Dealers Hold 
Housewares Session 


At the recently concluded 
convention of the Oklahoma 
Hardware and Implement 
Assn., a portion of the meet- 
ing was devoted to a discus- 
sion, led by George H. Muel- 
ler, Dallas, Tex., manufac- 
turers representative, on the 
profit potential for house- 
wares. 

Mr. Mueller, who reypre- 
sents the Wooster Rubber 
Co., told the dealers about 


the increased profits that 
could be made by building up 
a strong and attractively dis- 
played housewares section in 
every hardware store. 

He said that supermarkets 
were now selling over $140 
million per year in house- 
wares, or nearly $1.00 per 
person. Each retailer, Mr. 
Mueller said, could take the 
population in his own trad- 
ing area, multiply it by $1.00 
per year and so find out how 
much potential housewares 
business was being lost to 
supermarkets. 

Hardware stores must at- 
tract more women, he said, 
by carrying items that wo- 
men purchase at frequent in- 
tervals. For the average 
hardware retailer, house- 
wares are the idea! items to 
accomplish that purpose. 


Hibbard Dealer Show Emphasizes Growth 


Samson Cordage Elects 
L. G. Pratt Chairman 


Samson Cordage Works, 
Boston, has elected Lucius 
G. Pratt chairman of the 


board and William R. Dewey, 





LUCIUS G. PRATT 


Jr., president and treasurer. 

Arthur F. Chace, Jr., was 
named executive vice - presi- 
dent and director and Rich- 
ard A. Bates, assistant trea- 
gurer. 


Of Associate Store Plan in Hardware 


A second century of hard- 
ware wholesaling by Hib- 
bard, Spencer, Bartlett & Co. 
got underway recently with 
a three-day convention of 
Auburn and True Value 
associate store dealers. 

The meeting, held at the 
firm’s Evanston, IIl., office 
and warehouse, was com- 
bined with a merchandise 
show of 300 manufacturers’ 
exhibits. 

Dealers attending the 
meeting, which was the sec- 
ond annual gathering of the 
Auburn and True Value 
groups, were notably opti- 
mistic on the sales outlook 
for 1955. 

O. W. Ahl, Hibbard presi- 
dent, reported to a joint 
meeting of both store groups 


on the development of the 
associate store plan. He 
expressed considerable en- 


thusiasm over the experi- 
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ence of the associate store 
program thus far. 

Mr. Ahl discussed the 
financial experience of the 
company in 1954 and also 
the cost savings that were 
returned to dealers. Based 
on the experience of 1954, 


he said. Hibbard is con- 
vinced more than ever that 
(Continued on page 222) 
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Tennessee Wholesaler 
incorporates 
Russell Densler 
Co.. 
nooga, 


rated. 


The firm 


Hardware 
of Chatta- 
has incorpo- 


wholesaler 
Tenn.. 


will now handle 
nationally advertised lines 
and will broaden its hard- 
ware, houseware and electri- 


eal supplies. In addition, 
Densler Hardware is com- 
piling a catalog for the F 
hardware trade. i 


1955 
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At the 66th 






Hardware Assn. 







Herbert E. 
seph, Mo., 


dent. 


Owen, 











ham J. Shaw, 
Mo.., 
tary-treasurer. 

The 
Hardware 









Council 







To commemorate 
anniversary, 
330 Hudson 
City, hardware 
held a 
its headquarters, 


The 80th 






St., 


















Masback Merchandise Fair 
was attended by more than 
1500 dealers, or their repre- 
sentatives, visitors coming 
from all parts of the com- 
pany’s territory from Vir- 
ginia to northern New 
England. Total registration 


annual 
vention and exhibition of the 
Western Retail Implement & 
held 
cently in Kansas City, Mo., 


was elected 


Association’s 


its 
Masback., 
New 


Western Hardware Assn. 
Elects New Officers 


con- 


re- 


St. 


Jo- 


presi- 


New vice-president is Car! 
Connell, Cameron, Mo. 
Kansas 
was re-appointed secre- 


Wil- 
City, 


1955 


officers 


fair 


at 


20-22. 


elected at the convention 


Carl Connell, Cameron, 


are: 
Mo.; Harry Wood, Kiowa, 
Kan.: Melvin Kraemer, 


Marysville, Kan.; H. W. 
George, Osceola, Mo.; Ches- 


ter Hupp, Wichita, Kan.; 
and Gene Manny, Winfield, 
Kan. 

Farm Equipment Council 
members for 1955 are: Her- 
bert E. Owen, St. Joseph, 
Mo.; C. N. Harper, Hutchin- 
son, Kan.; Eugene Roth, 


Larned, Kan.; Bill Adriance, 
Wellsville, Kan.; Edward 
Shouse, Abilene, Kan.; and 
Marion Kline, Rockport, Mo. 


New York City Wholesaler, Masback, Inc., 
Holds 80th Anniversary Merchandise Fair 


80th 
Inc., 
York 
wholesalers, 
merchandise 
Feb. 


Anniversary 


for the three-day event ex- 
ceeded 5000. Held each after- 


noon and evening of the 
three days, the fair featured 
special offerings from all 
departments, tours of the 
entire operation, refresh- 
ment and entertainment. 
Buying was active with 


attendance triple that of any 


previous show sponsored 
by the company. 
Manufacturers’ displays 


(Continued on page 214) 
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M.W. Planning Board Members: front row, left to right, 
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. 
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Jerry Disch, New Glarus, Wis.; Matt Schafer, Devils Lake, 
No. Dakota: Robert Olson, Tower, Minn.; Norbert Haber- 
man, Heron Lake, Minn.; Miles R Summers, Houston, Minn.; 


Marvis Hogen, Kadoka, So. Dakota, and Cy Meszaros, Edge- 
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Time Payment Plan Offered Dealers At 
Marshall-Wells Stores Annaal Congress 


Marshall- Wells Co., Du- 
luth, Minn., further extend- 
ed the scope of its Associate 
Stores’ program with the 
announcement of a conven- 
ient payment plan for dealer 
use at the annual Congress 
in Duluth, Feb. 7-9. 

The Congress, 
gether in a 


tied 
complete mer- 
chandising packaged keyed 
to the theme of “There's 
No Business Like Show 
Business,” brought new lines 
and new promotions to the 
dealers. Dealer registration 
of about 800, made this the 
ever held. 

The convenient payment 
plan, which ex plained 
by Bob Hauck is a new point 
in the Marshall-Wells Stores’ 
Associate program which 
includes identification, 
advertising promotions, store 
display and engineering, 
stock control and accounting, 
and field representation to 
help dealers. 

The credit 
all merchandise 
and 


to- 


largest Congress 


was 


store 


classifies 
into four 
for 


plan 
categories, each 
sets a down 
ment, a schedule of payments 
from 13 to 26 


category, pay- 


ranging 


; ' ie 


- $ } 


# 





months. A special contract 
form, with an add-on 
feature, is included. Also, 
a reserve fund to protect 
dealers against losses is to 
be set up. 

New 25-year club members 
presented to the Congress 
were G. C. Schock, Ashley, 
North Dakota, and Robert 
Sitz, representing the M-W 
store at Cando, North 


(Continued on page 224) 


Hardware Show 
Date Scheduled 
More 


year's 


of iast 
have 
served space for the 10th an- 
nual National Hardware 
Show, scheduled again 
Navy 
7-21, 

The 


cludes 


than 75 
exhibitors 


pct 


re- 


at 
Pier, Chicago, October 
inclusive, 1955. 
exhibitors’ list also in- 
raw materials manu- 
facturers. 

Navy Pier floor plans and 
full details of 1955 ex- 
position are available now at 
the NHS headquarters, 
1105, 331 Madison Ave., 
Y ork, N. Y. 


the 
Suite 


New 


¥ 
« 


4: 


4 


ij 


/ 


4 


basil 


ley, No. Dakota. Rear row, left to right, George Burshek, 


Shakopee, Minn.; Ray Koplien, Weyauwega, Wis.; 


Walt 


Bahner, Foley, Minn.; Richard Davis, Sandstone, Minn.; M. 
P. Nelson, Cumberland, Wis.; James Larsen, Detroit Lakes, 
Minn., and Ernie Logan, Glasgow, Mont. 
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W. G. Holley Retires 
From David Round & Son 


William G. Holley has re- 
tired from the hoist manu- 
facturing firm of David 
Round & Son, Inc., Cleveland. 
He has been connected with 
Round Affiliated Companies 
for 42 years and as general 
manager of David Round 
& Son, for six years. 


Masback, Inc. Holds 
Merchandise Fair 


(Continued from page 213) 


were set up to show the lines 
of 112 hardware and house- 
wares makers, representa- 
tives of many of the sup- 
pliers being on hand to 
show new and improved 
merchandise. 

Masback’s Red Diamond 
tool line, the company’s 
catalog service and sales 
promotion and advertising 
service were featured in 
special displays. Included 
was the 1955 spring con- 
sumer catalog. 

Founded in 1875 by the 
late Robert J. Masback, the 
compary has been located 
at its present quarters since 
1935. Officers of the company 
are E. R. Masback, chairman 
of the board, E. R. Masback, 
Jr., president, R. H. Lang 
sam, vice-president, W. K. 
Donald, treasurer. J. B. 
O’Neil and Phil Spiegel, 
assistant vice-presidents and 
FED. Barrett, assistant 
seretary. 


—— News of the Trade- 


Outdoor Living Merchandise Corner At Our Own Hardware Show 


the bog 


9° COOKERY 


~ 





Merchandise for outdoor 
living and gardening was 
featured in this corner of 
the recent merchandise 
show and convention held 
by Our Own Hardware 
Co., Minneapolis (see HA, 
Mar. 3, p. 199). Some 500 
dealers, their wives and 
store personnel, from a 
seven-state area attended 
the convention. These 
views show the outdoor 
living corner just before 
the show opened and the 
attention it received after 
the show opened. 





Visiting dealers and other guests line up at the buffet table operated each of the three days and nights of the show 
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Here's one of the family 


SWIVEL VISE +153 
FEATURES: 


© Body—Fine grain cast iron. 


e Jaws — Milled and 
ground. Gray iron, fitted 
with cold rolled steel guides. 








e Screws—All screws fitted 
with sliding cross pins 









QUALITY FEATURES 


SPECIFICATIONS 


There's ao 8B & C Quality Vise to fit the Job best! 












Sell More 
Star Blades 


STAR Merchandising Material 







The Profit-Building 


STAR “FEY DUK” © 


Hardware dealers from coast to coast 
are cashing in on hacksaw blade sales 
with this Star “Flex-Pak” Display 
There are good reasons why: It puts 
hacksaw blades where your 
customers can see them—and 
seeing means selling. It helps 
you sell Star “Molyflex” High 
Speed blades — at 4 times the 
profit for you. It simplifies 
Dy giving you a balanced stock 
breakable Special Flexible 
“Molyfiex” High Speed (cop 


es. It costs nothing extra 





It's no trouble selling | 
vises that have con- 















sumer acceptance — 









that give you more dol- 
lar volume—more profit 
per sale! B & C Vises 
are solidly built to with- 
stand the abuse in the 
home, garage, farm or 
shop! 

























The § 


DISPLAY CARE 
Copper, green and bla 
card, 10° x 13%". Blad 
o. GesecSell 260° schetinn per finished. Facsimile 
Cen be tompererily clamped printed on the card to p 
appearance as you ma 
or permanently bolted to | Contains 10 blades — 10 
bench. | 18- and 24-tooth 
¢ Finish—In Black and Red | 


durable baked enamel. 


© Packed — Individually 
cartoned. 










































W.dth jaws 

No. Type Jaws Open 
149 Bench 1 %4 1% 
150 | Bench 2" 

153 | Utility 2" 
175 Sawhorse 5*4 x! 4 

176 Woodworker 6° 4" 




















Weight | | 
ta" _ Attractive 2-color display card ho 
Packed — Finish | blades — a fast-selling, all-purpose 
50 U DS ureer 
{ | 88 Ibs. Green 
- oe | Famous 
12 57 Ibs. | Base—black 


Body—red STAR nO. 20 
10 Ibs. | Green | HACK SAW 











Ask your Jobber to show you the complete B & C line 


of Clamps, Vises and Hand 


able line since 1925—OR WRITE US 







re BRINK & COTTON 


es “ 
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12 66 Ids Green FRAME 
Complete with unbreak- 
able Special Flexible 
blade, packed in attractive 
box. Each box contains a 
practical wall chart with 
helpful suggestions on selection, use and ca 
frames. Reverse side of chart can be used to 
into a sales-getting counter display, as illustr 
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Handy TINY TIM 


Indispensable for close-q 
thin tubing, heavy wire, m 
and other materials withi 
Frame is bright nickel finish! 
Year After Year, Star Blades Lead 
Sold Only Through Recognized 


CLEMSON BRO 


MIDDLETOWN, WN. Y., U.S 
Mokers of Hand ond Power Hock Sew Bilod 
Metal Cutting Band Sow Biodes and Clemson La 


Tools—a popular, profit- 








MFG. CO 
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BUSINESS WEEK calls the uranium rush . 
Biggest Boom in American mining history.” Wise 
dealers are stocking up on Geiger Counters! 


Only the F-6 Geiger Counter offers 
ALL these features at this price! 


Large . 
Super Visible eee ee Built-in 
eter Loudspeaker 






Self- 
Coiling 
Cable 


aes a BB Carrying 
7 rs in a oe <a. 
ae = me “ Pes: 

eg we 


¥ oe 
2g 
CL 
& 


Built-in 


LABORATORY Battery Checker 


QUALITY AT A 
PROSPECTOR’S PRICE! 


$199°° 


FREE FOLDER: 


Weatherproof 
Aluminum Case 


Complete with batteries, carrying belt, 
radioactive ore samples, full instructions. 


You, 100, 


PROFITS BY 
COUNTER’ 





Write today for full 

details how Bill Barbus, 
Pasadena hardware dealer, 
sold $3237.31 worth of 

F-6 Geiger Counters in 

less than 1 month! 





BILL BARBUS 


We'll send you on illustrated folder packed with facts that 
you con apply directly to your own store, e.g., how to sell 
Geiger Counters and Scintillctors, how to answer questions 
most frequently asked, how to set up effective displays, type 
of ads to use, how te secure free publicity, etc. We will 
olso send you full details on prices, discounts, free promo- 
tiene! aids, etc. 


ie 
. "The 








TECHNICAL ASSOCIATES 


4U We sttiaelelal. 


’ Provide meio Ave - 
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Trimalawn Elects 
LaPenna Vice President 


Don LaPenna has been 
elected vice president of the 
Trimalawn Mower & Equip- 


ment Companies. He will 
make his headquarters at 
132 Route 17, Wood-Ridge, 
N.J. 

Mr. LaPenna has had 


| many years experience in the 


|ing phases 


| the 








DON LaPENNA 


purchasing and merchandis- 
of the garden 
supply business. He was pre- 
viously associated with Mas- 
back, Inc., New York City 
wholesaler. 
Trimalawn, which has 
branches in Floral Park, 
lL. I., Wood-Ridge, N. J., and 
Stafford, Pa., specializes in 
wholesale distribution 
of power garden equipment, 
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garden and allied 


lines. 


supplies 





"56 lowa Convention 
in New Auditorium 


The 58th annual conven- 
tion and trade show of the 
lowa Retail Hardware Asso- 
ciation will be held Feb. 7-10, 
1956 in the new Veterans 
Memoria! Auditorium in Des 
Moines. Plans are underway 
for making next year’s con- 
vention one of the Associa- 
tion’s with nationally 
known speakers and new con- 
vention innovations. 

The Association will short- 
ly mail out space reserva- 
tion brochures for the con- 
vention hall, which is one of 
the newest and most modern 
n the country. 


best, 


Siegler Corp. Elects 
Two Vice Presidents 


Norman E. Grandt and 
Walter G. Ullman have been 
elected as vice-presidents of 
The Siegler Corp., Centralia, 
Ill. 

Mr. Grandt, 
sistant genera! 
been with the 
almost 18 years. 


formerly as- 
manager, has 
Siegler firm 


Mr. Ullman has been with 
the company 16 years, serv- 
ing as general sales man- 


ager for the past eight years. 





Governor Tours New Bigelow Warehouse 


Governér tours new warehouse of Bigelow & Dowse Co., 


hardware wholesaler. 


Edward ] 
W. Blakeley, Jr 


construction firm: Christian 


in Boston's 
Heights during grand opening last month. 


suburban Needham 
Left to right, 


. Stewart, senior selectman of Needham: Gerald 
, vice-president of Cabot, Cabot & Forbes 
A. Herter, 


governor of Mas- 


sachusetts; Robert H. Watts, vice-president, and Elmer J. 

Murray, sales manager of Bigelow & Dowse. Thousands 

of New England hardware dealers toured the warehouse 

on floor conveyor trucks and inspected trade exhibit in 

display room during formal open house. For details of 

new warehouse see Hardware Age Jan. 6 issue page | 46 
and Jan. 20 issue page 220 
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INSIDE-OUTSIDE 
PULL-PUSH WHITE TAPE 














Die cast case finished in heavy chrome 
or zinc chromate. Automatic brake — 
replaceable biode. 





No. 406 Made in 3 lengths — (6 ft.) & 
(8 ft.) (10 ft.) : 





A White Tape in Powder Blue, Copper 
Tone, Silver or Bright Plated Cases. 


Ne. 380 — a 6 ft. tape designed for 
beauty as well as utility. 




















Make your store Masonry 


No. 506W 


ason.wure tore indverie H Paint Headquarters with the 
complete Gold Bond Line 













Tope in bright finished steel case. 
Retoils ot $4.98. 





Carry the Gold Bond Masonry Paint line, and you ve 
got a paint tO meet every customer's need 


If it's a question of color for beautifying interior or 
exterior Masonry, you can recommend Gold 

one , Bond Craftco (for porous surfaces y0Old Bon 
No. 718 Utility Knife } 4 pe ) urtace ) or Cs ‘4 d 


; r ed. fi Craftone (for dense surtaces). The wide selection of 
Fine quality, rugged, tive extra new, deep tone colors (10 for Crafrco and 14 tor 


blades in handle — a quick seller at 75¢ Craftone) will please even your most discriminating 
customers. Or, if it’s a problem of moisture 
control, you can recommend one of the following 

W A L S Cc 0 p A D L 0 Cc . S products ot the Gold Bond Crattte System 

@ Creftite Cocter—for controlling the penetration of moisture. 


Fine quality, sensible prices, good design @ Croftite Seaier—tor controlling seepage through 
make the Walsco Line an easy one to sell. floor-line crocks. 


@ Craftite Plug Putty—for controlling high pressure lecks. 
Now's the time to make your store Gold Bond 
Masonry Paint Headquarters... because Springtime 












1 ORDER is the best time for masonry paint profits. 
FROM 
. yYOuR NATIONAL GYPSUM COMPANY, BUFFALO 2, NEW YORK 
JOBBER. | 
vii SZEeegaeae 
~ ow Re ae = 
t ET ATEx COLOR MASONRY WALL SUNFLEE 
CATALOG. ge smpees one peanee Aa wa PAIintT 





Paint better with 
CNR Bsyihme . PAINT PRODUCTS 







_ 

Fee 4 P 
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VOTED No. I 
PLASTIC’ DINNERWARE 


TRG UL eC Ae a 
(Over 100% higher than next brand!) 


Ask your jobber 
eTmaimel-siclitmels 


BROOKPARK 


for 


HARDWARE WEEK 
Sales 


* Melmac —_ 

Th: House Beautiful 
is ary 
5 np; 


. 
Fettin, 











, international molded plastics, inc. 
Cleveland 9, Ohio 
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———News of the Trade : 


B a 0 C K PAR K Special Contact Session Planned For 


Annual Southern Hardware Convention 


The annual joint conven- 
tion, April 10-14, of the 
Southern Wholesale Hard- 
ware Association and the 
American Manu- 
facturers will 
this informal 


Hardware 
Association 
year have an 
contact session for wholesal- 
ers and manufacturers 

This two-hour session wil] 


be held on Monday morning 


| 


April 10, and replaces the 
customary morning whole- 
salers’ meeting. All members 
of both associations are 
urged to be present at this 
session, which will provide 
an opportunity to see every- 
one and to make appoint- 
ments for later individual 
conferences. 

The convention returns 
this year to Palm Beach 
with headquarters at the 
Biltmore Hotel, which has 
new, improved facilities for 
handling the business and 
entertainment features of 


47 


ne meeting. 

There will be a reception 
for the entire convention on 
Sunday evening, April 10 in 
the Biltmore’s new Florida 


room. Though the business 
program not yet com- 
pleted, three principal speak 


have 


is 


ers been selected for 
the joint sessions. They are: 

Clem D. Johnston, Presi- 
dent of the Chamber of Com- 
merce of the United 


States: 





Richard Harkness, chief of 
the NBC Washington News 
Bureau, and Allan B. Kline, 
president of the American 
Farm Bureau Federation. 
The individual wholesalers’ 
session will feature a prac- 
tical discussion of business 
management problems by the 
firm of 
management consultants. 
There will also a talk 
market development by 
of the Minnesota 
& Mfg. Co.; a report 
compensation 
based on a membership sur- 
vey; a panel discussion of 
promotion for 
a talk on the distri- 
appli- 


head of a business 
be 
on 

Bill 


Mining 


(,0ove 


on Saiesmen § 


sales help 
dealers; 
bution 
ances. 
Members will talk on such 
subjects the returned 
handling of 
small 


of portable 


as 
goods problem; 
salesmen’s amples ; 
etc. 

Since the c 


orders, 


onvention opens 


on Easter Sunday, arrange- 
ments will be made for spe- 
cial Easter services in the 


jiltmore gardens on Sunday, 
April 10. Cl | close t 


nurcnes LO 
the Biltmore will also have 
special Easter services. 
he a Sur rise ser- 


There will 


vice oO! Easter morning on 
the beach, about |] mile from 
the hotel, and it is expected 
that special transportation 


made 


be 


Nebraska Retailers Elect Officers 


“ 
arrangements will 


C. A. McCoy (right) secretary-treasurer of the Nebraska 


Retail Hardware 


Supply Co., Lincoln, a new 


Other ofhcers elected are Friel Kerns, Jr., 


Assox ation welcomes Dix k loy, United 


the 


A\ssox iation. 


Kerns Hard- 


of 


cirector 


ware, Humboldt, president; Bud Pence, Pence Hardware, 
Aurora, |st vice-president; Walter Good, Pelz Hardware, 


Holdrege, 2nd vice-president. 


Walter Reed, Morrill Hdwe. & Impl. Co., 


Mr. Joy, are 


Directors. in addition to 


Morrill (mew); Irvin Enke, B & E Hardware, Emerson, 


and Vincent Nelson, L 


E. Nelson & Son, Omaha. 
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SHELTON america’s 


FASTEST SELLING. ..MOST 
COMPLETE LINE OF 


PROF MAKERS | 


PROVEN 


~ wg 
ace \ 


SHOPPER STOPPERS © 


(SY TACKS, NAILS, BRAD 
: IN HANDY ATTRACTIVE 


VISIBLE TUBES 


YEAR ‘ROUND 
VOLUME BUILDERS 


CUSHION HEAD 
THUMB TACKS 


UPHOLSTERY 
NAILS 


ON BLOCKS 


WRITE TODAY! 
FOR INFORMATION ABOUT 
FREE WIRE RACK DEALS 


NEY" 
3 TUBE KIT 


A SURE-FIRE 
SALES HIT! 


SHELTON TACK CO., Shelton Conn. 
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MILLION TUBES 


on plies tike toothpaste. — 
tays bright white forever. 


MIRACLE’ TUB-CAULK 


described in 
Reader's Digest’ 


and is selling more millions for you! 


and 


S ‘ 
MIRACLE ADHESIVES CORP. 


214 E. 53rd Street, New York 22, N. Y. 





ORDER 
RURAL M 


TEEL AND 
oe BOXES FROM 


NUM 
ALUMINUM 





FAWSCO: 


pAY 


ONE FRE! 


TED SHIPMENT 


Fawsco now makes BOTH aluminum and steel rural 
mailboxes. Order both lightweight aluminum and 


heavy rust-resistant sheet steel boxes at one time, 
from one source. Orders processed within 24 hours. 


Ne. |} ALUMINUM RURAL 
MAILBOX 


18 and 20 gauge aluminum. 
Packed individually or 6 to 
a carton. Shipping wt.: EACH 
— 3 ibs. 9 oz. 


No. 1 STEEL RURAL 


MAILBOX 
20 and 22 gauge steel. 
Packed individually or 6 to 
@ carton. Shipping wt.: EACH 
— approx. 9 Ibs. 


#1 SIZES: Length 18-15/ 16"; Width 6-1/4”; Height 8-13/16” 


NO. 2 SIZE STEEL AND ALUMINUM 
RURAL MAILBOXES IN PRODUCTION 
INQUIRE NOW FOR FUTURE 


SOON. 
DELIVERY 


FAWSCO MFG. DIVISION 
Cuychoga Falls, Ohio 







Please send me prices on rural mailboxes 


NAME _ 


ADDRESS 






city 


' 
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—— News of the Trade — somemeee 


Stratton & Terstegge Group Meetings 


Stratton & Terstegge officials at a group meeting, left 
to right, J. H. Sanders, sales promotion manager; 
Hodapp, vice-president; A. P. Koch, Jr., Kentucky sales 


manager; A. 


J. Carson, general sales manager. 


Group sales meetings, in place of annual general staff 
meetings, are held by Stratton & Terstegge Co., Louis- 
ville, Ky., wholesaler, to talk over promotions for specific 
lines. Here are Kentucky salesmen at a recent group 
meeting on appliances held in Louisville. 


A. L. French Retires 
from Remington Arms 
) Rae 


French, manager, 
products service division 
of Remington Arms Co., 
Bridgeport, Conn., will re- 
tire in the fall to spend the 
winters in Florida and the 
summers at his home in 
Easton, Conn., following his 


hobby of growing nursery 
stock. 
Mr. French was with 


Remington from 1914 to 1919 





A. L. FRENCH 
on production of French and 
Russian military rifles dur- 
ing World War I. 

In 1926 he returned to 
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temington, on sales in New 
England with headquarters 
in Bridgeport. During World 
War II he back on 
production work in ordnance 
equipment and in 1945 be- 
came products service di- 
Vision manager. 

Mr. and Mrs. French have 
a daughter, Dr. Virginia 
French Allen, professor 
of education at Teacher's 
College, Columbia University 
in New York. 


Reo Lawn Mower 
Sales Meeting Held 


National sales and service 
policies for Reo lawn mowers 
were discussed at a two-day 
meeting of Reo field repre- 
sentatives with Motor Wheel 
Corp. and Reo Division offi- 
cials at Lansing, Mich. 

Fourteen Reo lawn mower 
sales and service representa- 


Was 


tives throughout the nation 
attended the session. 
Thor Loe, sales manager, 


outlined sales plans for the 
coming season. Don Hough- 
taling, service manager, dis- 
cussed the 1955 service pro- 
gram, and Don Spalding, ad- 
vertising manager, revealed 
the advertising plans. 


1955 

















TOUGH 
PLASTIC COATED 
FIBER 


BUILDS... 


Customers see it—feel it—buy 
it! Foam-Weev is soft, buoyant 
foam rubber fused to tough, 
beautiful plastic coated fiber. 
Cleans with the swipe of a 
damp cloth. Cannot skid—even 
on the slickest floors. Used 
everywhere—kitchen, bath... 
even on car seat and picnic 
bench! Four attractive colors— 
four fast-moving sizes. A special 
promotional size that can be 
retailed for $1.00. Try Foam- 
Weev—the profit-builder. Write 
for sample. 


CLOW 
LOLA CY 


FREMONT - OHIO 


Ye - 
a rng 
a P| 
‘tr: 
* 90 eed 


cer egeret ‘reat 





ROTARY MODEL AV-20 
2.5 hp 4-cycle; 20” biade 


ARE YOU IN A RUT... trying to sell power mowers 
that look alike and act alike? 

Then—here’s the power mower that gives your sales 
a boost in the right direction! Here's the mower that 


outlooks .. . outdemonstrates outperforms any 
other 


It's the WHEELS that do it! BIG BICYCLE-TYPE 
WHEELS glide easier ... won't bog down in turf! Have 
better weight distribution for greater safety ... complete 
operator control! 


Yes—Yazoo will outsell any mower you've ever sold 
—hands down! SEE YOUR YAZOO JOBBER RIGHT 
AWAY! 


WE HELP YOU SELL with complete ae 
and merchandising program: 


1 Hard-hitting ads in consumer and trade 
magazines! 


2 Complete advertising ‘Kit’ for youl 
“Sales Shots"’ bulletin to your salesmen! 


SEND COUPON BELOW FOR 





CATALOG AND COMPLETE 

DETAILS! «+ 

—_— —— a a ee ee 

J YAZOO MANUFACTURING Company I 
! 


3607 Livingston Road pest. HA) 
Jackson, Mississippi 


Please send me your Catsiog and comptet 
@Getaetis on How | con BOOST MY SALES wien 
Yazoo Big Wheeis! 


rian 
sTReecer 


] ciry STATE 
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BUTTON 
TIPS 


STANDARD 
TYPE 
NO. 29 





BOMMER SPRING HINGE CO. INC. 


cal ‘SLilva - sate ts hi 
Slilla 


LANDRUM, SOUTH CAROLINA 


18O N. Wecker Drive 


Chicago 6 Hil 


263 Classon Awe Brookiyn 5 N 




















Announcing Nelson's New 
“Perfect Clinching’ Coupling 


FOR PLASTIC GARDEN HOSE 


The new “Perfect Clinching” Hose Coupling 
features a groove behind the third corrugation. 
This patented improvement, when combined with 
the Nelson special patented fingers, gives a per- 
fect repair that won't slip or cut the hose. The 
shank diameter of this new coupling is less than 
on the previous model making insertion into new 
small diameter hoses much easier. 


Both the coupling and mender are available in the 
new style in all sizes. Write for free samples. 


L. R. Nelson Mfg. Co., Inc. - Peoria, Ill. 


| ness, 





D. E. Cross, Sr., Begins 
Sist Year With Belknap 


Dara E. Cross, Sr., vice- 
president and treasurer of 
Belknap Hardware and Mfg. 
Co., Louisville, Ky., began 





DARA E. CROSS, SR. 


his 5ist year with the firm 
Jan. 30. 

He has been a member of 
Belknap’s board of directors 
for 38 years. Mr. Cross was 
made secretary and treasure! 
in 1950, and a year later was 
made vice-president. 





Hibbard Dealer Show 
Highlights Store Plan 


(Continued from page 2)}2) 


it is possible, through low 
cost operations, for a whole- 
saler to make a profit for 
its stockholders and at the 
time, through cost savings 
rebates, give dealers good 
competitive prices in their 
buying. Mr. Ahl expects the 
total of cost saving rebates 
returned to dealers to show 
a large increase in 1955. 


The wholesale company 
is also planning a number 
of steps that are expected 


to improve service to dealers 
and reduce operating costs, 
which will be reflected in 
savings returned to dealers. 

The statement that “a 
big man in a small store” 
can run a profitable busi- 
was the theme of a 
talk by Donald R. Grimes, 
president of the Independent 


| Grocers Alliance. Mr. Grimes 


described the development 


of the IGA group of mde- 
_pendent wholesalers and re- 


| tailers 


'competitive with 


and explained how 
it helped keep independents 
the chain 
food operators. 

Mr. Grimes said _ that 
operating costs of IGA 
wholesalers are now down to 
as low as 3 percent, as 


~ News of the Trade———____—_ 


compared with costs of 5 
to 16 percent previously. 
Retail store members of IGA 
are now doing business, he 
reported, on a 9 to 12 percent 
overhead basis, as compared 


with 17 to 20 percent pre- 
viously. 
The success of any vol- 


untary chain program, the 
IGA president stressed, was 
the loyalty of the retailer 
to one primary source which 
must supply him with both 


merchandise and promotion 
programs. 
Another speaker at the 


meeting was J. H. Hutchin- 
son of National Cash Regis- 


ter Co. who explored the 
possibilities of self-service 
as a means of reducing 


operating costs in hardware 
stores. Mr. Hutchinson 
traced the increase in ex- 
penses and decline in profits 
over past years and recom- 
mended self-service as means 
of correcting this condition. 

He stressed that food 
stores had educated custom- 
er to self-service; that some 
customers like to browse, 
while others like to shop 
quickly. Self service permits 
both types of customers to 
be happy. 


He also pointed out that 
the open display required 


in self-service expands prof- 
itable impulse purchases. 
Self-service is also helpful 
in handling the peak period 
problem without expensive 
expansion of the selling staff. 


Credit Selling Program 


An explanation of the 
credit selling program de- 
veloped by NRHA and a 
discussion of plans for 
National Hardware Week 
was presented by Fred R. 
Olmsted of NRHA at one 


of the sessions. 

Credit selling, Mr. Olmsted 
said, can be applied to all 
types of purchases and 
will help place hardware 
dealers on equal terms with 
the big chains. 


In addition te the joint 
sessions, the Auburn and 
True Value groups held 
individual meetings at which 
promotion plans for 1955 
were described. 

The merchandise exhibit 


was open each day and, in 
addition, tours of the Hib- 
bard warehouse were ar- 


ranged for dealers. Some 
dealers came considerable 
distances to the meeting. 
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HARDWARE CLOTH 


This flat wire welded selvage marks a major advance- 


ment in this commodity. Precision woven fabric utilizing | 


hard drawn wire in place of the customary annealed 
wire gives added strength, rigidity and uniformity of 


meshes. By Wright’s new weaving process the flat wire 


selvages are tightly welded to each filler wire, resulting 


in even, accurate width. Heavily galvanized after ce 





EZ-DIG 


NATIONALLY ADVERTISED 








DIGS HOLES THE EASY WAY 

For Planting — Feeding Soil 

Watering Roots — Aerating 
Lawns — Many Uses. 


Just step on it, pull it up 
..and there’s the neatest 
hole you ever saw in the 
soil. A hit at every major 
garden show during the 
last year. Digs up to 7” 
deep. Made of durable 18 
gauge welded steel tub- 
ing attractively finished. 


IN 
BETTER HOMES 
AND GARDENS 


reg str aoe 


FLOWER 
GROWER 











POPULAR 
GARDENING 





Advertised Selling Price 


$395 


1%" diameter $2.96 


1%" diameter 
hend size $1.96 









If your wholesaler cannot supply, write direct to: 


PROGRESS PRODUCTS, INC. 


‘3160 W. 32nd St. . Cleveland 9, Ohic 
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. and it's 
ll be able 


new superior — Eagle Aluminum Treated 
eredwuact 


Ja 


70 


individually packaged 


in a distinctive aluminum colored carton, you can get the bulk of the business 
you how you can get your 


only Eagle Tarpaulins give 
4 
| 
en 


ger than any tarpaulin ever 


eortather 


TARPAULINS 


a 


p 
‘ 


rr 


Here's the greatest development in tarpaulins in over 60 years 
from farmers and truckers in your locality. Ask your wholesaler to show you oa 


exclusive for Hardware and Implement dealers. No other type store wi 
sample of the Eagle Aluminum treated Tarp and tell 


to sell your customers this 
made for the farm trade. With this new, sensational tarp, 


FREE Eagle Tarpaulin Display Rack. And, remember, 


Farm Tarps and Truck Tarps are stronger and last lo 
you these outstanding selling features: 


@¢ 


i 
afs4.. 


, 
he 




















os SOURCE 


Through the years Atlas Screw & Specialty 
Co. has proven by PERFORMANCE, that 
they are a source of supply that can fill 
ALL your fastening requirements. By 
means of modern manufacturing facilities 
and diversified equipment ATLAS can 
produce your minutest as well as your 
largest component requirement. 

Leading distributors and jobbers have found ATLAS a 
reliable source for their needs. ATLAS can handle the job 
right—the right fastener, the right quantity, at the right 
time 

PS You'll increase your volume and year-round profits, too. 


ATL 


O. 
eciALTY © 
gew & SP ‘ 
e 9 srxoome eos 

new YORK ! 





BOLTS 
NUTS 
SCREWS 
WASHERS 


sTRett, 


45 5, wu. 























YOU'LL BE PROUD 


TO SELL 















V.S PAT no 
2,656.557 





BRACKETS — 


Get Your Share of Increasing Sales! 


® NO TOOLS REQUIRED ® QUICK SET-UP 
@ CLAMPS TO ANY SURFACE UP TO 3%” THICK 
® TILTS TO ANY POSITION @ NO LOOSE PARTS 
@ BUILT TO LAST ® LOW COST 


Fits 1 or 2 Mantle Coleman Fits 1 or 2 Mantle Kamplite 
A bracket designed and tested for complete adaptability, durability, 
ond simplicity under the rugged conditions met by outdoor men. 
This bracket reduces fire potential while using gasoline lanterns 





s of ovt by providing sturdy attachment and platform. 
ep 
No More Lt 






Broken Or Lost 


IF YOUR DISTRIBUTOR IS UNABLE TO SUPPLY YOU, GIVE 
US THEIR NAME AND MAIL YOUR ORDER DIRECTLY TO 


LANTERN BRACKET CO. 


OLEAN. N.Y 





SOUTH 26TH ST 











- News of the Trade 





Marshall-Wells Offers 
Time Payment Plan 

(Continued from page 213) 
Dakota. Winners of an all- 
expense air trip to Mexico 
City were Mr. & Mrs. Ralph 
Randle, Ainsworth, Neb., 
new M-W dealers served out 
of the St. Paul branch. 

L. H. Hatfield, executive 
vice-president. opened _ the 
first day’s meeting with an 
expression of optimism re- 
garding the market poten- 


tial. The problem for hard- 
ware stores, he said, is to 
determine whether or not 


they are geared to benefit 
from the country’s expand- 
ing economy. 

Mr. Hatfield was followed 
by a color cartoon film, pre- 
pared by Life and Fortune 
magazines which explored 
the changing American 
market. It demonstrated that 
the greatest change has been 
in the middle income bracket 
which has increased 45 pct 
in numbers since 1947, and 
accounts for 42 pct of the 
country’s total real income. 

In 1929, there were only 


2.000.000 people in the 
middle income bracket 
($4,000 to $7,500) but in 
1953, there were 23,000,000 


in that bracket. Also stressed 
was the fact the suburban 
areas have increased 43 pct 
since 1947 and that housing 
has become the nation’s No. 
1 industry, a $20 billion 
market. Consequently, the 
best business potentials now 
lie in residential building, 


electric items, general hard- 
ware, and house furnishings. 

In a sketch which followed 
the form of the Murrow TV 
Lynes, 


program, H,. A. 


Waldron C. Davis, 


Duluth branch manager, 
was interviewed by H. C. 
Greenough, Duluth sales 
manager. 

Mr. Lynes made the point 
that dealers must learn to 
operate on a_ satisfactory 
profit margin. There is no 
room for extra large margins 
in merchandising, he said, 
and he urged dealers to 
average their store margins. 


Other recommendations 
were: it is necessary to 
watch operating expenses; 
check services; look for 
times wastes. With payrolls 
in that area up 14 pct, it 
is important to check the 


productivity of sales people. 
A better selling job re- 
quires a more. attractive 
store; better pricing, feature 
display, lighting, and service 
items. Also, with the wide 
acceptance of super-market 
philosophy, turnover is the 
key to merchandising. 
Planning Board members 
introduced at the Congress 
were: George Burshek, Sha- 


kopee, Minn.; Ray Koplien, 
Weyauwega, Wis.; Walt 
Bahner, Foley, Minn.; Rich- 


ard Davis. Sandstone. Minn.;: 


M. P. Nelson, Cumberland, 
Wis.; James Larsen, Detroit 
Lakes, Minn.;: Ernie Logan, 
Glasgow, Mont. ; Jerry 
Disch, New Glarus, Wis. 
Also. Matt Schafer, Devils 
Lake, No. Dakota; Robert 
Olson, Tower, Minn.; Nor- 
bert Haberman, Heron Lake, 
Minn.: Miles R. Summers, 
Houston, Minn.; Marvis 


Hogen, Kadoka, So. Dakota; 
Cy Meszaros, Edgeley, No. 
Dakota; Paul Schilla, Dick- 
inson, No. Dakota, and 
Andy Westra, Sioux Falls, 
So. Dakota. 





Manager, St. Paul Branch, (left) pre- 
sents gifts to new 24-year club members, G. C. Schock, 
Ashley, No. Dakota (center) and Robert Sitz, repre- 
senting the Marshall-Wells Store at Cando, No. Dakota. 
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on your Profit Parade! 




















ae Profit from trend to outdoor 
living with a complete line 


of Portable Aluminum Screen Houses! 


Priced Right . . . Built Right . . . Nationally Advertised 
< and Merchandised to Help Yow Sell! 

pom ce OUTSTANDING FEATURES ... 

ae All-Aluminum Construction 

Fine-Mesh Aluminum Screening 

All Permanent Joints Heliarc-Welded 

“No-Sag” Aluminum Door 

Colorful, Vinyl-Coated, Weather-Resistant 

Canvas Top 

Completely Portable — Sets Up Quickly, Easily 

ae Anchors Firmly to Ground 

bass ® Ideal for Backyards, Fishing Camps, Summer 

nee Homes, Lakefront Cabanas, Play-Pens, 

batt Trailer Porches 
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® Full Room Size 


WRITE TODAY FOR COMPLETE, COLORFUL LITERATURE, NAME OF We 
NEAREST DISTRIBUTOR 
ow! 


ee , . 
Ss Lees PRODUCTS 7 Bi 
pe N D SHEET METAL PRODUCTS COMPANY 


MERCHANDISE MART ~« CHICAGO S44. ILLIWOTS 
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\\ $13950 


Self-Propelled 


\ $9950 


Hand-Propelled 





| 
1 
| 
| 
| 
| 
| Hand or 


Mulchers 


SNAPPER TWENTY-DELUXE offers these two fine new rotary mowers, with big 
10” rear and 8” front wheels for ease of handling. Strong, streamlined steel 
decks. Replaceable airlift blades. Quickly adjustable cutting height 1-3 inches. 
Self-Propelled model has rear wheel drive for more traction. Check these 
mowers for Eye-Appeal and Buy-Appeal .. . and real value. Write for free 
literature and name of distributor. 


Priced 


2/2' hp, 
4 cycle engines 


Free Leaf 


Right! 


Lawn 


81 square feet of 
floor space for gre- 
cious, relaxing out- 
door living. Just 
like having a sum- 
mer resort in the 
backyard 
























Ten panels, each 3 
feet wide. More 
than 70 square feet 
of usable s for 
easy, comfortable, 
outdoor living 






















More than 81 
square feet of 
space. Attaches 
quickly, easily to 
wall of house, ga- 
rage. trailer. Like 
adding an extra 
room 


Deluxe-. offers these 
PLUS FEATURES: 
ae 


Cut clean... 
trim close... 


Self-Propelled 


Power Implement Division « SOUTHERN SAW WORKS, INC + ATLANTA, GA. 


All prices quoted ore List, F.O.8. Atlanta, Ga. 
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CLEARS CLOGGED SEWERS FAST! 


the All New 


es Me. 420 


"Sewer Master 


Elec tric 


ret 


osTrE®r 


te 
a & - 
sacree 
Y . oe 


o3* 
Cie voror* s, Om? 


ee 
ee 





Illustrated 8-page booklet shows 


how the “Sewer Master” cuts 





sewer maintenance costs. In- 

MANUFACTURING CO. 
Main Office and Factory: 

2068 E. 61st St., Cleveland 3, Ohic 


New York Factory Branch Sales 
and Service, 25-36 Jackson Ave., 
Long island City 1, N.Y. 


BUILDERS OF COST-REDUCING THREADING EQUIPMENT SINCE 1893 


cludes design features, standard 
and extra equipment, complete 
specifications. Send for your free 
COpy today. 


for durability and dependability 


4/9 
LA 


U1 


FANNER 


& SS 22s eee HARDWARE 





: Turnbuckies 











Eye and Eye 
and in a wide range of other types 





Screw Eye Bolts 


Screw Anchor Shackles 


leems like turnbuckies, eye belts end sheckles are small but their per- 
formance is mighty important with respect te ease of installation ond 
testing durability. Fine FANNER industriel! herdwore is mode in one of 
the finest moliecbie ond drop forging plants in the country—tested ond 
inspected te meet rigidly high stenderds of performance. As @ result 
they ere outstanding for their purpose, yet they cost ne mere thon 
products of ordinary quelity. Write for cotaleg. 


PHILADELPHIA HARDWARE & MALLEABLE IRON WORKS, INC. 
Brookside Park . Cleveland 9, Ohio 


Division of Fanner Monufacturing Co 


aR NAAR ANNE EN AO UNOS ame NS 
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NEWS OF 





News of the Trade wis 


MANUFACTURERS’ AGENTS 





ee 





John H. Graham Named 
Plastic Woven Agent 


John H. Graham & Co., 
manufacturers’ representa- 
tive of New York, has been 
named sales representatives 
for Plastic Woven Products, 
Inc., Paterson, N. J. 

Graham & Co. will handle 
sales of the company’s entire 


line in 45 states. Products 
manufactured by Plastic 
Woven include: Velon 
screening, Fiberglas screen- 


ing, Saran screening, Saran 
chair webbing and Saran 
outdoor furniture cloth. 


Los Angeles Agent 
Moves To New Offices 


Kenneth B. Komp Sales 
Co., manufacturers’ repre- 
sentative, has taken offices 


at 2215 South Broadway, 
Los Angeles 7. Calif. 
The firm also has ware- 


house facilities. 


Jack Lamb Joins 
Allied Western 
Allied Western 


tors, Ine... San 


Calif., has 


Distribu- 
Francisco, 
appointed Jack 


Harrington & Richardson 
Names Sales Manager 


Harrington & Richardson, 
Inc., Worcester, Mass., man- 
ufacturers of sporting fire- 
arms, has appointed William 
G. Krebs sales manager. 

Mr. Krebs will maintain 


nyre 


373 University 


office at 


his 





WILLIAM G. KREBS 
Avenue. St. Paul, Minn. He 
has been associated with 


Richardson 


Brush- 


Harrington & 
and its subsidiary, 
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» its Northern 
staff. 


represent 


Cali- 

Mr. 
Allied 
the metropolitan 


Lamb 
fornia sales 


Lamb will 
Western in 


San Francisco area. 
Most recently he was in the 
sales department of the D. 


EK. Sanford Co. 


Gasstrom-White 
To Handle Water Cans 


Gasstrom- White & Co., 
manufacturers’ 
tives of New York, has pee)n 
appointed by H. P. Gott 
Mfz.. Co., Winfield, Kan., to 
handle its line of Gotkoo! 
and Sta-Kool cans in 
New York Northern 
New Jersey and Fairfi 
County, 


representa- 


water 


State. 
(conn. 


Varner & Associates 
Named Sales Agents 


H. A. Varner & A <socl- 
ates, manufacturers’ repre- 
sentative of 8305 Western 
Drive, Houston, Tex., has 
been appointed by Libert: 


Steel Chest Corp., New York, 


as sales representative ior 
ie 


Texas, Oklahoma. 
and Louitsiana. 


Arkansas 


master Saw. Inc.. of Keene. 
N. 0. for the past four 
years. 


F. L. Newcomb Retires 


From Sanders Co. 

Frank L. Newcomb retired 
recently from H. M. Sanders 
Co, after 12 years with the 
firm. He had been 
hardware business 
years. 


, 
? ne 


in 
for 55 


Mr. Newcomb started with 
J. B. Hunter Ce. when he 
17 years old. After re- 
maining with them for about 
15 years he went into a 
partnership, establishing the 
MacKay & Newcomb ' 
with which he was affiliated 
for 24 years. 

At the H. M. 
he specialized 
hardware, 
accounts in New England. 

Mr. Newcomb will spend 
two months in Florida. After 
that he hopes to do a little 


ne 
traveiing. 


was 


Sanders Co. 
in 
handling 


builders 


many 


1955 


FOR FIELD, FARM AND FUN 


4 Best 


Sellers 


ork b. Gile for 
sag 2 71) oe 


@ BUILT-IN REEL for quick and easy re 
ng Feature for desired cord lengt! 

andy SWIVEL HOOK for hanging and directi 

ood-Tested RED FLASHING LENS, visible one n 


-WAY HEAVY DUTY ROTARY SWITCH pern MODEL 10 


aad 


shot bot 


Lifes fo De togetner or seporctely 
@ Highly polished LIGHTWEIGHT ALUMINUM constr 
@ RED PLASTIC covered handle 
@ 2 EXTRA BULBS furnished with each lonter 


A) eke 


7 gehi a 


CABLE ELECTRIC PRODUCTS INC., PROVIDENCE 7, R. }. 
MODEL 33 
d ee 
ess repeot ng 


; fle 





MODEL 40 
1d 16 gouge 
slide action 
shotgun with 
yventiioted. od 
tieiell meas *. 8 
mma recor pod 
MODEL 50 
i or '6 gavge 
ty r modified 


Some o- 


Here's the exclusive spin tockle box with a : VENTILATED CHOKE 
finish that's better than ever. This finish is not | -24altia am tieelit 
onodized, lacquered or enameled — won't 

weor off! The My Spin'n Buddy is better in Largest 

every way— 30 bait compartments, deep The pn Sar * 

ree! well, heavy-duty hardwore. | of ; 

Se ready with the My Spin'n Buddy for heavy Tackle Bones 

spring sales. and “es | 

Write, Wire or Phone for Specifications and Prices Milano w Buckets 


FALLS CITY DIVISION , 
STRATTON & TERSTEGGE CO., INC. MANUFACTURING CO., INC. 


HAYDENVILLE + MASSACHUSETTS 
P.O. BOX 1859, LOUISVILLE, KY. 
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Stonson 


Selt-Seller 
Wail 
Cabinet 





Btamon self-seller Display Cabinet No. 157 
displays high speed jobbers length drills, not 
the cabinet. The answer to every drill merchan- 
dising problem. Crystal clear cover highlights 
the drills against pastel green background, 

e From any angle - Displays drills best 

e Pilfer proof crystal clear cover 
® Controlied inventory storage rack 
® Supporting holes serve as drill gauge 


© Size and price legibly marked for every size 
¢ Quantities voried according to demand 


From your jobber or 


HENRY L. HANSON CO., Worcester, Mass. 























C€ARLSON ) BIG CHIEF 


No. 3312 
with 12 foot blade 4" wide 


With 10-second Blade Change... 

eosy to reed jet block numerals on 

snow white biode surface... Built-in 
Avtomotic Broke... Easy oction 

Swing Tip... centralized Coil Control... 
Graduacted in léths. Weighs only 


5%, oz. in 2” chrome pleted case 
<a 





< 


= 
-~ 


144 inches of QUALITY 
steel tape rule 3/," Wide White Blade 


with stud marks every 16” 


Sure to influence customers and stimulate 
sales, the new 12 foot BIG CHIEF 

with the wider 4%," white blade is the 
new stor in the CARLSON line 

of quality steel tape rules. 


BY THE ORIGINATORS 
OF THE WIDE BLADE RULE 


new BIG CHIEF now... 


Give your customers the easy 
convenience they need when making 
those “high, hard ones."" Make a bid 

for more business with the BIG CHIEF. 
Order from your Jobber today! 


PRODUCED UNDER PATENTS 2089209, 2510939, 
2629180 AND PAT. PENDING ) 


CARLSON & SULLIVAN, INC.* MONROVIA, CALIFORNIA | 
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News of the Trade 

















DEALER BRIEFS 








Atlanta, Ga.—King Hard- 
ware Co. has relocated one 
of its branch stores to Pied- 
mont and Rock Spring Rds. 
The new location will triple 
the store’s floor space. 


Jack Echols will manage 
the new location. 
Amarwulo, Tex.— Amarillo 


Supply Co., 95 Taylor, has 
been purchased by Jerome 
Stocking and S. T. Curtis. 


The firm was owned by Tom 
LeMond, A. E. Miller 
J. T. Stevens. 

Mr. Stocking, formerly an 
executive with a wholesale 
hardware firm in Amarillo, 
will serve as general man- 
ager. Mr. Curtis will not be 
active in the business. 


and 


Covington, Ky.—Pickering 
Hardware Co. has vurchased 


the building a<.oining its 
store at 440 Main St., for 


future expansion. 

The building is 
covering a site 19% x 156 
ft. It was purchased from 
Mr. and Mrs. John B. Oliver. 


of brick. 


Grantsville, W. Va. 
cis Hardware held a grand 
opening at its new location 
opposite the Rainbow Hotel 
on Court St. Door Prizes 
and other gifts were offered. 


F ran- 


Corbonda le, Pa. 
Brothers 
gutted by 
this year, 
temporary 
McCusker 
Ave. 

Edward B. Mills, president 
of Mills Brothers, has pur- 
chased a new site for the 
construction of a one-story 
building, 40 by 48 ft. The 
building will have a base- 
ment and a 22 by 22 ft load- 
ing platform in the rear. 


-~Mills 
Hardware Store, 
fire on Jan. 5 of 
has reopened in 
quarters at the 
Garage, Sixth 


Houston, Tex—Merger of 
the Hardware Store, 5610 
Westheimer, with the Handy 
Stores chain was announced 
recently by Wayne Isaacs, 
owner of Handy Stores. The 
new store comprises the 20th 
outlet in the chain. 


Minneapolis, Minn. — The 
Billman hardware and furni- 
ture stores at Lowery and 
Central Aves., have been 
purchased by Ollie B. Haf- 


HARDWARE 


ner and Walter Billman. The 
stores were sold by the Bill- 
man Corp. 


New Y ork, N. Y.—A hard- 
ware store, William Silver & 
Sons, will open April 15, at 
721 Eighth Ave. Mr. Silver’s 
sons, Sam and Morris, will 
assist him in the business. 

The store will carry a com- 
plete line of hardware. Mr. 
Silver recently sold his in- 
terest in W. H. Silvers Hard- 
ware in New York, which he 


founded. 


Centralia, Wash. Cc. i 
Rickard has retired from 
Oliver - Rickard Hardware 
and disposed of his interest 
in the store to his son, Wil- 
ham Rickard. 

Mr. Rickard, senior, has 
been with the firm for almost 
40 years and in the hard- 
ware field for nearly 50 
years. He joined W. H. 
Oliver, who founded the bus- 
iness in 1909, in partnership 
in 1915. 


Grand Haven, Mich.—Hill 
Hardware, 119 Washington 
St., has been purchased by 
Robert D. Hoeker. The store 
will be called Hoeker Hard- 
ware. 

The new owner is restock- 
ing but plans no major alter- 
ations at present. 


Orange City, Iowa John 
G. Kosters recently pur- 
chased the Gamble Hardware 
Store’s fixtures and _ stock. 
Mert Kraai was the former 
owner. 


The 


Gamble store was 
moved from its location in 
the Village to the Dunlop 


building. Mr. Kraai will con- 
tinue his furniture business 
at his present location. 


Cedar Fails. lowa— The 
B and G Hardware Store, 306 
Main St., has been sold to 
Paul Klotz. The store will be 
called Cedar Falls Hardware 
Co. 

Robert Brainard and Ed- 
ward Giesey, the former own- 
ers, have purchased the 
warehouse at 1930 Main, 
which they will expand to 
include a showroom and of- 
fices for their new business, 
B and G Plumbing and Heat- 
ing Co. 
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No. 0OO—FLY IKE. 1-1 16", 1 32 oz.—A real fly rod size. Le ae 


balanced for euthentic minnow Quiver. ST $1.10 
No. T8—TOP IKE... 3%", Ye oz.—Pops, gurgies, chugs—retrieves with 
authentic surface action T $1.25 
No. T9—SPINNING TOP IKE... 2%” long, “4 oz. Same as T8 ie spinning 
size LIST $1.25 


No. O—TINY IKE... 1%", 1/15 oz. A killer in tiny size. LIST $1.10 
Nos. 1, 2, 3-—LAZY IKES For spinning, casting, trolling—(1) 2”, “se oz 


—(2) 2%", Ye oz.—(3) 3", Ya oz LIST $1.25 
No. 4—HUSKY IKE... 34a", % oz. For husky fish. LIST $1.35 
No. 5—SALTY IKE. 4." long, 1 ox. Perfect for salt woter spinning, 
muskies, big northerns. LIST $1.75 
No. C—BOUNCE IKE... new and different! In spinning size, a oz.-1/0 
hooks; in a trolling size, V2 oz.-4/0 hooks. ST $1.25 
No. D—DEEP IKE... new deep-running ike. In spinning size, Me - , 2%"; 
in casting, welling size, Ya oz., 3”. ST $1.25 
No a SKITTER IKE. . . control action by attaching lead to con er rear 
eye. Ys oz., 3”. LIST $1.25 


Fair Traded for Your Profits! 





fe rg 


place at Farwell’s’’ 








A 





Says Leonard O. Kingsley of Farwell, Ormun, Kirk & 
Co., St. Paul, Minnesota, among the leading whole- 
salers in “the land of 10,000 Iakes."’ 


Leading sellers season after season, wherever they are 
sold! ‘That’s because anglers everywhere know they 
can depend on Lazy Ikes to take fish. . . even when 
other lures fail to produce. 

Tackle buyers find the short Ike line easy to han- 
dle, easy to turn. Hard-hitting consumer advertising 
helps you build sales volume and profits. Add it up: 
you ll find Lazy Ikes a sure money-maker year, after 
year, after year. Write for catalog and complete profit 
facts at once. 


3 NEW LURES...to boost your profits! 


NO. "C" BOUNCE IKE 





we ® 


4 <— 
uf, NO. "'S" SKITTER IKE 
4 








KAUTZKY LAZY IKE COMPANY . FORT DODGE 6, IOWA 















WIRE CUTTING, SLIP JOINT 


PLIERS 


STOCKED BY LEADING 
HARDWARE DISTRIBUTORS 





Here’s the new H1 6 Diamalloy Slip Joint Combination Plier with the special 


wire cutting slot close to the bolt for best leverage . . . New 
style precision milled jaws allow all size objects to be firmly 
hy held . . . Newly designed handles give perfect 
grip .. . Carefully machined and hardened . . . 
~~ Beautifully chromium plated and 


polished. Individually boxed. 


™, 


™~. 
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‘DULUTH, MINN. 


Retail Prices: HI6 (6 in.) $1.20, HIB 
(8 in.) $1.50, HIIO (10 in.) $2.00, 


DIAMOND CALK {1825/00 Co 


ESTABLISHED 1908 TORONTO, ONT . 
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history 
1954 
Stores 
meeting 
Hotel in 
Year-end 
the 
states 
increases in 
of more than 4 pct. 

More than 
their families 
turers’ 
tended the 
and meetings. 


(Owners, 


quet, 


attended. 


sales 
Was 
by 
25th 
Feb. 6-9 at 
reports 
615 
had average 
1954 


stores 


1500 


and 


New 


families. 
\ oast-to-\oast 


A. Gratton, 


volume in 
reported 
(oast-to-Coast 
at their 


annuai 


the 


Ni- 


Minneapolis. 
indicate 
in 16 


volume 


Oovel 


3 
5 


A. Hillert, 


1953 


dealers, 
manufac 
representatives 
merchandise 


at- 
- h WwW 


lines of 


¥ 


and wuests at the 
Stores. 


hardware 


\\ e! * 
major 


Plans 


ance 
by 
ident; 
and 


featured, 
appliances in 
for 
promotions 
of 
Arthur C. 


the 


1955 


Maurice 


Advertising 


lications 


of 


use 


< 


Nicollet 


and 


radio, 
newspaper 
planned. 


25th anniversary 


Hotel, 


and 


were 
Melamed, 
L. Melamed, 
yy Vice-Presidents H.. 
Kantrud and Louis Melamed. 
in farm 
increased 
television 
insertions 
As a prelude to the 
annual meeting executives of 


Record Sales Volume Report Highlights 
Coast-to-Coast Stores’ Annual Meeting 


Highest 


nousewares 


as well as 


organization's 
during 


the 


Minneapolis 


’ , 
CoOior©Ts. 


hal - 
outlined 
pres- 


pub- 
local 
and 
are 


ban- 


News of the Trade ——— 


tne Coast-to-Coast Central 
stores Organization,  Inc.., 
Visited the Hutchinson, 
Minn., store operated by 
owner Otto Luedtke, the 
ploneer unit in the group. 


A commemorative 


proprietor. 
Entertainment high! 
in addition to the 
breakfast, luncheon 
ner meetings was a 
Dinner Dance and floor 
for visitors. 
included Dr. Israel 
University of Oklahoma, 
Clark 
of the 
for the 


and 


Fichelberger. 


United Nations. 


Ofhcers, 
left-handed side of 


bronze 
plaque was presented to the 


lights 
regular 
din- 
special 
show 
Guest speakers 
Chodos. 
and 
director 
American Association 


executives and their 


the banquet 


wives are standing 


American Cabinet Plant 


American Cabinet Hard- 
ware Corp., Rockford, IIL, 
has begun construction on its 
new plant in Rockford. The 
addition will increase the 
firm’s floor space by 425,000 
sq. ft. 


Campbell Chain Building 


Campbell Chain Co., York, 


Pa., has begun construction 
on a one-story building in 
Portland, Ore., to expand its 


WW arehousing and di 
the 


stributing 
facilities in Pacific 


Northwest. 





é 


the 


along 


hall 


Lutkin Rule Company Holds A nnual Sales Conference 


W. F. 


T 


» are: 

P. Young, J K Torell, H G. 
H. Johnson, R. A. Mait- 
Rockwell, K. L. Condon, R. J. 


An annual sales conference was held recently at the main 
ofhees and factory of The Lufkin Rule Co., 
Sales personnel throughout the United States and Canada 


Saginaw, Mich. 


Plans were announced for an expanded sales and 
merchandising program during 1955. Standing, |. to r 
H. A. Schartow, 
Collins, W. E. Tufts, T. W. Wise, F 
land, F. 





Ristow, H. L. Hazen, H. P. Anthony, R. G. Thompson, B. L. 
Earnst, J. H. White, A. Kirr, R. T. Lone, L. Barnard, Jr., 
H. W. Weiblen, J. D. Perkins, R. E. Hall, C. E. Brown, G. } 
Schlitt, R. M. Benjamin, O. M. Reader, W. G. Beyer. Kneel- 
ing, |. to r., are: G. R. Carpenter, 5. A. McConnell, A. J 
Lobert, P. L. Smeeton, CC. |]. Peterson, C. Zelnick, R. 7 
Young, E. H. wee i bE. A. Oldham, H. Omerod, N. Her- 


ron, F. H. Jordan, E. 1 
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Oklahoma Retail Association 


Officers elected by the Oklahoma Hardware & Implement 
Assn. are, left to right: Byron Dawson, Clinton Implement 
Co., Clinton, director; J. Ray Baker, Baker Implement & 
Auto Co., Mangum, 2nd vice-president; Aaron Gritzmaker, 
Oklahoma City, secretary-treasurer (appointed); Hercel 
Dobyns, Dobyns-Lantz Hdwe. Co., Stigler, president; Joe 
Ist vice- 
president; Don Evans, Evans Hdwe. Co., Ada, director; Alex 
Woodworth, Woodworth Bros., Minco, director; O. B. Ben- 
nett, Chase Bennett Hdwe. & Impl. Co., Tonkawa, retiring 


Burnett, Burnett Hdwe. & Furn. Co., Henryetta, 


president. 


Tennessee Retail Association 


Officers recently elected by the Tennessee Retail Hard- 
ware Assn. are, left to right: R. N. Vincent, M & W 
Hdwe., Union City, advisory board; Carl Higginbotham, 
General Hdwe. & Supply Co., Memphis, 2nd vice-presi- 
dent; Morris Jones, Nashville, secretary-treasurer (ap- 
pointed); J. C. Greer, Greer Hdwe., Loudon, president; 
Harry Thompson, Ruel Hdwe., Nashville, Ist vice-presi 
dent. Directors are: Hunt Morris, Hunt Morris Co., 
Ripley; E. B. Baird, Baird-Rose-Cooksey Hdwe., Lebanon; 
Niles Gray, W. B. Green Hdwe., Kingsport; Lewis Bohan 
nen, Bikbrey Hdwe., Crossville; J. H. Jenkins, Agnew 
Hidwe : ( hattanooga., and Howard Morris. Howard Morris 


Lo., Memphis 


lowa Retail Association 


[he lowa Retail Hardware Assn at its convention Feb. 
.. ae in Des Moines, elected H H. Lindemann, H H 
Lindemann Hdwe., Aplington, president, to succeed Ray- 
mond A. Bloedel, Bloedel Hdwe., Malvern. Seated, left to 
right are: Messrs. Bloedel and Lindemann: George De 
Ruyter, De Ruyter Hdwe., Sioux Center, vice president 
and Philip R. lacobson, Mason City, secretary-treasurer 
Standing, left to right, are directors and advisory board 
members: R. L. Currie, Curries, Mason City (new); J. 
Alfred Kuhl, Kuhl & Vogt, Manning: Martin F. O'Hara, 
O'Hara Hdwe., Ottumwa: W. W. Hamilton, Hamilton 
Hidwe. & Appliances, Boone; Lloyd D. Reinbrecht, L. D. 
Reinbrecht & Son, West Branch, advisory board: Arnold 
L.. Johnson, Bickford Johnson Hdwe., advisory board, and 
Hobart Thomas, Creston Hdwe., associate director 


Connecticut Retail Association 


Connecticut Hardware Association re-elected these olf 
heers at its convention in Hartford, left to right, Arthur 
Sollosy, State Paint & Hardware, Bridgeport, second vice 
president; R. V. Carlson, Village Hardware, New Milford, 
president; Edward Walsh, E. M. Walsh Co., New Haven, 
first vice-president; Carl Nygard, Collins & Freeman, 
Branford, treasurer; Ned Russell, Harris Hardware, 
Southport, secretary. ( harles Schmidt, Schmidt's Hard- 
ware, Waterbury, is a new director. Legislative committee 
members are Sam Mazo, Economy Hardware, Hartford; 
Francis Prichard, Star Hardware, Rockville: and Fred 


Hall. Fuller Hardware, Canaan. 


Louisiana Retail Association 


Officers of the Louisiana Retail Hardware Assn. elected at 
its recent annual convention are, left to right: T. R. Sartor 
lr., Sartor Appliance & Hardware, DeRidder, director; J. E 
Graham, Graham Hardware Co., Bossier City, director; J. B 
Voorhies. New Iberia Hdwe. Co., New Iberia, director; M. 
Ward, John W. Ward Hardware Co., Alexandria, advisor; 


Cc. J]. Borne, Jr., C. J. Borne Hardware, New Orleans, direc- 


tor: C. G. Gardiner, Dixie Hardware Co., Crowley, presi- 
dent. J. O. Vetter, Vetter Hardware & Lumber Co., New 
Orleans, dire« tor, and B. N. Richardson. Richardson Hard 
ware Co., Ponchatoula, vice-president. David O. Mansfeld, 


‘ ’ 
P. O. Box 1696, Jackson, Miss., is se« retary-treasurer. 
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A TESTED PROFESSIONAL TROUBLE-FREE 


ELECTRIC PAINT REMOVING TOOL! 


FOR THE BIG, NEW, DO-IT-YOURSELF market 


Features. Here's the new, faster Super Powermet 


Electric Paint Remover that peels 

@ Removes paint 
os fast aos 3'2 
sq. ft. per min, Cutting butter with a hort knife. Con- 


paint to bare wood grain as easy as 


© Heots ready for *!Stent Consumer advertising in lead- 
vse in ing newspapers and national maga- 
60 seconds zines is telling ‘do-it-yourself’ home 


© Operates on owners how Super Powermet saves 


110-120 V., time, energy and money. Absolutely 

AC er OC not a gadget but a working tool 
© 8 ft. UL ap- ~ sturdy, dependable and efficient 

proved heater 

atte enough even for rental use. 


@ Retoils at $11.95 Write for big profit details today 


SHEPHERD MACHINE & DIE CO. 


15215 Chetfield Ave. Dept. HA-3 Cleveland 11, Obie 








=> COMBINATION 
Caulking Cartridges 





FIT EVERY GUN! 


With hole-in-top for 





With plastic nozzle 











metal nozzle guns supplied for other guns 


A plastic nozzie supplied with each cartridge of 
non-hardening, non-staining CALBAR Caulk 
makes it adaptable to every type gun on 

the market. Compare Super-elastic CALBAR 
Caulk is a quality product! Ask your jobber. 


CALBAR PAINT & VARNISH CO. 


A : 
¥ 


2612-26 N. Martha Street, Phila. 25, Pa. 








R. P. SHORROCK joins 
the 50 Year Club as owner, 
along with his two sons, 
of a Sacramento, Calit., 
hardware store 100 years 
old. Shorrockx’s Hardware 
was founded in 1855 b: 
S. H. Davis and the store 
was purchased by R. O. 
Kimbrough in 1895. Mr. 
Shorrock went to work for 
Mr. Kimbrough in 1903 
and bought the store in 
1920. The present store, 
40 by 160 feet, was built six years ago to compli- 
ment the sons, Robert P. Shorrock, Jr., and Richard 
A. Shorrock. Shorrock’s Hardware has specialized 
in builders hardware contract work for 40 years. 
Other outstanding departments are sporting goods, 
giftwares, electric appliances, domestic and im- 
ported cutlery, tools, and housewares. Mr. Shor- 
rock proudly lists these principles, adhered to by 
all members of the family, as the foundation of his 
store’s success: “a reputation for honesty of pur- 
pose, honest merchandising, absolute truth in ad- 
vertising.” 

Mr. Shorrock has served his industry and com- 
munity on the draft board in World War II, as 
a member of the county planning commission, and 
as a director years ago of the California Retail 
Hardware Association. He has been a Rotarian 
for 44 years. 

Mr. Shorrock’s hobbies are: golf, fishing, baby 
sitting for seven grandchildren. 
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i7’‘s 
NEW! 


Solid tuminum 
SCREEN AND COMBINATION | | 
STORM DOOR LOCKS =| , | NO. 1643 ALUMI- 


ADJUSTABLE FOR METAL & WOOD DOORS . NUM CYLINDER 
FROM %" TO 114" THICK KEY LOCK——Can't 

. | lock youw ovut! 

Locks and uniocks 


One-Piece Assembly _> r ee | — - inside 
Quickly Replaces 1 
Your Present Lock 


(No. 1743 Brass Finish) 


> Beautiful design and finish. 
OUR 251TH YEAR! 
P Reversible. 


ae | NATIONAL 


» Push pull action 


P inside push-button locking device. HARDWARE 


P Unbreakable stainless stee! springs. 
> Smooth, silent spring action strike. CORP. 


OZONE PARK 16 


9 (Zou NEW YORK 
ree / NO. 1642 ALUMINUM PLAIN LOCK 
Dis : (No. 1742 Brass Finish) 


KLEENCUT Sheare you can adjust! 
Yes, only Deluxe Kleencut Shears “a, 8 MS ) \ ae 


Tension Adjustment ! With M-T you can set your 
shears anytime with a penny or dime so that they 
feel just the way you like them . . . and they can be 
adjusted to cut varyigg thicknesses c/eanly and com- 
fortably! Deluxe Kleencut is nationally advertised to 
sell more shears for you! 


"FREE Counter Display !...40% Profit For You! : 


a CAEENCUT vs Here’ s the famous money-making Deluxe Kleencut Deal #1907. 

— You get a complete shear department in one compact, handsome, 
blonde wood case. All are guaranteed by the World's Largest Manu- 
facturer of Scissors and Shears and they carry the Good House- 
keeping Seal of Approval! ? 














STRAIGHT TRIMMERS BARBER SHEARS 

112C 7° Fully Nickel Plated %5 7, Fully Nickel Plated $+) .98 

112C 8 Fully Nickel Plated $2 P 

113C 4 Enameled Handles ; SEWING 4 EMBROIDERY scissors 

113C 7 Enameled Handles (Fully Nickel Plated) 

113C 8 Enemeled Handles 485 4 Sharp points $).99 
3485 5° Shorp points $1.4 

BENT TRIMMERS 3485 6" Sharp points $i 49 

134C 8" Fully Nickel Ploted $2.25 8! 7," Pinking Sheors 

i35C 8" Enameled Handies 5/49 Nicke! Ploted 33.% 


See your jobber or write THE ACME SHEAR COMPANY, BRIDGEPORT 1, CONNECTICUT 
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The Business Outlook—Markets and Price News 


(Continued from page 14) 
that unemployment 
rise as high as 4 million per- 


also forecasts 
may 
sons by late spring. 

Looking ahead, he believes 


spending for national security prob- 


that 


ably has hit its low point for some 
time. 

‘The first half 
"May see 


of this 
some slight incre 


year,’ he 
Says, a se 
In security spending before it set- 
tles back to a slightly 


which may then be su 


lower rate 
istained almost 
indefinitely. 

fense 


“Meanwhile, Federal non-def 


spending and state and local spend- 
and, I believe, 
continue to do so. Thus, the 
former predominating deflationary 
has become neutral and may 


inv are 


will 


increasing 


force 
even shortly supply some mild stim- 
ulus.” 

Mr. 


in 1955 to run about 4 pct ahead of 


Licht expects corporate sales 


last year. 





Business Growth 
Predicted for ‘55 

Business is expected to be bet- 
ter in 1955 than in 1954, accord- 
ing to one of the largest banks in 
the United States, the National 
City Bank of New York, but it 
is not sure that the current high 
rate will continue through the 
year. 


In a survey of economic condi- 


tions, the bank says that the 
1955 upswing already has oc- 
curred “to a considerable extent”’ 


and has been greatly influenced 











Purchasing Agents Report Business Outlook 
Favorable with Commodity Prices on Rise 


The 


favorable, 


outlook remains 
according to the latest 
survey by the ! 


business 


National Association 
of Purchasing Agents whose mem- 
bers set the key buying policies of 
many leading firms. 

A poll among these business ex- 
ecutives in February showed 43 
pet reporting a pickup in produc- 
tion over the January level. 

Reporting an 
orders were 55 pct 
queried, the largest 
since September, 1950, soon after 
the outbreak of the Korean conflict. 

More than half of the purchas- 
ing men found that 
prices were on the rise. 

Some 8 pct said there had been 
decreases in production and 


increase in new 
of members 


proportion 


commodity 


new 
orders during February. 

For the second consecutive 
234 


by the automobile and steel in- 
dustries. 

The high rate of economic ac- 
tivity could slow down, it points 
out, “unless operations expand 
further in a wider variety of in- 
dustries.”’ 

month, the poll found brass, cop- 


and rubber as most 
widely reported to be more costlier 
Other commodities on the upswing 
included tin, tires, lumber, chains, 
ferrous and non-ferrous scrap. 
Electric motors were among the 
items declining in price. 
Inventories 


per, aluminum 


are “balanced,” ac- 
cording to the report by most pur- 
chasing agents. 


Upwards of 80 pct said they were 


satisfied with present inventory 
levels. 

Some, however, expressed con- 
cern over shortages in certain 


types of steel, copper and nickel. 

As a whole, the purchasing ex- 
ecutives said employment remained 
at a high level. They reported a 
shortage of skilled and clerical help 
in some areas. 





Few Homes Are Vacant 
Realtor Board Finds 


Residential rents were stabilized 
in most cities last year and there 
was no appreciable rise in vacancy 


rates over tne previous year, ali- 


nounces the National Associati 
of Real Estate Boards. 

A nation-wide survey 
78 pet of the 


of 2 


shows tha 
cities have Vacancies 


pet or less in all types of hab 


itable rental units. f 

Henry G. Wal 
of the realty gr 
freedom of choice 
improved 


temade, president 
up, said “wider 
for home seekers 
living condi- 
families. 

levels are high 


resulted in 
tions for 
“While occupancy 
in terms of total inventory, a lag- 
ging demand for rental units in 
multi-family structures is repo | 
from a number of places.” 


tnousandads ol 


Vets’ January Loan 
Requests Top 50,000 


Veterans’ loan applications 
the 50.000 
consecut ive 


Admin- 


home 
in January exceeded 
mark for the 
month, states the Veterans 
istration. 


sixth 


During the six months ended in 
January, a total of 335,736 applica- 
tions poured into the V. A. offices. 
than double the 164,- 
the 


This is more 


737 applications received in 


similar period a year earlier. 
Appraisal! 
showed 


The 


requests 


activity in January 
slight gain over Decem- 

received appraisal 
for 75,493 proposed and 
during 


ber. 


existing G. I. homes 


January. 


Outboard Sales Expected 
To Reach $525 Million 

The industry—a 
fast-growing segment of American 


outboard boat 


business—expects to sell about 
$525 million of boats and motors 
in 1955, according to Howard P. ' 
Larson, sales director of Evinrude 
Motors. 

Mr. Larson says the boat indus- 
try now is competing directly for 


“the same family dollar that a few 
vears ago might have gone toward 
a second car or a new refrigerator.” 


He described the nation’s water- 
ways as the only “highways” re- 
maining with freedom of move- 
ment. 
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PROVED MONEY-MAKER! 


Sales Record Proves 
New Flower Bomb 
Sells on Sight! 


EXTRA PROFITS Fie 
ers IS + 


d 
~A 


rose 
spray 
FLOWER BOMB 


(THE ORIGINAL) 


+? 

: Tv] 
1, 
new it 





FREE Sales Aids 
Electros, Mats, Dis- 
play Pieces. Write to 

' iz ‘* aly $ 49 


Stock and Display NOW! 
garden insecticides Manufactured by 


BOYLE-MIDWAY INC. 
22 East 40th St.. New York 16, N. Y. 


*Bug-Z 
Boyle-Midway, Inc. 

















Magna Tite 
#¥# 560 MAGNETIC CATCH 


Check these features 


* NEW! Vastly improved 
magnetic catch. with 
concealed, lifetime 
floating magnet—self- 
aligning to enlarged 
strike. Extra heavy duty 
holding power. 


ECONOMY PRICED— 
and styled for speedy 
and satisfactory appli- 
cation on all types of 
cabinet door installa- 
tions. 


*% Available in aluminum 
or statuary bronze. 


Operating counter displays *& Packed 6 to shelf box 


SEE YOUR JOBBER—OR WRITE 





The ENGINEERED PRODUCTS CO, 


129 SMITH STREET FLINT, MICHICAN 
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. see. profitable 
electrical supplies 


for HARDWARE 
STORES 


oyal monvfactures a full line of in- 
sulated wire and flexible cords for a 
wide range of vuses. Popuyler assort- 
ments are available on steel dispensing 
rocks, as follows: 


ROYAL NO. 1 DEAL 


250 ft. No. 18 Type C Green ond 

Yellow 
250 f+. No 
250 ft. No 
250 ft. No 
250 ft. No 


18 Type PO Lomp Cord 
18 Type SP Lamp Cord 
18 Type SJ Cord 

18 Type HPD Hecter Cord 


ROYAL NO. 2 DEAL 


18 SP-1 Brown Lamp 


18 SP.1 White 
18 SP ivory Lamp 


18 SV Service Cord 
250 ft. No. 16 SJ Service Cord 


CORD’ SE 
ee 
oe 


HOUSEHOLD APPLIANCE 
and EXTENSION CORDS 


Our new cotalog No. 3-54 i! 
lustrates and describes the ex 
tensive line of Royal Quolity 
Cord Sets the popular, fast 
turn-over line thet hoardweore 
stores prefer 


. —o~- 


POWR-KORD 
HEAVY DUTY EXTENSIONS 


The ovtstanding line of rubber-jacketed 
extensions for power tools, garden 
equipment, appliences and 101 other 
vses. Molded-on cop ond connector, 
lengths from te 1150’, wire sizes 


Noe. 18 te Ne. 14 


ROYAL “Crystal” 
the ORIGINAL glass-top fuses 


The favorite fuses of retoilers and 
users for o qvuerter century 

in the fomous 5-pack box or self- 
service bogs 


ROY AL-NOARK 
CARTRIDGE FUSES 


5 woys better on the inside, where 
it counts! | to 600 omps, in convenient 
pockoges 


Ask your wholesaler for complete cataiegs 
ROYAL ELECTRIC COMPANY, INC. 
PAWTUCKET and MANVILLE, R. |}. 
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Now! 
HARGRAVE 
“Handy-Kits” 
with Industrial 
Quality Tools 
for the 


HARDWARE 
MARKET 
































































hy . Yo Ne 14 


CHISELS — PUNCHES 


‘Load-Tested”’ 


for 

HOME 
INDUSTRY 
AUTOMOTIVE 
FARM 
SCHOOL 


Piandy Kit 
No. 15 CHISELS 
HARGRAVE “Handy Kits” ore practical 
Kits of tools ready for instant use in the 
factory, shop, home, garage and on the 
farm 


“Handy Kits’ may be easily rolled up for 
placing in tool box or hung up for con- 
venience with tools at the user's finger- 
tips. 

Ask your Herdwore Distributor for these 


"Soles Proven” Kits or write— 


THE CINCINNATI TOOL CO. 
MONTGOMERY RD 


CINCINNATI 12 OHIO 
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Experimental City Will Be Proving Grounds 
For Hardware Lines Used In Home Building 


A $2 million “ghost town” will 
be built at Grand Rapids, Mich., as 
a city dedicated to research in the 
building industry. 

The project will provide a prov- 
ing ground test of builders’ hard- 
ware, roofing materials, plumbing, 
heating equipment, electrical equip- 
ment, and other merchandise sold 
by hardware dealers to the building 
trades. 


The National Association of 
Home Builders plans this unique 
city. 


Construction will start next year 
with 50 homes planned. 

The association said “the proj- 
ect will serve as a live testing 
ground for the continuing flow of 
new ideas, techniques and materials 
that are being developed within the 
home building industry.” 

There will be no inhabitants in 
the housing development located on 
an 80-acre tract of land. 

The experimental 
clude a variety of 


city will in- 


architectural 


styles ranging from modern to Co- 
lonial and Cape Cod to oriental de- 
sign. 

The association said the city will 
cover the entire range of prices 
from middle-income to luxury 
homes. Three of the first 25 homes 
will cost more than $35,000. Twelve 
others will be in the $17,500-$35,- 
000 price bracket and 10 will cost 
less than $17,000. 

In order to keep current with the 
latest techniques in the housing and 
home supply industry, the associa- 
tion will tear down five houses each 
year and replace them with newly 
desig 1ed homes. 

The association’s research insti- 
tute, which is sponsoring the pro)- 
ect, said some of the nation’s lead- 


ing architects will design the 
houses. 
Going into the construction of 


the homes will be brick, stone, wood, 
metals, plastics and concrete. 

The houses will be built to con- 
form to popular architectures. 





Rate of Manufacturing 
Tops 1954 Figure 


The Federal Reserve Board re- 
ports that American industries pro- 
duced goods in January at a rate 
well above that of a year ago. 

It says that on an adjusted basis 
January output rose to 131 pct of 
the 1947-49 average. The compar- 
able 1954 figure is 125 pct. 

Continued strength in the auto 
and steel industries, the board notes, 
spearheaded a further boost in dur- 
goods output. Production of 
building materials apparently was 
maintained at the _ record level 
reached in late 1954. 


able 


Sees No Problem In 
Record Mortgage Debt 


The nation’s record home mort- 
gage debt is not alarming, although 
the debt total is approaching $75 
billion on one to four-family 
homes, George C. Johnson, 
president of Dime Savings Bank 
of Brooklyn. This institution origi- 
and holds more individual 
home mortgages than any other 
savings bank. 

“The $74.6 billion 


says 


which has 
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been advanced by mortgage lenders 
for the purchase of homes repre- 
sents less than 21 pct of the pres- 
ent rate of gross national 
uct,”” Mr. Johnson noted. 
“Furthermore,” he said, “it must 


prod- 


be remembered that mortgage debt 
paid off. Regular pay- 
ments on mortgage principal and 
interest now amount to about 2.6 


is being 


pet of all spendable income, com- 
pared with 2.7 pet in 1939—a year 
in which mortgage debt was not 


considered excessive.” 


Glidden Sales Up 6% 


Sales of Glidden Co., paint and 
varnish firm, in the fiscal year 
which Nov. 1 so far 
are running about 6 pet ahead of 
the previous year, disclosed Pres. 
Dwight P. Joyce. 

“Indications are that results in 
1955 will compare favorably with 
the showing achieved by the com- 
pany,’ he told the stockholders’ 
annual meeting. 

Sales of $209 million last year 
ranked as the third highest in his- 
tory and only 1.3 pct behind the 
record set a year earlier. 


started last 


1955 
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Pres Pressure 
Required To Required To 

Cut Nail Cut Nail 
.134" Diemeter .192" Diameter 


BLUE BIRD $2.40 157 Ibs. 180 Ibs. 357 Ibs. 
BRAND A. 3.35 187 Ibs. 230 Ibs. failed (b) 
BRAND B. 3.35 243 Ibs. 210 Ibs. failed (b) 
BRAND C., 3.00 156 Ibs. 215 Ibs. 430 Ibs. 
BRAND D. 3.00 168 Ibs. 213 Ibs. failed (b) 
BRAND E. 2.40 252 Ibs. (a) 220 Ibs. failed (b) 


LABORATORY COMMENTS: 
(a) Difficult to operate. Blade would not grip metal satisfactorily. 
ib) Failed to cut. Blade sprung. 


Tests were performed on 12%4-inch (or comparable length) straight 
pattern, solid drop forged snips. All blade lengths 3° except C 


és which was 234". 
Your best buy 


The FINEST at a 
far lower price 


eS 


aS 3 <> det 3 ca ine at i 
apie. 3S eae 
prod « 





SCHUMACHER ADDS ALUMINUM 
DOOR TO LINE! 


New Door Now Available from Leading 
| e Screen Goods Firm 








Long famous for first quality screen goods including screen 
doors, combination doors and adjustable window screens. 
The F. E. Schumacher Co., has rounded out its line with a 
new aluminum combination door! Now you can supply 
your customers with every kind of top quality door from 
one dependable source, and one-source buying saves you 
time, effort and money. 





Here are some of the features of Schumacher’s “Strong- 
Lite” aluminum door: perfected “Z’’ bar design for easy 
installation; heavy aluminum mullions with full door 
thickness; Alclad aluminum wire cloth 18x14 mesh. 
Packaged complete with hardware and installation instal- 
lations for direct shipment and over-the-counter sales. 


PRODUCT ,.., 2/4 


Write for catalog and price information. Schumacher’s 





“Strong-Lite” aluminum door .. . like all Schumacher 
products .. . has a background of quality and future full 
of sales! 





THE F. E. SCHUMACHER CO., HARTVILLE, OHIO 
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America’s No. 1 Rug Cleaner 
Grabs Top Radio Stars 


GLAMORENE SIGNS ARTHUR GODFREY 
AND OVER 100 LOCAL RADIO SHOWS 


'Glamorene again 
proves itself the 
leader in the in- 
dustry by  back- 
ing the greatest 
radio promotion 
in the history of 
housewares 
item. 


any 





“specialty” 
Godfrey Works Like Magic 
Spearheading an all out Spring 
drive Godfrey joins Glamorene’s 
super-sales team. Glamorene offi- 
cials have already credited the 
sales-magic of Godfrey for adding 
thousands of new users. 
Glamorene signed a 12 month con- 
tract for a full quarter hour Fri- 
day segment of Arthur Godfrey's 
“Morning Show,” over 206 CBS 
stations. 
Local Market Backing 
Stores are guaranteed additional 
Glamorene backing with extra 
heavy local radio penetration. This 
has been assured by lining up over 
100 top local radio “Housewife” 


| 










Pam 
ee 
ya 7 


it’s good as gold ! 


St Be 
ae 


This one is in the catalog — 


shows, in over 70 markets, coast- 
to-coast. 

February through June, America’s 
top radio personalities will be rec- 
ommending and selling Glamorene 
to thousands of their fans. 

Proven Copy Appeal 
Underlying this “biggest” and best 
organized Glamorene campaign is 
the new proven, sales-pulling copy 
slant, “New 5-Minute Beauty 
Treatment for Rugs.” 

Big Money Maker 
Store surveys show that Glamo- 
rene stands out as one of the most 
profitable housewares “specialty” 
items. High unit sale with high 
margin and turnover account for 
its high profit potential. 
Glamorene urges all stores to start 
stocking up early to get ready for 
the biggest demand ever. Glamo- 
rene will send its new displays and 
promotional materials on request, 
free. 
GLAMORENE., INC... 10 East 
144th Street, New York 17. New York 


Glamorene Wool Rug Cleaner is known as 
Lamorene in Canada Distributed by G. H 
Wood Co. Litd., Toronto, Ont., Canada 





(Goldblatt Tool Co., 1940 Walnut, Kansas City 8, Mo.) 
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Cuts Discounters From 
Toy Distributor Lists 

The Ideal Toy Corp., New York, 
N. Y., has started a program re- 
cently to maintain resale prices at 
the wholesale level by cutting its 
list of wholesale distributors up to 
80 per cent in some cities in order 
to maintain the prestige of its prod- 
ucts. 

Ideal, a large manufacturer of 
plastic toys and dolls, accounted for 
more than $38,000,000 in retail toy 
over 4 per cent of the Amer- 
ican toy industry volume. 


sales 


intended to 
stop wholesalers who have offered 


The new policy is 


retailers special discriminatory dis- 
counts on Ideal toys as a wedge for 
getting other merchandise orders. 

Ideal has been under constant 
pressure to increase discounts when 
compete to undersel! 
It is pointed out that 
this would eventually lead to a drop 
in the quality of the products. 


wholesalers 


Ideal toys. 


“Our purpose,” the official em- 
phasized, “is to protect our reputa- 
tion for quality that has taken us 
more than 47 years to build.” In 
addition, it was stated that the new 
program would pay off m lower 
prices for the consumer. 


Retailers Match 
Discount Prices 


Competition from discount houses 
in January continued to induce re- 
tailers to lower prices on refrigera- 
tors, vacuum cleaners, toasters and 
other appliances, according to the 
monthly report on the Consumer 
Price Index. 

The Bureau of Labor Statistics, 
which compiles the index, said it 
was unchanged from mid-December 
to mid-January. 


Decreased prices on housefur- 
nishings and apparel, the govern- 
ment 


agency reported, were bal- 


anced by small gains in such cate- 
gories as rent, food and fuel 

The Price Index stood at 114.3 
The 1947-49 aver- 


aye represents the 


at mid-January. 
base figure of 
100. 

The Bureau also says that the 
average weekly earnings of factory 
workers, after taxes, reached a new 
peak for January 





1955 


Summer 
Salesmakers 


DY Den 


0! Safety Cabinet gas spac« 








gas space heater 







neater i ¥ 


pur biggest 


t-maker N 1 in sales al!) over America. And. Dearborn’s 


rest profit-makers. t They're 


the new 1955 
“Tleacharn fen-Type 
Eveporative Cooler 








the new 1955 
“Te: 






arhorn Hobe Chef 
n c best - bing, best Blower-Type Evaporetive Cooler 
* market at ts amar gy Y evens aan . ~ ” 





1700 WEST COMMERCE, DALLAS, TEXAS 





DINNERWARE 
STORAGE RACK 


HEAVY STREL WIRE CONSTRUCTION No. 208 
“"VINYL”"—KUSHION KOATED 


SAVES — SPACE — TIME 
& PROTECTS DISHES 


excellent for kitchen cabinets, cottages and small apartments. 




















SIZE: 179"" Long — 9" Deep — 10” High 


Rack is made to hold—8 Dinner Plates, 8 Cups, 8 
Saucers. 8 Bread & Butters and 8 Fruit Dishes. 


The storage rack is priced to retail at $3.49 
in the East. Slightly higher in the West. 


Contec? our local representetive or write for catalog. 





ARTWIRL CRLATIONS INC 





MARCH 17, 
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Etve whit! 


The American Housewife's Favorite 


The famous ball-bearing beater 
preferred by housewives for over 
twenty years. They like its quiet, 
smooth action — its 
eight beating edges 
for greater speed. 
Individually packed 
— popularly priced 
—a sure-fire year 
‘round seller. 


~ 


No matter what 
you compare 


Y QUALITY 
Y FEATURES 
Y RETAIL PRICE 
Y PROFIT MARGIN 










Swper 
whurh = 


Deluxe 
Die-Cast 


Beater 


For those who want the finest. 
Its die-cast frame and stainless 
steel blades are long-lasting 
and beautifully finished. Quiet 
action — colortul plastic han- 


dles. Individually boxed. 


and 


Write for prices 


Ouality Products For 
com plete 


informat 
ee —— Over A Century 


THE TURNER & SEYMOUR MFG. CO. 


TORRINGTON, CONNECTICUT 
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in the tape 
they want 


JENKINS 





Buyers want Gold Seal because they 
know it is every inch the top quality 
tape — roll after roll. 







Stock it—sell it—cash in on this steady 
demand. 










All types pocked in single 
rolls or 10-roll cartens. 
Every roll cellophane pro- ; 
tected, stoys fresh. Jenkins 
Bros (Rubber Division P 
100 Pork Ave., N. Y. 17. 


ae ae 














Jenkins Bros. also make Diemond Seal 
Friction and Rubber tapes which meet 
ASTM Specifications. 













A Future In Selling 





If your son and other young men 
in your community should ask you 
about opportunities for employ- 
ment and advancement in the hard- 
ware industry you can assure them 
that retailing is an expanding field 
and that the possibilities of getting 
ahead are made by their own abili- 
ties. 

tetailing, a dynamic and power- 
ful force in the nation’s economy, 
provides splendid career opportuni- 
ties, says J. Gordon Dakins, ex- 
ecutive vice-president of the Na- 


tional Retail Dry Goods Associa- 
tion. 
Thousands of retail stores, he 


ss 


says, offer “a satisfactory future 





Remington Rand Reports 
On Price Compliance 


Remington Rand, Inc., announces 
that it has obtained 10 temporary 
injunctions and dropped 134 ac- 
counts in its drive to eliminate 
price cutting among distributors 
and dealers on its electric shaver. 

Most 
tions 


recent temporary injunc- 
were obtained in Columbus 
and.Cincinnati, Ohio. Legal action 
started in Pittsburgh was dropped 
when the company found price vio- 
lations were stopped. 

Dealers are sent warning letters 
when reports are received of price 
cutting, the announced, 
and in many cases voluntary com- 
pliance is obtained on fair trade 


company 


laws. 


RCA Sales in 1954 
Set All-Time High 


Radio Corp. of America reports 
its sales in 1954 rose to an all-time 
high of $940 million, or 10 pct 
higher than the previous year’s 
$853 million. 

Earnings increased to $40.5 mil- 
lion from $35 million in 1953. 
Profit last year ranked second only 
to the peak 1950 figure of $46.2 mil- 
lion. 

The largest sales gains by RCA 
were made in the manufacturing 
and broadcasting divisions. 


Association Executive Points to Career 


Opportunities in Expanding Retail Field 


with advancement limited only by 
ability.” 

Mr. Dakins outlined his views in 
a talk before students from 60 col- 
leges and universities at a Careers 
in Retailing Conference. 

Retailing has boosted its annua! 
sales four-fold since 1939, accord- 
ing to Mr. Dakins. 

He noted that more than 1.747 
million retailers in the country 
make up 42 pct of all individual 
business organizations and employ 
7.6 million persons. 

“The retailer has become one of 
the most important business men 
in America,” Mr. Dakins states. 

“He is the largest advertiser and 
one of the largest taxpayers. 

“Almost invariably he is the 
rallying point for a civic develop- 
ment and the chief morale builder 
of the community.” 





Bendix Makes Automatic 
Wash Machines for Thor 


Thor Corp. of Chicago announces 
it has signed an agreement with 
Bendix Home Appliances Division 
of Aveo Manufacturing 
whereby Bendix will turn out auto- 
matic washing machines for Thor. 

Bendix will produce the washers 
at its Nashville, Tenn., plant. 

Thor plans to close its automatic 
washer plant at Cicero, Ill., and dis- 
continue the production of 
matic washers. 

“We expect to use the capital de- 
rived from the sale of the plant to 
expand in the electronics field,”’ 
Arnold H. Maremont, board 
chairman of Thor. 


Corp. 


aUuto- 


says 


Housing Standards Set 


A rise in the number of munici- 
pal codes calling for establishment 
of minimum standards for housing 
during 1955 is forecast by the Na- 
tional Association of Housing and 
Redevelopment Officials. 


It notes that last year 7 cities 
adopted such codes: Pittsburgh, 
Sarasota, Fla.; Lynchburg, Va.; 


High Point, N. C.; Louisville, Ky.; 
New Haven, Conn., and Dayton, O. 
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NEW, FASTER-CUTTING 


CARBIDE 
MASONRY DRILL 


Super Tool’s New CORE - VENT DOES EVERY 
Masonry Drill Easily Penetrates 4” JIG SAW JOB 


Concrete and Stone in 50 Seconds * CORNICES 


Another Super Tool first in masonry SCROLL WORK 
cutting tool design is this new, fast- m 
cutting carbide drill. The improved CABINETS 


CORE-VENT drill incorporates milled * TOYS 
slots, rather than the conventional spiral * FURNITURE 






















tlutes, to provide a truer, cleaner hole 
with less pulverizing, made possible by 
a removable core. With CORE-VENT ? 
there is less binding in the flutes, less 2 
packing. CORE-VENT leaves a hole 
accurately-sized for rapid installation of 


ancnors, expansion shieids, etc 


CORE-VENT is now available at Super 
rT ) F 
: 


Ol wWwarenouses anda ieading nNaradware 
















ana pbulladers supply nouses across the 
ountry lurnisnhed in sizes trom %4 too 

4 “"" 
Write now for our free illustrated 


ite Zaft 


Pend OUuULIeTIN 














SUPER TOOL COMPANY Ltoctcomran® 


9 71650 HOOVER RD. * DETROIT 13, MICHIGAN 


37 
DEPT. NO. 5210 SAN FERNANDO RD. « LOS ANGELES 3, CALIF, 





Just *11°° 


converts your table saw to a big 
New “Do-It-Yourself” Lub-a-Kit jig saw in 3 minutes 








Yes, now you cam have a rugged, big-capacity jig 


° . j 
Trip es Home ET ricant es 4 saw simply by mounting Circle Jig on any YY” of 


Y¥g° arbor table saw. Mounts quickly and easily 
No special tools required. Compares with any high 











priced jig saw—actually outperforms most. Fx 
Three famous ) Lub-a-Graph clusive operating features assure long, trouble-free 
. . service 
lubricants in handy RM 
lucite Lub-a-Kit. .. 4 gorden tools * No machining — no drilling — no tapping. 












makes three ppene song Ann Simply clamp on with ordinary wrench 
sales in one! bicycles a ¢ Cuts to center of 16" to 24" board 
¢ Cuts 2%" thick stock 
Panef Oil , * Smooth working blade action 
DE | ¢ Uses standard jig saw blades 
appliances tools ; ¢ Saves floor space, cuts tool cost 
sports equipment at 
sewing machines * Unlimited power at blades! Handles metal, 
toys *. plastics, too. 






lf your favorite hardware wholesaler cannot 
supply you 












Order Direct From 

Versa Tool Mfg. Co. 

407 Loeke Ave., Racine, Wis. 
$11.95 Postage Prepaid 







For locks, door 
chimes, hinges Popular for 
guns, typewriters Name 
Ss a ee / home, gorage, 

Address - : 
Gee? cace . Zone .. Stete 
Wholesale Supplier 







rippers , shop, sportsmen, 





office. Bargain 
priced to retail for $1. 























Order ro your oooce today 






, savlecturias RACINE 
PANEF MANUFACTURING CO., INC. ompany WISCONSIN 


Milwavkee | Wisconsin 
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Insist on 
‘Superseal 
Gas Range 


| 












Easily Installed 
Leak-Proof 





SUPERSEAL Gas Range Connectors 
are available in six different assemblies, 
but only one top quality grade, certified 
and approved by the American Gas 
Association and Underwriters’ Labora- 
tories, Inc. The tubing is %-inch O.D. 
aluminum, with a wall thickness of .049 
inch. Fittings are of malleable iron, cad- 
mium plated. Available in 12 to 60-inch 
lengths, with 44-inch pipe thread as 
standard. Special '%-inch pipe thread 
can be supplied in the straight male or 
female adaptors. Over 400 U. S. distribu- 
tors. Insist on SUPERSEAL. 


“Every Superseal Fitting is a union in itself” 


pert etd, 


COLUMBIA MALLEABLE 
CASTINGS CORPORATION 


Nee et | 








Sears’ Annual Volume 
3.1 Billion Dollars 


Sears Roebuck & Co. closed its 
fiscal year Jan. 31 with the highest 
January sales in its history, a vol- 
ume of $212.8 million. This was 
19 pet, or $33 million, ahead of the 
total for January, 1954. 

Sears’ volume for the 12 months 
ended Jan. 31 came to $3.1 billion, 
almost as high as the year-earlier 
record of $3.120 billion. 


Heavy Steel Shipments 
of 


year 


Shipments finished steel 
last totaled 63.1 
million tons, the seventh highest 
figure in history, announces Amer- 
ican Iron & Steel Institute. 

New shipment records were set 
for three 


products 


products: electrolytic 
tinplate, galvanized sheets and oil 


country goods. 


Kentile Drops Price 

Brooklyn, N. Y., 
dropped the suggested 
orice on Corktone asphalt tile by 


Kentile, 
recently 


Inc.. 


1242 percent. 

Corktone carries the Kentile 
home owner guarantee that will 
replace any Corktone tile which 


or color wears off dur- 
of the 
is installed. 


wears out 
the 


whose house it 


ing lifetime owner in 





HARDWARE HUMOR 
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got one of them soap 
olders that hangs on the side?’ 














SQUARED to Match 


Today’s Kitchens! 





Makes Round 
Styles Obsolete! 


Holds more! ° Built-in defumer' 
* Stay-open lid! * Ordinary paper 
bags are square: fit Magikan's square 
design. * Handle for easy carrying. 
* Aluminum innercan: will never 
, trust or peel (a new one FREE 
if it does) 


Newest colors! Pre-priced 
marked for full profits! 


IT'LL PAY TO INCREASE YOUR STOCK! 
Metaicraft Mfg. Corp 









yr taal lalk ME Ll, 





Magikan— Magik ooler—Magitainer—Magitwirl Twins 


METAL FLOATS 


Engineered To Your Specifications 











@ Made of copper, plain steel, copper 
plated steel, stainless steel, KA-2SM0. 


aluminum, brass, monel, pure nickel, 
Admiralty and Everdur or any suitable 
metal for open tank and all pressures. 
@ Seamless copper ball floats carried 
in stock in diameters of 3”, 4”, 5”, 
6". 7”, 8, 10° and 12” for open 
tanks and pressures of 25, 56, 100 
anc 150 th. Fileats th special sizes 
and pressures— 

@ Seamless copper ball fleats carried 
and 150 th. Floats in special sizes 
@ MADE TO ORDER. Stainless steel 
ball fleats larger than 12” diameter 
can be made up specially. Write for 
METAL FLOAT catalog 


Son Tete me Float Manufacturers Engineers 
Metal Fabricaters Coppersmiths 
. Bronze Founders 
ARTHUR DEPT. HA. 






ARRIS & CO. 


yAlewal Bo ae eee eee 
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BEFORE YOU MODERNIZE 
GET ALL THE FACTS ABOUT 


4LER - ORAMA 





epplied for 


Potent 





\ 


Available through your Retail 


Hardwore Associations. Write 





foday for complete information. 


STREATER INDUSTRIES, INC. 
FLEX - ORAMA SPRING PARK, MINNESOTA 


® STREATER’S INC. OF NEW YORK 
CHATHAM, NEW YORK: 





FOR 
SPORTSMEN 
and 
HOUSEWIVES 


OPENS UP 
NEW 
MARKETS 





Nationally Advertised in Sunsef, 
Sports Afiel4d, Outdoor Life 


THE NEW PAULSON-WARE Aluminum Griddles offer you dual market 
profits. For the home, these new griddies are used on kitchen range and 
barbecue grill. For the comper, they're supplied with iron legs, reversible 
for mounting over low or high open fires 
Quolity-thick aluminum and copper alloy griddies. Exclusive under -rib 
construction gives odded strength, prevents warping. No breaking-in 
Easy to clean. Hos broiler action over one or two burners Adds new 
flavor and zest to foods 

GUARANTEED NOT TO WARP 

Wire or Write Today for Details 


FALLBROOK CALIFORNIA 
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your fan 
profite 40-plue 7 


Sell The Fan With The Profit Plan! 


Welch takoe 
to Wheele! 


with Model 66, one of 
three new fans in the 
1955 Welch line. The 
best looking fan on 
wheels——Seafoam Green, 
high-impact plastic with 
matching steel tubing. 
‘The perfect fan for all 
windows, even jalousies, 
because it requires no 





installation, revolves to 
intake or exhaust, raises 
and lowers, delivers 
maximum air-propul- 
sion. Patented Welch 
louvers that made Welch 
Air-Flight Circulators 
the nation’s sales leader, 
Incomparable Wel h 
quality and usual Welch 
»- year motor guarantee, 


Believe it or not, only CAO 5 retail 
waiwte your profit 40-plue! * 


Water Thin! 


2 New Window Fans 
now make a choice of 
four an elec trically re-« 
versible, a straight ex- 
haust—-and two port- 
ables, a reversible and 
twin reversible. 

als 

7\~* If you're not getting 40% 

plus profit on your present fan line, 

get the details on our Hot Stove 

League Plan before expiration date, 


4 Mail This Coupon Today! 








W. W. WELCH CO. 
Cincinnati 2, Ohio 


ee, ee ee se a 
| Dept. HA3, W. W. WELCH CO., 617 Vine 5t., Cincinnati 27, Ohie. | 
| Gentlemen, | 
Please send me complete details on the Weich line ar d | 
| Hot Stove League Pian avuickly, before pion expires | 
| NA — — | 
a 
| str | 
C , = df TAT 
Eceupes cm manasa asanabdnasasemanas Ghapamananaseneanasasn J 








with this TRANSPARENT 


-P4] A 


® EYE-APPEALING 
© BUY-APPEALING 
© PREPRICED 2 FOR 15 











Step up unit sales with the self-serv- 
ice “Can't-Miss” 2 PAC. This con- 
venient, transparent package is oa 
proven, “sure-fire” traffic stopper. 








McGILL METAL PRODUCTS CO. 


MAREN GO 


PLLIN OTS 





Pee“ Little Giant “’ 


LLL J nf dye v 
. ae 


LOW COST 
FAST SELLING 


This Little Giant Lown Edger 
is geared for toast selling, sat- 
istied customers ond moxi- 
mum profit 









it cuts with ease and efficiency 
hos self shorpering, serrated 
blade, full length handle and you 
con sell it for os low as $3.30 and 
moke o 50 per cent profit 
Don't poss up these soles - order 
your L.G. Lewn Edgers from 
your jobber todoy. Free sales 
aids 
eM 
Lown ond Farm Tools or 
write us for 
FREE catalog 


A FRED HATHAWAY SHIRT 
to Mr. Paul Schilla. Schilla Hard 
ware & Furniture (o., Dickinson. 
North Dakota. Send us your shirt 
wize. Also, free shirt to your jobber 
salesman who selle North Wayne 
Tools. Please send his name and 
company 


NORTH WAYNE TOOL Co. 
Ockiend 1, Maine 
SA RSI RE MR 
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Masback Issues Spring 
Catalog of 32 Pages 


Hundreds of popular seasonal 
items are featured in the “1955 
Home & Garden Guide” issued by 
Masback, 


Inc., New York City 






hy Home and Garden Guide 
A Vo 


. 


‘ ys 4 e 5 
Cm 
‘ - 
% - 
4 2 


wholesaler, for dealers to use in 
participating in the coming spring 
goods selling market. 

The catalog has 32 pages, 8 x 10 
in., and is printed in two-color 
gravure. 

The catalog has space for deal- 
ers to imprint their names. 


Decatur, Hopkins Issues 
Garden Supplies Book 
Decatur & Hopkins Co., Boston, 
Mass., hardware wholesaler, is is- 
suing a “Garden Supplies” cata- 
logue this spring to acquaint 
with its newly organized 
garden department and to help deal- 
ers select merchandise for their ex- 
panding 
ments. 


dealers 


garden supply depart- 

Suggested retail prices are in- 
cluded in the catalogue so dealers 
can use it as a consumer counter 
book. 

The catalogue contains 59 pages 
of listings of garden supplies, plus 
the index and covers. Pages are 
6 by 9 inches. The covers and sev- 





New Wholesalers’ Aids for Dealers’ Use 





> 


GARDEN SUPPLIES 


: oat 





DECATUR & HOPKINS CO. 
93 BERKELEY ST, BOSTON 16, MANS. 


Te RA 6.9208 


eral inside pages are printed in 


color. 

The catalogue lists merchandise 
for preparing seed beds in lawns 
and gardens and for cultivation, 
power and hand lawn mowers, bird 
feeders, fencing, garden chemicals 
and lawn furniture. Items are il- 
lustrated, and described with copy 
on their uses and specifications 


Bigelow's Catalogue 

Bigelow and Dowse Co.., 
Mass., is 
uting a Spring and Summer cata- 
logue for dealers’ use. 


Need- 


ham Heights, distrib- 


The 32-page 


black 
largest, il- 


booklet in 
and green, Bigelow’s 
lustrates 200 items that are rated 
best sellers for the two seasons 
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NEW SCREEN DOOR HARDWARE &f 


oor ua 2 ALUMINUM 


Hardware Week Special 





PUSH GRILLS PUSH BARS 


Y = ORNAMENTAL “S' BRACES 
UV +“ foal Made for utility and T h e A L L- a4 E W 


— modern appearance— 
easily attached to either 


aluminum or wood frames No. 5 Snell Five Piece 


—_ CERES available in two | 
ata. oo” ny ; 
YY yoxcyy lengths pe 60ocand. 636 and . -_ 
X three widths oi ee ee ee 
; \ dividually packed unassembled 


with self-tapping screws, 12 
grills to case. List $1.20-$2.25, 
depending on size. 


) ORNAMENTAL "S" BRACES, Bea 
A d . 


. e | in lenegt! Shipped 12 sets of 
/ 











four with serews to case. List 
$1.50 per set. 












<a Fits Any 1/4" 


(TERME in two lengths 5 | 
ILLUSTRATED ; can be mounted separately. o- goRE , Electric rill or 
PUSH GRILLS 1232-36 Twelve sets of two per case. .) 
AND “S"’ BRACES List 65 cents per pair. a 


Drill Press 






Write to P. O. Box 58] 


F. D. KEES MFG. CO. 


SINCE 1874 BEATRICE NEBRASKA 





é cash in on our 
‘@ paint it yourself 
advertising 


In POPULAR MECHANICS, POPU- 5 Piece Set: “4” - 2” - %” - 1” bits —the four ° 
LAR SCIENCE and SUCCESSFUL 
FARMING and a dozen magazines your 
customers are learning how thrifty, wrench, in permanent plastic case — colorfully boxed 
trouble-free Campbell-Hausfeld Portable 
Compressor Outfits can spray paint four 


most popular sizes, chrome plated shank, with 


Bores clean holes faster in wood, plastics, pane! 





to six times faster than they can brush board, plaster and compositions — at angles, into 
easier and better. ..and do other Pi f 
jobs .. . inflate tires ... lubricate cars, end grain, overhead, hard-to-reach spots, and for 
trucks and tractors. Illustration shows Pressure Queen mortising. 
. exclusive four cylinder construction ... up to 3 
, cubic feet of air a minute at 60 lbs. pressure pul/sation- ; 
free without air tank ... built for heavy duty . . . out- Suggested List Oe ee eee $1 29 
Pi 
performs them all... LS eee 1.06 
pays for itself fast rs 
P : 
ep eng eae eee eee... 6S ea eas 53 
able labor-saving (Regular list after Hardware Week — $1.80) 
Campbell-Hausfeld 
portable compressors. 
Write for data on this Snell No. 5 Best-Bore Set tells and sells 
ized C let ; , 
Line to THE CAMP. your customer who owns an electric drill 


BELL-HAUSFELD 
COMPANY, 215 Rail- 
road Avenue, Harri- 
son, Ohio. 


SNELL DIVISION, 
PARKER 
MANUFACTURING CO. 


WORCESTER 1, MASS. © U.S.A. 





Pressure Queen 


CAMPBELL-HAUSFELD 
Portable Compressors § 
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Igoe Spring Promotion 

Igoe Brothers, Inc., Brooklyn, 
N. Y., published a 60th Anniver- 
sary Spring and Summer Catalogue 
for dealers. The publication lists 

















bP / L BROTMERS ae 
~~. @ 
OUR 60° 1B ANNIVERSARY 
A 
. ‘ } 
Lf 
m  (yarden S appli s 
ee. 5 
Have You ‘Seen The Sf Jemngurtes | 
- . 
ight” On Wire? H{ oss : 
Light” On Wire —— LOCK-EASE 
If you have not looked into 
Brooks-built wire components for Graphited LOCK FLUID 
your products, you may be wasting 
money in needless casting, ma- For year-round lock main- 
chining, welding, etc. Wire can do e tenance and best protection 
more than you think! Let us study eit *: eer a pe par eS 
Bh ata — reezing. 4-02 rop or 
your designs in the light of our . . dx 
) , P 6 Stream’ can, 39c. Order from 
century of experience. ; . | vour jobber 
120 pages of hardware, tools, gar- A 
M. S. Brooks & Sons, Inc., Chester, Comm. gen supplies and building mate- oe gg arenes Gs 
: . . . . . ° ic . an 
Since 1848 rials with emphasis on items for 











BROGKS i HOOKS 





0 PRODUCTS 





Hibbard Issues Spring 
Advertising s True Value Broadside 


fine—but Hibbard, ae Bartlett & Bewildered ?? 


o., Evanston, launched a 


The pay-of is customers. spring sales campaign for dealers 

Water Master's heavy, year ‘round that ties in with National Hard- 

mer cee PR ggCeSY ae ware Week, April 14-23. Se Gs. a. 0 
ate cn eo NA two-color, cight-pags, roto-|| WASHINGTON NEWS 
ware store by ad after ad appear- gravure circular, Spring True AND VIEWS on page 
cn Bee See. ee ee Soy Value Sale, is featured. There is ae 4 - 
PB ES CE, Ce aiso a display kit with 526 pieces to of this issue. ore 
meet this demand. You will be help True Value dealers promote 


are accurate, authentic, 
pleased with the additional sales 
you'll ring up. And your customers 


will be pleased too. The prices on more than 75 per 


cent of the sale merchandise have ports on the latest de- 
been reduced to provide dealers 


the sale. 
le Sale easy-to-understand re- 


, 7 | : velopments in Washing- 
with attractively-priced sales items. 


ton affecting hardware 


dealers. This helpful : | 
: feature in each issue 
is aes Brown-Camp Circular 
GENUINE Brown-Camp Hardware Co., Des is another reason why 
Moines, lowa, will have their first HARDWARE AGE is 
li} ATER weneware were paoreescer available en Bh: 8 tnt af tel, 
for dealers this spring. The circu- 
MASTER lar, a four-page tabloid in two ware dealers through- 


colors, includes some 50 illustrated 
The Hardware Man’s items. This promotion is designed 


TOILET TANK BALL to tie in with IRHA Hardware 
America’s Largest Seller Week. 


out the nation. 
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‘“Somaca 


a 
WINDOW VENTILATOR 
Brackets 
@® COMPLETE STOCKS e ALL TYPES and COLORS 


and ————— — _ 


; 









LINE 








K 


GUARANTEED QUALITY 





No. 300 REGULAR TYPE BRACKET 
For installations on inside of window 


casings. Furnished with screws. 22 










é 


: to 24 Gauge Steel No. 30! 

4 REGULAR HEAVY DUTY TYPE— 

< Same design as above except mace 

‘ of heavy |9 to 20 Gauge Stee 


299 SPECIAL TYPE BRACKET 


For nstaliations where Venetian 





























the out 








side oc ndow casing. Furnished peta —<aeae @ by a4 
“ SA a ¥ « ee , 
with screws. 22 to 24 Gauge Stee ' Bi" . 
ye 
Refer to our Glas Supply Cota- 5 j Sf af 





SOMMER & MACA Offze Machinery Ca. FLOW, G YOUR WAY 


You make a connection that makes you tough 





Stocked ond sold by more competition, when you line up with CRESLINE. 
‘ Your only ‘comebacks’ will be in the form of re- 
wholesalers nationally than peat orders — and bigger orders at that — be- 


cause CRESLINE Plastic Pipe is made to keep your 
ALL OTHER BRANDS COMBINED customers sold on its genuine excellence. You'll 
find CRESLINE sales are made easier, too, whether 
you re a distributor or dealer . . . through service 
that’s unmatched plus sales support to match! 





Every Coil of CRESLINE 

Guaranteed RIGHT . In Writing . . . because its quality 
is mmsured by the industry s sirictes? production standards 
Fabricated of 100% VIRGIN MATERIALS. every coil is pres 
sure-tested and fully inspected before it leaves the factory 


Every Order for CRESLINE 

Handled as a “Rush Order’... SHIPPED WITHIN 24 HOURS 
enabling you to guarantee deliveries far faster than con 

your closes! competition. 


Every Foot of CRESLINE 

Measured and Marked ... and every 
10-foot interval, too =o a ae 
LINE EXCLUSIVE thot speeds your 
sales and installations as well 











Write for New Literature and Name of 
Your Neorest CRESLINE” Representative 





We specialize in A regular pipe joint com- 


manufacturing pound...NOT a paint, 


plumbing chemicals 


putty, white lead or crayon Dept. A-5, 955 Diemend Avenue, Evansville 7, tndione 


May I'S NATIONAL 


ionn SUNSHINE CHEMICAL co., iwc. soo. 606 Ww. LAKE ST. CMCAge 6, ILL. SAO SHES MONEE chides & Go Sabino es ees tele 
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REACH THE NEW MARKET 


of 15,000,000 4° DRILL USERS 


‘> 
oo 

























BEAVER 
SS" DRILL BITS 


A 
7 
4 + 
ad 
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aS New Improved High Speed 
(ous Side Cutting Drill Bit 

4. = 

“te i Retaii—ONLY . meg 
4a / . 

oe $245 each © REAMS 
= 3 for $7.00 

io * CUTS 





“= 
s 
‘7 


SIS, 


ALL WITH ONE BIT! 


Nationally advertised, reasonably priced. 

Converts any electric drill, drill 
press, lathe or milling machine into 
a much more versatile tool. A real 
help to: Carpenters, Mechanics, Radio 
& TV repairmen, Hobbiest, etc. 

Drills own starting hole (4% diam.). 
2” side cutting section used to cut, 
Saw or ream. Made in U.S.A. of finest 
American high speed steel. Designed 
to cut: steel, wood, plastic, aluminum, 
etc. 3 types available: All-Purpose, 
Wood and Heavy Metal. 

Ten day money back guarantee! 

Cut yourself in on the profits in 
this vast new market .. . send your 
order or write for complete details 
and discounts TODAY! 


ay 
&. 
| 


MANUFACTURED BY 


BEAVER DRILL & a co. 


JQO1 EAST STH STREET 
KANSAS CITY 6 MISSOURI 





Sharon's 70K 
REFILLABLE 
FASTENER ASSORTMENT 


NO. AS 954 


ALUMINUM SCREWS 







A COMPLETE 
DEPARTMENT IN ITSELF ! 
16 sizes of rustiess Aluminum 
fasteners including wood screws, 
mochine screws, sheet metal 
screws and hex nuts. 

ASK YOUR JOBBER OR WRITE US 


9 | 
> 
4 


/) 
Sharon Brut avd Se CLL Lo 


NORWOOD, MASS. 


248 








Promotions 











Simoniz Kicks Off 
3-Way Sales Drive 

Simoniz Co., Chicago, Ill, has 
launched 3 dealer sales campaigns 
for spring simultaneously on 3 dif- 
ferent products. 

Free flower-seed packets are of- 
fered with Simoniz Non-Scuff Floor 
Wax in quart and half-gallon sizes. 
This is a repeat on a promotion 
that boosted product sales 80 pct 
last vear. 

Simoniz also offers free gladiolus 
bulbs as a tie-in on purchases of 
HiLite furniture polish. The third 
tie-in is a two-cell Eveready flash- 
light with each purchase of Body- 
sheen auto polish. 

These promotions will be adver- 
tised on TV network shows and 
display material is available for 
dealers. They include window ban- 
ners, shelf strips, and counter cards 
for point of purchase advertising. 


Alcoa Starts Consumer 
Education-Sales Drive 

Aluminum Co. of America, Pitts- 
burgh, Penna., recently announced 
a sales campaign built on themes 
“Bigger business for the dealer,” 
and “Service for the home-owner.” 

Four pamphlets designed to aid 
the home-owner are offered by 
Alcoa. The illustrated pamphlets 
give complete information on care, 
handling, renewal and storage of 
aluminum storm and screen win- 
dows. 

During the campaign dealers are 
getting a concentrated advertising 
and promotion program from Alcoa. 


Knape & Vogt Launch 
Dealer Sales Program 

Knape & Vogt, Grand Rapids, 
Mich., manufacturers of builders 
hardware, closet and kitchen fix- 
tures, has started a dealer sales 
campaign to create greater atten- 
tion for their products at the 
point-of-purchase. 

The campaign, launched in full- 
page ads in five national maga- 
zines, features fixtures and a new 


Manufacturers’ New Merchandising Plans 





easy-to-recognize logotype. 

According to Knape & Vogt, the 
use of fixtures is so widely ac- 
cepted that the sales problem is 
one of brand preference based on 
quality and service. 


Camillus Sales Aids 

Two new sales aids are now 
available free of charge from 
Camillus Cutlery Co., Camillus, 
a me 

A 16-page folder “Know the 
product better the profit!” 
gives a complete story on pocket 
knives and many suggestions for 
increasing cutlery sales. A dlie- 
cut pennant printed both sides in 
red and black is also available for 
in-store and window displays. 


Hercules Sales Drive 
Hercules Chemical Co., Ine., 
New York. N. Y.. has released a 
consumer 
on Swif. a new 50/50 solder with 


advertising campaign 
flux in paste form. The promotion 
will be carried by four national 
lagazines starting in April. 

This advertising supplements a 
trade campaign that was used to 
introduce this new product to 


hardware dealers. 


Coleman Plans Contest 

A window display contest for 
dealers is planned by Coleman Co., 
Wichita, Kan. The first prize is 
$1000 for the dealer whose “Outing 
Pals” window display is judged 
best between April 25 and May 21. 
Seven other cash prizes total $2,050 
and there are 50 awards of Coleman 
outing products. 


Cosco Spring Sale 


Hamilton Mfg. Corp., Columbus, 
Ind., will stage a national promo- 
tion for the Cosco tray cart this 
spring, tied in with National Hard- 
ware Week. Full-page ads in four 
national consumer magazines are 
planned for the promotion and com- 
plete sales kits for dealers have 
been prepared by Hamilton. 
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More profit on 


HOUSEWARES 







HOPKINS @ EXCLUSIVE MODELS 





MAKE SAFETY GATE SALES SOAR 





‘ins Magic Safety G _ with these 
fl. ™ g ) high-quality 
No screws, hooks, clamps or teols | . I : fast-selling 








needed. Closes by pressing down 
on its top rail. Opens by lifting 
up. Patented, self-locking feature 
fixes gate firmly into opening. 
Rubber pads at ends protect sur- 
faces from mars. Built in four 


BRUSHES 













































sizes, each adjustable up to 4”. | LL 
Hardwood construction, red plastic —. i 
top rail. ) 





Put this good-looking dis- 


WORLD'S BIGGEST SELLER play of quality household 
Made of seasoned hardwood slats b : h : d fi 
33” long that are rounded on all rusnes im a goo traihc 
sides and ends, firmly riveted at spot and watch vour brush 
tops. bettems and all cross sec- ' - 

tions. Can be used indoors or out. sales climb. Profits, too 
In sizes that will span openings 221/407 
ranging from 3% te 9%. ASK — not just 3314 os but 


YOUR JOBBER FOR FURTHER 
INFORMATION OR WRITE US 
FOR LATEST FREE CATALOG. 


a full 374%%—for you. 





colorful merchandise .. . 
Extra-Profit Builder! No-Mar Gate Mounting appeaiingly displayed 





ve.. New York City; American Furni- 
ture Mart, Space 312. Chicago: Southern 
Furniture Bidg.. 7th Floor, High Point famous name... famous brand 


MANUFACTURING COMPANY | KELLOGG BRUSH MFG. co. 
a] RTH GiR arnt PENNS YLVAWNIA Westfield, Mass. 


Holds expanding type gate without screws. 
PERMANENT SHOWROOMS: One Park 
A 








WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 


ARISTO-MATS pamiiste= 
Greater Volume! Bigger Profits! 




















See Your Jobber or Write For Your Nearest Distributor ARISTO-MAT CO., 1718 E. 75th Street, Chicago 49 
VW if ° 
REVIVA-TURE” WNew Lawn Aerator— Makes Lawns Like Golf Greens 
om a Quick Turn-Over—High Profit Item. QUIK-TRIM — Revolutionary and new 
.- NEW, IMPROVED 1955 MODEL - lawn trimmer and Grass Edging Tool 
eee SOSe ee en Oe See Edger is PULLED — not pushed 
\ or power mower, They I! i like hot cakes QUIK-.TRIM means real profits for you Low 
‘ LT-300 16” 14 disks § 6 95 prix — enesuragn or gee a our marge 
LT-200 19” 18 disks 195 ~ a ony TO cpa profi Juantity discount 
LT-300 20” 20 disks 9.95 
. LT-300 21” 21 disks 10.95 Packed ‘ 98 
LT-300 24° 24 disks 11.95 1 Dez. 
PACKED 6; wrton. 24” and larger Per 
packed 1 pet n Carton Suggested 
Quick Service on Special Sizes Retain 

















ENGMAN MFG. CO. (Home & Lawn Div.) 1317-19 Locust St. * Des Moines, lowa 





=~ 


MARSHALLTOWN TROWEL COMPANY «+ MARSHALLTOWN, IOWA 
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Afar 


LAWN MOWERS 


‘BLAIR Homestead 
16” or 18” cut 


Also available: BLAIR Reel and Ro- 
tary Power Mowers, and a complete 
line of fine hand mowers. 

If it’s made by BLAIR, the qual- 
ity's there. 


BLAIR MANUFACTURING CO. 
Telephone 2-7449 
Springfield 7, Mass. 














BENNETT - IRELAND 


ee 





Get the facts on Flexscreen—the 
curtain firescreen that most cus- 
tomers want most. It peys to 
promote the leader! 


catalog and full profit details . . . 

' Bennett-ireland Inc. 

y Nerwich, N. Y. Dept. 355 North Street 
; Send me catalog and information on 

" Flexscreen. 

' 

DBDs See Seeccocescnbescesectocceccecc: 
' 

Pi: tia ndedtinheaGneseeedseeesenaece< 

' 

: ais wen seg Ricken 

' 

' 
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MAIL THIS COUPON for --------: 








Radio City Painters 
Use 300,000 Gallons 


The total paint bill for famous 
City is a whopper. It 
comes to around $5 million. 

That’s the estimate of Shatz 
Painting Co. which did the 
original painting job in the 
early 1930’s and has maintained 
it ever since. 

tadio City’s 15 towering office 
buildings cover 13 acres in the 
middle of Manhattan. The Shatz 
firm has used about 300,000 gal- 
lons of paint—enough to load a 
train of 30 railroad tank cars— 
on the buildings. 


tadio 












CHAIR-LOC 


Amaiing New 
$-Ww- EL-LS Wood 
@ Penetrates wood fibree— 
makes them ¢-x-p-a-2-¢ 


legs. 
dove-talils, ete. 


A Fast-Selling impulse ttea 
Write for See oe ene 


CHAIR-LOC CO. 
Lokehurst 3, N. J. 











and to change 


Servel Resumes Output 
Of Civilian Products 


Servel, Inc., announces it has re- 
sumed the production of civillan 
products. 

The company said that output of 


civilian goods was suspended ai the 
end of the year to adjust inventories 
over to 1955 models. 
refr 
freezers 


Servel turns out igerators, air 


conditioners, and water 


heaters. 


Auburn Spring Circular 

The 
burn, 
page, 
motion for customers’ 


Auburn Hardware Co., Au- 
Tll.. finished a four- 
two-color tabloid spring pro- 


recently 


use. 
offers more than 50 
IRHA Na- 


The circular 
items and ties in with 
tional Hardware Week. 





HARDWARE HUMOR 
By Hardware Age 














REPAIR COILS 


for 100 
Makes 


° 
Single, Double 

Triple Mu lti- 
Coils 


taneous 


DORMONT MFG. CO. 
1314 High St., Pittsburgh, Pa. 


instan- 











2, Plaati-Kote'n 


75 LARESIDE AVENVE BH WwW 


LEVELAND 13. OO 








America’s foremost 
manufacturer of self- 
spray enamels, lac- 
qvers, and other cero- 
sol consumer products. 


WRITE FOR CATALOG 





EXCLUSIVE FRANCHISE OFFER 
TO RETAILERS 


This Is Our Ist Advertisement—aAll Franchises Open 


550 Sth +? 
NEW YORK, N. Y. 


AQUA-CLOSURE CO. 























STAINLESS STEEL. 


FASTENINGS OF ALL TYPES 
RIGHT OFF THE SHELF 


@ Sheet Metal Screws © Machine Screws @ Cap Serews 
© Set Serews © Wood Serews @ Nuts, Washers, etc 
® Class 3 AN Drilled Fillister Heads. PROMPT DE- 
LIVERIES ON SMALL OR LARGE QUANTITIES 

Write for complete descriptive cataiog 


STAR STAINLESS SCREW CO. 
fume Telephone: Little Falls 4-2300 

(me 264° Union Bivd., 
New York ‘phone 










> 


: Paterson 27, NW. / 
CORROSION 


Wisconsin 7-904) 


RESISTANT 








His Hardware Age 
Ad. Brought Results— 


‘As o Manufacturers’ Representative 
getting the HARDWARE AGE is o 
necessity, especially in view of the foc? 
thot | hove secured several desirable 
lines through the Advertisement | 
placed in the AGE in January. With 
best wishes for your continued success.” 
Sincerely yours, 


A Satisfied Advertiser 
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DECTO-STICK — 


BETTER STORE 





| 


















FURNITURE RA: nen 
cepa aie | * NG FIXTURES 
FOR 
Filling « C + Se Suintens 
OENTS NICKS. hae ee — i? Oo Re L € S S 





Heat Required 
Steere © 
An ingeniously compounded stick 
that fills and colors Nicks, Dents 
and Gouges in natural-finished or 
stained woodwork, furniture, 
leather or plastics. Fasily ap lied. 
Will not bleed or shrink. akes 
any ‘ 

Cellophane bag contains 4 sticks 

(dark mahogany, light mahogany, 

maple), scraper and instructions. 12 kits on 

display card. 


A “DO IT YOURSELF” REPEAT ITEM 


SOLD THROUGH JOBBERS | 














DECTO PRODUCTS COMPANY. SALEM 54. MASS. 









































Sell =e Clean-Out Augers 











Made in five lengths, eight to 
twenty-five feet complete 
with adjustabdie tubular han 
dies. Series 1940. spring wire 
Series 1950. music wire 
The ideal tool for cleaning 
clogged drains and closet INTERCHANGEABLE—ADJUSTABLE 
tion—hand ‘em GARDNER'S “PEG PANEL BACKS” 
on hot gc me ae Write for catalog No. MH TODAY 


. 1329 So. CICERO AV W. C. HELLER & CO. 
Gardner Wire Co. “chicico se ut MONTPELIER. OHIO 












































Push Black & Decker Sanders 


No. 44 © Gives satin-smooth finish 









Sander . Bite ieetns hand-sanding 


© Real motor—nof vibrator 


“ene © Quolity-made, fully guaranteed 

rice: 

3 95 ORDER FROM YOUR B&D WHOLESALER — listed in 
49: phone book Yellow Pages under “Tools - Electric.” 


from BATHTUBS = SINKS bottoms of COPPER POTS _ZUD , willis ) 


RUST 


TILE FLOORS = AUTO BUMPERS - METALS J stains 


canst Of Ot eme 
NATIONALLY ADVERTISED F eccretned by “SECRET SERVICE” PADLOCK . 3 
In leading consumer publications with 89,000 000 Good Houscheeping wer « te e e bra 
CIRCULATION covering 45,000 cities, towns and villages. Pes conse OE > ieailies on ae 
’ e ee o ry br 
*LiFe eSAT. EVE. POST GOOD HOUSEKEEPING © LADIES HOME it “7 . én. ; Oey, : y 3 
*THIS WEEK * AMERICAN WEEKLY * COUNTRY GENTLEMAN © BETTER HOMES & GRONS - : ¥ 
*FAMILY CIRCLE © PARENTS MAGAZINE «+ FARM JOURNAL © FAMILY WEEELY | 
*Geil *McCALL S MAGAZINE «AMERICAN HOME * PROGRESSIVE FARMER cose, 9/232 shece e diom 4 vertica 
BETTER LIVING * EVERY WOMAN § * WOMAN S$ HOME come * WESTERN FAMILY ecrance, prectically unlimited hey chenges 
© HOUSEHOLD * SUCCESSFUL FARMING © AMERICAN FAMILY * CAPPER S FARMER \ Urder from your wholesaler. 
© SUNSET © PATHEINDER © WEEKLY STAR FARMER © CAPPER’S WEEKLY $1.50 Retail 
* PARADE *CHRISTIAN SC. MON. © WEERLY WEWSPAPERS © DAILY NEWSPAPERS : 
STEADY YEAR "ROUND REORDER ITEM Master Lock Company. Milwaukee 45, Wis. 


TRY 17 YOURSELF! 


FR , ' 
SEND FOR FREE SAMPLE EE ZUD SAMPLES included with merchandise 


RUSTAIN PRODUCTS P.0. BOX S02 FAIR LAWN, Ni.) 


IEEE. Largest Padlock WManufacturers 








roots BY WOOP | 









ry, ry \ THE WOOD SHOVEL & TOOL CO. 2(e\0)-Wne) olen 
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Classified Opportunities Section 


CLASSIFIED ADVERTISING RATES 


Help Wanted, Accounts Wanted BOXED DISPLAY AD RATES NOTE: Semples L, merthnedinn, | Uieewten, 

& . *.° coeTroiogs, erc., wi no @ torwoar ° x 

y ess Opportunities $8.00 per column inch number advertisers unless accompanied by 
‘epresentatives Wanted, etc. 5%, discount allowed for 4 or more con- sufficient postage for remailing. 

= ee e | “= secutive insertions of Boxed Display Ads. No agency commission allowed. 


Cuts or special borders not soceptes , 
_ . HARDWARE AGE is published every other 
Positions Wanted Address your correspondence and repli to Thursday. Classified forms close 15 days 


pone Rate) set solid, meee $2.00 HARDWARE AGE prior to publication date. 


Each additional word. & Remittance must accompany order in form 
Allow Seven Words for Keyed Address Classified Opportunities Dept. of check or money order, not currency or 
or 


Your Address 100 East 42nd St., New York 17, N.Y. stamps. 


























' 
/ 
i 
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Representatives Wanted Representatives Wanted | Representatives Wanted 









































































































SALESMEN: To represent manufacturers new 
SE Tere ATED Th cine. “te a te cee eee eee SALES REPRESENTATIVE WANTED 
tion, to sell to wholesale drug, tobacco, hardware, : 
in New England for large midwest weanization department stores Must have following. no ob ~B. beter a grovel and Indiana oot lors 
selling packaged fasteners to hardware and mill jections to side lines. Commission. Furnish details | ort — nr | = aa - & Hy “ts \efaet — . 
suppiy trade Satisfactory commission arrangement and lines you represent Allyn Manufacturing missiort arrangement. . f rst ate ts Co ‘ of 
In firet letter teil number of men travelled end (Company, 1758 Wellington Ave., Chicago 13, men travelled and lines carried. Exclusive ten 
lines carried Exclusive territory open for man with Illinois open for man with right xperience and refers 
right experience and references 
Address Box 325. care of HARDWARE AGE 
iittie paint specialty mar) ufact irer wants sales 
represent atives tor our line of economy priced 
REPRESENTATIVES WANTED—Manufac colors in o1! oth tubes and cans, plus our Rapid WANTED ENPERICENCED TRAVELING 
le { plumbing cast and tubular brass goods Dry Enamels. Our line is attractively priced, SA] ROR AM 3 ERICES ED 1 toe a 
‘ es established representatives with following packaged, merchar lished and promoted for steady) W wakes M oe ta) ey . aaa Must 
e} ° ommission basis through hardware | repeat sales. If you're om the ball, have good : — WW rit , os a etaliteceh acme 
ale mber yards, rated plumbing and heating wholesale contracts and are on the lookout for ar ee heey sin Asin o- C tenons . vo ) mony * aa —— 2 
ntractors ir brass products consisting of bath, | ©*''4 ‘ne ar il income, this is it. National Color New ; sie we wes ¢ 
ind sink fixtures, tubular “P and “*S”’ Works 1013 38th Street. Brooklyn 19. , cw ers 
ran nd tubular supplies. 2 lobe and he 
ites. ata, Tame cae anes eae tne HARDWARE SALESMEN: Large New York 
cle ed of ind a details. A none Box 322. hardware Vv hoiesaiet specializing im Quality hand 
we of Haxowane AcE, 100 E. 42nd Street, New || CAPERIENCED SALESMEN | | & arden tools) now in process of expansion, of 
wr , fers opportunity to men presently employed as 
, .. 3 with following among retail hardware and wholesale hardwa: alesmen with following in 
PAIN’ SALESME?> WANTED NORTH housefurnishings stores, to sell the most popular Conn., N. ¥ N. J.. Mase., R. | nd Penna. Al 
/ERSEY—()ueens-Nassau-Suffolk, We Manufa branded line of dog furnishings Can be replies confidentia Address: Bo» >, care of 
at omy ete line of Budget Priced Paints handied as a side line. Liberal commission Hae Wire AGE, | At Street, New } 7 
. “ apne roe —— = oS Choice territories open Y 
Guy peccees ta Se mae Address Box 232, care of HARDWARE AGE 
See ee ee a ee 100 East 42nd Street, New York 17, N. Y ESTABLISHED MANUFACTURER 0! 
\sk about our Money Making Story of PAINT BRUSHES nding distribution. Ope 
ver hera mmissions and alert, progressive 
mans merit rite detail WM enables =F te ter ; rie f ried at va . 
trictest confidence, of course, Address; Box 313,| CHICAGO IMPORTER OF SOLINGEN | paint jobbers and chain store trade. Quality line 
ve Blas ams AOE 10 Feet 42nd Street. New CUTLERY seeks salesman now calling on gift, i! Oot TT ristie I I t iSO 3 ne rusnes 
. ’ - NJ Vy ie] tment eweiry, hardware and sporting goods late ecil ' as Manut uct ire! representa 
stores : M war Ohio, lowa Missouri, Ker tive nsicet Address Bo» ed, care ot Hari 
tucky and Indiana. Top line strong firn WAR \G! Fast st t, New York 
WANTED—SALESMEN Scasech eqputeatiy Ser sith sone ox | 7, HY 
quire volume line Address: Box l, care of 
For QUALITY dog supply line to sell to || Haxoware Ace, 100 E. 42nd Street, New York HARDWARE SALESMAN—We are well es 
hardware and sporting good stores as a 17, N. 3 tab | Eastern Door Lock Manufact ‘We — 
: : : : : ing to the mils irdware trade e have 
sideline. Choice territories open. Com- MANUFACTURER'S AGENTS WANTED to | a few choice protected territories open for sales 
Mission basis. handle ine  hathroom cabinets Only volume men ' work for Ss ¢2 vely. Drawing against 
MODISH CRAFTSMAN co.. INC. producers need apply. If interested, please submit cOmmissioft Car amd tt ivel ng ES J All 
Box 566, Springfield, Ohio tu nformation as territory desired, lines han replies mhaentia Met " full details A: 








died and outlets. Our products are sold through | dress: Box 3 care of Haroware Ace, 100 F 
-¥ 





. . reputable wholesale distributors. This is your op 42nd Street. New York 

HARDWARE DEALER §S we ESMEN. Well portunity to earn good commissions for high 
known manufacturer with comp! ne and attra quality items competitively priced. Address: Box WANTED SAI . SMI N NOW CALLING ON 
tive prices seeks hard-hitting manufacturers’ rep 330. care of Harpware Ace. 100 E. 42nd Street, | retail hardware and general merchants. To carry 
resentative now selling other lines to hardware | New York 17. N. Y¥ | side line of cotton pickers knee va Liberal 
retailers and with strong dealer following We | qumeuiecion. States epen Tense, Micsieciegl, Ashon- 
want a salesman not just an order taker. Your GRASS AND WEED TRIMMING LINE. |! sas. and Oklahoma. Address: Box 8. care of 
commission doubles in 90 days if you prove you Recognized garden tool manufacturer with ex Harpware Acer, 190 E. 42nd Street, New York 
can get business. This can be . natural with your | cellent line of grass and weed cutting tools wants ae Te | 
other lines. Reply with complete data including representatives to sell new 1955 line. You sel! 
lines handled, exact territory covered and cus direct to dealers. N Jabbers. To qualify you NEW FNGLAND—Large New York Mar 
somner references 5 Box 908. ae oO HARDWARE must be currently established with dealer lines facturers Representative has | top line for req 
Acs, 100 FE . 42nd Street, New York 1 N , amd have a good dealer following. Liberal Com resentation in the New England States. Hardware 

MANUFACTURER'S REPRESENTATIVE | missions. Rush complete information § in luding and Houseware Wholesalers, Department Stores 
WANTED-—Salesman now calling on hardware | lines handled. territory cowered and customer ref- Variet Chains WPatablich ‘ mee =¥ Shewnl 
and variety stores with two or three non-conflicting erences ¢ Address: Rox 309. care of — WARE { ommissiot Address B $37, Care ft Harr 
lines. We offer a good staple line of 19¢, 39¢ | Ace. 100 East 42nd Street. New York 17, N. Y. | WARE Ace, |! Fast 42: Street, New 17 
and 79¢ paints, low-priced gallon paints and a N. \ 


nationally advertised line of popular priced paints MANT'FACTURER’S REPRESENTATIVE 
on a commission basis. This merchandise has mass | WANTED —-Opportunity for a steady commission 
market appeal. Every store selling paints is a/| with an established leader in the field. Add hack- 
good prospect. Write advising age, territory cov saws and hole saws to your present line “ee Accounts Wanted 
ered, how often you cover it and lines now car- | wholesaler stocks these products. You can sell | 
ried. Address: Box 203, care of Hannwarr AGE, | easily to your present contracts. Write today to 








100 E. 42nd Street. New York 17. N. ¥ Box 201, care of Harnoware Act, 100 E. 42nd ATTENTION MANUFACTURER: represen 

SALES HEI P WANTED New York hard freet New York 17 _ | tative with over 2¢ years experience covering 
ware distributors have territories open to cover . wholesale hardware. houseware. chain organiza 
hardware retailers. Full line of handtools. Own SALESMAN OR DISTRIBUTOR WANTED tions. department stores and maior retailers in 
catalog supplied (ood commission Following | CALLING woodworkers. building supply and | Metropolitan New York and surrounding areas 
necessary. No objection to another nonconflicting | 1. ar stores, lumber yards for New York, is available to rated manufacturer with established 
line Answers confidential! Address Box 327. N Correcticut and Pennsvivania. Etc. Sideline line. Can dewote full time ii required. Commission 
care of Haeoware Ace. 100 Fast 42 Street, New Ad ts Rox 32°. care of Hannoware Ace, 100 hasis. Address: Rox 333. care nf HMampware Acre. 
York 17. WN y F. 49nd Street New York 17. N. ¥ 100 F 42nd Set New York 17. N. Y 
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Classifie 


Accounts Wanted 











REPRESENTATIVES 


Covering all classes of jobbers. Can render reliable. 
aggressive service. We are national distributors with 
established actively operating branch offices in New 
York, Philadelphia, Detroit, Cleveland and Louisville 
We carry the account or you can bill direct 
Inquiries invited Write ANCO Corporation, 7 
Wood Street, Pittsburgh 22, Pa. 











EXPERIENCED AND AGGRESSIVE MAN 
UFACTURERS AGENTS. well known in the 
territory, desire one outstanding line in hardware, 
housewares, or sporting goods, for the states of 
illinois, Wisconsin and Minnesota. Volume ac- 
counts our specialty. Blake Sales Company, 3628 
So. Blake Street, Chicago 9, Illinois. 





MANUFACTURERS REPRESENTATIVE 
SOUTHEASTERN STATES 


Selling the Wholesale Hardware, Industrial Supply 
and Contractors Equipment Dealers 20 years.) Now 
representing 2 Top Line Manufacturers, desires con 
nection with 1 additional reputable as well Rated 
Mfr If you cannot meet these requirements. please 
30 not waste your time or my time answering this ad 
I personally call om the trade every 60 or 90 days 
"lease address reply 


Eugene 8B. Caldwell, Box 315i, Greensboro, N. C 











MANUFACTURERS’ REPRESENTATIVES, 
YOUNG AGGRESSIVE ORGANIZATION, now 


calling on wholesale-reta hardware, department, 
variety and paint stores, desire to represent ad- 
ditional lines in the state of Michigan. All re- 
ples will receive full consideration. Address: Box 

5 care of Harpware Ace, 100 East 42nd 


Street, New York 17, N. Y 


SOUTHWEST YOUR PROBLEM? Well es- | 
tablished representatives covering wholesale Hard 
ware and Mill Supply Jobbers in Oklahoma, 
Texas, Arkansas and Louisiana. If sales is your 

blem, let us hear from vou. Address: Box 254, 
care of Harpware Ace, 100 East 42nd Street, 
New y rk 17, N Y 








d Opportunities Section 


Business Opportunities 








Positions Wanted 








Fresh, well balanced stock. Good potential! 


eare of Harpware Acre. 
am =) 


remainder eventually 


collewe graduate with 


with reputable manufacturer to cover south 
| ARDWARE Ace, 100 
i7, N. ¥ 


WANTED—POSITION AS SALESMAN OR HARDWARE STORE 
| 


stocked. Reason for selling 
references as to ability 


largest hardware stores in New England, specializ- 
or short production orders 


quotations from blueprints and government specifi- 
Have thorough knowledge of tools, 








100 E. 42 St. 











Hardware dealers all over the country have discovered that it pays 
to keep your eyes on Hardware Age for ideas and advice that mean 
more money in your pocket. Help on store management problems, 
merchandising ideas, market news, more new merchandise descrip- 
tions than published by any other hardware magazine, and news 
of other hardware people are just a few of the regular features 
of Hardware Age that have caused more dealers to invest in sub- 
scriptions to Hardware Age than to any other hardware magazine. 


HARDWARE AGE 


The Hardware Dealers’ Magasine 
New York 17, N. Y. 
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Nationally advertised—display ‘em, you'll sell 


ASK YOUR JOBBER 
or WRITE 





“Park” things 

conveniently in the work shop, 
kitchen, gorage, laboratory, etc. 
‘em! 


A. |. PLATT CO. 


170 Kenwood Ave., Fairfield, Conn. 











The New 
‘Tufboy’ 


HAS NEW EXCLUSIVE 
FEATURES 





|. New double hook tip 


Military type lock 


>» Ww WNW 


this new Tufboy.” 





TEE! UTES 






Graduations and figures on both sides of blade 


Right to left, left to right reading 


“You give two rule efficiency, one rule economy when you recommend 


ASTER 


MIG CO. IC Middictewe 





<n: eal blll = 
oes 1 LiL MOOG AND STEEC TAPE RUS Dare d ta tiiit | 








CONTRACTORS AND BUILDERS AGREE 


on the importance of using the best 


trouble-tree performance 


won preference with the trade for proved performance in with 


standing friction and premoture weor 
Over 300 products are included in our extensive line—al! built 
to one high stondard of auolity. Write for your copy of ov 


ottractive iilustroted catalog 


im hordweore to insure 


National Bu 


ders Mardware has 


A harduare leader or ouer 50 years! 














A MANUFACTURING COMPANY 


STERLING 


PTLLEN OTS 

















and GLIDES 


on Poges 353, 354, 355, 356 
of July 22 issve 
HARDWARE AGE DIRECTORY 


and Order From Your Jobber Today 
FAULTLESS CASTER CORPORATION, 


ind 


Evonsvilile 
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SLIDING DOOR HARDWARE 


#5916 DOOR SET—A bracket and hanger set 
with all components (less track) in one package. 
L Rustain Prods ast For doors up to 300 Ibs., 1%" thick. 
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HOPPE 


Ol 





Bring You Easy Sales 


and repeated sales as well because these 
well known, time proven. gun cleaning es- 
sentials are wanted by qun owners every- 
where. They have ready and steady demand 
and acceptance and are widely advertised. 







/ 


WORLD’S 
LARGEST 
SELLING 
ag BE 


lt Surpasses 
Them All! 
THE LURE 


THAT IS FIRST CHOICE 
WITH FISHERMEN 








If you are not now handling The Hoppe Line 
talk with your jobber, at your earliest con- 





+ 
venience, about Hoppe’s No. 9 Solvent, 
— Oil, Gun rsa oben Fearn OVER 14,000,000 SOLD 
oas. 
+ 
FRANK A. HOPPE, Inc. Fae! HELIN TACKLE COMPANY 
2314A North 8th St. Philadelphia 33, Penna. ania 4099 Beavfait Detroit 7, Mich. 























e TOILET NOISES 


of0F ¢e PLUMBING BILLS 


one WATER with 


VV ATCHMAN 
THE SENSATIONAL NEW TOILET FLUSH TANK ADAPTER 
NO TOOLS NECESSARY - EASILY INSTALLED IN 2 MINUTES 














ategz 4 Oder From Your Wholesaler or Write to 
ATCHMAN COMPANY, Inc. P.O. Box 1139, Chicago 99, Illinois 





~ PATENT PENDING 













NATIONALLY 
ADVERTISED 


FURNITURE 
GLIDES : 


DOMES or SILENC 














EN 3 
4, ct RUBBER CUSHIONED REGULAR sciatica 
— One set on a card, 12 cards in a box One set on a card po 
Oo -_) Sizes—1 2", 12 cards in @ box = 
OS ss, 1%", 1-1/16" Sizes—1%2"", 1%”, he”, = 7 
+ reg * e”, & 4", eh", %” = & 
Ooccdcdec 
ree Ree age ay ae 
> Pg 
oO oe , , . 
E> = , a. - > 
f —— () f 7 re - - ; ; " t a 
EA , — / : ' , : . . 
—_ ~rne - Ask your jobber. If he is not supplied, write l 





DOMES of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 
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THE King Coffon LINE 
































Sash Cord NEW ‘‘handy bag’ package. A Snap Sacks*... These SNAP SACKS* are mode 
quality cord priced to sell in volume. 2 honks from heavy gouge polyethylene with an elastic 
connected in polyethylene bog. 1200 and 2400 Help Yourself top. Mason's Line, Butcher's 
ft. coils pecked in protective dispensing display Twine, Choik Line, Wrapping Twine, jute 
carton india, Cable Cord 

















on 
~~ 


at 
































; ——— - 
Chalk Line. . . Top quality, display packaged. Braided Mason's Line...A good al! year Nylon Cord... (Twisted or Braided) 100%, 
Mason's Line, Layout Line, Furring out Line, round seller. Extra strong, non-kinking, non Nylon. Excellent for Mason's Line, Chalk Line, 
Tile-setting, etc. A staple, yeor ‘round seller raveling. Mason's Line, Cholk Line, Awning Piumb Line, Drapery Cord, Pull Cords, Crofts 
Cord, etc and Hobbies. 100 ft. spools in display box 


Many other put-ups 






























Venetian Blind Cord Made of the highest Fo 
quality fine plied yarn. This is the best blind J laste, 
q ; 
cord mode. Available in o wide assortment of ‘ “Asie, $ } 
colors a Cs 


Ki 


JOHN H. GRAHAM & CO., INC. 
105 DUANE STREET * NEW YORK 8, N. Y. 








17” and ' 
19” 
DUO-MASTE aot a 
ENTURY 
18” LARK 
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starters 
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» Mowers ar 
able, nil arting Briggs & Stratt 
\ook at it, 

sell, easi¢e 


job easier. And Eclips© 


i" tO make 4 


»j—from Vy 
ell as hand 
. MODEL | 
HAN 
(Three other Pair eal pry 
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— as we 





mowet for every nee 


sickle bar 
size. Get 4 


THE ECLIPSE 


t Buffalo- Eclips 
a street ° rophe etstow 


n, {\linols 


Division ° 
3517E Railroe 


20” ROCKET DELUXE 


(Also ovoi 
voilable in Rope Stort ond H 
i-Cut Model 
) 





